I 


Publisher 


SPORTS  PAGES  WITH  DASH  —  AND  DEPTH 


"Sports  and  the  sports  pages,"  says  executive  sports  editor  Joe  Rein  quietly,  "can  become 
monotonous.  We  try  not  to  let  that  happen." 

Daily  News  readers  will  testify  it  doesn't  happen.  A  five>minute  interview  with  Joe 
reveals  why: 

"We  make  our  pages  look  different  every  day,  avoid  the  'formula'  format  .  .  .  We  never 
print  a  stereotyped  story,  either  ...  we  give  the  basic  facts,  then  go  after  the  hidden  story. 
Say  a  coach  quits.  How  will  this  affect  the  school,  the  players?  The  fan  deserves  this  kind  of 
thorough  coverage;  the  reporter  who  works  hard,  digs  deep,  provides  it  .  .  .  Sports  trends 
are  watched  closely,  too.  to  be  sure  we're  serving  everybody  .  .  .  boating,  for  instance,  now 
gets  a  big  play  . . ." 

When  an  editor  uses  words  like  "deserve"  and  "serve,"  you  know  why  Chicagoans  have 
come  to  depend  on  the  Daily  News. 

CHICAGO  DAILY  NEWS 

Marshall  Field,  Jr.,  Publisher 
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PRESS  XJITITS  . . . 

tine  olnoloe  of  pinlolislners  wlno  require  tine  ESST! 


Typical  installation 
of  WOOD  Metropoli¬ 
tan  color-adaptable 
Press  Units  with  3-2 
ratio  folders,  Eye- 
Level,  Push-Button 
Ink  Control. 


•  4-Color  Unit 

•  Color  Cylinders . . .  Color  Couples 
for  ROP  and  Spot  Color 

•  Flexibility  for  ROP  Color  positioning 

•  Portable  Ink  Fountains 

•  Eye-Level  Push-Button  Ink  Controls 

•  Press  Units  geared  to  produce  up  to 
60,000  papers  per  hour 

•  Folders  designed  to  handle  128  page  products 

Send  for  illustrated  literature  describing  WOOD  Press 
Units,  Color  Units,  Reels,  Tensions,  Autopasters. 


Latest  model  Eye  Level,  Push-Button  Ink 
Control.  Operator  increases  or  decreases  ink 
flow  by  pushing  green  (plus  -f)  or  red 
(minus  -)  button  to  obtain,  automatically, 
precise  amount  of  ink  required. 


PLAINFIELD,  NEW  JERSEY  •  Executives  Sales  Office;  501  Fifth  Avenue,  New  York  17,  N.Y. 


MARKET  DATA  THAT 
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GOES  DEEPER  THAN 
COLD  STATISTICS 


Statistics  seldom  get  to  the  heart  of  a  point  of  great  impor¬ 
tance  to  advertisers :  the  Quality  of  a  newspaper’s  readership. 

Yet ...  to  read  a  newspaper  is  one  thing;  to  heed  it  is  another. 
And  herein  lies  the  big  clue  that  practically  never  shows  up 
in  cold  statistics. 

In  the  vastly  important  Washington,  D.  C.  market,  The  Star 
is  virtually  a  member  of  the  family.  It  moulds  thought  and 
opinion.  It  clinches  arguments.  It  is  an  indispensable  part  of 
the  daily  lives  of  a  large  high-income  segment  of  the  popula¬ 
tion.  Quite  naturally,  it  is  the  strongest  selling  medium  in  the 
area,  famed  for  its  remarkable  pulling  power. 

This  is  the  extra  The  Star  includes  at  no  extra  charge  to  ad¬ 
vertisers  .  .  .  the 

Extra  Selling  Thrust 

that  means  the  difference  between  fair  results  and  exceptional 
results.  Agency  people  and  advertisers  know  the  value  of  this 
hidden  ingredient. 


THE  WASHINGTON  STAR 

WASHINGTON,  D.  C. 


Member  of  MILLION  MARKET  NEWSPAPERS,  INC. 

New  York:  529  Fifth  Avenue  •  Chicago:  333  N.  Michigan  Boulevard  •  Detroit:  New  Center  Bulldleg 
Loa  Angeles:  3540  Wllshire  Boulevard  •  San  Francisco:  111  Sutter  Street 
Special  Florida  Representatives:  McAsklll,  Herman  A  Daley,  Inc.,  Roosevelt  Bldg.,  4014  Chase  Avenue,  Miami  Beach,  Florida 
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EDITOR  &  PUBLISHER  CALENDAR 


7-8 — North  Carolina  Associated  Press  News  Council,  Hotel  Charles  Sliek 
N.  C. 

7- 8— Georgia  Associated  Press,  Biltmore  Hotel.  Atlanta. 

8—  Georgia  Associated  Press,  Biltmore  Hotel.  Atlanta. 

10- 11 — Iowa  AP  Managing  Editors,  Burlington. 

1 1—  Journalism  Alumni,  Columbia  University,  New  York. 

13— United  Press  International  Newspaper  Editors  of  Massachusetts,  Son* 
set  Hotel,  Boston. 

13-14— North  Carolina  Editorial  Writers'  Conference,  Chapel  Hill,  N,  C 

13- 14— Wisconsin  Associated  Press,  Northland  Hotel,  Green  Bay. 

14- IS — The  Associated  Press  Society  of  Ohio.  Fort  Hayes  Hotel,  Columbu 

15-  Texas  AP  Managing  Editors,  Baker  Hotel,  Dallas. 

15-17— Advertising  Managers  Bureau,  New  York  State  Dailies.  SKeriieii 
Inn,  Binghamton,  N.  Y. 

15-17 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Jacho 
Hotel,  Nashville,  Tenn. 

1 5-  1 8— Cooperative  Editorial  Association  Institute,  Iowa  State  Univer|;^ 
Ames,  Iowa. 

18— New  England  Associated  Press  News  Executives  Association,  Boecr 
Globe  Building,  Boston. 

16- 27— American  Press  Institute,  New  Methods  of  Producing  Nawspsei^ 
seminar  (for  newspapers  over  50,000  circulation),  Columbia  Univs^i^ 
Now  York. 

17—  New  England  Daily  Newspaper  Association, 

Boston. 

18 —  Connecticut  Circuit  AP,  Manchester  Country  Club. 

18- 21 — Accredited  Home  Newspapers  of  America.  Somerset  Hotel.  Bort- 

19- 21— Canadian  Managing  Editors  Conference,  Empress  Hotel, 

B.  C. 

20-  Pennsylvania  UPl  Editors,  University  Park. 

20-21 — Pennsylvania  Press  Conference,  Nittany  Lion  Inn,  University  Pert  fi 

20- 22 — New  Jersey  Press  Association,  advertising  conference,  Med*' 
Hotel.  Atlantic  City,  N.  J. 

21 —  North  Carolina  UPl.  Carolina  Hotel.  Raleigh. 

21— Ohio  UPl  Editors,  Press  Club,  Columbus. 

21-22 — California  Press  Association,  tour  and  meeting.  Hears!  Cute 
San  Simeon,  Calif.,  and  California  State  Polytechnic  College  Priidr. 


Where  does  a  Suncoast 


There’s  an  interesting  situation  on  Flor¬ 
ida’s  west  coast.  Two  potent  cities  face  each 
other  across  a  wide  sweep  of  Tampa  Bay. 
Together  they  form  a  Metropolitan  Market 

—  Tampa  in  Hillsborough  County  and  St. 
Petersburg  in  Pinellas  County. 

In  most  cases,  the  warehousing  of  pro¬ 
ducts  is  done  in  Tampa.  So  the  food  broker 
launching  a  product  is  likely  to  place  his 
initial  advertising  in  a  Tampa  newspaper. 

But  it  doesn’t  take  him  long  to  discover 
that  the  fastest  growing  county  is  Pinellas 

—  that  the  larger  Effective  Buying  Income 
is  in  Pinellas  —  that  Pinellas  leads  in  retail 
sales. 

Then,  too,  he  discovers  that  The  St. 
Petersburg  Times  has  more  circulation  in 
Pinellas  than  all  other  papers  combined. 

By  advertising  in  The  St.  Petersburg 
Times,  his  sales  really  climb! 


Sh®raton-PI#ia  Hct* 


22- 23 — Kansas  AP  members.  Atchison. 

23- 25— International  Federation  of  Publishers  (FIEJ),  Biltmore  Hotel.  N.'' 

24 -  New  Jersey  AP,  Union  Club,  New  Brunswick,  N.  J. 

26- 28 — Newspaper  Personnel  Relations  Association,  Roosevelt  Hotel,  Ne 
Orleans,  La. 

27- 28 — Missouri  AP  members,  Sheraton-Jefferson,  St.  Louis, 
ibers  Association,  Hotel  Ben  Lomond,  0g«' 


27-28 — Utah-ldaho  AP  memi 
Utah. 

27- 29 — University  of  Illinois  F 
Park,  Monticello,  III. 

28 —  Illinois  UPl  Editors,  Nicholas  Hotel,  Springfield. 

JUNE 

4- 5— South  Carolina  AP  News  Council,  Holiday  Lodge.  Myrtle  Beacl*. 

5- 9— Advertising  Federation  of  America,  Astor  Hotel,  New  York  City. 


Wire  •  write  -  phone  or 
better  still  visit  us  for 
detailed  market  data. 
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MOVIES  BLAZED  WAY 
IN  SELF-REGULATION 

We’ve  been  hearing’  a  good  deal  lately  about  codes  in  industry. 

Governmental  inquiries  have  directed  attention  to  the  value  of  self¬ 
regulation,  as  opposed  to  censorship. 

Well,  the  American  motion  picture  industry  has  been  regulating  itself 
under  codes  for  the  last  30  years.  This  self-regulation  has  been  practiced  under 
two  codes  —  a  Production  Code  and  an  Advertising  Code. 

It  is  the  Advertising  Code  we  would  like  to  discuss  here. 

Millions  of  ads  for  motion  pictures  appear  yearly  in  newspapers,  maga¬ 
zines,  on  billboards,  in  the  lobbies  of  thousands  of  theatres.  Applying  the  rules 
of  the  Advertising  Code  to  this  vast  amount  of  material  is  no  small  task. 

One  of  the  things  that  make  the  task  difficult,  of  course,  is  that  motion 
pictures  deal,  not  with  concrete  objects  like  food  or  machinery,  but  with  emo¬ 
tions  and  pictured  actions  that  evoke  emotions.  Thus  portrayal  of  the  appeal 
of  a  motion  picture  in  an  advertisement  sometimes  provokes  differences  of 
opinion. 

Nevertheless,  the  hundreds  of  men  and  women  who  create  advertising  for 
the  vast  majority  of  films  are  pledged  to  work  by  the  Code.  Moreover,  before 
publication,  they  submit  their  advertising  copy  and  art  for  approval  by  an 
Advertising  Code  Administration. 

It  is  impossible  to  please  everybody  with  all  Code  decisions.  Opinions  often 
dash.  One  set  of  extremists  would  like  to  return  to  mid-Victorian  standards, 
for  other  extremists  almost  anything  goes. 

What  the  industry  strives  to  do  is  to  keep  film  advertising  within  reason¬ 
able  bounds  of  decency  and  morality  —  to  make  it  reasonably  acceptable  to 
reasonable  people.  It  believes  it  is  succeeding. 

This,  remember,  has  been  the  motion  picture  industry’s  practice  for  30 
years  — not  for  a  day,  not  for  a  week,  not  just  while  the  heat  is  on,  but  for 
'IQ  years. 

What  other  industry  can  match  that  record? 


The  Council  of  Motion  Picture  Organizations,  Inc. 

1501  Broadway,  New  York  36,  N.  Y. 


get  more  out  of  life. ..go  out  to  a  movie 
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ARE  BELL  RINGERS  IN 


CALIFORNIA  AND  ILLINOIS 


CALIFORNIA/  THE  SAN  DIEGO  UNION  •  EVENING  TRIBUNE  •  ALHAMBRA  POST-ADVOCATE  •  BURBANK  DAIL’ 
REVIEW  •  CULVER  CITY  EVENING  STAR-NEWS  •  GLENDALE  NEWS-PRESS  •  MONROVIA  NEWS-POST  •  SAN  PEOK' 
NEWS-PILOT  •  VENICE  EVENING  VANGUARD  •  SOUTH  BAY  DAILY  BREEZE 


SERVING  AND  SELLING  THESE  MARKETS:  SAN  DIEGO  •  ALHAMBRA  •  SAN  GABRIEL  •  MONTEREY  PARK  •  BURBANs 
CULVER  CITY  •  GLENDALE  •  MONROVIA  •  ARCADIA  •  DUARTE  •  SAN  PEDRO  •  VENICE  •  HERMOSA  BEACH  •  REDONOC 
BEACH  •  MANHATTAN  BEACH  •  PALOS  VERDES  •  TORRANCE  •  EL  SEGUNDO 

ILLINOIS/ELGIN  courier-news  •  aurora  beacon-news  •  JOLIET  herald-news  •  ILLINOIS  STATE JOURNL 
ILLINOIS  STATE  REGISTER 

SERVING  AND  SELLING  THESE  MARKETS:  AURORA  •  ELGIN  •  JOLIET  •  SPRINGFIELD 


TOTAL  CIRCULATION:  529,638.  Daily  Morning  and  Evening  /  ABC  /  9-30-59 


“The  Ring 


of  Truth’’ 


Cojjiiuf  Mcufspopts 


Smed  by  The  Copley  Washin(ton  Bureau  and  The  Copley  News  Service.  REPRESENTED  NATIONALLY  BY  WEST-NOLLIDAY  CO.,  INC. 
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in  1959  Total  Advertising 
for  all  Pennsylvania 
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The  richest 
half-million 
people 
in  the  world 
live  here 


The  Patriot 
The  Evening  News 

Sunday  Patriot-News 

HARRISBURG.  PA. 

DAILY  118,733  SUNDAY  152 

represented  nationally  by 
MOLONEY.  REGAN  &  SCHMITT 


editorial 

The  Religious  Issue 

Senator  John  Kennedy  delivered  a  forthright  sjjeerh  to  the  Ameri- 
^  can  Society  of  Newspaper  Editors  on  the  religious  issue  in  Ameri¬ 
can  politics  totlay  and  was  applauded  vigorously  by  the  editors.  It  is 
not  the  function  of  Editor  &  Publisher  to  comment  on  whether  re¬ 
ligion  is  an  issue  or  should  be  an  issue  in  a  Presitlential  campaign 
any  more  than  we  should  comment  on  any  other  issue  in  politics  today. 

However,  Senator  Kennedy’s  remarks  linked  the  press  with  the 
issue,  and  it  is  our  responsibility  to  comment  on  that.  He  acknowledged 
that  the  press  “did  not  create  this  religious  issue”  but  implied  that 
newspapers  are  over-emphasizing  it  pointing  specifically  to  the  per¬ 
formance  of  the  press  of  Wisconsin  during  the  primary  campaign 
there.  He  said  he  had  spoken  there  on  farm  legislation,  foreign  [xilicy, 
defense,  civil  rights  and  several  dozen  other  issues  “but  I  rarely  found 
them  reported  in  the  press — except  sandwiched  in  between  descrip¬ 
tions  of  my  hand-shaking,  my  theme-song,  family,  haircut  and,  in¬ 
evitably,  my  religion.” 

There  is  no  survey  of  the  Wisconsin  press,  unfortunately,  with 
which  to  rebut  this  criticism.  But  one  newspaper,  the  Milwaukee 
Journal,  has  examined  its  coverage  of  Kennedy  and  Humphrey  be¬ 
tween  Feb.  1  and  April  5.  It  carried  a  total  of  2,532  inches  of  coverage 
on  the  two  candidates  only  389  inches  or  15%  of  which  was  about 
the  religious  issue  including  some  statements  by  both  Kennedy  and 
Humphrey  deploring  it. 

That  doesn’t  add  up  to  over-emphasis  in  our  book  and  does  in¬ 
dicate  some  degree  of  error  in  the  general  indictment. 

Senator  Kennedy’s  speech  may  prompt  editors  to  examine  their 
handling  of  this  issue  more  closely  but  we  doubt  it  will  curtail 
coverage  of  it  in  the  news  columns  since  speeches  by  Kennedy  and 
Humphrey  continue  to  make  it  news. 

The  label  of  over-emphasis,  however,  regardless  of  whether  or  not 
it  is  true,  has  been  tagged  on  the  press  and,  we  believe,  will  continue 
to  plague  the  press  throughout  the  campaign  regardless  of  its  future 
performance  in  this  area. 


Criticism  of  Newspapers 

A  MERiCAN  newspaper  editors  have  proved  once  again  that  they  can 
take  it  as  well  as  dish  it  out.  At  the  meeting  of  the  American 
Society  of  Newspaper  Editors  in  Washington  last  week,  as  at  many 
previous  meetings,  they  listened  patiently  to  numerous  speakers  who 
had  some  sort  of  a  complaint  to  make  against  the  press.  What  the 
average  reader  does  not  know  is  that  most  of  these  speakers  were  in¬ 
vited  deliberately  to  “sound  off”  in  front  of  the  editors. 

This  is  an  important  and  valuable  part  of  the  self-appraisal  and 
examination  of  the  press  which  goes  on  all  the  time.  The  same  thing 
goes  on  in  smaller  regional  and  state  meetings  and  seminars. 

Do  these  speeches  have  any  impact  on  the  editors?  Emphatically 
“yes”  when  they  are  delivered  temperately,  with  logic,  and  not  as 
a  diatribe  of  generalities.  No  newspapier  editors  will  contend  that  the 
American  press  is  perfect  or  does  not  need  to  improve  in  many 
respects.  But  the  record  will  show  that  there  has  been  vast  im¬ 
provement  in  press  performance  over  the  years,  even  though  the  rate 
of  progress  has  not  satisBed  some  critics. 

By  giving  their  critics  a  platform  and  a  forum  the  editors  of  this 
country  have  shown  over  and  over  again  that  they  are  anything  but 
complacent.  They  take  their  resjxmsibilities  seriously,  realize  their 
own  shortcomings,  and  are  more  anxious  than  their  readers  realize 
to  upgrade  and  improve  their  newspapers. 
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For  if  ye  forgive  men  their  irwpi 
your  heavenly  Father  icill  also  /• 
you.—Matthevc,  VI;  14. 
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tive,  1901  West  8th  St.,  Dunkirk  8-4151. 
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HIS  NEW  MAGIC  CARPET 
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Mr.  Cohen  served  as  rabbit  of  the 
simagogue  for  many  years.  —  Duluth 
iMinn.)  News-Tribune. 

• 

One  way  to  whet  an  appetite  was  to 
ntch  my  father  peal  an  apple.  — 
firihiate  (Mass.)  Herald. 


It  explained  it  couldn’t  handle  the 
fTOws  the  photographs  would  draw.  — 
Ckkago  (Ill.)  Tribune. 

• 

Later,  four-breasted  girls  danced  for 
the  evangelist  and  his  party.  —  Asso¬ 
ciated  Press  dispatch  from  Accra. 


letters 

YEAR  BOOK  COMPUMEINTS 

Please  accept  my  wannest  congratula¬ 
tions  on  the  1960  Editor  &  Publisher  In¬ 
ternational  Year  Book.  It  is  the  most  com¬ 
plete  reference  work  of  its  kind  in  the 
world,  and  far  and  away  the  most  accu¬ 
rate. 

In  my  own  office,  it  is  indispensable. 
Just  to  prove  it,  1  have  two  copies  there 
and  have  bought  one  extra  copy  myself 
for  use  at  home.  Please  thank  ail  the 
people  who  did  this  monumental  work  on 
behalf  of  one  very  pleased  subscriber. 

John  Hohenberc 

Columbia  University, 

New  York,  N.  Y. 

»  «  * 

The  1960  Editor  &  Publisher  Year  Book 
is  great!  Congratulations! 

Ben  Wright 

This  Week  Magazine. 

New  York,  N.  Y. 


My  secretary,  who  ordinarily  has  the 
job  of  checking  the  proper  spelling  of 
names,  titles  and  other  statistical  data  with 
reference  to  newspapers,  was  quite  excited 
about  the  1960  Year  Book.  1  have  just 
looked  it  over  and  can  see  why  she  might 
well  be  excited  about  it.  As  she  suggests, 
it  is  so  well  organized,  and  the  type  seems 
so  much  more  readable.  My  congratula¬ 
tions  on  a  beautifully  done  job. 

John  H.  O’Connell 

Hill  and  Knowlton,  Inc. 

New  York,  N.  Y. 

*  *  * 

Heartiest  congratulations  to  all  respon¬ 
sible  for  the  1960  Year  Book.  The  high 
degree  of  imagination  reflected  in  the  im¬ 
proved  organization  of  the  listings  makes 
this  the  most  useful  volume  you  ever  put 
out.  Our  frequent  employment  of  the  book 
is  tremendously  enhanced  by  the  conveni¬ 
ent  manner  in  which  key  executives  and 
officials  are  set  out. 

Warren  B.  Francis 

Washington.  D.  C. 
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Come  on  up, 
the  weather’s 
wonderful . . . 
in  New'  England 


Armed  with  a  5-year  weather  analysis,  the  New 
England  Hotel  Association  reports  that  this 
region  has  more  clear  days  than  Miami.  In  fact, 
this  year’s  convention  of  professional  meteorolo¬ 
gists  was  held  in  Boston,  not  Florida — so  there 
must  be  some  truth  in  it! 

The  Boston  Federal  Reserve  points  with  pride 
to  the  resilience  of  the  New  England  economy 
which  took  three  national  developments  in  its 
stride — the  steel  strike,  declining  residential  con¬ 
struction,  and  slackening  farm  income. 

Connecticut’s  doing  more  and  more  business  with 
foreign  neighbors — 5.1%  of  last  year’s  output. 
Canada  and  Latin  America  are  the  biggest  custo¬ 
mers. 

Hot  tip  on  haddock — the  haul  last  year  here  was 
96  million  pounds. 

New  England  still  produces  half  the  woolens  and 
worsteds  made  in  this  country.  This  means  some 
150  busy  mills,  more  than  30,000  well-paid 
workers. 

Another  major  airline  will  shortly  fly  into  key 
New  England  cities.  Allegheny  begins  operations 
in  April  with  two  new  routes. 

The  local  skiing  industry  is  on  its  way  to  an 
all-time  record  with  a  21%  gain  in  visitors,  a 
6%  gain  in  occupancy  levels  at  lodges,  motels, 
hotels. 

WHETHER  YOU  COME  TO  SKI  OR  TO 
SELL,  come  soon,  stay  long,  enjoy  pleasure  or 
profit.  New  England’s  leading  newspapers  wel¬ 
come  you. 
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Sell  New  England 

with  NEWSPAPER 


This  campaign  sponsored  by  these  newspaper  leaders: 

MAIN&— Bangor  Daily  News  (M). 

VERMONT — Barre  Times  (E),  Bennington  Banner  (E),  Burlington 
Free  Press  (M),  Rutland  Herald  (M). 

M4SSi)CHUSETTS — Boston  Globe  (M&E),  Boston  Globe  (S),  Brock¬ 
ton  Enterprise  &  Times  (E),  Fall  River  Herald  News  (E),  Fitch¬ 
burg  Sentinel  (E),  Gardner  News  (E),  Lawrence  Eagle-Tribunt 
(M&E),  Lynn  Item  (E),  North  Adams  Transcript  (E),  Pitts¬ 
field  Berkshire  Eagle  (E),  Taunton  Gazette  (E),  Waltham  News 
Tribune  (E). 

NBW  H4MrSHIRE — Concord  Monitor-Patriot  (E). 

RHODE  ISLAND — Providence  Bulletin  (E) ,  Providence  Journal  (M)i 
Providence  Journal  (S),  Woonsocket  Call  (E). 

CONNECTICUT — Ansonia  Sentinel  (E),  Bridgeport  Post  (S),  Bridge 
port  Post-Telegram  (M&E),  Bristol  Press  (E),  Hartford  Coursnt 
(M),  Hartford  Courant  (S),  Hartford  Times  (E),  Meridtn 
Record-Journal  (M&E),  New  Britain  Herald  (E),  New  Hives 
Journal-Courier  (M),  New  Haven  Register  (E&S),  Norwich 
Bulletin  and  Record  (M&E),  Torrington  Register  (E),  Wattr- 
bury  Republican  &  American  (M&E),  Waterbury  Republicu 
(M&S). 


A  HIWSPAPER  COLUMNIST 

WHO  COMMANDS  AHENTION ... 

PAUL 

HARVEY 

The  Bold  Midwest  Writer  Who 
Monitors  the  Heartbeat  of  America 


PAUL  HARVEY’S  EXPLOSIVE  STYLE  IS  DRAWING... 
AND  HOLDING... NEW  READERS  EVERYWHERE 

PAUL  HARVEY  stimulates  and  entices  readers  into  THINKING  about  the  problems 
facing  our  world  today.  He  is  not  one  of  the  prophets  of  doom  . . .  but  a  clear-sighted, 
honest  thinker  with  a  healthy  eye  on  the  future.  Judging  from  his  increasing  fame, 
readers  like  to  be  stimulated  by  PAUL  HARVEY.  He  continues  to  pull  in  bigger  and 
bigger  reader  audiences  all  the  time. 

Witli  headquarters  in  the  non-conformist  Midwest,  PAUL  HARVEY  keeps  in 
touch  with  the  real  America.  His  material  is  fresh,  timely  and  critically  important.  And 
underlying  each  of  his  columns  is  the  earnest  thought  of  a  man  deeply  concerned 
with  the  well-being  of  his  coimtry,  family  and  neighbors. 

In  just  a  few  years,  PAUL  HARVEY’S  reputation  as  a  columnist  has  grown  at 
an  unprecedented  rate.  Enhanced  by  frequent  reprints  of  the  material  in  such  top¬ 
flight  magazines  as  Reader’s  Digest  .  .  .  plus  continuing  coast-to-coast  speaking  en¬ 
gagements,  PAUL  HARVEY’S  energetic  and  fast-moving  newsgathering  technique  has 
attracted  a  vast  reading  public. 

Countless  citizens  across  the  nation  look  forward  to  his  thrice-weekly  fascinat¬ 
ing  column  of  thought-provoking  down-to-earth  obsen-ations. 

The  ever-increasing  popularity  of  PAUL  HARVEY’S  column  is  compelling  the 
attention  of  alert  editors  everywhere.  No  wonder  PAUL  HARVEY  is  called  the  fastest 
rising  journalist  in  America  today. 
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Publishers  Initiate  Study 
If  Newspaper  PR  Project 


S50,000  Fund  Is  Subscribed 
For  Modest  Start.  Swan  Says 


By  Philip  N.  Schuyler 

An  expanded  Newspaper  In- 
[rnatlon  Service  to  study  the 
ifiiij  of  doing  a  better  job  of 
tijig  the  public  about  the  im- 
crtance  of  the  newspaper  was 
mounced  Thursday  morning 
t  the  74th  annual  convention 
the  American  Newspaper 
piiihers  Association. 

Joyce  A.  Swan,  executive 
Ktpresident  of  the  Minne- 
puiii  Star  and  Tribune  who  is 
barman  of  a  special  committee 
f  fire  members  of  the  ANPA 
hr;  of  Directors,  reported 
b  details  of  the  program. 

Ee  said  the  public  relations 
r.r.  during  the  next  two  years 
ic:d  be  financed  by  $50,000 
r.  ch  has  been  pledged  by  35 
t:;'hers,  apart  from  associa- 
c:  dues. 

Coordinator  Named 

The  South  Bend  Tribune  has 
uned  the  services  of  Clarence 
Ivdmg,  its  public  relations  di- 
m.  who  will  work  this  sum- 
K  at  ANPA  headquarters  to 
ep  the  project  get  under  way. 
ra  S.  Taubkin,  promotion 
“Mger  of  the  New  York 
W,  and  Otto  A.  Silha,  vice- 
leident  of  the  Minneapolis 
mpapers,  will  serve  with  Mr, 
Ijiding  as  advisers  to  the  com- 
cttee. 

lb*  study  was  described  as  a 
®'i«t  beginning  on  a  broad- 
program  to  solidify  pub- 

*  acceptance  of  the  newspaper, 
i  najor  public  relations  effort 
I  behalf  of  the  industry  has 

sgitated  for  some  time  by 
associations. 

Coamenting  on  the  $500,000 
of  the  Television  Informa- 
Semce,  Mr.  Swan  said  the 
««i*hers  have  no  intention  of 
fWing  an  elaborate  program 
w  it 

oar  sights  are  too 

*  We  don’t  think  so,”  Mr. 

Jj^of  Mark  Ferree,  new 
of  ANP.A,  on  page  99. 


Swan  said.  “If  the  plans  de¬ 
velop  as  we  expect,  sights  can 
always  be  raised.  This  will  help 
us  get  off  the  ground.” 

On  the  committee  with  Mr. 
Swan  are  William  Dwight, 
Holyoke  (Mass.)  Transcript 
and  Telegram,  Irwin  Maier, 
Milwaukee  Journal,  J.  Hale 
Steinman,  Lancaster  (Pa.) 
Newspapers,  and  Robert  M. 
White  II,  New  York  Herald 
Tribune. 

Points  in  the  program  for 
study  were  given  as  follows: 

1.  To  create  a  better  under¬ 
standing  of  the  function  of 
newspapers  as  an  effective  force 
in  informing  their  readers  and 
in  advancing  the  cultural,  edu¬ 
cational,  political  and  economic 
well  being  of  all  citizens  of 
America, 

2.  To  create  a  better  under¬ 


standing  of  the  integrity,  alert¬ 
ness,  vitality  and  essentiality  of 
newspapers. 

3.  To  emphasize  the  leader¬ 
ship  of  each  newspaper  in  fur¬ 
thering  the  welfare  of  its  com¬ 
munity. 

4.  To  interest  young  people  in 
the  many  worthwhile  career 
opportunities  offered  by  news¬ 
papers. 

5.  To  work  closely  with  all  in¬ 
terested  newspapers  or  related 
organizations  in  the  further¬ 
ance  of  these  objectives. 

The  committee  met  Monday 
with  representatives  of  eight 
associations  which  already  have 
programs  in  these  areas.  They 
are  the  American  Council  on 
Education  for  Journalism,  As¬ 
sociation  for  Education  in 
Journalism,  American  Society 
of  Newspaper  Editors,  Bureau 
of  Advertising,  International 
Circulation  Managers  Associa¬ 
tion,  National  Newspaper  Pro¬ 
motion  Association,  Newspaper 
Advertising  Executives  Associ¬ 
ation,  and  Newspaper  Managers 
Association. 


Mark  Ferree  Elected, 
Irwin  Maier  Is  VP 


Mark  Ferree,  Scripps-Howard 
newspapers,  was  elected  presi¬ 
dent  of  the  American  Newspa¬ 
per  Publishers  Association  at 
the  business  session  Thursday. 

Mr.  Ferree  succeeded  D.  Ten¬ 
nant  Bryan,  Richmond  (Va.) 
News  Leader  and  Times-Dis- 
patch. 

Irwin  Maier,  Milwaukee 
(Wis.)  Journal,  was  elected 
vicepresident. 

James  S.  Copley,  San  Diego 
(Calif.)  Union  and  Tribune  and 
the  Copley  Newspapers,  was 
elected  secretary,  and  J.  Hale 
Steinman,  Lancaster  (Pa.) 
Newspapers,  was  re-elected 
treasurer. 

Three  new  directors  elected 
were:  Joyce  A.  Swan,  Minne¬ 
apolis  (Minn.)  Star  and  Tri- 
baine,  and  Walter  W.  White, 
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Lincoln  (Neb.)  Star,  two-year 
terms,  and  M.  J.  Frey,  Portland 
(Ore.)  Oregonian  one-year 
term.  Four  directors  re-elected 
were:  St.  Clair  Balfour,  South- 
am  Newspapers,  Toronto,  Ont., 
Barnard  L.  Colby,  New  Lon¬ 
don  (Conn.)  Day,  K.  A.  Engel, 
Little  Rock  (Ark.)  Democrat, 
Robert  M.  White  II,  Mexico 
(Mo.)  Ledger  and  New  York 
Herald  Tribune. 

Mr.  Bryan  automatically  be¬ 
comes  a  director.  Directors 
whose  terms  of  office  did  not  ex¬ 
pire  are:  C.  M.  Campbell,  Chi¬ 
cago  (Ill.)  Tribune,  James  C. 
Copley,  Son  Diego  (Calif.)  Un¬ 
ion  and.  Tribune,  Frank  A. 
Daniels,  Raleigh  (N.  C.)  News 
&  Observer  and  Times,  William 
Dwight,  Holyoke  (Mass.) 

(Continued  on  page  104) 


A  letter  inviting  contributions 
was  sent  to  “between  60  and  70” 
newspapers,  Mr.  Swan  said. 
There  was  general  agreement  as 
to  the  need  for  the  program  but 
some  difference  of  opinion  as  to 
how  it  should  be  done,  he  said. 

“No  request  is  made  for  a 
commitment  beyond  two  years,” 
he  said.  “By  the  end  of  that 
period  the  ANPA  Board  and 
supporting  newspapers  should 
be  able  to  determine  (1) 
whether  the  program  has  pro¬ 
duced  something  worthwhile  to 
the  newspaper  business,  (2)  if 
so,  whether  it  should  be  con¬ 
tinued  on  a  similar  basis  or  the 
program  stepped  up.” 

President’s  Remarks 

The  need  for  greater  public 
relations  by  newspapers  was 
mentioned  by  I).  Tennant  Bry¬ 
an,  Richmond  (Va.)  Times-Dis- 
patch  and  News  Leader,  in  the 
presidential  address  Wednes¬ 
day. 

“Widespread  public  respect 
for  and  belief  in  newspapers  is 
a  priceless  asset  which  has  not 
been  given  the  emphasis  it  de¬ 
serves,”  he  asserted.  “Research 
methods  have  recently  been  de¬ 
vised  to  uncover  these  intan¬ 
gible  values,  and  newspapers 
should  learn  how  to  use  them.” 

Mr.  Bryan  charged  that  tele¬ 
vision  sells  advertisers  editorial 
space  and  policy  as  well  as  ad¬ 
vertising  space,  something  no 
newspaper  would  do.  He  said: 

“No  good  newspaper  allows 
editorial  opinion  to  influence 
the  way  news  is  reported — nor 
does  it  permit  advertising  to 
have  any  influence  on  either 
news  or  ^itorial  content.  With 
rare  exceptions  there  can  be  no 
such  separation  in  broadcasting 
— because  there  the  sponsor 
buys  and  exercises  control  over 
the  programming  as  well  as 
over  the  commercials. 

“Applied  to  newspapers,  this 
would  be  the  equivalent  of  sell¬ 
ing  news  and  editorial  as  well 
as  advertising  columns  to  any 
advertiser  willing  to  buy  the 
space.  I  have  no  doubt  that  we 
could  sell  a  lot  more  space  this 
way,  but  the  day  we  commenced, 
the  newspaper  as  we  know  it 
would  cease  to  exist.  What  re¬ 
mained,  under  the  old  masthead, 
would  be  just  another  glorified 
shopping  news.” 

The  ANPA  president  said 
that  mergers  of  newspapers 
made  to  effect  economies  in  pro¬ 
duction  has  nothing  to  do  with 
the  demand  for  newspapers, 

(Continued  on  page  105) 
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Georg*  R.  Sfephenton,  executive  PARTY  TIME— W.  E.  Beeler,  left,  publisher  of  the  Chillicothe  |0.) 

editor  of  the  Madison  (Wis.)  Gazette,  Mrs.  Beeler  and  Mrs.  Harold  Bowman,  wife  of  a  newsprint 

Capital  Times,  and  Mrs.  Stephen-  company  executive,  settle  down  at  the  Goss  reception, 

son. 


PRIVATE  JOKE  is  skarsf  b) 
Charles  Bourassa,  left  piU^ 
of  L*  Matin,  Montreal,  «i4  Da 
G.  Scott,  mechanical  Tiipirialeu 
ent  of  Spokane  newspeywi. 


Payola,  Personnel  and  Productivity 


Recruitment  of  young  people 
into  newspaper  jobs,  techno¬ 
logical  improvements,  and  even 
payola  were  among  topics  that 
occupied  the  attention  of  pub¬ 
lishers  at  executive  sessions 
Tuesday. 

Richard  H.  Amberg,  publisher 
of  the  St.  Louis  (Mo.)  Globe- 
Democrat  viewed  with  dismay 
the  trend  toward  fewer  papers. 

“Yet  inevitably  this  trend  is 
sure  to  continue  unless  both 
management  and  the  unions 
representing  our  employees 
recognize  that  we  are  all  in  this 
thing  together  and  that  we  will 
either  sink  or  swim  together,” 
he  said. 

“We  must  somehow  find  a  way 
to  sell  the  story  of  productivity 
and  efficient  management  to 
both  management  and  the  un¬ 
ions  in  our  business.” 

Oti;  Chandler,  publisher  of 
the  Los  Angeles  Times,  said  the 
subject  of  payola  in  the  news¬ 
paper  business  came  up  at  a 
meeting  of  publishers  with 
50,000  and  over  circulation. 

“In  the  discussion  of  gifts, 
such  as  a  bottle  of  scotch  or 
a  ham,  no  conclusion  was 
reached,”  he  reported.  “But  the 
general  impression  was  that  if 
the  gift  had  a  monetary  value 
of  more  than  $10,  such  as  a  case 
of  whisky,  it  should  be  sent 
back. 

“In  the  discussion  of  free 
junkets  offered  by  foreign  gov¬ 
ernments,  steamship  lines  and 
airlines,  there  was  a  strong  feel¬ 
ing  that  the  whole  issue  should 
be  re-examined  and  that  many 
newspapers  are  not  going  to 
accept  free  junkets  in  the  fu¬ 
ture,”  he  added. 

Mr.  Chandler  said  the  ques¬ 
tion  of  newsmen  paying  their 
way  into  various  public  events 
also  was  discussed.  “There 
were  no  newspapers  represented 
in  the  meeting  who  paid  their 


way  into  all  events,”  he  said. 
“The  group  had  information 
that  a  few  newspapers  did  pay 
for  all  press  tickets.” 

The  publishers  also  agreed 
that  the  use  of  brand  names,  as 
well  as  the  names  of  hotels, 
night  clubs,  and  the  like,  should 
be  included  in  editorial  matter 
only  if  it  was  necessary  to  the 
sense  of  the  article  or  the  con¬ 
venience  of  the  reader. 

Cranston  Williams,  ANPA 
general  manager,  said  there 
was  a  slowly  growing  tendency 
for  newspapers  to  “pay  for 
everything.” 

Another  significant  issue  dis¬ 
cussed  was  the  problem  of  pa¬ 
pers  competing  with  electronic 
media  in  interpretation  of  audi¬ 


ence  reached.  Mr.  Chandler 
said  the  group  of  publishers, 
while  still  believing  in  the  Audit 
Bureau  of  Circulations,  felt  the 
time  had  come  to  “fight  back” 
at  radio-TV  methods  of  measur¬ 
ing  audience. 

Some  publishers  suggested 
measuring  newspaper  circula¬ 
tion  by  “swallowing”  radio-TV 
methods.  Others  felt  that  au¬ 
dited  net  circulation  is  a  truer 
figure  which  the  Bureau  of  Ad¬ 
vertising  might  look  into  and 
possibly  combat  the  box-car  cir¬ 
culation  figures  of  other  media 
with  a  promotion  campaign 
aimed  at  improving  and  bolster¬ 
ing  the  image  of  newspapers. 

Mr.  Amberg  said  that  during 
the  discussion  of  TV  measure¬ 


ment  surveys,  one  publiiher 
present  said  he  had  math 
driven  into  a  gas  station  im 
was  greeted  by  a  girl  who  uket 
him  for  his  name  and  addna 
When  he  asked  what  she  wnta 
it  for,  she  said  she  was  takiii 
a  TV  survey. 

“Aren’t  you  going  to  ask  m 
questions  about  my  favorite  IT 
show?”  the  publisher  asked. 

“No!  I’ll  fill  that  in  later' 
the  girl  replied. 

By^ron  C.  Vedder,  Champmn 
Urbana  (Ill.)  Courier,  told tk 
10,000  to  50,000  cirenlstn 
group  of  publishers  that  “Nm 
paper  publishing  has  dragpe 
its  feet  in  technological  »• 
provements.” 

{Continued  on  page  106) 


AND  NO  DISHES  to  be  done  later — Mrs. 
LeRoy  Newmyer,  Toledo  Blade,  and  Robert 
Withers,  Rochester  (Minn.)  Post-Bulletin,  try 
the  delicacies  at  the  Goss  buffet. 


ITS  PRESS  TIME  as  David  Barr,  right,  of  the  Goes 
welcomes  Al  Rosene,  production  manager,  St.  Paw 
and  Pioneer-Press,  and  Mrs.  Rosen*. 

EDITOR  at  PUBLISHER  for  Apfa.W.!^ 
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Target  Account  Selling’ 
Told  at  Bureau  Meeting 

6  Completed  Presentations 
Find  Plan  in  Action  Stage 


By  Robert  B.  McIntyre 

4  preaentation  of  the  purpose 
jBd  mechanics  of  “Target  Ac- 
tdOBting  Selling”  dominated  the 
llth  annual  meeting  of  the  Bu- 
reta  of  Advertising,  ANPA,  on 
Wednesday  afternoon. 

Bureau  members  heard  that 
six  presentations  have  been 
made  by  teams  from  the  Bureau 
ud  the  American  Association 
of  Newspaper  Representatives 
fho  went  directly  to  six  adver- 
tuers  and  their  agencies  with 
ipiei/ic  plans  calling  for  the 
tpteifie  use  of  newspapers. 

Herbert  R.  Meeker,  AANR 
president,  described  the  Na¬ 
tional  Sales  Force  Plan  as  being 
oat  of  the  talking  stage  and 
well  into  the  action  stag:e.” 

Sales  Teams 

Mr.  Meeker  said  teams  are  as- 
iigned  to  National  Sales  Force 
projects  which  can  be  national 
or  regional  advertisers.  These 
teams  are  responsible  for  pre- 
.iminary  investigation  and  gath¬ 
ering  of  all  marketing  data 
iboot  the  project  company.  The 
.\ANR  man  works  with  a  Bu¬ 
reau  salesman  on  a  specific 
piiject. 

When  the  team  has  set  up  a 
ifidfic  strategy  outline  for  the 
intject  it  goes  to  a  specially- 
oninized  policy  committee.  If  a 
putttation  is  recommended, 
thi  sale  points  to  be  made  are 
■dined,  research  is  launched, 
■d  a  recommended  newspaper 
based  on  consultation  with 
ebent,  his  agency  and  his 
■teketing  problems  is  estab- 
UteL 

While  this  presentation  is  be- 
■*1  researched  and  a  first  draft 
<the  script  prepared,  the  sales 
'•■1  continues  to  make  calls, 
■d  lays  the  groundwork  for 
Nting  on  the  final  presenta- 
The  AANR  team  makes 
*  actual  presentation  and 
••■aendation  to  the  account 
jjd^its  agency.  Charles  T. 

Jr.,  Bureau  president, 
■d  John  P.  Kauffman,  vice- 
l^eident  in  charge  of  sales,  and 
JJ®ftor  of  the  National 
“^Force,  sit  in  on  all  presen- 

and  on  occasion  take 
I***  in  the  presentation. 


“We  have  closed  the  selling 
ranks  in  our  industry,”  Mr. 
Meeker  said.  “We  are  after 
those  accounts  lost  to  other 
media.  We  are  working  to  hold 
and  increase  our  present  volume 
of  national  advertising. 

“This  National  Sales  Force 
is  getting  to  the  top  manage¬ 
ment  level  in  companies  and 
agencies.  This  sales  force  is 
pitching  before  the  appropria¬ 
tion  is  allocated,”  Mr.  Meeker 
concluded. 

Mr.  Kauffman  said  that  with 
this  new  plan,  the  Bureau 
gained  the  selling  cooperation 
of  1200  representatives;  the 
AANR  gained  the  marketing 
planning,  the  research,  creative 
and  production  facilities  of  the 
Bureau;  and  the  newspaper  in¬ 
dustry  gained  a  brand  new, 
hard-selling  strategy. 

Presentation  Highlights 

Highlights  of  the  six  presen¬ 
tations  already  made  were 
shown  to  Bureau  members.  They 
covered  Firestone,  Gulf  Oil, 


Hash  Dog  Food,  Calvert,  Flor¬ 
ida  Citrus  Commision,  and  Dun¬ 
can  Coffee  Co. 

Commenting  on  the  presenta¬ 
tions,  Mr.  Lipscomb  said:  “Our 
philosophy  is  that  in  this  type 
of  coordinated  selling,  we  must 
show  we  are  aware  of  the  spe¬ 
cific  marketing  and  advertising 
problems  of  the  accounts  we 
approach.  No  general  presenta¬ 
tion  can  do  the  job  as  effec¬ 
tively  as  those  incorporating 
specific  recommendations  fitted 
to  the  requirements  of  the  ac¬ 
counts.” 

Mr.  Lipscomb  revealed  that 
seven  more  presentations  are  in 
the  planning  stage:  Hiram 
Walker  and  Gordon’s  Gin; 
Dodge  cars;  General  Mills;  An- 
sco;  Pillsbury;  “and  a  political 
presentation  to  be  made  to  head¬ 
quarters  of  both  parties  in 
Washington  next  month.” 

He  added  that  another  50  tar¬ 
get  accounts  are  now  in  the  pre¬ 
liminary  stage. 

H.  H.  Peterson  of  the  New 
Britain  (Conn.)  Herald,  said 
that  after  working  with  the  Bu¬ 
reau  for  six  years,  he  was  “con¬ 
vinced  every  dollar  of  national 
advertising  in  your  newspaper 
is  infiuenced  to  some  degree  by 
the  Bureau’s  work. 

“And  I  am  equally  convinced 
that  we  get  more  national  ad¬ 


vertising  than  we  would  get  if 
there  were  NO  Bureau  of  Ad¬ 
vertising,”  Mr.  Peterson  said. 
He  added:  “It  seems  to  me  that 
smaller  newspapers,  in  some 
ways,  make  more  profit  on  their 
Bureau  dues  than  do  the  larger 
newspapers.” 

Russell  W.  Young,  Seattle 
(Wash.)  Times  and  president 
of  the  Newspaper  Advertising 
Executives  Association,  report¬ 
ed  on  a  new  automotive  presen¬ 
tation,  “Two  Kinds  of  Sales¬ 
men,”  which  he  said  “will  help 
us  launch  a  Total  Selling  effort 
that  in  the  long  run  can  bring 
more  automotive  dollars  to 
newspapers.” 

He  said  NAEA  with  the  Bu¬ 
reau  and  AANR  will  coordinate 
this  effort  for  all  U-S.  and  Ca¬ 
nadian  newspapers.  “The  objec¬ 
tive,”  he  said,  “is  to  bring  this 
story  to  the  attention  of  40,000 
car  dealers,  and  regional,  zone 
and  district  managers;  to  give 
them  the  reasons  why,  when 
they  talk  advertising  to  their 
factory,  they  should  talk  news¬ 
paper  advertising.” 

Mr.  Young  said  that  on  May 
2,  George  McFadden,  chairman 
of  NAEA’s  Sales  Development 
and  Marketing  Conunittee  will 
send  out  a  letter  to  all  NAEA 
members  with  an  order  blank 
for  the  easel  presentation.  On 
May  9,  all  AANR  officers  in 
Detroit  will  write  their  papers 
underlining  the  importance  of 
showing  the  presentation  to 
dealers.  On  May  12,  the  AANR 
sales  team  in  Detroit  will  start 
showing  the  presentation  to  fac¬ 
tory  executives  in  charge  of 
(Continued  on  page  105) 
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DON'T  LAUGH  YET!— Arthur  H.  (Rod)  Motley,  host,  at  the  Parade  reception,  starts  one  of  his  famous 
stories  and  Stephan  Mahoney  of  Burke,  Kuipers  &  Mahoney  waits  for  the  punch-linel  Mrs.  Frank  Ball  Jr. 
and  Mrs.  Mahoney  have  no  idea  what's  coming  off. 


15 


Labor  Talk  Theme: 
Get  While  You  Give 


Newspapers  are  insuring 
themselves  against  mechanical 
decadence  and  standstill  prod¬ 
ucts  through  the  work  of  the 
ANPA  Research  Institute,  ac¬ 
cording  to  James  S.  Copley, 
Copley  Newspapers,  president 
of  the  Institute. 

The  convention  heard  that 
two  manufacturers  in  the  elec¬ 
tronics  field  have  been  asked  to 
explore  ways  in  which  advanced 
equipment  in  other  industries 
might  be  utilized  by  newspa¬ 
pers.  The  program  was  de¬ 
scribed  as  “blue-sky”  and  “revo¬ 
lutionary.” 


In  a  session  on  labor  relations 
Monday,  publishers  were  told 
they  must  “get  as  well  as  give” 
in  dealing  with  unions. 

Arthur  H.  “Red”  Motley, 
president  of  Parade  Magazine 
and  president-elect  of  the  U.S. 
Chamber  of  Commerce,  insisted 
he  was  not  “anti-union”  in  urg¬ 
ing  the  industry  to  get  rid  of 
such  antiquated  work  practices 
as  bogus,  over-manning  of 
presses,  and  outworn  delivery 
systems  from  the  presses. 

Mr.  Motley  argued  that  pub¬ 
lishers  must  be  careful  to  exer¬ 
cise  and  enforce  their  own  rights 
to  reach  a  goal  good  for  all — 
“a  high  quality  product,  lowered 
costs,  survival  of  papers,  and 
trained,  well-managed  men — not 
bodies. 

“Publishers  have  already 
given  labor  unions  higher  wages, 
shorter  work  weeks,  increased 
holiday  time,  increased  vacation 
time,  health  and  accident  insur¬ 
ance,  life  insurance  protection, 
and  pension  plans,”  he  said. 

“Now  is  the  time  to  get,”  was 
the  obvious  conclusion. 

Topics  on  the  publishers’ 
minds  in  a  panel  session  were: 

1.  “Skyrocketing”  costs  in 
union  shops  as  compared  with 
“tremendous”  savings  in  time 
and  money  where  there  are  no 
unions.  Example :  N  o  n-u  n  i  o  n 
shops  average  over  400  lines  an 
hour  on  tape  machines;  some 
punch  as  many  as  600  lines  an 
hour.  Union  shops  set  standards 
generally  at  370  lines  an  hour. 
Union  insists  on  a  monitor  for 
every  two  machines.  In  non- 
imion  shops,  one  monitor  for 
four,  or  one  for  six  is  the 
practice. 

2.  Automation,  photocomposi¬ 
tion  and  other  delayed  advances 
in  newspaper  production. 

3.  Bogus. 


Example:  Worcester  Tele¬ 

gram  &  Gazette  struck  by  print¬ 
ers  in  1957  and  still  picket^.  At 
start  185  walked  out.  Other 
unions  refused  to  honor  the  line. 
Paper  never  missed  a  day  of 
publication.  Paper  now  has  com¬ 
plete  tape  operation  and  two 
machines  for  photocomposition 
have  been  installed.  Most  of  the 
strikers  have  gone  elsewhere, 
and  have  been  replaced  by  150 
non-union  workers  at  union 
scale.  Paper  is  able  to  cut  pay¬ 
roll  slightly  because  of  high 
number  of  apprentices. 

It  was  against  such  a  back¬ 
ground,  enlivened  also  by  com¬ 
ments  from  Elisha  Hanson, 
ANPA  counsel,  that  Mr.  Motley 
spoke. 

• 

310  Get  S220,000 

From  Brooklyn  Eagle 

Payments  totalling  more  than 
$220,000  have  been  made  to  295 
individuals  and  15  estates  whose 
claims  for  severance  pay  from 
the  Brooklyn  (N.  Y.)  Eagle 
were  sustained  in  court  action. 
The  Eagle  went  out  of  business 
five  years  ago. 

The  money,  according  to  the 
Newspaper  Guild  of  New  York, 
represented  about  2895?  of  the 
claims  awarded  by  an  arbitra¬ 
tor.  The  funds  represented  the 
total  of  Eagle  assets  available 
at  the  time  of  settlement  of  the 
severance  claims. 

The  checks  were  issued  on  the 
account  of  the  F.  D.  S.  Corpo¬ 
ration,  formerly  the  Brooklyn 
Eagle.  Frank  D.  Schnoth  was 
publisher  at  the  time  of  the  sus¬ 
pension. 


Guild  Growing 


TIME  TO  NIBBLE — Mrs.  Robert  McCraclien,  left,  wife  of  the  ^tneil 
manager  of  the  Norristown  (Pa.)  Times-Herald,  and  Mrs.  VyHaw 
Eagens,  wife  of  the  T-H  pressroom  chief,  got  around  to  a  few  of  Me 
Social  Calendar  events. 


.4I\PA 


Research  Institute 
Means  ‘Insurance’ 


This  is  how  Mr.  Copley  oot- 
lined  the  Research  Institute’s 
goals : 

“1)  To  reduce  our  costs  — 
even  to  control  them! 

“2)  To  improve  quality  —  *) 
that  advertisements  can  be 
bright  and  vivid,  the  news  fresh 
and  readable,  the  reader’s  hande 
unsmudged. 

“3)  In  face  of  formidable 
technical  progress  by  other  me¬ 
dia,  to  reduce  the  time  our  own 
production  requires  from  editor 
to  reader.” 

Mr.  Copley  pictured  the  Ee 
search  Institute’s  service  u 
equivalent  to  life  insurance  ts 
it  proposes  to  provide  faster- 
printed  and  more  economically- 
printed  newspapers.  He  said 
many  ANPA  members  now  haw 
in  their  shops  machinery  that 
was  only  a  dream  a  decade  ago. 

“We  have  overcome  our  great¬ 
est  hurdle  —  a  reluctance  to 
part  from  the  proven  ways  of 
the  past,  and  an  inertia  that 
arose,  in  some  cases,  from  com¬ 
fortable  prosperity,”  wrote  Mr. 
Copley. 

Tingley  Talks 

Charles  H.  Tingley,  manag¬ 
ing  director  of  the  Institute,  m 
a  speech  to  the  conventitm,  de 
dared  the  Institute  has  made 
much  progress  in  following  re^ 
ommendations  given  last  year  ^ 
an  evaluation  committee  headed 
by  Otto  A.  Silha,  MwimwH" 

{Continued  on  page  106) 


4.  Possibility  of  mergers  of 
craft  unions  with  the  Guild.  It 
was  noted  that  the  Guild  was 
“becoming  more  belligerent” 
and  “more  willing  to  strike.” 
Gxiild  is  organizing  and  growing 
rapidly,  claiming  31,000  mem¬ 
bers,  up  680  over  1st  year.  Out 
of  12  elections  in  1959,  Guild 
won  11.  In  1960  it  has  already 
won  two. 

5.  Strikes,  opinion  inclined  to 
the  view  Portland  publishers 
were  winning,  although,  as  in 
modem  war,  no  side  ever  really 
wins. 

Who  is  suffering  most  on  pro¬ 
tracted  strikes,  as  in  West¬ 
chester  or  Worcester,  Mass.? 


AND  HOW  IS  EVERYTHING  af  fha  Baseball  Hall  of  Fame  and  the 
Farmer's  Museum,  Wallace  Sprague  of  Parade  inquires  as  he  greets 
Mr.  and  Mrs.  A.  H.  Bissel  of  Cooperstown,  N.  Y.  Mr.  Bissel  is  a  Flint  Ini 
Co.  representative. 
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Patterson 


listening  to  speakers  critical  ot  the  press:  Lett  to  right — Brady  Black, 
Cincinnati  Enquirer;  Alicia  Patterson,  Long  Island  Newsday;  Dean 


Anderson 


Kenneth  Olson,  Northwestern  University:  and  Don  M.  Anderson,  Lee 
Newspapers  of  Montana. 


Editors  Take  a  Lambasting 
From  Their  Guest  Speakers 


They  Even  Hear 
For  Good  Anglo- 

By  Pat  Munroe 

Washington 
The  press  today  is  a  shade 
more  yellow  than  ever  before  . . . 
nnrjpapers  are  guilty  of  the 
Stine  abuses  of  good  taste  for 
rhidi  they  lambast  TV  .  .  .  the 
pren  is  “over-emphasizing”  the 
Rlifious  issue  in  Presidential 
politics  . . .  please,  Mr.  Editors, 
|o  back  to  school  and  learn  to 
write  English. 

These  are  but  a  few  of  the 
tiiists  leveled  by  guest  speakers 
ttmanbers  of  the  American  So¬ 
ciety  of  Newspaper  Editors  at 
tieir  annual  Convention  here 
l«t  week. 

Summing  up  all  the  criticism 
0  his  closing  remarks,  retiring 
ASNE  President  Russ  Wiggins, 
^tAmgton  Post,  good-natured¬ 
ly  said: 

“You  are  indeed  a  contempti¬ 
ble  krt.” 

As  for  the  religious  issue. 
President  Richard  M. 
Ximn  said  the  only  legitimate 
P®>ds  for  making  it  a  topic 
d  open  discussion  would  be  “if 
®e  of  the  candidates  .  .  .  had 

*  religious  belief.”  Since  this 

*  the  case,  he  continued, 
is  no  “excuse  for  con- 

^*d  discussion  of  a  so-called 
"”**08  issue  in  this  cam- 

Im.” 

I  A  hi^light  of  the  editors’ 
IEDITOR  &  PUBLISHER 


Moses’  Appeal 
Saxon  English 


meeting  was  Mr.  Nixon’s 
lengthy  question  -  and  -  answer 
period  dealing  with  national  and 
world  problems.  He  spelled  out 
his  own  policy  of  “progressive 
conservatism.” 

Senator  John  F.  Kennedy 
complained  that  newspapers  are 


“over-emphasizing”  religion  and 
not  giving  enough  coverage  to 
"the  basic  issues,”  particularly 
in  the  West  Virginia  primary 
contest. 

Senator  Hubert  Humphrey 
told  the  editors  he  did  not  feel 
the  issue  had  been  “manufac¬ 
tured”  by  the  press,  adding: 

“Fortunately,  most  of  you 
have  been  a  responsible,  con¬ 
structive  influence.” 

(Texts  of  Kennedy  and  Humph¬ 
rey  remarks  will  be  found  on 
page  54) 

All  political  leaders  who  ad¬ 


dressed  the  sessions  urged  that 
it  not  become  a  heated  issue. 
GOP  Chairman  'Thruston  B. 
Morton,  a  Protestant,  said  he 
felt  especially  qualified  to  make 
such  a  plea  “because  my  grand¬ 
children  are  of  the  Catholic 
faith.” 

Mr.  Morton,  a  U.  S.  Senator 
from  Kentucky,  also  noted  that 
he  had  travel^  in  virtually  all 
of  the  50  states  since  he  as¬ 
sumed  his  chairmanship  duties 
a  year  ago  and  added: 

“I  (have  talked)  with  liter¬ 
ally  hundreds  (of  newspaper¬ 
men),  in  and  out  of  press  con¬ 
ference  .  .  .  there  were  days 
when  it  seemed  I  was  in  a  road 
show  version  of  ‘Meet  the  Press.’ 

“It  demonstrated  to  me  that 
the  press  conference  can  be  a 
vehicle  for  two-way  exchanges 
{Continued  on  page  19) 


REPORTING  for  Ireadom  of  information  committao,  Eugane  S.  Pulliam,  Indianapolis  Naws,  stands  at  ASNE 
rostrum.  Saatad,  latt  to  right,  ara:  Prasidant  J.  Russall  Wiggins,  Washington  Post;  Virginius  Dabnay,  Rich¬ 
mond  Timas-Dispatch;  and  Milas  H.  Wolff,  Graansboro  Daily  Naws. 
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ASNE  Hails 
Catledge  for 
Brief  Speech 

Washington 
Turner  Catledge,  managing 
editor  of  the  New  York  Tiviea, 
started  on  his  new  duties  as 
president  of  the  American  So¬ 
ciety  of  Newspaper  Editors  with 
a  characteristic  gag  at  the  ban¬ 
quet  April  23  that  closed  the 
three-day  annual  meeting. 

The  diners  were  weary  from 
wordy  assaults,  lasting  almost 
two  hours,  from  the  U.  S.  Am¬ 
bassadors  to  India  and  Indo¬ 
nesia  —  Ellsworth  Bunker  and 
Howard  P.  Jones.  When  intro¬ 
duced  by  J.  Russell  Wiggins  of 
the  Washington  Post,  the  out¬ 
going  president,  Mr.  Catledge 
approached  the  rostrum  in  the 
manner  of  a  man  determined  to 
pour  forth  many  thousands  of 
words  of  his  own.  An  audible 
groan  swept  the  restive  audi¬ 
ence,  followed  by  relieved 
laughter  when  Mr.  Catledge 
promptly  announced  that  the 
convention  was  adjourned. 

Other  officers: 

Felix  McKnight,  DniZa.s-  (Tex.) 
T tinea  Herald,  first  vicepresi¬ 
dent; 

Lee  Hills,  Knight  Newspa¬ 
pers,  second  vicepresident; 

Wallace  Lamoe,  Milwaukee 
(Wis.)  Journal,  secretary; 

Herbert  Brucker,  Hartford 
(Conn.)  Courant,  treasurer. 

Re-elected  to  three-year  terms 
on  the  Board  were: 

William  P.  Steven,  Minne- 
apolia  Star  and  Tribune; 

Milburn  P.  Akers,  Chicago 
Sun-Timea,  and  Mr.  Brucker. 
Two  new  directors  elected  for 
three- year  terms  were:  Kenneth 
S.  Conn,  San  Joae  Mercury  and 
Newa,  and  John  Q.  Mahaffey, 
Texarkana  Gazette  and  Newa. 
Elected  to  fill  out  the  one  un¬ 
expired  year  of  Mr.  Wiggins’ 
term  was  Michael  Ogden,  Provi¬ 
dence  Journal  and  Bulletin. 

• 

Houston  Post  Adds 

14  Headliner  Units 

Houston,  Tex. 
The  Houaton  Boat  will  soon 
begin  enlarging  its  plant  at  a 
cost  of  more  than  $1  million.  A 
battery  of  14  new  Goss  Head¬ 
liner  press  units  will  be  in¬ 
stalled  in  the  expanded  Hous¬ 
ton  Post  building.  The  press 
room  will  be  tripled  in  size. 
Two  new  folders  and  added 
equipment  for  color  printing  will 
be  installed.  The  paper  now  has 

15  press  units  and  three  folders. 


Cotton-Pickin '  Sophisticate 

T urner  Catledge 


By  Ray  Erwin 

URNER  Catledge,  managing 
editor  of  the  New  York  Timea, 
envisions  a  fourfold  promotional 
program  by  the  American  So¬ 
ciety  of  Newspaper  Editors 
during  his  coming  year’s  admin¬ 
istration  as  president: 


1)  Promotion  of  freedom  of 
information  in  government 
circles. 


2)  Promotion  of  education  for 
journalism. 


3)  Promotion  of  fellowship 
among  American  newspaper  edi¬ 
tors  without  condoning  conform¬ 
ity. 


4)  Promotion  of  the  highest 
ideals  of  American  journalism  in 
the  international  field. 


Attains  Goals 


The  new  ASNE  president  has 
a  habit  of  attaining  goals.  With- 
out  signs  of 
strain,  he  per- 
forms  prodigious 

in  the 

News 


tasks.  For  him  to 
simply  state  an 
objective  is  to 
have  an  inner 
determination  to 
achieve  it  and  a  firm  conviction 
in  the  outcome. 


So  ASNE  members  can  and 
do  expect  to  see  progress  in  the 
realms  deemed  relevant  and 
challenging  by  their  newly 
chosen  leader. 


An  associate  described  Turner 
Catledge  as  having  a  facade  of 
simple,  unalloyed  innocence.  He 
retains  the  warmth,  unaffected, 
unassuming  manner  and  sincer¬ 
ity  of  his  Mississippi  weekly 
newspaper  background.  But  be¬ 
neath  this  bland  surface  surges 
a  restless  intellect,  an  inquiring 
reporter’s  instinct,  the  firm  and 
fast  executive  action  and  de¬ 
cision  required  for  directing  a 
great  metropolitan  newspaper. 


Catledge  (kmtradictions 


He  has  a  promotional  plan  for  ASNE 


Turner  Catledge  is  a  complex 
man,  a  simple  man.  He  is  ami¬ 
able  and  able,  countryman  and 
sophisticate.  Under  the  surface 
of  begfuiling  innocence  is  electric 
intelligence.  His  wisdom  is 
leavened  with  wit.  He  is  at  once 
mobile-malleable  and  steadfast- 
adamant.  He  is  easy  and  hard, 
easy  on  associates  and  hard  on 
himself. 


He  is  a  handsome  and  distin¬ 
guished-looking  man  with  flash¬ 
ing  brown  eyes  and  graying 
hair.  He  has  presence  and  win¬ 


someness  on  the  public  platform 
and  retains  a  suggestion  of  the 
South  in  his  soft  speech.  Even 
when  the  words  have  prescience 
and  portentiousness,  they  some¬ 
how  sound  homelike  and  earth- 
born  and  friendly.  Intelligentsia 
in  cotton-pickin’  jeans. 

Mr.  Catledge  eagerly  discussed 
his  ASNE  plans  in  his  large, 
light  office  with  its  door  always 
open  into  the  block-long  wide- 
open  spaces  of  the  newsroom. 
He  sat  behind  a  narrow-crescent¬ 
shaped  blond  desk  at  the  book- 
lined  far  end  of  the  oblong 
office,  the  entrance-end  of  which 
is  fitted  with  a  conference  table 
and  10  chairs.  On  the  walls  are 
photographs  of  Arthur  Hays 
Sulzberger,  publisher  and  chair¬ 
man  of  the  board  of  the  Times; 
the  late  Maj.-Gen.  Julius  Ochs 
Adler,  who  was  vicepresident 
and  general  manager  of  the 
Times;  a  mural  photograph  of 
the  Brooklyn  Bridge,  a  world 
map  and  a  colored  print  entitled 
“New  York  City  in  1851  When 
the  New  York  Times  Was 
Bom.” 


While  continuing  and  it 


creasing  ASNE’s  efforts  in  ok- 
taining  the  people's  right  to 
know  and  encouraging  edno- 
tion  for  journalism,  Presidaii 
Catledge  wants  to  promote 
understanding  of  American  jour¬ 
nalism’s  creed  and  craftnan- 
ship  among  foreign  journalist 
He  is  abetted  in  the  latter  tin 
by  Lester  Markel,  Sunday  editor 
of  the  New  York  Times  awi 
chairman  of  the  Intematiou. 
Committee  of  ASNE. 

The  convention  in  New  York 
on  May  25-26  of  the  Inter¬ 
national  Federation  of  News¬ 
paper  Editors  will  be  seized  upon 
by  the  ASNE  leaders  as  » 
opportunity  for  establishing  rap¬ 
port  with  their  fraternal  ow- 
seas  contemporaries  in  the  figo* 
for  a  democratic  press  in  > 
democratic  world. 

Education  in  journalism  i»  » 
answer  to  the  growing 
nel  problem,  Mr.  Catledge 
lieves. 

“Everybody  wants  to  h*  * 
(Continued  on  pop* 
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/IITB4TIVE  at  ASNE  satsion:  Left  to  ri9ht — Charles  O.  Kilpatrick,  San  Little  Rock  Arkansas  Gazette;  Robert  S.  Bates,  Meadville  (Pa.)  Tribune, 
Aatenio  Eipress  and  News  with  Robert  M.  Jackson,  Corpus  Christi  with  G.  A.  Harshman,  Sharon  (Pa.)  Herald. 

Calar-Times;  Alfred  Friendly,  Washington  Post,  with  James  O.  Powell, 


mE 

fCmtinued  from  /nif/r  17) 


ijgbmation  and  ideas.  I  un- 
learned  more  from 
of  the  questions  directed 
i  me  than  the  reporters  did 
Ml  the  answers.  Press  con- 
smui  provetl  es|)ecially  help- 
li  ii  providinK  me  with  infor- 
M  on  local  issues  and  in- 


Sterert'ion's  (loncem 


Hthe  people  are  complacent 
dUeoncerned  about  the  jfood 
ail  of  our  system,  the  i)ress 
at  ihare  the  blame,”  Adlai 
1  fcrenson,  former  Demo- 
^  presidential  nominee,  de- 
i.'ed  in  discussing  the  role  of 
"y  Opposition”  with  Lester 
!  Peinon,  leader  of  the  Liberal 
I'y  in  Canada,  and  Hugh 
i  skeii,  leader  of  the  Labor 
'V  in  Great  Britain. 

Mr. Stevenson  said:  “I  am  not 
rrned  with  the  Republican 
rial  partisanship  of  the 
■  but  I  am  profoundly  con- 
■"rd  with  its  respect  for  the 
fy  system  and  its  obligation 
Wpmake  it  work  effectively. 
Urge  sections  of  opinion 
’"Aeptical  of  politicians  and 
‘  'ical  opposition  needs  to  be 
•''"ired  about  specific  evils 
’  virtues  by  the  press.  I  am 
“  going  to  resist  any  tempta- 
'  to  berate  you  for  unequal 
’ ’nient  of  Republicans  and 
"'ocrats  in  the  news.  Nor  will 
notion  your  ill-concealed  zeal 
'  wtain  sacrificial  festivals  of 
years.  Instead  I  just  want 
'  Oploit  today’s  mood  of  mu- 
“  foigiveness  and  charity  by 
'-'nding  you  that  a  responsi- 
press  can  be  a  great  help 
'  tie  opposition  by  giving  it 
‘’  adequate  hearing. 

^re  have  been  some  recent 
Ir  eful  Qf  objectivity  in 
nspect:  the  New  York 
"  •  *  Democratic  paper,  ex- 
the  indiscretions  of  a 
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Democratic  Borough  President 
in  New  York  City;  and  a  Re¬ 
publican  paper,  the  New  York 
Herald  Tribune,  exposed  the  in¬ 
discretions  of  the  Republican 
Chairman  of  the  Federal  Com¬ 
munications  Commission. 

Jack  Paar,  the  Big  News 

“And  if  responsible  news  re¬ 
porting  is  essential  to  an  effec¬ 
tive  opposition,  likewise  an  ir¬ 
responsible  or  frivolous  press  ob¬ 
structs  the  system  and  diverts 
the  public.  A  good  example 
came  to  me  in  Latin  America 
this  winter.  I  took  time  out 
-somewhere  to  read  a  collection 
of  American  papers  of  the  week 
of  Feh.  15.  Khrushchev  was  in 
India.  Mikoyan  was  in  Cuba. 
The  French  exploded  their 
atomic  bomb.  The  latest  Chinese 
production  figures  were  released. 
An  antiquated  school  building 
in  New  York  collapsetl.  The 
Geneva  talks  on  bomb  testing 
were  making  progress.  If  the 
Generals  testifying  in  Washing¬ 
ton  were  right  our  country  was 
in  second  place  militarily.  Eisen¬ 


hower  said  he  wai  puzzled  that 
some  people  were  worried. 

“All  these  events  were  im¬ 
portant  to  us  and  to  our  chil¬ 
dren.  Yet  the  big  news  in  most 
of  those  American  dailies  that 
week  w’as:  When  will  Jack  Paar 
make  up  his  mind?  And  when 
that  burning  question  was  final¬ 
ly  resolved.  Dr.  Finch’s  murder 
trial  took  over  the  front  pages.” 

Mr.  Stevenson  said  “the  Gov¬ 
ernment,  the  ins,  must  be  meas¬ 
ured  by  the  same  standards  of 
re:yponsibility  as  the  opposition, 
the  outs  —  and  the  press  must 
call  ’em  as  it  sees  ’em,  not  as 
it  would  like  to  see  ’em.” 

The  role  of  the  Opposition  is 
not  just  to  oppose,  he  said,  but 
to  expose  —  “to  shed  light  on 
what  has  been  obscured  by  the 
incumbents,” 

The  Thinking  Element 

Mr.  Pearson  said  “opposition 
leaders  constitute,  with  editors 
and  professors,  the  thinking  ele¬ 
ment  in  democratic  society.  Gov¬ 
ernment  leaders  have  no  time 
for  anything  except  decisions. 


with  the  space  ‘sign  here’  al¬ 
ready  thoughtfully  and  carefully 
indlcatwl  by  those  who  have, 
l)ehmd  the  .scenes,  or  in  front 
of  them,  decided  what  the  de¬ 
cision  is  to  be.” 

“Politicians  have  always  been 
the  victims  of  undeserved  criti¬ 
cism  and  condemnation,”  Mr. 
Pear. son  said. 

“If  the  politician  yields  to  un¬ 
worthy  pressures,  some  of  which 
he  may  honestly  mistake  for  the 
compulsions  of  a  public  opinion 
which  cannot  be  denied,  he  is  to 
l)e  condemned.  But  equally  — 
or  even  more  to  be  condemned 
—  are  those  who  apply  the  pres¬ 
sures  and  those  who  create  the 
climate  of  indifference  and  com¬ 
placent  morality  which  makes 
the  application  easy.” 

Mr.  Gaitskell  said  opposition 
to  government  is  something  by 
which  you  can  measure  democ¬ 
racy.  The  l)est  form  of  govern¬ 
ment  is  not  only  where  there  is 
an  opposition  but  the  opposition. 
People  must  be  able  to  choose  an 
alternative  government  and  to 
have  full  freedom  to  criticize  the 
government  of  the  day. 

He  stated  we  must  have  a 
party  system  if  we  are  to  have 
democracy. 

OvalicMZ  for  Critic 

Robert  Moses,  tart-tongued 
public  works  administrator  and 
president  of  New  York’s  World 
Fair,  delivered  an  eloquent  and 
insistent  attack  on  the  press. 
His  reward  was  a  standing  ova¬ 
tion  exceeded  in  vigor  for  no 
other  .ASNE  guest  speaker. 

Said  Mr.  Moses: 

“  ( I )  have  never  seen  any¬ 
thing  before  equal  in  virulence 
and  irresponsiblity  to  the  sen¬ 
sational  yellow  press  of  today. 
...  I  regretfully  include  in  this 
minority  several  highly  re¬ 
spected  conservative  publica¬ 
tions  which  today  seek  to  boost 
circulation  by  means  which 
would  have  horrified  their 
founding  fathers.” 

(Continued  on  pnqe  20) 


NOTE-TAKER  at  ASNE  session  is  Ozie  Reichler,  Yonkers  Herald- 
StatesmanJ  Others,  left  to  right,  are:  Robert  Notion,  Portland  Ore¬ 
gonian;  Lee  Hills,  Knight  Newspapers;  and  Wallace  Lomoe,  Milwaukee 
Journal. 
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Mrs.  Sylvan  Meyer 
Gainesville  (Ga.)  Times 


Robert  M.  White  II 
New  York  Herald  Tribune 


Jack  Foster 
Rocky  Mountain  News 


ASNE 

(Continued  from  page  19) 

Smarting  from  criticism  by 
New  York  dailies  (he  cited  their 
attacks  on  the  “scandal-ridden” 
Slum  Clearance  Committee, 
which  he  headed,  as  an  exam¬ 
ple),  he  said: 

“A  considerable  section  of  the 
press  is  making  official  life  un¬ 
attractive  if  not  unbearable  to 
tough  as  well  as  sensitive  peo¬ 
ple,  who  just  won’t  or  can’t 
stand  being  pushed  around  and 
conclude  that  the  game  is  not 
worth  the  candle.  (I  find  among 
younger  public  officials)  an  un¬ 
willingness  to  stick  their  necks 
out  —  mauy  of  these  men  can’t 
take  the  kind  of  criticism  dished 
out  today  —  some  of  it  is  so  ex¬ 
travagant,  so  unfair.” 

Building  Barriers 

During  a  question  period, 
Lester  Markel,  Sunday  editor 
of  the  New  York  Times,  asked 
if  top  public  officials  are  not 
themselves  at  fault  some  times 
by  “building  up  barriers”  be¬ 
tween  themselves  and  the  press. 

Mr.  Moses  admitted  that  this 
is  true,  especially  for  well-en¬ 
trenched  officials  “who  get  more 
sensitive  (to  criticism)  after 
they  are  in  office  for  a  while.” 
He  said  they  tend  to  hire  pub¬ 
lic  relations  aides  at  this  point 
and  that  “officials  and  editors 
(then)  see  too  little  of  each 
other.” 

Glenn  Thompson,  Dayton 
(O.)  Journal  Herald,  also  chal¬ 
lenged  Moses’  charge  of  press 
irresponsibility  and  contended 
that  in  the  country  at  large 
the  situation  “actually  is  im¬ 
proving.”  Mr.  Moses,  whose  at¬ 
tack  centered  primarily  on  New 
York  metropolitan  dailies,  ad¬ 
mitted  this  is  possible. 

E.  Robert  Stevenson,  Water¬ 
bary  (Conn.)  Republican-Amer- 


iran,  also  asked  if  the  press 
hadn’t  been  “helpful  as  well  as 
annoying”  to  Mr.  Moses. 

Mr.  Moses  drew  a  laugh  by 
saying  that  he  is  guilty  of  in¬ 
tensely  “cultivating”  the  press 
—  although  he  said  he  did  not 
like  that  word.  Then  he  added: 

“I  don’t  know  anything  use¬ 
ful  that  has  been  done  without 
the  help  of  the  press.” 

Can’t  Understand  Editorials 

Other  Moses  sallies: 

“Wherever  (good  public  offi¬ 
cials)  are  found,  whether  by  ac¬ 
cident,  natural  selection  or  good 
luck,  give  them  more  than  an 
occasional  patronizing  pat  on 
the  back  .  .  .  don’t  let  them  be¬ 
come  the  victims  of  sensational 
circulation  campaigns,  headline 
hunters  and  livid  fake  disclo¬ 
sures.  If  the  present  tendencies 
in  this  direction  are  not  cor¬ 
rected,  the  reading,  listening 
and  viewing  public  will  become 
cynical  and  disillusioned.” 

“I  .  .  .  know  New  York  as 
a  veteran  police  officer  knows 
it,  not  as  the  average  cloistered 
editor  wdth  a  radius  of  a  mile 
from  home  to  office  thinks  he 


knows  it.” 

“May  I  plead  with  you  edi¬ 
tors  to  cultivate  the  English 
language  —  I  mean  write  plain, 
straightforward,  simply,  logical 
Anglo-Saxon  ...  I  have  suffered 
from  editorials  which  for  the 
life  of  me  I  can’t  understand. 

“Half  the  editorials  I  see  to¬ 
day  could  be  compressed  into 
one-third  of  the  space  they 
preempt.  If  you  can’t  compress, 
give  the  cartoonists  more  space.” 

“Goodbye,  abstract  and  brief 
chroniclers  of  our  time.  As 
Hamlet  added; 

“  ‘Better  to  have  a  bad  epitaph 
than  their  ill  report  while  you 
live.’  ” 

C.  Northcote  Parkinson,  who 
has  said  that  governors  can’t 
govern  and  administrators  can’t 
administer,  charged  that  news¬ 
papermen  can’t  write. 

The  originator  of  “Parkin¬ 
son’s  Law”  told  the  ASNE  he 
is  “watching  the  noble  craft 
of  journalism  sink  to  the  level 
of  a  rather  sordid  trade.” 

The  jocund  professor,  who  ob¬ 
viously  enjoyed  bearding  the 
journalistic  lions  in  their  den, 
pulled  manes  with  reckless 


Jack  R.  Howard  'v 
Scripps-Howard  Ntwspiptl^ 

abandon.  Special  target  for  kn 
irony  were  American  schools  il 
journalism. 

(Critical  of  J-EkLucatioa 

“Graduates  of  jonmalia 
schools  seldom  know  shorthaai' 
he  said.  “Thus  it  seems  fsirte 
ask  what  they  do  know."  Hr 
recommended,  in  pliu»  of  aa 
demic  training  in  joumaliai,i 
firm  grounding  in  langnaio. 
economics,  and  history,  iit 
seemed  undaunted  when  it  w 
called  to  his  attention  that  thest 
are,  in  many  cases,  exactly  th 
subjects  taught  in  joum^ 
schools. 

Teachers  of  journalism  w» 
not  left  unscathed  by  the 
fessorial  fire.  “With  them,"  Dt. 
Parkinson  said,  “talking  ahw 
it  may  be  easier  than  doinf  i. 
and,  in  some  cases”  —  he  os 
a  caustic  glance  at  his  audieuft 
—  "better  paid.” 

Dr.  Parkinson  broadened  ke 
attack  in  charging  that  news¬ 
papers  are  too  dependent  « 
what  they  think  the  pekk 
wants  to  hear.  “Demand  is 
created  by  supply,  not  the  oti« 
way  round,”  he  said.  “The  peb- 


INTERIM  in  the  corridor*  at  ASNE  meeting;  Left  to  right — Lester  Markel,  New  York  Time*:  ^  ^ 

Savannah  News-Pre**;  Sylvan  Meyer,  Gainesville  Times;  and  Don  Shoemaker,  Miami  Herald. 
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editors  in  session  in  Washington:  Left  to  right — Robert  Estabrook,  Dwight  Sargent,  New  York  Herald  Tribune;  William  H.  Cowles,  Spokane 

Washington  Post,  with  Alastair  Hetherington,  Manchester  Guardian;  Spokesman-Review  and  Chronicle,  with  Howard  C.  Cleavinger,  Spokane. 
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seldom  imagines  something 
:  is  not  there.” 

He  said  that  newspapers  have 
educational  mission  to  per- 
m.  “There  is  no  reason  why 
ihey  shouldn’t  try  to  improve 
public  taste  in  general  prose 

Tseard  an  EfTeminate  Pre.ss? 

In  a  side  course  to  the  main 
lire,  members  of  ASNE  at- 
i:  a  dinner  given  by  the 
men’s  National  Press  Club 
kud  Clare  Boothe  Luce,  play- 
iright,  ex-diplomat  and  maga- 
columnist,  call  on  them  to 
stop  catering  to  the  worst  in 
mnan  nature.” 

She  decried  the  tendency  of 
newspapers  to  feature 
(mne,  sex  and  scandals.  While 
ameeding  that  the  public  gen- 
mlly  demands  to  be  enter- 
Biaed  as  well  as  informed  by 
iht  press,  Mrs.  Luce  said  “it  is 
Id  impossible  to  ask  that  the 
•l*hcan  press  begin  to  reverse 
ihii  trend  ...  or  it  will  increas- 
become  the  creature, 
bher  than  the  creator,  of 
I’i  tastes.”  She  warned  this 
*wld  result  in  the  press  be- 
■•iag  efFeminate. 
fcrya  Mannes,  author  and 
charged  that  many  news- 
jy*  give  only  one  side  (the 
■jjrtican  side)  of  issues  that 
■■t  the  public  profoundly. 

• 

SAert  New  Dean 

East  Lansing,  Mich. 

Siebert,  director  of 
^achool  of  Journalism  at 
•■gw  State  University,  has 
Jointed  dean  of  MSU’s 
of  Communications  Arts. 
•kicceeds  Gordon  Sabine, 
■IWted  vicepresident  in 
of  special  projects. 
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PRESIDENT'S  PRESS  PARLEY 


Hagerty  Against  Plan 
To  Screen  Questions 


By  Warren  Zimmerman 


Washington 

A  plan  for  reducing  the  ran¬ 
dom  nature  of  presidential  press 
conferences  received  no  support 
at  all  from  the  man  who  runs 
them. 

Alexander  F.  Jones,  editor  of 
the  Syracuse  Herald- Journal, 
told  the  ASNE  the  failure  to 
screen  out  local  questions  at  the 
president’s  news  conference  led 
to  “a  very  superficial  report  of 
what  the  man  thinks  on  any 
subject.” 

Mr.  Jones,  a  former  Washing¬ 
ton  editor,  suggested  that  a 
group  of  six  or  eight  correspond¬ 
ents  receive  written  questions 
before  a  press  conference  and 
formulate  from  them  a  key  sub¬ 
ject  to  be  discussed.  The  Presi¬ 
dent  could  make  a  statement  on 
that  subject,  he  said,  and  then 
if  there  was  time,  could  answer 
local  questions  at  the  end  of  the 
conference. 

James  C.  Hagerty,  White 
House  press  secretary,  who 
spoke  on  the  same  panel,  sprang 
to  the  defense  of  the  conferences 
in  their  present  form. 

“I  would  defend  the  right  of 
any  newsman  to  ask  any  ques¬ 
tions  he  so  desires,”  Mr.  Hagerty 
said.  “Besides,  a  local  question 
by  a  local  reporter  is  a  lot  more 
important  to  the  local  paper  on 
any  given  day  than  a  question  of 
international  import.” 
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Mr.  Hagerty  also  made  clear 
that  he  opposed  any  kind  of 
screening  of  questions  before  the 
conference.  “If  you  get  into  that 
business,  you’re  going  to  be 
giving  up  a  lot  more  freedom  of 
the  press  than  you  realize.”  As 
for  employing  a  screening  panel 
of  correspondents,  “I’m  not  sure 
I  could  get  six  Washington  cor¬ 
respondents  together  who’d 
ever  speak  to  each  other.” 

There  is  ample  room  at  the 
conferences  for  discussion  of  in¬ 
ternational  issues,  Mr.  Hagerty 
said,  even  though  the  random 
way  in  which  the  questioner  is 
selected  makes  a  large  volume 
of  local  questions  inevitable. 
“The  USIA  prepares  a  film  on 
the  international  questions  at 
each  conference,”  he  said.  ^‘It’s 
shown  to  heads  of  state  around 
the  world  and  has  been  tremen¬ 
dously  popular.” 

Problems  of  organizing  press 
coverage  of  big  news  events  such 
as  Soviet  Premier  Khrushchev’s 
visit  to  the  United  States  or 
President  Eisenhower’s  on¬ 
coming  trip  to  Russia,  also  re¬ 
ceived  heated  discussion  from 
panelists,  whose  general  theme 
was  “Mob  Coverage  by  the  Mass 
Media.” 

“Moving  the  press  on  a  story 
like  the  Khrushchev  trip  is  like 
putting  Ringling  Bros  circus  on 


the  road,”  Mr.  Jones  commented 
in  his  lead-off  remarks. 

Mr.  Hagerty  admitted  that 
press  participation  in  the 
Khrushchev  trip  was  badly 
planned,  but  he  opposed  reducing 
the  number  of  newsmen  ac¬ 
credited  to  cover  trips  of  this 
sort. 

Asks  for  Committees 

John  F.  Day,  vicepresident  — 
news,  CBS  News,  urged  that 
a  News  Committee  for  Mass 
Coverage,  representing  newspa¬ 
pers,  wire  services  and  broad¬ 
casting,  be  established  in  Wash¬ 
ington  to  prevent  such  “mob 
coverage”  scenes  as  occurred 
during  Nikita  Khrushchev’s 
visit  to  the  United  States  last 
summer. 

“The  knowledge  and  counsel 
of  this  committee,”  Mr.  Day 
said,  “should  be  available  to  any 
press  officer,  whether  govern¬ 
ment  or  private,  in  organizing 
press  facilities  for  any  major 
event,  whether  a  ceremony  at 
the  Washington  monument  or  a 
tour  by  a  visiting  Chief  of 
State.” 

Mr.  Day  blamed  lack  of  plan¬ 
ning  by  State  Department  press 
personnel  for  the  disorders 
which  occurred  when  several 
hundred  newsmen  stampeded  in 
an  effort  to  cover  the  visit  of 
the  Soviet  Premiere  and  the 
Garst  farm  in  Iowa. 

Mr.  Day  said  establishment 
of  the  committee  he  proposed 
did  not  mean  a  shift  in  respon¬ 
sibility  for  arranging  orderly 
coverage.  This  responsibility,  he 
emphasized,  would  remain  solely 
that  of  press  officers  themselves. 

He  added  that  press  officers’ 
plans  should  then  be  put  into 
writing  as  far  in  advance  as 
possible. 
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UPI  Proposes  Single  Wire 
For  Non-Competitive  News 


new.  So  did 
Charlie  Ross 


Bartholomew  Says  He  Has  In  Mind 
Box  Scores  and  Statistical  Data 


Bv  Jerome  H.  Walker 


As  a  means  of  slowing  down 
the  moon-rocketing  costs  of 
news-gathering,  United  Press 
International  has  broached  the 
idea  to  the  Associated  Press  of 
forming  a  common  agency  to 
disseminate  material  that  is  out¬ 
side  the  competitive  area. 

He  has  in  mind  such  things 
as  baseball  box  scores,  stock 
quotations  and  other  statistical 
data,  Frank  H.  Bartholomew, 
UPI  president,  said  in  disclosing 
that  he  had  made  overtures  to 
AP  executives  on  the  subject 
over  the  past  three  or  four 
years. 

“They  are  not  receptive  to  the 
idea,”  Mr.  Bartholomew  reported 
to  E&P,  after  he  had  mentioned 
the  project  in  a  brief  talk  at  the 
annual  UPI  breakfast,  April  25, 
for  about  100  visiting  publishers 
and  other  newspaper  executives. 

The  wire  services,  Mr. 
Bartholomew  said,  remain  one  of 
the  few  competitive  factors  in 
newspaper  publishing  and  their 
rivalry  in  getting  the  news  must 
continue  for  the  welfare  of  the 
press. 


In  the  Black 


this  non-competitive  news  ma¬ 
terial,”  Mr.  Bartholomew  said. 
“The  benefits  and  savings  would 
be  passed  along  to  the  sub¬ 
scribers.” 


Speedy  Market  System 


UPI  turned  the  corner  last 
year  and  went  into  the  black, 
which  was  a  rather  unusual 
achievement  in  recent  years,  Mr. 
Bartholomew  said.  The  UPI  bud¬ 
get  ran  to  approximately  $34 
million.  AP  operated  with  reve¬ 
nue  of  close  to  $36  million. 
(E&P,  April  9). 

“Since  we  are  dealing  with 
your  dollar,”  Mr.  Bartholomew 
declared,  “we  have  been  making 
every  dollar  work  or  fight  in 
sharp  competition  with  an 
agency  which  does  not  have 
the  profit  motive.” 

“Ck)m petition,”  the  UPI  presi¬ 
dent  said,  “should  stop  short  of 
taking  competitive  advantages 
for  the  sake  of  pride.” 

He  mentioned  the  present  set¬ 
up  of  two  parallel  wires  that 
liandle  non-competitive  material, 
at  the  expense  of  publishers  and 
to  the  advantage  of  the  tele¬ 
phone  system. 

“I  have  been  discussing  the 
possibility  of  establishing  a  sub¬ 
sidiary  corporation  to  handle 


Mr.  Bartholomew  also  re¬ 
vealed  that  a  UPI  engineering 
project  may  result  in  a  new 
electronic  method  of  transmit¬ 
ting  the  stock  market  quotations 
in  four  or  five  minutes.  UPI  has 
spent  about  $60,000  so  far  in 
pursuing  the  idea  and  is  cur¬ 
rently  making  a  survey  which 
indicates  the  feasibility  of  the 
system.  The  cost  of  equipment 
would  run  to  about  $2  million, 
Mr.  Bartholomew  said. 

Roger  Tatarian,  managing 
editor  of  the  news  service,  told 
publishers  that  the  public  has 
not  been  aware  of  the  costs  in- 
volv'ed  in  gathering  the  news 
which  they  find  in  a  newspaper 
selling  for  only  5c  or  7c  or  a 
dime.  Among  items  he  mentioned 
was  the  assessment  of  $7,(K)0  a 
seat  in  the  press  plane  that  will 
accompany  President  Eisen¬ 
hower  on  his  forthcoming  visit 
to  Russia.  UPI  plans  to  have 
two  men  aboard. 

On  the  President’s  recent  trip 
through  South  America,  it  cost 


UPI  about  $3,000  to  file  500 
words  from  a  remote  spot.  An 
ingenious  walkie-talkie  relay  to 
a  tall  building  in  Santiago  was 
devised  to  keep  a  running  flow  of 
copy  to  the  U.  S.  circuit. 

UPI  also  figured  that  cover¬ 
age  of  Ike  in  Afghanistan  cost 
$5,000. 

Both  press  associations,  Mr. 
Tatarian  said,  have  applications 
before  Soviet  Premier  Khrush¬ 
chev  to  allow  special  leased 
wires  from  Russia  to  handle 
stories  on  Ike’s  visit  without 
interruption  and  delays  of  cen¬ 
sorship.  So  far,  Mr.  Tatarian 
reported,  the  Soviet  leader  hasn’t 
said  nyet,  and  “that’s  a  good 
sign.” 

UPI  also  is  arranging  for 
direct  flow  of  stories  on  trans¬ 
continental  circuits  from  the 
political  conventions  this  Sum¬ 
mer. 


Ike’s 


Staff  (Cooperative 
Looking  back  on  the  Eisen- 


Merriman  Smith’s  Tip; 
Rockefeller-Stevenson 


A  good  long-shot  for  the 
Presidential  race  is  Stevenson 
vs.  Rockefeller  .  .  . 

That’s  the  tip  from  Merriman 
Smith,  the  United  Press  Inter¬ 
national  staffer  who  has  been 
covering  the  White  House 
through  six  administrations. 

There  are  two  important 
factors  in  this  thinking,  Mr. 
Smith  said  at  UPI's  breakfast 
meeting  for  publishers  April  25. 
One  is  that  President  Eisen¬ 
hower  hasn’t  yet  given  his  un¬ 
qualified  endorsement  of  Vice 
President  Nixon,  and  although 
he  likes  and  admires  Dick  he 
would  return  to  his  position  of 
neutrality  if  a  contest  develops 
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•Steve 
In  fact,  tki 

ordered  atmosphere  of  tl^T 
administration  and  their 
to  keep  everj-thing  « 
channels  has  made  it 
to  break  the  stories  thev’ji  ^ 
ing  to  hold  back.” 

Mr.  Smith  described  t 
foreign  trips  as  “the  moitp* 
cult  coverage”  he  has 
perienced.  Schedules  are  t;* 
and  fast  and  correspoBdi"!, 
must  work  22  to  23  houn  e, -■ 
day,  he  said. 

William  Payette,  viceprestv 
and  general  .sales  manager  « 
presided  at  the  meeting,  ij!>. 
duced  other  UPI  by-liaerjwp  insnr 
Taking  bows  were:  Henry  Bee 
told,  financial  writer;  0 
Blackmore,  UN  corregposder 
and  Bruce  Munn,  UN  ch: 

Jack  Fox,  Patricia  Mc(ConKL 
Francis  McCarthy,  H.  D.  “Dot 
Quigg.  Phil  Newsom,  G; 

Pauley,  woman’s  editor; 

Petersen,  sports. 

Speaking  briefly  were  Ehn 
Bianchi,  general  business  ins' 
ager  of  UPI  in  Italy,  and  pw 
dent  of  the  Olympic  Photo  Pe 
S.  M.  Yankovitch,  general  bi? 
ness  manager  in  France;  a; 

Frank  Tremaine,  vicepresidc 
and  news  manager,  whogare  : 
impressions  on  a  recent  tom -'I 
Russia. 
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hower  administration,  Merriman 
Smith  said  he  found  “Ike  and 
his  people  rather  surprising.” 

“They  were  advertised  as  a  lot 
of  pretty  cold  fish  toward  re¬ 
porters  when  they  first  took  of¬ 
fice,”  he  recalled.  “Some  of  my 
colleagues  don’t  agree,  but  I’ve 
never  worked  with  a  more  co¬ 
operative  and  friendly  staff  at 
the  White  House  than  the  people 
around  Ike. 

“It  is  true  that  Jim  Hagerty 
likes  to  be  in  control  of  White 
House  news,  but  this  is  nothing 


latrgest  Clientele 


for  the  nomination.  Secondly, 
Mr.  Smith  said,  “you  haven’t 
heard  the  last  of  Gov.  Nelson 
Rockefeller  and  Adlai  Stevenson 
is  distinctly  available.” 

In  the  event  of  a  Rockefeller- 
Stevenson  duel,  “what  a  confus¬ 
ing  year  it  would  be  for  the 
liberals,”  the  White  House  ob¬ 
server  declared. 

In  the  poll  taken  at  the  Sigma 
Delta  Chi  breakfast  for  editors 
last  week,  Stevenson  was  the 
prediction  for  the  Democratic 
nomination  by  a  wide  margin. 
Nixon  was  the  unanimous  fore¬ 
cast  for  the  GOP  nomination 
and  the  vote  was  45  to  42  that 


Mr.  Bartholomew,  beginr.:: 
his  sixth  year  as  presideati" 
general  manager  said  UPI 
livers  its  services  directly  :■ 
6,208  clients,  the  largest  cfe 
tele  in  its  53-year  history,  in  8 
countries  and  territories. 

“Improvements  in  fioKt*! 
and  equipment  have  been  » 
portant  to  UPI’s  continued pni- 
ress,”  he  said,  “but  even  nor 
important  has  been  the  impiw^ 
ment  in  the  material  they  do- 
liver — the  news  itself,  in  t® 
and  pictorial  form.” 

He  said  UPI  maintains  81 
news  and  picture  bureaus  in  I' 
countries,  including  140  ofce 
in  the  United  States.  Morettor 
10,000  full  and  part-time  » 
ployees  are  involved  in  ther 
world-wide  operations. 

Mims  Thomason,  first  wo- 
president  and  general  basis®' 
manager,  called  the  ps*t  I-' 
month  period  one  of  “speetso 
lar”  growth  and  achievemn' 
He  referred  to  new  wire  slip 
ments,  letting  of  contracts  w 
new  equipment  and 
and  personnel  shifts  designe^ 
give  the  news  report  a 
look.” 

“We  suffered  a  sharp  nse  ® 
the  cost  of  leased 
equipment  in  late  1958,  and^  ^ 
continues  as  an  expa>**» 
said.  “But  the  '''‘^*****.  .^  j 
sented  only  about  one-thinl 

(Continued  on  poQ* 
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he  would  win  the  election. 
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Defense  Secretary  Asks 
Press  to  Build  Confidence 

.teociat«*d  Press  Hears  Panel 

and  in  the  press.  We  s 

Explore  1960  Political  Drive  acknowledj^e  the  sigmhcan 

“  r  tnbution  that  experienced 


By  Ray  Er>»in 

American  newspapers  can 
hdp  insure  American  freedom 
bf  instilling  in  American  citi- 
unt  confidence  in  American 
^fense. 

This  was  the  plea  and  asser¬ 
ts  of  Secretary  of  Defense 
Thomas  S.  Gates  Jr.  in  an 
lilress  at  the  luncheon  of  the 
umual  membership  meeting  of 
the  .Associated  Press  Monday. 

Mr.  Gates  declared  the  na¬ 
tion’s  military  status  is  superb. 
He  answered  in  detail  criticism 
«( missile  development.  Then  he 
made  this  appeal : 

Press  Gan  Help 

“You  of  the  press  have  great 
responsibilities  in  the  field  of 
ruintaining  our  freedom  and 
4e  concern  and  interest  of  all 
of  our  citizens.  In  publishing 
news  of  our  relative  strengths 
ind  weaknesses,  I  only  urge  you 
to  portray  the  factual,  overall 
pic^,  and  to  consider  all 
upccts  of  the  great  mission 
nth  which  we  in  Defense  are 
furged.  Only  through  an  in¬ 
formed  public  can  we  insure 
'hat  freedom  in  the  long  run 
fill  triumph. 

“1  urge  you  to  foster  a  better 
anderstanding  of  what  faces  us 
md  of  our  preparation  to  meet 
the  future.  Take  our  minds 
iny  from  straw  men  and  false 
sues,  and  restore  self  confid¬ 
ence  and  faith.  Bring  to  our 
aenple  a  realization  that  the 
aterests  of  our  country  must 
■ame  first,  always.  Make  us  for- 
and  settle  differences  of 
c*er  importance. 

“It  must  be  clear  to  you,  as 
»ell  as  to  all  of  our  citizens, 
that  as  we  approach  the  Summit 
“i  meetings  of  great  signific- 
mce  that  will  follow,  we  must 

*  Wrong.  This  .stren^h  is  real. 
It  is  not  a  facade.  Confidence 
a  it  must  exist  on  the  part  of 

of  our  citizens.” 

^roog.  Ready  Forres 

In  opening  his  speech,  Secre- 
’■uy  Gates  said : 

My  associations  with  you 
5*^  always  been  interesting 
pleasant.  Such  differences 

*  opinion  as  we  may  have  had 
^  symbolic  of  the  character 

editor  6c  publisher 


of  our  form  of  government.  I 
would  not  want  to  see  the  day 
when  our  press  could  not  take 
constructive  issue  with  any 
government  official  on  any 
subject.” 

Mr.  Gates  assured  his  hearers 
the  United  States  has  strong, 
ready  military  forces  in  this 
time  of  “an  armed  truce  and  an 
uneasy  peace.” 

“We  are  aware  of  our  re¬ 
sponsibility,”  he  declared.  “We 
know  that  the  security  and 
future  of  this  country  lie  im¬ 
portantly  in  our  hands.  We 
know  that  all  of  our  fellow 
citizens  have  a  deep  and  last¬ 
ing  interest  in  what  we  do  and 
how  well  we  do  it. 

Free  Debate 

“For  these  reasons  it  is  wise 
that  we  live  in  a  glass  house 


and  free  debate  concerning  our 
affairs  takes  place  in  Congress 
and  in  the  press.  We  should 
acknowledge  the  significant  con¬ 
tribution  that  experienced  mem¬ 
bers  of  Congress  and  expert 
analysts  of  our  free  press  make 
toward  the  finalization  of  De¬ 
fense  plans.  I  would  not  recom¬ 
mend  any  changes  in  this 
process.” 

The  Secretary  of  Defense 
said  no  rational  leader  of  the 
Soviet  Union  would  dare  attack 
the  United  States  because  of 
this  country’s  present  and  plan¬ 
ned  defense. 

“We  assert  firmly  that  no 
gap  exists  in  our  deterrent 
posture,”  he  said. 

McKelway  Pre«ide« 

Benjamin  M.  McKelway,  edi¬ 
tor  of  the  Wtishington  (D.  C.) 
Star,  and  president  of  the  As¬ 
sociated  Press,  introduced  Mr. 
Gates.  The  traditional  toast  to 
the  President  of  the  United 
States  was  offered  by  the  AP 
president. 

The  afternoon  session  of  the 
AP  meeting  was  devoted  to  dis¬ 


cussion  of  the  political  cam¬ 
paign. 

Raymond  L.  Spangler,  pub¬ 
lisher  of  the  Redwood  City 
(Calif.)  Tribune,  was  modera¬ 
tor.  He  first  called  on  William 
L.  Beale,  chief  of  the  Washing¬ 
ton  AP  bureau  and  a  member 
of  the  staff  in  the  capital  city 
since  1930. 

“The  year  1932,  when  I 
covered  my  first  election  for 
the  AP,  was  a  year  of  change,” 
recalled  Mr.  Beale.  “This  is  an¬ 
other  year  of  change.  Regard¬ 
less  of  who  wins,  we  are  sure  to 
have  a  new  President,  sure  to 
have  a  new  Cabinet  and  an  ad¬ 
ministration  different  in  its 
actions  and  reactions  to  national 
and  international  matters.  Even 
though  we  cannot  name  the  win¬ 
ners  from  the  contestants,  there 
is  the  inevitably  of  change.” 

Mr.  Beale  said  AP  plans  to 
send  better  talent  than  ever  be¬ 
fore  to  the  two  conventions. 

Harold  Oliver,  who  joined  the 
AP  in  1913,  explained  how  the 
AP  keeps  tab  on  commitments 
of  delegates  elected  to  the  con¬ 
ventions  and  how  it  polls  im- 
pledged  delegates  to  learn  their 
preferences. 

“We  can  go  into  a  convention 
with  a  good  idea  of  how  the 
first  ballot  will  turn  out,”  Mr. 
Oliver  said. 

He  showed  that  the  AP  polls 
showed  accurately  about  how 
(Continued  on  page  96) 


AP  Returns  Paul  Miller  to  Board 


Paul  Miller,  Rochester  (N.  Y.) 
Times-Union,  is  the  first  former 
member  of  the  Board  of  Direc¬ 
tors  of  the  Associated  Press  to 
be  returned  to  the  board  since 
the  bylaws  were  changed  in  1942 
to  limit  any  director,  except 
president,  to  three  consecutive 
terms. 

Mr.  Miller,  also  a  former  as¬ 
sistant  general  manager  of  the 
AP,  was  one  of  seven  elected  at 
the  annual  meeting  this  week. 

Robert  McLean,  Philadelphia 
(Pa.)  Bulletin,  former  president, 
suggested  the  turnover  on  the 
Board  had  been  too  rapid.  He 
said  it  would  be  desirable  to 
elect  some  members  who  had 
served  previously,  to  obtain  the 
benefit  of  their  ability  and  ex¬ 
perience. 

Major  McLean  said  there  had 
been  a  turnover  on  the  Board  of 
10  in  three  years  and  35  in  20 
years,  as  a  result  of  the  rule.  Mr. 
Miller  received  8,275  votes. 

Others  elected  are:  George  W. 
Healy  Jr.,  New  Orleans  (La.) 
Times-Picayune,  8,618;  W.  D. 
Maxwell,  Chicago  (Ill.)  Tribune, 
7,578;  Bernard  H.  Bidder  Jr., 
Duluth  (Minn.)  News-Tribune, 
7,511;  Harold  A.  Fitzgerald, 
Pontiac  (Mich.)  Daily  Press, 
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6,674;  M.  E.  Nussbaum,  Moul¬ 
trie  (Ga.)  Observer,  5,766;  and 
Henry  D.  Bradley,  St.  Joseph 
(Mo.)  Gazette  and  News-Press, 
5,779. 

Mr.  Nussbaum  was  elected  to 
represent  cities  of  less  than 
50,000  population.  Robert  B.  At¬ 
wood,  Anchorage  Times,  polled 
5,157  votes.  Mr.  Bradley  was 
elected  to  fill  the  unexpired  term 
of  Nathaniel  R.  Howard,  Cleve¬ 
land  (Ohio)  News.  Wright 
Bryan,  Cleveland  Plain  Dealer, 
received  5,104  votes. 

Votes  for  other  nominees 
were:  William  Dwight,  Holyoke 
(Mass.)  Transcript-Telegram, 
3,948;  Robert  Bunnelle,  Ashe- 
nlle  (N.  C.)  Citizen  and  Ashe¬ 
ville  Citizen-Times,  2,996;  Jos¬ 
eph  Pulitzer  Jr.,  St.  Louis  (Mo.) 
Post-Dispatch,  2,920;  Frank  S. 
Hoag  Jr.,  Pueblo  (Colo.)  Chief¬ 
tain,  2,357;  Robert  C.  Millar, 
Jacksonville  (Fla.)  Journal, 
2,332. 

Mark  Ethridge,  Louisville 
(Ky.)  Courier-Journal,  and 
Dolph  Simons,  Lawrence  (Kas.) 
Journal-World,  were  ineligible 
for  renomination. 

Elected  to  the  1961  Nomin¬ 
ating  Committee  were:  J.  L. 
Stackhouse,  Hast  on  (Pa.)  Ex¬ 


press;  Wayne  C.  Smith,  Meri¬ 
den  (Conn.)  Record;  Richard 
H.  Amberg,  St.  Louis  (Mo.) 
Globe-Democrat;  Roger  H.  Fer- 
ger,  Cincinnati  (Ohio)  En¬ 
quirer;  Peyton  Anderson,  Macon 
(Ga.)  Telegraph;  J.  M.  Blalock, 
Columbia  (S.  C.)  State,  chair¬ 
man;  Alden  Waite,  Venice 
(Calif.)  Evening  Vanguard; 
Elbert  H.  Baker  II,  Tacoma 
(Wash.)  News  Tribune. 

This  Auditing  Committee  was 
elected:  W.  W.  Vosburgh  Jr., 
Waterbury  (Conn.)  American; 
Stanley  Stauffer,  Arkansas  City 
(Kas.)  Daily  Traveler;  J.  Kelly 
Sisk,  Greenville  (S.  C.)  Daily 
Piedmont;  Frank  S.  Hoag  Jr., 
Pueblo  (Colo.)  Chieftain. 

Officers  Elected 

Benjamin  M.  McKelway,  edi¬ 
tor  of  the  Washington  (D.  C.) 
Star,  was  re-elected  president 
at  the  annual  meeting  of  the 
Board.  Other  officers  are:  Rich¬ 
ard  W.  Clarke,  New  York  Daily 
News,  first  vicepresident;  Ray¬ 
mond  L.  Spangler,  Redwood  City 
(Calif.)  Tribune,  second  vice- 
president;  Lloyd  Stratton,  sec¬ 
retary;  Robert  Booth,  treasurer; 
Frank  J.  Starzel,  general  man¬ 
ager. 


•  National  Advortiaiaf 

I'VI /"kTl  tion.  Direct  Mail,  Newa^ 

1/ J.J.  with  Circulation  Under  iij|jij 

FIRST  PRIZE  —  totfcedt 
g  »  Imquerque  (N,  M.) 

|- O  T'l  C,  Tribune,  for  a  four-pta|.^ 

l/dl/J-l-r  J.J.O  folder  featuring  clever  ait  tia- 

ment. 

to  the  automotive  classification.  Certificates  of  Merit  tt:  % 

Beaumont  (Tex.)  Enttm^ 
and  Journal,  for  a  direct  ai 
piece,  “Food  For  Thooght,**. 
rected  to  the  grocery  adredb. 
ing  classification,  and  to  lh 

oy  a^rge  i:..  wm  FIRST  prize  -  to  the  San  Herald  for  a  diM 

Bernardino  (Cal.)  Sun-Tele-  piece  on  eir  maib^ 

The  outstanding  newspaper  circulation  promotion,  public  re-  gram,  for  a  campaign  of  trade  National  Advertising  IW 

promotion  in  the  U.  S.  and  Can-  lations  and  research.  Duplicate  paper  ads  using  dramatic  illus-  tion.  Presentations,  Newnnl 
ada  will  be  honored  next  week  awards  will  be  presented  to  pa-  trations  of  missiles  in  advertise-  with  Circulation  Over  lOlSl 
when  the  25th  Annual  Editor  pers  in  over-100,000  and  under-  ments  using  fractional  page  ^ 

&  Publish**  Promotion  Awards  100,000  circulation  categories,  space.  FIRST  PRIZE  —  to  tks  it. 

are  presented  at  the  National  The  judges  decided  to  honor  only  Certificates  of  Merit  to:  The  latita  Journal  and  CoruHtittn. 
Newspaper  Promotion  Associa-  one  newspaper,  however,  in  the  Riverside  Press  and  Enterprise  for  a  presentation  on  their  So- 
tion  Convention  in  Phoenix,  Ari-  research  classification  in  the  un-  for  a  small-space  campaign  of  day  Roto  Magazine,  utili«hnftt 

der-100,000  circulation  group.  ads,  and  the  Pasadena  Inde-  magazine’s  own  format  I 
Awards  will  be  presented  by  pendent  &  Star-News,  for  a  Certificates  of  Merit  to:  Tb 

Robert  U.  Brown,  publisher  and  campaign  using  clever  cartoon  Chicago  Tribune,  for  a  food 

’  '  illustrations.  ,  presentation,  and  to  the  Loi  A*. 

geles  Mirror-News,  for  a  slidi 
National  Advertising  Promo-  presentation,  “The  Hidden  Citj,’ 
tion.  Direct  Mail  Advertising, 

Newspapers  with  Circulation  National  Advertising  Proa- 

over  100,000  tations.  Newspapers  with  Or 

culation  under  100,000 

FIRST  PRIZE  —  to  the  Bos¬ 
ton  Record- American,  for  a  di-  FIRST  PRIZE  —  to  the  Pea- 
rect  mail  series  based  on  the  dena  Independent  and  Stir- 

“half-ads”  and  “mass  in  the  News,  for  its  presentatkm, 

middle”  copy  themes,  described  “America’s  Most  Challenginf 

by  the  judges  as  “loaded  with  and  Exciting  Marketing  Oppoi- 

impact,  and  benefiting  from  out-  tunity.” 
standing  art  treatment.”  Certificates  of  Merit  to:  Th 

Certificates  of  Merit  to:  The  Bradford  (Pa.)  Era,  fora  di* 
New  York  Times,  for  a  mail  cut  market  presentation,  and  tc 
series  of  folders  and  booklets,  the  Riverside  (Cal.)  Prett-Eh 
and  to  the  Wall  Street  Journal,  terprise,  for  a  spiral-bound  mat- 
for  a  series  of  page  folders  en-  ket  presentation,  “What  make 
titled  “Which  Came  First?”  it  tick.” 


National  Advertising  Promo¬ 
tion,  Trade  Paper  Advertising, 
Newspapers  with  Circulation 
under  100,000 


zona.  May  1-4. 

From  a  mountain  of  promo¬ 
tion  that  would  make  a  space- 
buyer  run  screaming  for  a  con¬ 
tract  form,  and  literally  bury  a 
prospective  subscriber,  46  win¬ 
ning  campaigns  and  entries  were 
selected.  Twenty-three  judges 
representing  Arizona’s  leading 
advertising,  publishing,  public  National  Advertising  Promo- 
relations  and  research  authori-  tion.  Trade  Paper  Advertising, 
ties  —  most  of  them  ‘fugitives’  Newspapers  with  Circulation 
from  Madison  and  Michigan  over  100,000 
Avenues  and  other  ad  capitals  ftr^T  PT 
who  preferred  to  switch  to  the  ,  , 

resort-like  climate  of  Phoenix’s 
Valley  of  the  Sun  -  spent  a 
full  day  examining  the  more 
than  800  entries. 

All  of  High  Caliber 

“Final  decisions  were  ex¬ 
tremely  difficult,”  commented 
one  of  the  judges,  “due  to  the 
consistently  high  caliber  of  all 
the  entries.” 

Chairman  of  the  board  of 
judges  was  Henry  H.  Haupt, 
senior  consultant  to  BBDO  on 
institutional  and  public  rela¬ 
tions  advertising,  and  formerly 
director  and  vicepresident  of 
that  agency’s  Chicago  region. 

Multiple  Winners 

Seven  newspapers  were  sin¬ 
gled  out  for  honors  in  more 
than  one  classification,  with  the 
Riverside  (Cal.)  Press-Enter¬ 
prise  and  Pasadena  (Cal.)  In¬ 
dependent  and  Star-News  each 
gamering  three  awards,  and 
twc  prizes  each  going  to  the 
New  York  Times,  Wall  Street 
Journal,  Philadelphia  Inquirer, 

Louisville  Courier  -  Journal  & 

Times,  and  Minneapolis  Star 
and  Tribune. 

A  first  prize  plaque  and  two 
certificates  of  merit  were 
awarded  for  national  advertis¬ 
ing  trade  paper  advertising,  di¬ 
rect  mail,  presentations,  retail 
promotion,  classified  promotion. 
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RETAIL  ADVERTISING  PROMOTION  campaifla  ••  "J 
Minneapolis  Star  and  Tribune  Salem  (Ore.)  Statesmen-Journal  took  first 

rculation  Promotion  classifica-  under- 1 00,000  bracket,  with  the  Santa  Crui  (CaL)^^ 

lOO.OOOv  Certificates  ot  Merit  (upper  left),  winning  a  Certificate  of  Merit.  Il-jj*jj} 

indent  Press-Telegram  and  The  (Pa.)  Patriot-News  won  a  certificate  in  the 

top  left  and  right).  group. 
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PUBLIC  RELATIONS  PLAQUE  for  newspapers  under  100,000  circula¬ 
tion  was  won  by  The  Ban9or  (Me.)  News,  for  their  125th  Anniversary 
Celebration  program.  Certificates  of  Merit  to  the  Salt  Lake  City 
Deseret  News  and  Lansing  (Mich.)  State  Journal. 


Chairman  of  the  board  of  judges  Henry  H.  Haupt  (right),  cheeks  on 
the  decision  of  public  relations  classification  judges  Carl  Sauer,  Jack 
Williams,  former  mayor  of  Phoenix,  and  Kenneth  Michael,  General 
Electric  Co. 


Retail  Advertising  Promotion,  a  complete  campaign,  consisting  plete  classified  promotion  cam-  two 

Neespapers  with  Circulation  of  ads,  mailing  pieces,  letters,  paign.  “Op 

Orer  100,000  etc.  directed  to  retailers.  rest 

Certificate  of  Merit  to:  The  Classified  Advertising  Promo-  foui 
FIRST  PRIZE— to  the  Louis-  Santa  Cruz  (Cal.)  Sentinel,  for  tion.  Newspapers  with  under  ond, 

rilb  (Ky.)  Courier-Journal  and  a  graphic  and  explicit  series  100,000  circulation 

Tmt,  for  a  flip-over  presenta-  showing  coverage  and  results. 

aon  for  retail  advertisers.  FIRST  PRIZE  —  to  the  San 

Cirfificates  of  Merit  to:  The  Classified  Advertising  Promo-  Mateo  Times,  for  a  campaign 
Pkiadelphia  Inquirer,  for  a  di-  tion.  Newspapers  with  over  100,-  utilizing  varied  selling  tools, 
iwt  mail  campaign  directed  to  000  Circulation  stimulating  contests,  copy  clinic, 

Bttilers,  to  the  Portland  Ore-  stories, 

yoaion,  for  a  series  of  full-page  ,  "I .  Certificates  of  Merit  to:  The 

-mpaper  ads,  dramatically  (N.  Y  )  Times-Unwn  Wilmington  (N.  C.)  Star-News, 

pointing  up  to  the  paper’s  audi-  Democrat  &  Chronicle,  for  for  a  campaign  of  in-paper  ad- 

ence  for  retailers,  and  to  the  »  carnpaign  “Twin  Want  Ads” 
ivrisburg  (Pa.)  Patriot-News,  that  launched  a  new  classified 
(ora  promotion  campaign  to  ap-  '’^‘'tion  in  one  paper  and  ^sted 
nlun^  dealers.  volume  by  20%  in  the  other. 

Certificates  of  Merit  to:  The 
Philadelphia  Bulletin,  for  a  com- 


CIRCULATION  Promotion, 
Newspapers  with  under  100,000 
Circulation 


Retail  Advertising  Promotion, 
Nevapapers  with  under  100,000 
Qitalation 


FIRST  PRIZE  —  to  the  Ber¬ 
gen  (Hackensack,  N.  J.)  Eve¬ 
ning  Record,  for  16-event,  year¬ 
long  program,  combining  all  the 
elements  of  a  thorough  circula¬ 
tion  program,  and  producing 
28,523  new  13-week  o^ers. 
Certificates  of  Merits  to:  River¬ 
side  Daily  Press-Enterprise  for 
a  concentrated  program  empha¬ 
sizing  “100%  coverage”  by  car¬ 
riers,  and  producing  substantial 
circulation  increases,  and  to  the 
Pasadena  Independent  Star- 
News,  for  a  campaign  directed 
to  both  carriers  and  prospective 
readers,  including  trips  and 
events,  and  excellent  letters. 

Public  Relations,  Newspapers 
with  Over  100,000  Circulation 

FIRST  PRIZE  —  to  the  Min¬ 
neapolis  Star  and  Tribune,  for 
its  “timely,  big,  dramatic  ‘World 
Affairs  Program,’  an  education¬ 
al  p.r.  program.” 

Certificates  of  Merit  to:  The 
Washington  Post,  for  its  annual 
Children’s  Book  Fair,  and  to 
(Continued  on  page  76) 


AFFAIRS"  PROGRAM  won  first  place  in  Pub- 
^ Motions  category  for  the  Minneapolis  Star  and 
over- 1 00,000  circulation  class.  Children's 
won  Certificate  for  the  Washington  Post,  and 
’**'|Conservation  Essay  Cntest"  earned  a  Certificate 
♦or  the  Louisville  Courier-Journal  and  Times. 

editor 


ARIZONA  ADVERTISING  AD  AND  AGENCY  EXECS 
judging  trade  paper  classification  entries,  are  (left  to 
right)  Reese  Turner,  William  McKay,  Mart  Reade, 
and  Ivan  Shun. 
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Block-Hearst  Deal  Creates 
All-Day  Pittsburgh 


Pap 


er 


Post-Gazette  and  Sun-Telegraph 
Published  from  Latter’s  Plant 


The  Poat-(inz€tte  and 
Telegraph’s  first  edition  wn  4. 
layed  several  Imurs  by  *  ^ 
pute  with  the  l>ressmen’i 
over  the  “manning  of  pk)k,< 
James  F.  O’Connor,  boiijn, 
manager  of  the  newspapw,  tu; 
the  union  at  first  demanditb 
use  of  more  press  crewi  tku 
management  felt  was  nectmrv 
Negotiations,  however,  Mttie 
the  dispute  and  presses 


Pittsburgh 

Newspaper  ownership  in  this 
city  was  consolidated  this  week 
without  loss  of  a  newspaper. 

The  Pittsburgh  Post-Gazette 
and  Sun-Telegraph  emerged 
April  25  as  a  morning-evening 
(all-day)  and  Sunday  produc¬ 
tion. 

Pittsburgh,  one  of  the  three- 
publisher  cities  that  could  be 
counted  on  the  fingers,  had  fig¬ 
ured  in  merger  rumors  for  many 
months.  The  actual  event  was 
chronicled  in  the  Post-Gazette 
of  Saturday,  April  23. 

The  Post-Gazette,  a  Block 
family  property  for  the  past  32 
years,  purchased  the  Sun-Tele¬ 
graph,  a  creation  of  the  late 
William  Randolph  Hearst  in 
1927.  In  recent  years  the  Sun- 
Telegraph,  evening  and  Sunday, 
has  been  published  by  Hearst 
Publishing  Co.,  of  which  Ran¬ 
dolph  A.  Hearst  is  president. 
This  is  a  subsidiary  operating 
company  of  Hearst  Consolidated 
Publications,  Inc. 

The  announcement  of  the 
transaction  was  made  by 
William  Block,  president  and 
publisher  of  the  Post-Gazette, 
and  Harold  G.  Kern,  general 
manager  of  the  Hearst  News¬ 
papers. 

S>H  Competition 

The  moming-evening-Sunday 
newspaper,  bearing  the  mast¬ 
head  of  the  Pittsburgh  Post- 
Gazette  and  Sun-Telegraph,  be¬ 
gan  publishing  Monday  with  a 
48-page  edition  from  the  Sun- 
Telegraph  plant.  Its  competition 
is  in  the  evening  and  Sunday 
field  against  the  Pittsburgh 
Press,  which  is  a  Scripps- 
Howard  Newspaper. 

Last  August,  Scripps-Howard 
and  Hearst  arranged  for  joint 
ownership  in  San  Francisco  with 
the  consolidation  of  their  two 
evening  papers,  the  News  and 
Call-Bulletin.  The  last  sale  of  a 
Hearst  newspaper  property  was 
that  of  the  Chicago  American 
(now  Chicago’s  American)  to 
the  Chicago  Tribune  in  October, 
1956. 

In  Hearst  Plant 

Under  the  Pittsburgh  pur¬ 
chase,  the  Post-Gazette  acquired 
the  Sun-Telegraph  production 
plant,  built  in  1953-54,  and  the 
Hearst  organization  received  a 


cash  payment,  plus  deferred  pay¬ 
ments  as  well  as  buildings  and 
equipment  owned  and  occupied 
by  the  Post-Gazette  at  110 
Grant  Street. 

Sun-Telegraph  properties 
which  the  Post-Gazette  takes 
over  include  an  office  building 
fronting  on  Telegraph  Square 
and  an  adjoining  production 
plant  fronting  on  Grant  Street 
at  Strawberry  Way. 

The  production  plant  is  a 
three-story  steel,  concrete  and 
glass  building  housing  a  line  of 
12  Goss  Headliner  press  units. 

The  late  Paul  Block,  who 
amassed  wealth  from  the  news¬ 
paper  representation  business, 
and  Mr.  Hearst  engaged  in  a 
few  notable  transactions  years 
ago  that  changed  the  journalistic 
picture  around  the  country. 

William  Block  said  he  was 
hopeful  that  the  combined  opera¬ 
tion  here  would  enable  him  to 
absorb  some  of  the  900  employees 
of  the  Sun-Telegraph  who  re¬ 
ceived  dismissal  notices. 

The  final  Sunday  editions  of 
the  Sun-Telegraph  as  a  Hearst 
newspaper  were  distributed 
April  24.  The  first  Sunday  paper 
with  the  four-way  title  will  be 
published  May  1  and  will  include 
American  Weekly,  Pictorial  Re¬ 
view  and  36  pages  of  colored 
comics. 

Promotion  Effort 

As  a  promotion  sendoff  for 
the  daily  paper  throughout  its 
Tri-State  area,  the  serialization 
of  Errol  Flynn’s  autobiography, 
“My  Wicked,  Wicked  Ways,”  be¬ 
gan  Monday.  Hearst  features 
were  added  to  those  of  the  Post- 
Gazette. 

Mr.  Block  said  the  new  paper 
will  remain  home-owned  and 
home-edited.  He  and  his  brother, 
Paul  Block  Jr.,  also  publish  the 
Toledo  (Ohio)  Blade. 

The  Post-Gazette  has  a  morn¬ 
ing  circulation  of  more  than 
270,000.  The  Sun-Telegraph  had 
an  afternoon  circulation  of  170,- 
000  and  Sunday  circulation  of 
373,000.  The  Post-Gazette  has 
not  had  a  Sunday  edition  in 
recent  years. 

The  Press  has  an  evening  cir¬ 
culation  of  about  310,000  and 
a  Sunday  circulation  topping 
530,000. 

Moloney,  Regan  &  Schmitt, 
Inc.  represents  the  Post-Gazette 


and  Sun-Telegp’aph  in  the  na¬ 
tional  advertising  field.  Hearst 
Advertising  Service  has  handled 
the  Sun-Telegraph. 

For  the  present,  national  ad-  • 

vertising  contracts  will  be  T  A 

honored  at  existing  Post-Gazette  JUrV  iVCtJUltS 
rates.  Advertisers  in  the  Sun-  ,  /-vre» 

Telegraph  can  enjoy  the  all-day  UmOIl  OfficCF 
run  at  the  P-G  rates. 


Three  editions,  at  10  a.m., 
noon  and  3:45  p.m.,  have  been 
added  to  the  Post-Gazette  press 
schedule.  Last  run  of  the  morn¬ 
ing  paper  is  at  3  a.m. 

About  10  years  ago,  the  Post- 
Gazette  started  a  Sunday  edi¬ 
tion  but  abandoned  it  after  a 
few  months  of  publishing  and 
sold  the  title  to  the  Sun-Tele¬ 
graph.  At  one  time  Pittsburgh 
Sunday  papers  had  an  aggre¬ 
gate  sale  in  excess  of  1,500,000 
copies.  The  Sun-Telegraph  had 
over  600,000. 

Gily’s  Oldest  Paper 

The  Post-Gazette,  founded  as 
the  Pittsburgh  Gazette  on  July 
29,  1786,  is  the  oldest  business 
still  functioning  in  this  city.  It 
was  begun  by  two  young  print¬ 
ers  John  Scull  and  Joseph  Hall. 
Using  a  small  wooden  hand  ma¬ 
chine  hauled  laboriously  over 
the  Alleghenies  from  Philadel¬ 
phia,  they  struck  off  a  one-page 
newspaper. 

Published  in  a  log  cabin  on 
Water  Street,  the  Gazette  was 
the  first  newspaper  west  of  the 
Alleghenies.  When  it  made  its 
appearance,  Pittsburgh  was  38 
houses  and  five  stores. 

Many  other  newspapers  came 
into  existence  following  the  birth 
of  the  Gazette.  As  recently  as 
1923,  Pittsburgh  had  seven  daily 
newspapers.  In  that  year,  the 
Dispatch  and  the  Leader  were 
dissolved  upon  their  acquisition 
by  a  combination  of  the  other 
papers.  Their  circulation  and 
go^  will  were  divided  among 
the  Post,  the  Sun,  the  Press,  the 
Gazette  Times  and  the  Chronicle 
Telegraph. 

Ou  August  1,  1927,  Mr. 

Hearst  brought  out  the  after¬ 
noon  and  Sunday  Sun-Tele¬ 
graph.  It  was  put  together  from 
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A  Federal  Court  jury  )» 
last  week  acquitted  TheoliR 
(Teddy)  Cozza,  a  teauutr 
union  officer,  who  had  been  tiik 
on  charges  of  taking  mowy 
from  the  Pittsburgh  Sun-Ttii- 
graph  in  violation  of  the  Tift. 
Hartley  Law. 

Judge  John  W.  Mcllvaineie 
marked  that  the  govemmw.; 
had  a  “thin”  case.  The  jury  de 
liberated  only  about  an  hour. 

Cozza  was  accused  of  retm 
ing  pay  for  work  he  had  not 
performed.  Edward  Becker,  1 
former  publisher  of  the  Heim 
newspaper,  testified  that  (3om 
had  been  paid  for  a  od-hotr 
week  in  1956  whether  he  workk 
that  long  or  not.  His  job  waste 
assign  truck  delivery  routes. 

Morris  Schiffman,  a  fonm: 
circulation  director  of  the  Sm 
Telegraph,  testified  as  a  defas 
witness,  saying  he  felt  Oim 
was  paid  while  not  at  work  for 
“serv’ices  rendered.” 

The  charge  against  Coia  de 
veloped  from  the  Senate  con. 
mittee  hearings  on  labor  racke 
teering  last  year. 

Judge  Mcllvaine  thanked  tko 
jtuy  for  a  proper  verdict  under 
the  evidence  and  said:  “It  lus 
been  forcibly  demonstrated  tha: 
union  representatives  and  e*- 
ployera  must  and  should  be  cir¬ 
cumspect  in  their  dealings  one 
with  the  other.” 


Democrats’  Adman 
Speaks  to  Promoters 

David  F.  Bascom  whose 
agency  will  handle  the  adrer- 
tising  for  the  Democratic  presi¬ 
dential  campaign,  will  spe^ 
the  convention  of  the  NatioM 
Newspaper  Promotion  Associa¬ 
tion.  in  Phoenix,  Aril.,  May  l-f- 

Mr.  Bascom  is  chairman  of 


the  Chronicle  Telegraph,  found-  the  board  of  Guild,  Bascom  4 

Bonfigli,  a  San  Francisco  and 
New  York  agency.  He  willspeaa 
on  the  subject,  “Can  Newspapers 
Start  Fires?” 

Other  speakers  will  be  JenI® 

i  vxov-vjc..,^.,v^  —  »  p.*-  Lloyd  Jones,  editor  of  the  I «*“ 

per  created  by  merging  the  Post  (Okla.)  Tribune,  and  FeliJ 
(founded  Sept.  11,  1842)  and  McKnight,  executive 
the  Gazette  Times.  the  Dallas  (Tex.)  Times  lit 
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ed  Jan.  2,  1884,  and  the  Pitts 
burgh  Sun,  founded  March  1, 
1906. 

A  day  later,  Paul  Block  pub¬ 
lished  for  the  first  time  the 
morning  Post-Gazette  —  a  pa- 
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THE 

HOUSTON 

CHRONICLE 

LEADS 

The  Houston  Post! 
...in  Total  City  Circulation  Daily 

5,436  MORE 

THAN  THE  POST! 

...in  Total  City  Circulation  Sunday 

18J28  MORE 

THAN  THE  POST! 

and 

...in  Total  Circulation  Sunday 

1518  MORE 

THAN  THE  ?OSTI 


*  Based  on  a  comparison  of  the  latest  Audit  Bureau  of 
Circulation  audit  showing  the  average  for  the  12  month 
period  ending  September  30,  1959.  Chronicle  circulation 
Monday  through  Friday. 


THE  HOUSTON  CHRONICLE 

Read  By  More  Houstonians  Than  Any  Other  Newspaper . . . 
The  Chronicle  is  a  MUST  Buy! 

The  BraRhoni  Company  —  Natienoi  Representotives 


Firm  ‘Growing’  Homes 
With  Newspaper  Ads 


Main  Line  Homes,  Wayne, 
Pa.,  a  leading  manufacturer  of 
pre-cut  panellized  homes  in  the 
east,  has  built  its  “entire  re¬ 
markable  growth  on  newspaper 
advertising.” 

James  H.  Lavenson,  presi¬ 
dent,  Lavenson  Bureau  of  Ad¬ 
vertising,  Philadelphia,  agency 
handling  the  account,  made  this 


E  &  P 
CITATION 
For  Effective 
Newspaper 
Advertising 


from  Pennsylvania  into  14  ^ 
tern  states,  including  Delawiiv 
New  Jersey,  Maine,  New  Hamt 
shire,  Vermont,  Massachuietu 
Rhode  Island,  Connecticut, 
York,  Maryland,  Ohio,  Virpna 
and  West  Virginia. 

An  indication  of  the  continual 
rapid  growth  of  the  company  a 
seen  in  the  fact  that  the  Hi* 
of  a  series  of  seven  differentia 
appeared  in  seven  newspapers 
on  Feb.  8  and  15,  1959,  wherw 
this  last  February  the  list 
expanded  to  32.  Mostly  Sondiy 
newspapers  are  used,  althonii. 
there  are  some  Saturday  edi 
tions  on  the  list.  Total  appnw 
priation  is  $100,000. 

29  Insertiooa 


During  1959  the  seven  differ 
ent  ads  were  published  a  toti! 
of  29  times.  After  the  first  fnll- 
page  copy,  1000-line  ads  were 

assertion  this  week.  It  was  con-  couponed 

firmed  by  Herbert  M.  Gross,  and  offered  a  1959  catalog.  Mr 

Main  Line’s  vice  president  in  ^ 

charge  of  sales  and  advertising,  f 

Mr.  Gross  furnished  facts  to  tu^ed,  providing  the  sales  for« 

dramatize  the  seven-year  ad- 

vertising  success  story.  prospec  s. 

Ralph  K.  Madw’ay,  president,  Responsible  for  the  create 
started  the  firm  as  a  division  c)f  the  entire  159  series  and « 
of  the  Main  Line  Lumber  and  the  job  this  year  is  a  Laveiuci 
Millwork  Company,  early  in  account  team  headed  by  Walter 
1953.  That  first  year  the  com-  A.  Spiro,  vice  president  and  it 
pany  had  six  different  model  count  supervisor.  Charles  Shif 
homes.  Total  sales  amounted  to  fran  is  account  executhr; 
about  $500,000.  By  1959  sales  William  Goldberg,  art  director 
had  mushroomed  to  $7,000,000.  Caye  Christian,  copy  di¬ 


rector. 

$10-Million  Goal  opening  full  page  lul 

“With  20  different  models  we  year  that  led  off  the  campaip 
expect  to  reach  $10,000,000  this  responsible  for  a  $3,000,000  m- 


I  year,”  Mr.  Gross  said. 


crease  in  sales,  pictured  tm 


Operations  have  extended  model  homes  in  wash  drawings 

(see  cut)  under  the  headline: 

_  “Your  Dream  Home  is  Here 

and  Now.”  Full  details  were 

EXECUTIVES-DIRECTORS  given  on  each  house  including 

nmniiic  ii  •  i-  the  cost  under  the  companys 

UFPICIALS— (Associations,  new  construction  plan. 

Labor,  Trade,  Political,  Fund-  The  text  continued: 
raising)  “Now,  Main  Line  fully  erects 

your  home  on  your  lot— with 

EXPERT  GHOST  WRITING  full  basement,  plus  kitchen. 

By  top  Writer-Editor  of  N.Y.  bathroom  sets  and  compWf 

Metropolitan  newspaper.  "  iTJZZ 

SPEECHES-RtPORIS-  Stogi 

EXPERT  RESEARCH  I  “Here’s  what  Main  Line  does 

ARTICLES  for  Trade  and  Positions  your  home  . . . 

PrnffKcinnal  Mwtia  permits  .  .  .  excavates^ 

rroiessionai  Meoia.  finishes  full  basement . . .  ered-' 

STRICTEST  CONFIDENCE  fuH  exterior.  SuppliM  aU  a- 

D  .  terior  paints,  all  interior  finisn 

upon  requet.  Jtenal,,  brushes  ^ 

ADDRESS  Box  1800  hardware  .  .  .  nothing  el»  » 

Editor  &  Publisher 


buy!  Includes  three-piece 


_ _ _ I  {Continued  on  pagt  30) 
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Follow  the  LEADER 
in  Philadelphia 
and  its  suburbs 


A  research  study  of  adults  in  families,  made 
by  Carl  J,  Nelson  Research,  Inc.  shows: 

In  Suburban  Philadelphia — 

The  Evening  Bulletin  Leads  In  Adult  Readership 
...  by  156,000  adults  in  families 
A.B.C.  Audit  Reports  for  1950  and  1959  show: 
In  Suburban  Philadelphia— 

The  Evening  Bulletin  Tripled 
Its  Circulation  Leadership 
...  and  lends  by  36,762  families 

(and  this  leadership  does  not  include  the  tens  of 
thousands  of  Evening  Bulletins  sold  in  downtown 
Philadelphia  which  are  carried  home  to  the  stib- 
urbs  each  day) 

Follow’  the  leader  in  Philadelphia  and  its  suburbs 
— The  Evening  Bulletin. 

In  Philadelphia  Nearly  Everybody  Reads  The  Bulletin 


There’s  one  leader  in  Philadelphia  and  its  suburbs. 

It’s  The  Evening  Bulletin. 

The  1959  A.B.C.  Audit  Report  shows  that  The 
Evening  Bulletin’s  circulation  leadership  in  14- 
county  Greater  Philadelphia  is  145,637. 

Two  major  research  studies — made  by  National 
Analysts,  Inc.  in  1960  and  Carl  J.  Nelson  Re- 
■search,  Inc.  in  1957 — show  The  Evening  Bulletin’s 
leadership  in  adult  readership  in  both  the  city 
and  the  suburbs. 

In  the  suburbs,  where  Greater  Philadelphia  is 
growing  fastest  .  .  . 

A  research  study  of  adults  in  homes  with  tele¬ 
phones,  made  by  National  Analysts,  Inc.  shows: 

In  Suburban  Philadelphio — 

The  Evening  Bulletin  Leads  In  Adult  Readership 
...  by  146,000  adults  in  homes  with  telephones 


The  Evening  Bulletin  Leads  in  Circulation  and  Readership 
...  in  Philadelphia  and  in  Suburban  Philadelphia 

A  MEMBER  OF  MILLION  MARKET  NEWSPAPERS, 

Adv«f|jsing  Officei:  New  York  •  Chicago  •  Detroit  •  Son  Francisco  •  Los 


13  counties  beyond  the  city  in  the  14  county 
Greoter  Philadelphia  A.B.C.  City  ond  Trading  Zone 
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Dream  Homes 

(Continued  from  page  28) 


room  set,  kitchen  set,  American 
Standard  heating  system,  pre¬ 
fab  ductwork  and  275  gal.  oil 
tank! 

“Here’s  all  you  do!  Provide 
lot  .  .  .  easily  paint  exterior, 
finish  and  paint  interior  with 
our  materials!  Pay  as  little  as 
$4860.00  for  the  Ardmore  (one 
of  the  models)  complete!  No 
money  down — N  o  settlement 
fees — Low  monthly  payments! 
Free  delivery  300  miles. 

“18  models — 180  floor  plans 
to  choose  from  under  this  plan! 
You  may  also  build  your  Main- 
liner  yourself  for  as  little  as 
$2195.” 

AddreMiCM  Littled 

At  the  bottom  of  the  ad,  in 
addition  to  the  coupon,  eight 
addresses  were  listed  where 
model  homes  could  be  visited. 

Repeated  11  times,  the  fifth 
ad  in  the  series  featured  only 
one  model  home  priced  at 
$6995.  The  top  thirf  of  the 
1000-line  space  played  up  the 
message: 

“Now!  for  the  family  that 
needs  more  living  space  ...  4 
bedrooms  for  the  price  of  3.” 

Another  ad  in  th®  series  was 
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used  on  10  different  dates.  It, 
too,  featured  one  model — “The 
Strafford,”  priced  at  $7080. 

Each  ad  stated  clearly  what 
Main  Line  was  prepare<l  to  do 
and  what  the  purchaser  was  ex¬ 
pected  to  do  to  gain  the  bargain 
prices. 

Giving  last  year’s  business  a 
final  boost  was  an  October  an¬ 
nouncement  to  lot  owners  of  a 
plan  whereby  purchasers  could 
“buy,  build,  move  in  .  .  .  noth¬ 
ing  to  pay  till  June  ’60.” 

“Who  else  but  Main  Line 
homes,  largest  manufacturer  of 
pre-cut,  panelized  houses  in  the 


East  could  make  such  payment 
arrangements — long  months  of 
financial  ‘breathing  space’  dur¬ 
ing  the  time  it  takes  to  build, 
move  and  settle  into  your  now 
home,”  the  text  continued. 
“Money  in  your  pocket  for  the 
new  rugs,  the  new  refrigerator, 
new  drapes,  and  not  a  penny  for 
the  mortgage  due  till  June 
1960.  .  .  . 

“This  new  ‘buy  now,  pay  in 
June  plan,’  is  possible  only  be¬ 
cause  of  Main  Line’s  tremend¬ 
ous  expansion  in  the  past  dec¬ 
ade.  While  smaller  manufac¬ 
turers  of  pre-cut  homes  cus¬ 
tomarily  close  down,  or  limit, 
their  production  during  the 
winter  months.  Main  Line  oper¬ 
ates  a  full  12  months  of  the 
year.  Orders  now  will  enable 
us  to  schedule  manufacturing 
and  building  during  the  custom¬ 
ary  ‘slow’  season.  If  you’ve  been 
putting  off  building  your  own 
home,  find  out  more  about  this 
Main  Line  special  plan  today.” 
• 

Joins  Kastor  Agency 

Chicago 

Marilyn  Keefe,  formerly  of 
the  St.  Paul  (Minn.)  Pioneer- 
Press  and  Dispatch  and  more 
recently  with  Bozell  &  Jacobs, 
Inc.,  has  joined  the  creative  de¬ 
partment  of  H.  W.  Kastor  & 
Sons,  advertising  agency,  as  a 
copywriter. 


$V2  Million  Ad 

Drive  for 
Cuban  Fruit 


Chkuo, 

A  first  year  advertigiM 
budget  of  $500,000  has  been  Mt 
up  by  the  Cuban  Import  Dhj. 
sion  of  La  Preferdia  Tropiai 
Products,  Inc.,  Chicago,  as  pm 
of  a  contract  for  the  importa¬ 
tion  and  sale  of  Cuban  fruits 
and  vegetables  in  U.  S.  sod 
North  American  markets. 

Frank  O’Grady,  secretary  of 
La  Preferdia,  anticipates  the 
firm  by  June  will  launch  anuU- 
out  newspaper  advertising  cw- 
paign  to  promote  the  sale  of 
Cuban  fruits  and  produce. 

It  is  estimated  that  over  $70,- 
000,000  in  pnwluce  will  be  ex¬ 
ported  by  Cuba  to  the  U.  S.  un¬ 
der  this  agreement  between  U 
Preferdia’s  Cuban  Import  Divi-  ^ 
sion  and  the  Cuban  govern¬ 
ment’s  Agrarian  Institute. 

Constantine  N.  Kangles,  at¬ 
torney  in  U.  S.  for  Dr.  Fidd 
Castro’s  revolutionary  govern¬ 
ment  in  Cuba,  confirmed  the  ip 
proval  of  the  contract.  He  main¬ 
tains  offices  here  at  100  N.  La 
Salle  St. 


HUNTING 

For  A  Better  Market? 


W 


...  in  the  1958  U.S.  Census  of  Retail 
Sales  just  now  being  released,  com¬ 
pared  with  that  of  1954.  (The  total 
gain  of  all  Union  County  was  $19,274,- 
OOOj)  The  increase  of  15.8%  was  more 
than  twice  the  New  Jersey  state  total 
of  7.2%. 

No  wonder  Plainfield’s  retail  grocers 
last  year  ran  more  advertising  in  Tlie 


Plain  fie/d 


Plainfield's  ABC  City  Zone  of  9 
rich  segments  totaled  over  $123,- 
734,000  in  retail  sales  ...  a  gain 
of  more  than  $19,263,000  .  .  . 


PlainFie/d 


Courier-News  than  in  any  other  news¬ 
paper  measured  by  Media  Records  in 
the  entire  northeastern  U.S.,  (north  of 
Washington — east  of  Ohio). 

The  Imoming  population  of  Plain- 
field  City  Zone  has  increased  33.7% 
since  1950.  In  the  week  of  April  16, 
1960  The  Courier-News  averaged  41,- 
163  net  paid  circulation  or  62%  more 


// 


More  than  141,464  people  live  within  4  miles  oj 
downtown  Plainfield  (A.B.C.  City  Zone.) 

Mo  outside  New  Jersey  or  New  York  newspaper 
adequately  reaches  Plainfield  housewives.  Less 
than  5%  of  the  people  daily  commute  to  New 
York.  The  Courier-News  provides  74%  coverage. 


than  in  1950.  The  GeneraF  advertising 
rate  is  but  60%  higher  deapite  greatly 
increased  costs  and  services. 


Plainfield  Courier-News  Plainfield,  N.  J. 

Represented  by  Gannett  Advertising  Sales,  Inc.,  a  Division  of 

The  Gannett  IVewspapers 

Offices:  New  York,  Philadelphia,  Hartford,  Syracuse,  Chicago,  Detroit,  San  Francisco 

EDITOR  a:  PUBLISHER  for  April  J«. 
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THE  BANGOR  DAILY  NEWS,  "Maine's  Largest  Daily",  has  been  a 
partner  of  Paul  Bunyan's  for  over  125  years  in  serving  Bangor 
and  Northeastern  Maine. 

BUNYAN,  Bangor's  native  son,  symbolizes  greatness  in  size  and 
community  spirit — two  qualities  that  always  have  marled  Maine's 
favorite  morning  newspaper. 

WE  PROUDLY  announce  our  award  for  FIRST  PRIZE  in  EDITOR  & 
publisher's  annual  contest  for  the  best  Public  Relations  Promotion 
in  1959  for  a  newspaper  under  100,000  circulation.  This  was  a  result 
of  our  support  of  Bangor's  year-long,  125th  Anniversary  celebration, 
evidence  of  our  faith  in  a  growing  and  progressive  community. 


’^MESENTED  nationally  by  JOHNSON.  KENT.  GAVIN  &  SINDING. 


Newspaper  Cost 
Indicator  Issued 

Moloney,  Reg^an  &  Schmitt  an¬ 
nounced  this  week  availability 
of  its  second  Newspaper  Cost 
Indicator — a  pocket  ^ide  for 
agencies  and  advertisers  to 
quickly  determine  general  news¬ 
paper  costs  in  the  top  100  Stand¬ 
ard  Metropolitan  Statistical 
Areas,  as  determined  by  Stand¬ 
ard  Rate  and  Data  Service. 

The  indicator  points  up  the 
low  cost  and  mass  coverage 
available  across  the  nation 
through  newspaper  advertising 
— ^both  black  and  white  and  black 
and  one  color  for  1000-line  and 
full-page  ads. 

In  summary,  it  shows  that 
for  only  $81,000  an  advertiser 
can  buy  a  1000-line  black  and 


white  ad  in  123  daily  newspapers 
— get  a  guaranteed  60%  mini¬ 
mum  coverage  of  America’s  top 
100  markets  and  reach  over  29 
million  homes. 

The  cost  indicator  also  shows 
these  same  costs  broken  down 
into  groups  of  10  by  the  top  10 
markets,  the  top  20  markets,  etc. 
— up  to  the  top  100  markets. 

The  first  newspaper  cost  indi¬ 
cator  gave  approximately  the 
same  information,  but  broken 
down  by  geographical  areas. 
Suggestions  were  received  at 
that  time  to  have  the  cost  figures 
as  they  now  appear  in  the  second 
edition.  The.se  cost  indicators 
are  now  being  distributed  in 
(juantity  to  leading  advertisers 
and  agencies  across  the  country, 
and  are  available  upon  ret]uest 
from  the  New  York  office  of 
Moloney,  Regan  &  Schmitt. 


Juneau  Names  W-H 

San  Francisco 
West-Holliday  Co.,  Inc.,  has 
been  appointed  advertising  rep¬ 
resentative  of  the  Juneau  (Alas¬ 
ka)  Empire  effective  May  1,  The 
Empire’s  return  to  W-H  after  a 
five-year  absence  gives  the 
organization  its  fourth  Alaska 
newspaper.  The  others  are  the 
Anchorage  Times,  Fairbanks 
News-Miner  and  Ketchikan 
News. 


Automotive  ReeonI 

Long  Beach,  Calif. 

On  Friday,  April  8,  the  Long 
Beach  Independent,  Press-Tele¬ 
gram  carri^  an  all-time  record 
amount  of  automotive  adver¬ 
tising,  much  of  it  in  color.  A 
total  of  45,333  lines  appeared. 
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MORE  SPACE  DEPTH 
ELIMINATES  NEED 
FOR  HAND-PACKING! 


PROVEN  IN  ACTUAL 
NEWSPAPER 
PRINTING! 


CUTS 
PRODUCTION 
COSTS! 


with  new 
one-piece 


WOOD 

OUPER  FLONO 

NO-PACK-MAT 


WRITE  OR  PHONE  FOR  FREE 
DEMONSTRATION  IN  YOUR  PLANT 

WOOD  FLONG  CORPORATION 

*  HOOSICK  FALLS.  NEW  YORK 

SERVING  THE  GRAPHIC  ARTS  INDUSTRY  EXCLUSIVELY  SINCE  1911 

EDITOR  ac  P 


Dailies  Praised 
For  Flexibility 

Driop 

Flexibility  of  newspaper! 
getting  advertising  messageil^ 
fore  the  public  was  praised  in 
week  by  E.  B.  Brogan,  ad«t>. 
tising  manager  for  Amelia^ 
Motors  Corp.’s  Rambler,  doin. 
the  Mobilgas  economy  ran. 

Mr.  Brogan  and  the  Ramble 
ad  agency— Geyer,  Morey,  Ifr 
den  &  Ballard -worked  out  I 

split-second  timing  job  wWi  | 
group  of  newspapers  to  cojy 
the  announcement  of  Ramblers 
victory. 

Within  2%  hours  from  tbe 
time  Rambler  was  declared  i 
winner,  1400-line  ads,  which  e^ 
nounced  its  winning  average  ef 
28.35  miles  per  gallon,  begm 
breaking  in  newspapers  amac 
the  country. 

For  example,  Mr.  Brogan  n- 
ceived  the  official  results  at  4$l 
p.m.  (EST).  The  Detroit  Fm 
Press,  one  paper  carrying  tk 
ad,  hit  the  street  at  7  pjn. 

“That’s  a  good  example  of 
the  speed  and  flexibility  of  newi- 
papers,”  Mr.  Brogan  said. 

He  explained  how  it  was  dom; 
“Confident  of  victory,  we  pie 
pared  the  ads  and  shipped  thee 
out  to  newspapers  with  instre- 
tions  that  the  official  resnb 
would  be  wired  the  minute  imni 
was  received. 

‘“rhe  ads,  which  included  i 
photo  of  the  run  car,  had  blank 
where  mileage  results  were  to  k 
inserted.  All  we  had  to  do  w 
wire  the  papers  with  the  go- 
ahead  and  the  actual  miles-per- 
gallon.” 

*  *  * 

.4<lopt  C-I-D  Plan 

I  SPBiNcnitD.  Mo. 

Springfield  Newspaper^  be- 
publishers  of  the  Sprtngfdi 
Daily  News  and  the  SpmgjWo 
Leader  and  Press,  annonixai 
this  week  that  effective  June  L 
both  newspapers  will  adopt  the 
Continuity  -  Impact  -  Diseoont 
plan,  offering  general  adw 
tisers  frequency-volume  dii- 
counts  up  to  13%  off  prewit 
rates. 

♦  ♦  * 

lAMA.  Ohio 

On  May  1  the  Lima 
will  institute  the  CID  (ContiM- 
ity  Impact  Discount)  Plan  id» 
tical  with  the  one  used  by  ^ 
Louisville  Times  and  CotfW 
Journal.  Under  this  plan  ^ 
tional  advertisers  may  earn  a®' 
counts  from  4%  to 
guaranteed  minimums  of  MO, 
600  and  1000  lines  for  12  ^ 
in  13,  24  weeks  in  26,  36  veec 
in  39  or  48  weeks  in  52.  An  extt* 
1%  discount  is  given  on 
in  excess  of  total  contract  nuju- 
mums. 

UBLISHER  for  April  30,  iMO 
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The  St.  Paul  Dispa+ch-Pioneer  Press  offers 
exclusive  blankef  coverage  ...  no  ofher 
newspaper  reaches  fhe  Sf.  Paul  "Half" 


DISPATCH 


PIONEER  PRESS 

Representatives  RIDDER-JOHNS,  INC, 

^  Yofk  Chicago— Detroit — Lot  Anqolos — San  Francisco — St.  Paul — Minnaapoli 


FAMILY  COVERAGE 

R.mi.y,  Dakol.  and  Washinqton  Count 


SOURCES;  AlC  3-31-SV.  SM  Survay  of  luyinq 
Pow.r  S-IO-Sf 

N.wipapari  hava  auditad,  varifiad  circulation 


f  SIR, ONLY  A  NUT  — ■ 
^  WOULD  READ  BOTH 
THE  DAILY  GLOBE  AND 

S 'ENINS  GLOBE^ 
NOW,  YOU'RE 
ENOUGH...  V 


r  IT'S  YOU  PEOPLE  WHO  READ 
L  BOTH  GLOBES  THAT  KEEP  US  EROI^ 
XLAINAIMG  THE  GlJOBECOMBISJAnOM 
GIVES  ADVERTISERS^,,- - ^  y 

L  lOO’^  UNDUPLICATED/  |/w  XA 
I  CIRCULATION'  /-not  A  WUT 

^  (''' - A  AMD  1  CAN  V' 

\\  V_PROVE  IT]  ) 


UH... SEE. ..THEY'RE  REALLY  THE 
SAME  PAPER.  ONLY  THE  ^ 
k  HARD  NEWS  CHANGES.  ) 


J  I  AM 
NOT  A  NUT, 


(  WELL, ANYWAY,  ONLY 
^  THE  GLOBE  OFFERS 

ALMOST  IOO<7o  UNDUPLiCATED 
V. _ -V  CIRCULATION 


DOES  THAT  MAKE 
WALTER  LI  PPM  ANN 
A  NUT?  ^ 


WALTER  LIPPMANN  WRITES  THE 
SAME  COLUMN  IN  BOTH  THE  DAILY 
AND  EVENING  GLOBE.. .RIGHT? 


RIGHT 


Because  The  Boston  Daily  Globe  and  The  Boston  Evening  Globe  are 
practically  the  same  paper,  almost  nobody  reads  them  both.  That 
means  advertisers  get  less  wasted,  duplicated  circulation.  And  that's 


not  all.  The  Globe  also  gives  you  more  home  delivery  and  a  much  bigger 
Sunday  circulation.  It  has  more  classified,  more  color  linage  than  any 
paper  in  Boston.  You  get  more  of  everything  —  especially  readers. 


A  Million  Market  Newspaper 

NEW  YORK  •  CHICAGO  «  DETROIT 
LOS  ANGELES  >  SAN  FRANCISCO 


The  Boston  Glohe  gives  you  more  of  everything 


especially  readers 


Newspaper  We5 
Planners  Named 


Students’  Paper 
Aided  in  Distress 


Gaixesvilu,  pii 

Appointment  of  13  newipip^ 
executives  and  journalism  edaa. 
tors  to  the  Planning  Commitu, 
for  National  Newspaper  Wtel 
in  1960  has  been  announced  by 
the  general  chairman,  John  Pi® 
Jones,  secretary*- manager  o(  tie 
Florida  Press  Association  ud 
the  Florida  Daily  Newspipe 
Association. 

Members  of  the  Committ« 
are: 

Turner  Cat  ledge,  Ameri®, 
Society  of  Newspaper  Editors: 

Frederick  S.  Siebert,  Aaer- 
can  Association  for  Educetior. 
in  Journalism; 

V.  M.  Newton,  Jr.,  Sipna 
Delta  Chi; 


STARS  oP  the  Journalism  Day  program  at  Humboldt  State  College 
included  (left  to  right)  Vernon  Scott.  UPl  Hollywood  writer;  Publisher 
Don  O'Kane  of  the  Eureka  Newspapers,  who  picked  up  the  tab;  and 
Managing  Editor  Scoop  Beal,  panel  moderator. 


Test-Town, 


Here’s  the  ideal  test  market  for 
your  product  and  advertising  cam¬ 
paign,  in  a  well-isolated  market 
with  typical  distribution  outlets. 
Income  is  average,  and  the  econ¬ 
omy  is  proportionately  balanced 
between  industry  and  agriculture. 
Outside  media  don’t  even  dent  this 
typical  test  city,  where  one  domi¬ 
nant  daily  newspafser  is  the  basic 
source  of  buying  information.  The 
Altoona  Mirror,  a  cooperative 
evening  newspaper  completely 
blankets  the  city  with  98%  cover¬ 
age,  and  reaches  3  out  of  4  homes 
in  Blair  County.  Total  circulation 
is  33,211  (ABC). 


CAPCO  IMPROVED  PORTABLE 

INK  FOUNTAIN 

•  SAVES  TIME  OP  PRESSMEN— NO  COSTLY 
INSTALLATIONS 

•  CAN  BE  USED  ON  NEW  OR  OLDER  EQUIP¬ 
MENT 

•  EASILY  OPERATED  AND  EASILY  MAIN¬ 
TAINED 


Installation  on  l*k 
model  Goss  Headlinw 


IN  ALTOONA 


Installation  on  DO" 
plex 


Eltoona  SEttror 


Let  ui  tell  you  about  the  many  other  featareel 


Altoona  Pennsylvania’s  Only  Daily  Newspaper 
Richard  E.  Beeler,  Adr.  Mgr, 


Rosit:on  Olotoe  oa,lls  Glotoe  a.  nut.? 


Chattanooga  Daily  Times 


Sometimes  it’s  a  lonely  task,  reporting  cultural 
events  here  in  the  Tri-State  area.  But  we  believe 
it’s  important  to  keep  our  readers  in  these  40 
counties  of  Tennessee,  Georgia  and  Alabama 
well  informed.  What’s  more  important,  they 
think  so,  too. 


What  kind  of  people  are  these  readers?  People 
who  have  the  need  to  hear  operas  and  great  sym¬ 
phonies.  People  who  are  inclined  to  read  good 
books,  view  fine  art  and  enjoy  the  theater.  Peo¬ 
ple  who  have  the  time  to  do  these  things. 

And  the  money. 

Real  buying  strength  is  concentrated  in  the  Tri- 
State  area;  total  effective  buying  income  re¬ 
ported  last  year  was  nearly  $1.4  billion— greater 
than  all  of  Nevada  and  Wyoming  combined ! 


Here’s  a  growing,  consuming  community  ...  a 
quality  market  where  families  with  buying 
power  look  to  the  Times  to  serve  all  their  cul¬ 
tural,  news  and  marketing  requirements.  Your 
advertising  in  it  can  serve  them,  too. 


FASTEST  WAY  TO  PROMPT  TRI-STATE  BUYING  ACTION 

^attanooaa  PailQ  iime^ 

II  •  W-r 


Represented  by  Cresmer  &  Woodward,  Inc. 
and  Shannon  &  Associates,  Inc. 


This  Carrier  Boy 
Tips  His  Customers 

Washington 

John  Henika,  a  12-year-old 
carrier  for  the  Washington  Eve¬ 
ning  Star,  had  a  good  year  and 
decided  to  show  his  appreciation 
by  “tipping”  his  customers,  re¬ 
versing  the  usual  custom. 

On  Easter  Sunday  the  97  sub¬ 
scribers  served  by  John  not  only 
received  their  regular  Star  but 
found  an  Easter  basket  and  a 
personal  “thank  you”  note  from 
the  enterprising  young  business¬ 
man. 

When  one  of  his  customers 
called  the  Star  office  to  tell  of 
John’s  unusual  action,  the  Star 
awarded  the  carrier  a  U.  S. 
Savings  Bond  which  was  pre¬ 
sented  in  a  ceremony  at  the  Star 
Building. 

• 

Ex-Newsman  to  Keep 
‘Eye  on  the  Press’ 

Chicago 

Carter  L.  Davidson,  executive 
director  of  the  Chicago  Council 
on  Foreign  Relations,  has  been 
named  by  CBS-WBBM*TV  to 
conduct  the  bi-monthly  “Eye  on 
the  Press”  program,  beginning 
May  1. 

Eye  on  the  Press  is  a  new 
quarter-hour  program  aimed  at 
a  study  and  criticism  of  Chi¬ 
cago’s  four  major  daily  news¬ 
papers.  Working  with  Mr. 
Davidson,  a  former  newspaper¬ 
man,  will  be  Frank  Reynolds, 
news  commentator  for  WBBM- 
TV.  Mr.  Davidson  formerly 
i  worked  for  the  Chicago  Sun- 
Times  (1952-53)  and  prior  to 
that  he  was  with  the  Associated 
Press  for  10  years. 

I  • 

Ford  Grants  Aid 
Journalism  Projects 

Three  grants,  amounting  to 
!  $500,000,  have  been  announced 
;  by  the  Ford  Foundation  to  help 
i  in  fields  of  journalism  educa- 
j  tion. 

!  They  are :  $250,000  to  continue 
seminars  for  foreign  journalists 
at  Columbia  University;  $100,- 
000  for  seminars  and  travel  by 
I  foreign  correspondents  in  the 
!  U.  S.;  and  $150,000  for  the 
j  International  Press  Institute’s 
journalism  conferences. 


Set  Global 
Cartoonist 
Competition 

Los  ANOUj 

A  quest  for  the  world’s  bat 
cartoon  on  “World  Affair»-Ti, 
World  Today-Tomorrow”  is  ss 
nounced  here  in  <  onjunctionwiii 
the  California  Newspaper  Psb 
Ushers  Association’s  Wodi 
Newspaper  Forum. 

Charles  W.  Horn,  assistsr, 
publisher,  Los  Angeles  Eisb! 
ner,  said  the  competition  Vi! 
be  based  on  entries  from  seva 
regions  of  the  globe.  These  sn 
the  United  States,  Canada,  Lsi, 
America,  Europe,  Asia,  Afria 
and  Australia. 

The  international  grand  pria 
winner  will  be  judged  from  tin 
first  prize  winner  from  each  r- 
gional  group.  There  also  wiUbt 
first,  second  and  third  plaa 
awards  in  each  of  the  seven  di¬ 
visions. 

The  grand  international  awirc 
carries  $1000  and  an  elabotaa 
cup.  Each  regional  winner  lil 
receive  $100  and  an  inseribei 
plaque. 

The  international  compel; 
tions  are  open  to  editorial  car¬ 
toonists  employed  full  time  by 
newspapers  entering  the  cot- 
test.  Entries  must  have  beet 
published  between  June  1,  1959, 
and  Sept.  1,  1960. 

Entries  must  be  tear  sheei 
pages  showing  publication  dates, 
mounted  on  white  newspaper- 
page-size  cardboard  for  display 
purposes,  with  logotype  in  up¬ 
per  left  hand  margin. 

Submissions  must  include 
8x10  photo  of  cartoonist,  a  syn¬ 
opsis  of  artist’s  background  and 
names  of  paper  and  cartoonist 
Entries  must  be  sent  him  at 
CNPA  offices,  610  S.  Main  St 
Los  Angeles  14,  by  Sept  15. 
Mr.  Horn  advised. 

• 

Downtown  Contest 
Winners  Honored 

RoCHESTHt,  N.  I- 

A  modernistic  new  bankbnild^ 
ing  and  a  small  family-op***^® 
restaurant  with  a  remodekn 


More  on  Education 

Cleveland 
The  Cleveland  Plain  Dealer 
has  broadened  its  coverage  of 
education  news  with  appoint¬ 
ment  of  Michael  Kelly,  who  had 
been  on  rewrite,  to  assist  A1 
Andrews,  who  has  been  covering 
the  schools.  Both  men  are  to 
work  in  coverage  of  schcwls,  col¬ 
leges  and  universities. 


front  were  announced  aa  w® 
ners  last  week  in  a  Better 
town  Contest  sponsored  by  ® 
Rochester  Times-Union 
Democrat  and  Chroniek 
Dec.  26,  ’59,  page  17). 

Eighteen  entrants 
or  remodeled  places  on  or 
in  Rochester’s  Inner  Loop  W' 
ficway  were  awarded 
bronze  bowls  by 
publisher  of  the  newspape**** 
president  of  Gannett  Co, 


EDITOR  ac  PUBLISHER  for  Aptfl  30, 19* 
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=  Cfltgram 


Among  all  major*  newspapers  on 
the  Pacific  Coast,  the  Long  Beach 
INDEPENDENT,  PRESS-TELEGRAM  ranks 


ILS.  PUTS  NAVIfiATION 
SATELLITE  WTO  OROn 


Independent 


fwof  Cas  tn^s 
of  Borsork  Ttono§or 


as  Tornado 
hes  Village 


tdeoram 


Lotrg  Beach  retailers  like  the  Independent,  Press- 
Telegram  ‘‘all  dressed  up"  in  color  ...  it  makes 
™)ney  for  them  because  it  sells  and  sells  and  sells. 
The  Independent  and  Press-Telegram  are  among  the 


leaders  in  the  nation,  too,  in  total  ROP  color  .  .  .  6th 
in  the  morning  field;  1 1th  in  the  evening  in  1959  .  .  . 
and  they  rank  high  in  black-and-white  advertising, 
too.  (See  your  Media  Records  First  Fifty  report.) 


Newspapers  with  over  30,000  daily  circulation 
Figures  from  Media  Records,  Inc. 


Note  to  newspapers: 

Write  for  a  copy  of  “Stick 
to  the  Cash  Register,”  our 
local  retail  color  advertising 
test.  This  22-page  brochure 
may  help  you  in  selling  color 
to  retailers.  It's  free. 


Independent 


Represented  nationally  by  Ridder-Johns,  Inc 


Member  Metro  Comics  Group. 


(VI'; 

3L^li 

\ 


. .  Localnews  Dailies 

The  intimacy  of  puppy  love  is  significant  only  to  the 
“puppies”. 

The  intimacy  of  the  LOCALnews  Daily  is  significant  to 
all  who  want  to  penetrate  the  depth  of  the  household. 

All  media  can  reach  people — in  vast  quantities — but 
there  are  1,634  LOCALnews  Dailies  that  reach  the 
families  in  their  own  market,  effectively! 

THE  JULIUS  MATHEWS  SPECIAL  AGENCY,  INC. 

NEWSPAPER  REPRESENTATIVES 

New  York  •  Chicoio  •  Botton  •  Philadelphia  •  Cleveland 


Firm  advocate  since  1894  of  the  fact  that  the  most  important 
element  in  making  an  advertising  medium  is  LOCALnews. 


S.  Africa 
Out  to  Scare 
Reporters 

Toronto 

“Late  Prisoner  7019-60  Dur¬ 
ban  Jail”  had  his  say  on  April 
14  in  regard  to  his  recent  in- 
carcerators. 

“7019-60”  was  Norman  Phil¬ 
lips,  foreign  editor  of  the  To¬ 
ronto  Star,  just  two  days  re¬ 
moved  from  a  South  African 
jail  cell. 

In  a  story  entitled  “I  Probed 
Too  Deep  Into  Boer  Ku  Klux” 
Mr.  Phillips  wrote  from  London 
of  his  reaction  to  his  South 
African  jailing.  He  used  his 
prison  number  as  a  byline. 

“There  are  three  possible  ex¬ 
planations  why  the  South  Afri¬ 
can  government  ordered  my  ar¬ 
rest  without  warrant  or  charge 
—  or  held  me  ‘for  questioning,’ 
as  External  Affairs  Minister 
Eric  Louw  said  when  he  tried 
to  make  the  action  sound  less 
threatening.” 

According  to  Mr.  Phillips: 

It  was  a  warning  to  all  foreign 
correspondents  and  a  threat  to 
their  sources  of  information. 

It  was  a  vindictive  action  re¬ 
vealing  the  jittery  state  of  the 


white  stipremacy  government. 

It  was  because  of  the  investi¬ 
gation  I  had  commenced  into  a 
sinister  society  called  the  Broed- 
erbond  that  represents  the  elite 
essence  of  racialism. 

He  said  there  was  no  doubt 
that  the  men  who  ordered  his 
arrest  believed  that  it  would 
have  a  salutary  effect  on  all 
foreign  correspondents  and  rep¬ 
resentatives  of  overseas  news¬ 
papers. 

Mr.  Phillips  contended  the 
government  was  turning  South 
Africa  into  a  police  state  with 
a  muzzled  press  and  propa¬ 
ganda-mill  radio  and  had  neither 
liking  nor  understanding  of  a 
free  press.  He  added  that  the 
attempted  assassination  of 
Prime  Minister  Verwoerd  was 
blamed  on  “false”  reports  about 
the  South  African  situation  in 
newspapers  printed  outside  the 
country  where  Nationalists  gov¬ 
ernment  censorship  could  not 
reach. 

The  Star  reproduced  Mr.  Phil¬ 
lips’  jail  card  and  also  reprinted 
the  story  which  sent  him  to  jail. 
It  concerned  the  seizure  of  1,525 
residents  of  Nyanga  by  South 
African  police.  The  government 
had  confiscated  the  first  page 
but  Mr.  Phillips  reconstructed  it 
after  he  left  Africa. 

He  had  been  arrested  on  April 
8  and  held  for  three  days.  The 
government  released  him  only 


As  INTIMATE  as  Puppy  Love 


on  the  condition  he  leave  the 
country,  which  he  did. 

The  South  African  foreign 
ministrj'  claimed  Mr.  Phillips 
was  seized  for  trying  to  send 
a  dispatch  which  tended  to  dis¬ 
turb  Canadian-South  African 
relations. 

South  African  Foreign  Af¬ 
fairs  Minister  Louw  rejected  a 
protest  by  the  Canadian  Daily 
Newspaper  Publishers  Associa¬ 
tion.  Mr.  Louw,  replying  to  a 
cable  by  J.  P.  Houge,  president 
of  the  CNPA,  said,  in  part,  “I 
can  assure  you  the  dispatch  that 
led  to  his  detention  was  any¬ 
thing  but  ‘in  the  best  traditions 
of  the  free  press.’  It  was  vio¬ 
lently  prejudiced,  contained 
gross  exaggerations  and  distor¬ 
tions  and  also  untrue  state¬ 
ments.  .  .  .  There  is  no  country 
where  press  freedom  is  so  strict¬ 
ly  observed  as  South  Africa. . . .” 

In  London,  on  his  way  home, 
Mr.  Phillips  said  his  imprison¬ 
ment  was  “the  price  I  paid  for 
reporting  the  truth.” 

He  was  the  first  of  two  cor¬ 
respondents  arrested  by  the 
South  African  government  in 
three  days.  While  he  was  still 
in  jail,  Mrs.  Myma  Mackenzie, 
who  writes  for  the  London  Daily 
Herald  and  the  New  York  Post, 
was  taken  from  her  home  on 
April  11  and  placed  in  jail.  She 
is  still  incarcerated. 

She  was  apprehended  under 
the  Public  Safety  Act,  a  recently 
passed  emergency  measure  which 
gives  the  government  authority 
to  arrest  and  detain  a  person 
as  long  as  desired  without  mak¬ 
ing  any  charge  and  without  a 
hearing. 

Her  husband,  who  works  for 
a  Cape  Town  newspaper  and 
who  is  also  a  correspondent  for 
the  London  Spectator,  said  the 
government  didn’t  give  him  any 
idea  when  his  wife,  mother  of 
a  two-year-old  girl,  would  be 
released.  He  added  she  was  not 
allowed  to  see  a  lawyer,  or  send 
or  receive  letters.  “We  feel  there 
probably  are  two  factors  in  her 
arrest,”  he  stated. 

“One  doubtless  is  the  material 


she  has  been  cabling  to  tlie  ' 
papers  and  the  other  U  ^ 
fact  that  she  has  been  doing 
great  deal  to  help  other  over«u 
reporters  cover  the  story  hen," 
Mrs.  Mackenzie  is  a  speoji 
writer  for  the  Post  undw 
maiden  name,  Myma  Blumbog 
• 

Weil  Hails  Father 
As  Paper’s  Founder 

Port  Huron,  MiA 
Tribute  to  a  newspaper  thit 
was  co-founded  by  his  latefathn 
was  paid  by  Louis  A.  Weil  Jr.  a 
a  50th  anniversary  celebratk* 
of  the  Port  Huron  Timet  Htnli 
Mr.  Weil,  general  manigp 
and  executive  vicepresidait  oi 
Federated  Publications,  Int,  of 
Michigan,  and  publisher  of  the 
Lafayette  (Ind)  Journal  i 
Courier,  is  president  of  the 
Times  Herald. 

The  paper  was  established  b 
1910  when  Louis  A.  Weil  Sr. 
and  the  late  Elmer  J.  Ottany,  I 
father  of  James  H.  Ottawy, 
purchased  the  Port  Huron  Daily 
Times  and  combined  it  with  their 
Daily  Herald,  which  they  hid 
established  10  years  earlier. 

The  first  edition  of  the  com¬ 
bined  Times  Herald  was  pub¬ 
lished  April  4,  1910  with  a  dr 
culation  of  less  than  10,000,  com¬ 
pared  with  the  current  31,500. 

Heading  the  Times  Herald 
company  today,  including  open- 
tion  of  Radio  Station  WITH,  is 
another  son  of  Louis  Weil  Sr, 
F.  Granger  Weil,  executive  vice 
president. 

For  Associated  Press 
5  th  Texas  Bureau 

Dallas,  Teias 
A  fifth  Associated  Press  bu¬ 
reau  in  Texas  was  established 
recently  when  Joseph  L.  Benham 
opened  headquarters  at  San  An¬ 
tonio.  Three  other  AP  staff 
members  will  work  in  the  bu¬ 
reau.  Mr.  Benham  worked  for 
the  Amarillo  Globe-Timet  and 
the  Dallas  Times  Heraid  and 
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•  Contests 
•  Puzzles 
•  Features 


Proven  Promotions  for  Circulation 

Contests  International 

P.  O.  Box  172  San  Jose,  California 


Greater 

sales 


New  advertisers 


This  spring,  supplements  and  special  sections  are 
blooming  in  newspapers  all  over  the  nation,  drawing  ad¬ 
vertisers  and  attracting  retail  sales  from  more  and  better 
prospects  at  lower  cost. 

Supplements  are  a  powerful  answer  to  the  new  day 
in  mass-selling.  Great  Northern  is  helping  to  make  them 
profitable  with  two  thrifty-priced,  smooth-performing 
papers. 

Sleek,  strong,  white  and  thrifty.  Great  Northern’s 
PUBLICATION  PRINTING  PAPER  is  a  leader  in  the 
supplement  paper  field.  It’s  made  for  color  —  to  give 
pleasant,  instant  contrast  and  bright  true  hue. 

Hand-in-hand  with  Publication  Printing  is  Great 
Northern's  bright-and-white  new  JET,  custom-made  with 
a  clean,  close-fibered  finish  for  Special  Supplements. 

See  the  difference  for  yourself.  Use  the  coupon  —  ask 
for  samples.  Better  still,  plan  your  next  supplement,  now, 
with  your  Great  Northern  representative.  He’s  as  near  as 
your  phone.  Call  him! 


FREE!  OPPORTUNITIES  m 
IN  SPECIAL  SUPPLEMENTS  ^ 


Today,  more  than  ever,  newspapers  are  the  No.  1 
Salesman  in  the  land,  .with  the  help  of  supplements 
and  special  sections.  Supplements  can  provide  pub- 
lishers  with  new  and  additional  sources  of  advertis- 
ing  revenue.  Both  regular  and  non-regular 
advertisers  find  in  them  an  economical  and  effec-  - 
tive  way  to  put  their  messages  before  the  public. 
Ask,  below,  for  your  copy  of  the  helpful  new  re¬ 
port:  OPPORTUNITIES  in  Special  Supplements 
and  Sections  with  Great  Northern  Papers.  Addi¬ 
tional  reports  based  on  our  Continuing  Study 
provide  specific  information  about  special  supple¬ 
ments  like  these: 

Back-to-Schooi  Fashions 

Vacations  and  Travel  Foods.  Cooking  Schools 

Fairs.  Rodeos.  Etc.  Clean-Up.  Paint-Up 

Dollar  Days.  Bargains  Mother's  Day 

Farm  Editions  Father's  Day 

Check  and  clip  to  your  letterhead.  The  material  I 
you  ask  for,  plus  OPPORTUNITIES  booklet,  will  i 
be  sent  to  you,  free. 

Yes!  I  would  like  to  have  samples  of  Great  i 


GREAT  NORTHERN 
W  PAPER  COMPANY 


Mills  in  Maine 

S®l*$  Offices:  342  Madison  Avenue,  New  York,  MUrray  Hill  2-5984 

230  North  Michigan  Avenue,  Chicago,  Financial  6-1993 
20  Providence  Street,  Boston,  HAncock  6-7960 


iMU  1 

]IJ  |[i  1 

Confidence  Plus... 

That’s  What  Parade  Associate  Editor 

Thoughtful,  soft-spoken  Bob  Goldman  gets  many  letters  of  praise  from  the  medical 
profession.  But  he’s  particularly  proud  of  one— an  unsolicited  testimonial  from  a 
prominent  Boston  physician  for  his  Parade  article  on  Pediatric  Surgery.  “If  all  medical 
journalism  were  this  good,”  wrote  the  Boston  authority,  “there’d  be  a 

lot  fewer  doctors  snarling  at  reporters." 
Covering  medicine,  health,  science,  Goldman  lives  by  a  code  of  ethics  as  strict  as  that  of  the 
profession  he  writes  about.  With  Goldman,  claims  do  not  create  cures.  He  deals  with 
facts.  Proved,  demonstrable  facts.  To  get  them,  he  spends  much  of  his  time  tracking  medical  news 
to  its  sources-medical  meetings,  universities,  laboratories,  government  agencies  anywhere 
in  the  world.  In  between,  he  reads  14  medical  journals  and  a  host  of  scientific  papers. 
Goldman’s  instinct  for  the  timely  and  significant  in  his  field  has  chalked  up  many  “firsts"  for 
Parade.  His  articles  on  new  directions  in  hospital  care,  surgery  past  60,  synthetic 
penicillin  and  other  subjects  have  won  five  major  awards  and  the 
respect  and  confidence  of  the  medical  profession. 
His  integrity  contributes  generously  to  the  pace,  punch  and  editorial  vitality  of  Parade.  Builds 
confidence  in  Parade’s  responsive  market  of  10  million  families  in  65  key  cities.  Is 
another  reason  why,  in  ten  years.  Parade’s  circulation  has  more  than  doubled, 
and  the  number  of  newspapers  distributing  it  has  tripled. 


^  typical  Parade  articles  on  health.  Each  features  a  topic  of  top  confidence  and  believability  among  Parade  readers.  Confidence  and 
’’•wstto  a  wide  audience.  Written  in  factual,  objective  style,  they  build  believability  shared  by  the  growing  number  of  Parade  advertisers. 


PARADE 


The  Sunday  Magazine 
section  of  strong  newspapers 
throughout  the  nation,  reaching 
10  million  homes  every  week. 
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Study  Hits 
And  Press 


Chicago 

Featherbedding  in  newspaper 
publishing  is  discussed  as  part 
of  a  comprehensive  study  of 
such  labor  practices  in  four 
basic  industries — railroad,  steel, 
construction  and  newspapers — 
released  by  the  Illinois  State 
Chamber  of  Commerce. 

The  report  asserts  that 
featherbedding  is  an  economic 
waste  and  is  costing  America 
“billions  of  dollars  each  year.” 
It  is  pointed  out  there  is  hardly 
any  segment  of  industry  that 
is  completely  free  of  union-in¬ 
voked  featherbedding.  It  adds 
that  “the  entire  business  com¬ 
munity  suffers  from  ‘make  work’ 
rules  that  have  been  thrust  upon 
it  by  organized  labor  to  the 
point  where  the  problem  has 
reached  alarming  proportions.” 

Hits  Bogus  and  Manning 

The  section  dealing  with  the 
newspaper  industry  criticizes 
the  “bogus  rule”  of  the  Interna¬ 
tional  Typographical  Union,  re¬ 
quiring  that  type  material  on 
mats  prepared  for  local  adver- 


announcing  us 
as  a  member 
of  puck,  the 
comic  weekly, 
it  says : 

"the  orlando 
market  is  one 
of  the  hottest 
growth  markets 
in  the  u.  s. 

"while  it  is 
currently  the 
69th  in  retail 
sales,  it  is 
estimated  that 
sales  management 
retail  sales 
figures  will  show 
it  to  be  approx, 
the  60th 
market. 


‘Bogus’ 

Manning 

Using  copy  must  be  reset  into 
type  by  the  newspaper.  The  re¬ 
port  is  also  critical  of  union 
rules  governing  press  manning. 

Sections  dealing  with  bogfus 
and  press  manning  state: 

“One  of  the  major  feather¬ 
bedding  practices  plaguing  the 
newspaper  publishers  is  that 
which  is  called  the  bogus  rule. 
The  bogus  rule  requires  that 
type  material  on  mats  prepared 
for  local  advertising  copy  must 
be  reset  into  type  by  the  news¬ 
paper,  even  if  the  type  is  never 
used  and  is  immediately  melted. 

“The  United  States  Supreme 
Court  has  ruled  that  such  bogus 
or  make  work  is  not  a  violation 
of  the  anti-featherbedding  pro¬ 
visions  of  the  National  Labor 
Relations  Act,  as  amended,  be¬ 
cause  work  is  actually  per¬ 
formed  even  though  it  is  not 
needed. 

“On  some  of  the  largest  news¬ 
papers,  the  bogus  rule  results 
in  an  additional  unnecessary 
labor  cost  of  $200,000  a  year. 

“This  problem  is  further  com¬ 
plicated  by  the  fact  that  the 
rule  further  provides  that  none 
of  the  composing  room  em¬ 
ployees  can  be  laid  off  as  long 
as  there  is  bogus  work  to  be 
done. 

Manning  of  Presses 

“In  many  instances,  the  news¬ 
paper  presses  could  be  adequate¬ 
ly  manned  with  substantially 
fewer  pressmen  than  what  the 
union  requires.  Union  rules  fur¬ 
ther  complicate  efficient  opera¬ 
tion  of  the  new’spaper  presses 
by  prohibiting  the  switching  of 
men  from  one  press  to  another. 
And  if  there  is  only  two  hours’ 
work  for  pressmen,  as  well  as 
typographical  employees,  stereo- 
tyi)e  operators,  photoengravers. 


and  mailers,  union  rules  require 
that  they  nevertheless  be  paid 
for  a  full  eight-hour  day. 

“On  new  improved  stereotype 
machines  that  can  adequately  be 
handled  by  two  men,  the  union 
requires  the  use  of  four  men. 

“Union  rules  requiring  over¬ 
manning  of  the  presses  is  get¬ 
ting  to  the  point  where  it  is, 
or  will  be,  costing  the  newspa¬ 
pers  more  money  than  the  bogus 
rule.” 

Neither  can  the  solution  be 
found  through  legislation,  the 
study  concludes.  “While  certain 
legislative  restraints  are  defi¬ 
nitely  needed,  many  experts  in 
labor  relations  contend  that 
legislation  is  not  the  entire  an¬ 
swer.  Vigorous  employer  resis¬ 
tance  is  unquestionably  called 
for  to  prevent  further  spreading 
of  featherbedding,  and  equally 
vigorous  employer  persistence  is 
needed  for  the  elimination  of 
established  featherbedding  prac¬ 
tices.” 

From  its  analysis  of  the  prob¬ 
lem,  the  Chamber’s  labor  rela¬ 
tions  department  draws  the  fol¬ 
lowing  major  conclusions: 

*  Featherbedding  is  every¬ 
one’s  problem,  for  these  needless 
excessive  labor  costs  are  a  part 
of  the  cost  of  everything  we  buy. 

*  Featherbedding  will  ulti¬ 
mately  result  in  less  rather  than 
more  employment.  If  permitted 
to  continue,  featherbedding  prac¬ 
tices  will  ultimately  put  more 
people  out  of  work  than  are 
now  being  harbored  unjustifi¬ 
ably  by  these  practices. 

*  If  organized  labor  is  truly 
interested  in  protecting  and 
creating  jobs,  it  might  well  con¬ 
sider  the  proposition  that  the 
way  to  double  the  number  of 
men  employed  is  to  increase  by 
one-half,  and  not  to  reduce  by 
one-half,  the  productivity  of 
each  individual  employee.  To 
cut  in  half  the  employees’  pro¬ 
ductivity,  and  double  the  cost,  is 
disastrous  to  all. 

*  Featherbedding  is  bad  for 
the  investor  .  .  .  bad  for  the 
employer  .  .  .  bad  for  the  em¬ 


Everything  in  Baltimore 
revolves  around 


ployee  .  .  .  bad  for  the  pablit 
.  .  .  and  bad  for  organi»d  labor 

*  Synonymous  with  feather’ 
bedding  is  \va>te,  inefficjenty 
and  idleness. 

*  Featherbedding  is  contrary 
to  the  sound  principle  of  a  fait 
day’s  work  for  a  fair  day’s  pay 

*  Organized  labor,  throng 
employer  persistence  coupled 
with  public  awareness  of  the 
problem,  must  l)e  prevailed  up® 
to  cooperate  in  the  establish¬ 
ment  of  sound  and  sane  work 
rules  to  meet  the  challenge  of 
automation  in  this  missile  age. 

• 

Nebraska  Papers 
Receive  Plaques 

Omaha,  Nebr. 

The  Knights  of  Ak-Sar-Ba 
presented  Community  Service 
plaques  and  $200  cash  awards 
to  four  newspapers  at  the 
Nebraska  Press  .\ssociation  con¬ 
vention  last  week. 

The  following  newspapers 
were  cited: 

Norfolk  Daily  News,  Jerry 
Huse,  publisher,  for  support  of 
community  development,  indus¬ 
trial  activities,  supporting  the 
community’s  financial  stability, 
and  developing  additional  em¬ 
ployment. 

Ainsworth  Star-Joumd,  Rob¬ 
ert  H.  Taylor,  publisher,  for 
sending  the  school  band  to  the 
Orange  Bowl  in  Miami  last 
winter. 

Coleridge  Blade,  Vance  D. 
Viergutz,  publisher,  for  excel¬ 
lent  handling  of  a  controversial 
issue,  school  redistricting. 

Crete  News,  Lloyd  Reeves, 
publisher,  for  community  proj¬ 
ects,  recreation  and  health 

The  Knights  of  Ak-Sar-Ben 
also  gave  plaques  and  $100  cash 
awards  to  the  following  news¬ 
papers  for  services  to  agricul¬ 
ture: 

North  Platte  Telegraph-Bulit- 
tin,  L.  A.  Kelly. 

Ord  Quiz,  E.  C.  Leggett 

Sherman  County  Times,  E.  V. 
Bass. 

Bertrand  Herald,  Everette 
Waters. 

The  top  four  non-daily  news¬ 
papers  were  announced  by  the 
Nebraska  Press  Association  *s 
the  Sidney  Telegraph,  Veliph 
News,  Hemingford  Ledger,  and 
Wolbach  Messenger. 


"it  is  also 
estimated  that 
by  the  close  of 
1961,  orlando 
will  be  in  the 
first  50." 

orlando 

sentinel-star 


THE 


SUN 


Morning 


Bwftnina  *  Sunday 


TV  Supplement 

Long  Beach,  CaE 
A  tabloid  supplement  devoted 
exclusively  to  television  news 
and  logs  is  a  new  Sunday  fea¬ 
ture  of  the  Independent, 
Telegram.  Ted  Krec, 
men’s  fashions  editor  and  sMW 
desk  man,  is  in  charge  of  tM 
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arnina  -  .  charge  of  tM 

■ - -  ^  -  Tttiee  1919  ly  Sunday  tab  and  is  also  daily  TV 

\Conquered  Given  ^  j  ^ 

and  radio  columnist. 
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Satisfying 
Sophisticated 
W  estchesterites 


The  //rs/  national  fashion  award  ever  given 
by  an  all  industry  organization  was  received 
by  Berta  Mohr,  fashion  columnist  for  the 
Macy- Westchester  Newspapers. 

Berta  Mohr’s  popular  fashion  column,  which 
appears  three  times  a  week  in  the  Macy- 
Westchester  Newspapers,  received  a  “Lulu” 
statuette  from  the  American  Institute  of 
Men’s  and  Boys’  Wear  and  the  National 
Association  of  Retciil  Clothiers  and 
Furnishers.  The  institute  praised  Miss  Mohr 
for  her  success  “with  the  most  critical 
audience  in  the  country,  the  sophisticated 
suburbanites  of  Westchester.” 

Readers  of  the  Macy-Westchester  News¬ 
papers  in  fashionable  Westchester  are 
steady  and  attentive  subscribers  to  their 
local,  daily  newspapers  for  national,  social, 
community,  civic,  and  fashion  news,  which 
is  important  to  their  way  of  living. 

The  enthusiastic  response  of  these  West¬ 
chester  readers  is  not  only  engendered  by  a 
complete  and  vivid  editorial  coverage,  but  is 
augmented  by  advertising  news,  which  brings 
vital  information  to  consumers  and  influ¬ 
ences  their  more  than  one  billion  dollars  in 
annual  retail  purchases. 

The  success  of  both  advertising  and  news 
readership  of  the  Macy-Westchester  News¬ 
papers  establishes  Westchester  County  as 
one  of  America’s  leading  home  markets. 


Westchester 

Group 

Newspapers 


CITIZKN  eCOlSTCe  OSSINING 
DAILY  ITEM  PONT  CHCSTtN 
STANOANO  STAN  NEW  NOCHELLE 
NEPONTEN  DISPATCH  WHITE  PLAINS 


henald  statesman  YONKENS 

DAILY  ANGUS  MT  VENNON 
DAILY  NEWS  TANNVTOWN 
DAILY  TIMES  MAMANONECK 


8  CHURCH  STREET  WHITE  PLAINS,  N.Y. 

REPRESENTED  NATIONALLY  BY  THE  KELLY-SMITH  CO, 


Carrier  Pennant  quested  and  was  given  the  Mitchell  Honored 

j  !•  t  1  .1  pennant  by  the  wreckers. 

Saved  from  Jlinkpile  Editor  Eugene  Farrell’s 

JER.SEY  City,  N.  J.  suggestion  the  pennant  was  pre- 
Alertness  of  a  Jersey  Journal  sen  ted  to  the  Navy.  Rear  Adm. 
reporter  on  assignment  resulted  E.  M.  Eller,  USN  (ret.)  later 
in  adding  a  pennant  from  the  advised  it  had  been  i 
scrapped  Carrier  Enterprise  to  among  the  treasured  relics  of 
the  Naval  Museum  in  Washing-  the  Naval  Historical  Founda- 
ton.  tion. 

Thomas  Durkin  was  aboard  • 

the  Enterprise  for  its  last  ride —  PomTiiiB 
from  Brooklyn  Navy  Yard  to  the  ^ 

Bayonne  (N.  J.)  Naval  Base —  Concord,  Calif, 

before  being  dismantled.  He  dis-  A  report  on  the  campus  view- 
covered  in  a  heap  of  objects  point  of  major  national  prob- 
consigned  for  discard  the  lems  today  is  being  offered  as  a 
“Form”  pennant,  which  Fleet  Sunday  newspaper  feature  by 
Admiral  “Bull”  Halsey  had  Campus  Opinion  U.  S.  A.  here. 


Sioux  Falls,  S.  D. 

Some  200  editors  attended  the 
78th  annual  South  Dakota  Press  * 

Association  meeting  here  April  Fntrln„i  o.  t  ■ 

placed  8-9.  Roy  S.  Adams ^f  Gi^gory  Chapter  of  sigm a  DdtaaJw 

announced  the  election  of’^ 
s  inaugural  members  of  a  vet 
ward  Academy  of  New  England 
.  •  Journalists, 
isher  The  first  five  members  of  the 
academy,  which  will  include  both 
living  and  dead  newsmen  whose 
principal  service  was  in  journal¬ 
ism  in  New  England  in  the  last 
50  years,  are: 

Ela.  George  Francis  Booth  (1870- 
1955) — editor  and  publisher  of 
Ohio  the  Worcester  Telegram  and 
b  Om  Gazette. 

ati^  Sevellon  Brown  (1886-1956) 
— Publisher  of  the  Providenrt 
'^^de-  Journal  and  Bulletin. 

Mrs.  Minnie  Dwight  (1873- 
I  1967) — editor  and  publisher  of 
I  the  Holyoke  Transcript. 

'  James  Morgan  (1861-1955)- 
'  The  original  Uncle  Dudley  of 
the  Boston  Globe’s  editorial 
;  page. 

Norris  C.  Osborn  (1858-1932) 
— editor-in-chief  of  the  .Veif 
Haven  Journal-Courier. 


Knight  Aids  Project 
For  Hospital  Ship 

John  S.  Knight,  editor  and 
publisher  of  Knight  Newspapers, 
has  accepted  the  chairmanship 
of  the  Newspaper  Industry  Com¬ 
mittee  of  Project  HOPE. 

Announcement  of  the  appoint¬ 
ment  came  from  Ernest  R. 
Breech,  chairman  of  the  board  of 
Ford  Motor  Company  and  chair¬ 
man  of  the  HOPE  Business  and 
Industry  Committee, 

Part  of  the  People-to-People 
Program,  HOPE  will  send  a  hos¬ 
pital  ship  equipped  as  a  floating 
medical  training  center  to  South¬ 
east  Asia  in  late  summer  to 
bring  advanced  medical  tech¬ 
niques  to  the  medical  and  health 
professions  of  newly  developing 
countries  in  that  area. 

The  $3.5  million  needed  to  op¬ 
erate  the  ship  for  a  year  is  being 
raised  through  voluntary  contn- 
butions  of  the  American  public, 
industry,  business  and  labor. 


M6.tropoli’t3r»- 
^r-b  Worth 

io-0-tiun.g 


Since  1950  building  permits  in  Fort  Worth  hove  totaled 
$452,300J75.  In  the  quarter-century  preceding  19^, 
building  permits  totaled  $286,053,447  .  .  .  58%  more  in 
the  last  10  years  than  the  entire  25  years  preceding! 
And  Fort  Worth  never  ceases  to  break  records  in 
building.  1959  was  an  all-time  high  for  the  city  with 
$58,509,514  in  permits  compared  with  $57,968,950  in 
1958.  The  1959  breakdown  was  $27,409,251  for  3,037 
homes,  $19,297,666  for  commercial  buildings  and  $11,- 
702,597  for  schools  and  churches.  Yes,  Fort  Worth  is 
really  z-o-o-m-i-n-g  —  and  the  only  medium  that 
fhorough/y  covers  the  growing  Fort  Worth  Market  every¬ 
day  —  including  99  other  rich  West  Texas  counties  —  is 
♦he  FORT  WORTH  STAR-TELEGRAM. 


of  Circulations  are  announced 
by  James  N.  Shryock,  managing 
i  director.  The  appointments,  w 

)'  on  the  auditing  department  stw. 

include:  Charles  B.  Hibbard, 
manager,  newspaper  market 
areas;  Robert  W.  Rober^ 
ager,  business  publication  an¬ 
alyses;  and  John  W.  Frencfi. 
manager,  house  auditing. 
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A  comprehensive  65-page  study  of  the  Fort  Worth 
Market  compiled  for  your  convenience.  Send  for  your 
copy  today. 


Fort  Worth  Star-Telei 


Amen  O.  Carter,  _Jr.,  Pres._  A  Net'l  Advertitin«  Directer 


Ralph  D.  Key,  Nat*l  Advertliina  Meneger 


wtthovt  VM  of  Kkomoft,  premHima  or  contests 
o  good  newipoper" 


New  record  high  circulation 
for  the  15th  year  in  a  row 


375,950  COPIES  DAILY'  513,647  COPIES  SUNDAY' 


375,950 


3i9.600 


362.400 


354,800 


350.800 


347,700 


343.900 


339900 


333,700 


330.000 


325,000 


319,100 


314,500 


306,700 


290,400 


281,700 


'I'he  past  fifteen  years  liave  Itrou^ht  ^reat  ehaiiftes  in  the  Milwaukee  area— a  (juarter  of  a  inillio 
|)eople,  nearly  new  homes,  new  shopping  centers,  new  buying  hal)its.  Hut  the  lot^pme  news¬ 

paper  reading  hal)it  continues  as  usual— ///sZ  about  ercryhody  in  the  community  rcatlsMic  Mihcauhcc 
■Journal.  Just  al)out  everyhotly,  that  is,  who  can  read  and  has  an  interest  goes  on  in  Mil¬ 

waukee  and  the  world.  'I’he  Journal's  net  paid  circulation  for  the  sij^^Tnths  peri<»d  ending  .March 
Jl,  IfXiO  averaged  JTo.ff.aP  copies  daily  and  r»I3,fi47  copies  on  Sui^^,  up  daily  and  7,74M  .Sunday 
over  the  same  period  a  year  ago.  For  fifteen  years  in  a these  six  months  averages  have  reached 
new  all-time  high  marks.  Without  artificial  st^^ilators  such  as  puzzle  contests  or  suhscriher 
prizes,  The  Journal  circulation  chart  sho\^«o  zooming— and  no  nose-dives.  Insteail,  it  reveals  a 
steady  climb— keeping  step  with  the^weasing  number  of  families  who  want  to  he  informed.  Over 
the  lo-year  period,  The  JouriiaMpading  audience  has  increased  by  nearly  100, ()(»(»  families  daily 
and  200,000  Sunday.  .V^^^ult  of  this  steady  growth,  advertisers  in  The  Journal  continue  to  reach 
practically  all  of^Wt-ater  Milwaukee  at  one  low  cost— so  low  that  a  (ptarter  page  ad,  for  instance, 
costs  as  Hydras  $1.19  per  1,000  copies.  This  is  one  of  the  greatest  advertising  values  in  America, 
opportunity  for  advertisers  to  grow  with  Milwaukee  and  The  Journal. 


)945  1946  1947  1948  1949  1950  1951  1952  1953  1954  1955  1956  1957  1958  1959  1960 


P.  S. 


Contrary  to  the  temporary  loss  ol  crrculation  experienced 
by  most  newspapers  alter  price  mcreases,  The  Journal 
went  to  7c  on  Feb.  I  and  still  3ained  over  3,000  copies 
in  February  and  March  over  the  same  months  a  year  ago! 


*  I  verti^e  net  paid  circulation  of  The  Journal  for  the  six  months  ending  March 
Jl.  I9(y0.  Irom  I'uhlisher's  Statement  to  the  Audit  Hureau  of  Circulation^ 


THE  MILWAUKEE  JOURNAL 


Bishop  Tells  Preachers 
To  Emulate  Reporters 


Los  Angeles 

Preachers  and  reporters  have 
much  in  common,  says  Bishop 
Gerald  Kennedy  of  Los  Angeles. 

“Most  books  about  the  clergy 
have  apparently  been  written 
by  elderly,  unmarried  ladies  who 
pour  sentimental  treacle  over 
the  ministry  as  if  they  were 
putting  syrup  on  a  waffle,” 
Bishop  Kennedy  told  400  jour¬ 
nalists,  business  and  church 
leaders  at  a  meeting  here  re¬ 
cently. 

“Newspaper  men,  on  the  other 
hand,”  he  said,  “are  supposed  to 
smoke  three  packs  of  cigarettes 
a  day,  drink  two  quarts  of 
whisky,  talk  out  of  the  sides  of 


their  mouths,  chase  women,  and 
never  take  off  their  hats.  Both 
pictures  are,  shall  we  say,  ex¬ 
aggerated.” 

Bishop  Kennedy  became  presi¬ 
dent  of  the  Council  of  Bishops 
of  the  Methodist  Church  at  a 
conference  in  Denver,  Colo., 
April  26. 

“I  hold  up  the  newspaper  re¬ 
porter  as  a  model  for  the 
preacher  and  the  preacher  as  a 
model  for  the  newspaper  re¬ 
porter,”  the  Bishop  said,  adding: 

“The  reporter  must  be  realis¬ 
tic  and  so  must  the  minister.  If 
a  man  cannot  begin  with  the 
worst  and  face  the  facts,  he  will 
not  make  much  of  a  preacher. 


.  .  .  Let  him  in  a  word,  learn 
from  the  reporter. 

“Neither  can  he  be  worth  his 
salt  unless  he  knows  how  to 
resist  the  most  subtle  of  tempta¬ 
tions.  For  at  the  end  of  the  day, 
any  softness  in  the  character  of 
the  reporter  will  destroy  him  as 
a  servant  of  the  community.  It 
is  the  same  with  the  preacher, 
and  unless  he  is  tough,  he  will 
not  long  remain  the  servant  of 
God. 

“The  good  reporter  has  integ¬ 
rity.  He  will  not  sell  out  by  dis¬ 
torting  the  facts  or  giving  false 
impressions  through  insinua¬ 
tions.  He  will  call  it  as  he  sees  it. 

“Let  the  preacher  learn  his 
hard  lesson  and  follow  this 
austere  example.  Both  men  will 
probably  remain  poor  men  rela¬ 
tively  speaking,  and  this  is 
proper.  For  not  many  can  be 
objective  if  they  have  too  big  a 
financial  .stake  in  the  situation.” 


Larger  and  Stronger  Appealing  to  Most  Buyers 


Radiant  Medium 


Afeiir  ##alrc  Headings  Better  Advertising  Revenue 


Tempo  Black  Italic 


Radiant  Medium  Italic 


Latest  Printing  Equipment  Builds  Large  Newspaper  Plant 


Tempo  Black  Condensed 


Record  Gothic  Condensed 


Handling  Modern  Display 


Tempo  Black  Condensed  Italic 


Condensed  Gothic  Open 


Big  Mschinery 


Tempo  Black  Extended 


Admiral  Script 


U. 


bill's  Oleu)  iD( 


Canada  Papers’ 
Income  Greater 

MoNTU*! 

Canadian  periodicals  had  6% 
more  revenue  from  subserip. 
tions  and  advertising  in  195^ 
than  they  did  in  1957,  accordiaj 
to  figures  released  by  th* 
Dominion  Bureau  of  Statistici 

All  categories  of  newspapen 
showed  increase.^,  as  follows: 

Daily — 1958  ad  revenue  of 
$152,536,489  and  subscriptioB 
income  of  $55,047,708  for  a  to¬ 
tal  of  $207,584,197;  compand 
with  1957  ad  revenue  of  $146,. 
388,471,  subscription  income  of 
$48,652,585  and  total  of  $1<I5. 
041,056. 

National  weekend — 1958  ad 
revenue  of  $15,457,410,  subscrip¬ 
tion  income  of  $9,256,948  and 
total  of  $24,714,358;  compared 
with  1957  ad  revenue  of  $15,- 
234,215,  subscription  income  of 
$8,863,866  and  total  of  $24,098,- 
081. 

Weekly,  etc. — 1958  ad  revenue 
of  $19,530,400,  subscription  in¬ 
come  of  $4,665,493  and  total  of 
$24,195,893;  compared  with  1957 
ad  revenue  of  $18,095,898,  sub¬ 
scription  income  of  $4,661,503 
and  total  of  $22,757,401. 

• 

Mental  Health  News 
I  Coverage  Praised 

!  St.  Lotus 

'  The  Globe-Democrat’s  work  in 
the  mental  health  field  wis 
singled  out  by  Mike  Gorman, 
executive  director  of  the  Na¬ 
tional  Committee  Against 
Mental  Illness. 

“The  Globe-Democrat,”  Mr. 
Gorman  said,  “has  done  one  of 
the  finest  jobs  in  the  country 
over  a  sustained  period  of  time 
in  bringing  the  inadequacies  of 
state  mental  hospitals  to  public 
attention.” 

He  spoke  at  the  annual  meet¬ 
ing  of  the  Mental  Health  Asso¬ 
ciation  of  St.  Louis. 

A  Globe-Democrat  staff 
writer.  Marguerite  Shepard,  was 


Florentine  Cursive 


€SlOn  IS  Q)l€(iCint  P^’^sented  an  award  from  the 
^  ^  Mental  Health  Association. 

/)  78,888 


Ov  I  /t2  .D  t!  Q  40, TOO 

^Demands  v^eaiiti^iil  Script  After  Consolidation 


Coronet  Bold  CLEVEUNB 

g  Seven  of  ten  families  in  the 

Cleveland  metropolitan  area  are 

\*/L  *L  -1  •  L  ij  j  I  L  II  now  reading  the  Scripps- 

Whether  if  is  a  bold,  rugged  letter  lhat  delivers  a  Howard  Press. 

punch-graceful  italics  and  scripts  for  the  gentler  Latest  circulation  figures, sub¬ 
touch -or  the  traditional  and  modern  typefaces- 

there  is  a  Ludlow  typeface  that  meets  the  require-  i  fumped  W*merge' 

ments  of  the  discriminating  newspaper  advertiser.  :  with  the  News  on  Jan.  25.  Ci^ 

1  culation  now  is  388,247  as 
pared  with  an  average  of  awr 

Vahlf  2032  ClybournAve.,  Chicago  14  I  S‘’ja'"23':' 

EDITOR  ac  PUBLISHER  for  April  30, 


tii  S-JS  Ti  e 


alifornia 


without  the  j 

Billion -Dollar  ; 

Valley  of  the  Bees 


families  in  this  free-spending  area,  which  in¬ 
cludes  the  nation’s  richest  agricultural  market 
and  a  growing  industrial  population. 

Doesn’t  your  message  belong  in  the  Bees? 
Newspapers  from  the  coast  simply  don’t  go 
home  in  California’s  inland  Valley. 


•  Actually,  total  effective  buying  income  of  more 
than  $3  billion 

•  Buying  income  44%  greater  than  San  Francisco 

•  Not  covered  by  San  Francisco  and  Los  Angeles 
newspapers 

California  isn’t  California  without  the  boom¬ 
ing  Billion-Dollar  Valley  of  the  Bees.  Bee 
newspapers  cover  the  vast  majority  of  the 


Data  source:  Sales  Management's  1959  Copyrighted  Survey 


NATIONAL  REPRESENTATIVES  ...  O'MARA  &  ORMSBEE 
b«Bi,  frMiwMicy  and  •  combined  bgfc-treqeeacY.  Check  O'Mere  &  Ormibee  for  details. 


AkcClatchy  gives  national  advertisers  three  types  of  discounts 


first  three  months  of  1960  In  the  first  tliree  monthi  of 
amounted  to  a  record  2,144,954  1960  ANPA  reporting  newiB. 
tons,  which  was  198,963  tons  or  pers  consumed  1 ,317,914  toi^ 
10.2%  above  the  level  attained  6.5%  over  the  1,237,066  toj 
in  the  same  period  of  1959.  consumed  in  19.59  period  and 
Cumulative  output  of  United  11.2%  over  the  1,184,938  to#.. 
States  mills  at  the  end  of  March  used  in  1958  i)ei  iod. 
totaled  a  record  508,885  tons  and  The  average  stocks  of  n««. 
was  31,870  tons  or  6.7%  more  print  for  all  daily  newspapti; 
than  the  volume  produced  a  year  reporting  to  the  ANPA  at  end 
earlier.  Canadian  production  of  March  were  37  days  supph 
amounted  to  1,636,069  tons  and  on  hand  and  6  days  supply  ii 
was  167,093  tons  or  11.4%  transit.  There  were  40  days  np. 
greater  than  in  the  first  three  ply  on  hand  and  7  days  supplv 
months  of  1959.  in  transit  at  the  end  of  Febnj. 

North  American  manufactur-  ary,  1960;  34  days  supply  m 
ers’  stocks  on  March  31  aggre-  hand  and  5  days  supply  in 
gated  321,590  tons,  compared  transit  at  end  of  March,  1959; 
with  258,053  tons  on  the  last  and  42  days  supply  on  hand  juj 
According  to  the  Newsprint  clay  of  the  preceding  month  and  7  days  supply  in  transit  at  end 
Ser\’ice  Bureau,  output  in  the  342,532  tons  at  the  end  of  of  March,  1958. 

United  States  of  172,330  tons  March,  1959.  • 

represented  a  historical  Mar^  Cx.nsumpUon  Record  ITU  Strikers  Fold 

shipments  totaled  Westchester  Weekly 

16o,972  tons,  and  respective  U.  S.  newsprint  consumption  ^ 

gains  from  March,  1959  set  another  record  high  in  Members  of  the  International 
amounted  to  6.5%  and  4.2%.  March,  as  well  as  the  first  three  Typographical  Union  were  ad- 
Canadian  production  of  575,-  months  of  1960.  vised  officially  this  week  that 

033  tons  exceeded  that  in  any  Newspapers  reporting  to  the  their  failure  to  provide  funds 
previous  March  while  shipments  American  Newspaper  Publish-  had  resulted  in  suspension  of  the 
totaled  517,854  tons,  which  rep-  ers  Association  consumed  469,-  Citizen,  a  weekly  tabloid  nm 
resents  increases  from  March,  860  tons  of  newsprint  in  March,  paper  published  by  Westcheste: 
1959  of  12.3%  and  14.3%  re-  or  2.7%  more  than  the  457,697  members  who  are  on  strike 
spectively.  There  was  one  more  tons  used  in  March,  1959,  and  against  the  Macy  group, 
working  day  in  March,  1960,  8.2%  more  than  the  434,365  Representative  Rene  Vakti 
than  a  year  ago  for  most  of  the  tons  consumed  in  March,  1958.  tine,  who  was  handling  the  West 
Canadian  industry.  There  were  four  Sundays  in  Chester  situation  for  ITU  befon 

Production  of  newsprint  pa-  March,  1960,  and  five  Sundays  he  was  transferred  to  the  Pon 
ner  in  North  America  in  the  in  each  March.  1959  and  1958.  land.  Ore.  united  front  effort 


Newsprint 
Output  Up, 
Usage  Also 


NEVER  TRLST  THE 
ADVICE  OF  A  MAN 
IN  DIFFICULTIES” 


id  A  Wise  man.  Aesop,  rlis 

V  words _ more  fact  than 

fable.  Among  the  crowds  ^ 
w  at  our  nation’s  race 
^  tracks,  the  gullible  are  ^ 
sometimes  offered  “ad- 
^  vice”  by  peddlers  of  “in-  ^ 
\0  formation.”  Take  a  les-  Of 
son  from  Aesop  emd  ^4 
io  turn  a  deaf  ear  to  these 
^  shady  characters.  Turn 
^  instead  to  the  sports 
^  pages  of  your  favorite 
^  newspaper  or  The  Arm- 
^  strong  Daily  or  The  a* 
rv  National  Program  —  2  ^ 
^  publications  that  have, 

^  for  42  years,  maintained 
^  their  proud  position  A 
alongside  Americas 
great  newspapers.  News-  ^ 
^  stands  in  major  cities  py 
^  throughout  the  country, 
recommend  and  sell 

W  “RACING’S  AUTHORI- 
TATIVE  NEWSPA- 

PERS.” 

LA. 


EW  ENGIAND  ■ 

IIADS  THI  'IK)!  In  Effective  Buying  Income 
NATION  FIRST  in  Retail  Sales 

of  oil  U.  S.  regions  FIRST  In  Food  Sales 

MASSACHUSETTS  LEADS  NEW  ENGLAND 

•  Larger  than  other  5  New  England  States  Combined  in  E.B.I. 

•  Twice  the  population  of  the  2nd  leading  state 

•  50%  of  the  Total  Retail  Sales 


aiidW(@)  m  (S  ffl  ®  1 
A  BILLION  JfT^ 
DOLLAR  MARKET/ 


$1,112.20S^ 
$  669,589,000 
$  181,757,000 


WOKCESTEB 


You  con't  cover  Massachusetts  ^ 

without  the  Telegram  and  Gazette  o*ec  3/19M 

86.4%  COVERAGE  DAILY  158,215  •  SUNDAY  102,957 


The  Worcester 
EGRAM  AND  GAZE 

WORCESTER,  MASSACHUSEHS 


MOLONEY,  REGAN  ft  SCHMITT,  lie. 

Nofionof  RepresenfofiveA 


r 


on  the 
totem 
pole 


MIAMI  is  first  in  sales  per  family  among 
the  nation’s  major  markets.  Whatever 


you  sell,  THE  MIAMI  HERALD  is  the 


recognized  star  salesman  in  this  pre¬ 
dominantly  NEWSPAPER  MARKET. 


Want  sure-shot  responsive  action  in 
South  Florida?*  The  Miami  Herald 


produces  at  low  cost, 


America's  12th  largest  retail  market—  $2/2  billion  sales 


The  people  of  America 

PREFER  newspapers. 

They  Buy  58,000.000  newspapers 
Every  Day.  The  advertisers  of 
America  PREFER  newspapers. 
They  spend  $3h  billion  in 

newspapers  every  year. 


The  Total 
Selling  Medium 
in  South  Florida  is 


ASNE  REPORTS 


Executive  Privilege 
Stymies  Fol  Effort 


Eugene  S.  Pulliam,  vice- 
chairman  of  the  ASNE  commit¬ 
tee  on  Freedom  of  Information 
said  “Sweeping  claims  of  execu¬ 
tive  privilege" — exempting  agen¬ 
cies  from  opening  their  records 
to  the  public — “have  popped  up 
like  mushrooms  this  year.” 

Some  momentary  success  was 
achieved  in  the  society’s  battle 
with  the  Pentagon,  but  the  gains 
are  evaporating,  he  reported. 

“Figures  on  U.  S.  military  aid 
to  foreign  nations  were  pub¬ 
lished  for  the  first  time,  and  the 
new  Secretary  of  Defense, 


Thomas  S.  Gates  Jr.,  announced 
that  he  and  his  top  subordinates 
‘must  operate  in  an  open,  glass- 
roofed  house’,”  said  the  report 
given  by  Mr.  Pulliam,  managing 
editor  of  the  Indianapolis  News. 

“That  was  months  ago. 
He’s  held  two  press  conferences 
since  and  his  secretaries  have  a 
worse  record. 

“Some  other  of  his  subordin¬ 
ates  didn’t  get  the  word.  An  Air 
Force  manual  contained  a  refer¬ 
ence  to  the  ‘rather  foolish  notion 
that  the  American  people  have  a 
right  to  know  what’s  going  on.’ 


“Despite  attempts  at  explana¬ 
tion,  that  phrase  exposed  clearly 
the  still  prevalent  view  in  Wash- 
ingfton  —  and  elsewhere  —  that 
official  decisions  to  suppress 
information  really  are  not  de¬ 
batable,  and  that  those  who  feel 
otherwise  are  fools.” 

On  the  other  hand,  Mr.  Pul¬ 
liam  said,  the  Senate  has  fol¬ 
lowed  the  lead  of  the  House  and 
opened  up  its  payroll  records, 
and  bills  are  pending  to  limit  the 
power  of  executive  agencies  to 
suppress  information  and  to  pre¬ 
vent  federal  courts  from  restrict¬ 
ing  the  reporting  of  criminal 
cases. 

“We  haven’t  won  either  the 
battle  or  the  war,”  Mr.  Pulliam 
said.  “We  haven’t  lost  it  either. 

“It  is  a  fight  that  needs  to  be 
continued  not  only  by  committee 
and  societies  and  organizations 
but  by  individuals — at  home  as 


half  a  million  dollars 
DOWN  THE  DRAIN 


About  $362,000.00  worth  of  concentrate  etchant 
additive  would  be  required  to  process  all  the 
zinc  plates  now  being  powderless  etched  in  this 
country  in  one  year."*  In  contrast,  about 
$935,000.00  worth  of  premixed  etchant  additive 
would  be  needed*  —  an  extra  one  half  million  dollars 
to  achieve  the  same  results! 

Of  course,  not  all  the  $500,000.00  is  going 
down  the  drain.  Many  photoengravers  have 
stopped  wasting  money  and  have  started  using  a 
concentrate  etchant  additive. 

Shouldn’t  you  start  —  now?  The  name  to  ask  for 
is  ZnlOO  concentrate  —  the  only  concentrate 
on  the  market  —  available  through  your 
Edes  representative . 

*See  your  Revere-Edes  representative  for  details. 


REVERE  COPPER  and  BRASS  INCORPORATED 


MANUFACTURING  DIVISION 
PLYMOUTH,  MASSACHUSETTS 


EDITOR  at  P 


well  as  in  Washington. 

“The  importance  of  tk, 
people’s  right  to  know  ne«di 
be  told  and  re-told  and  rttiiU. 
We,  as  a  prof«-ssion,  are  ia. 
proving  but  we  still  haven’t  em 
convinced  the  majority  of  gg, 
readers  that  this  fight  i»  a*  i». 
portant  to  them  as  it  is  to  m* 

On  The  1  Side 

The  freedom-of-infonnstioj 
report  was  drafted  jointly  h 
Mr.  Pulliam  and  .Sevellon  Brou 
3rd,  editor  of  the  Providnu 
(R.  I.)  Journal  and  BulUtiiL 
On  the  loss  side  of  the  » 
counting,  Mr.  Pulliam  said,  *u 
the  decision  by  the  Secretary  of 
Defense  to  forbid  the  pnblia- 
tion  of  a  book  on  air  power  ky 
Gen.  Thomas  S.  Power,  chief  of 
the  Strategic  Air  Command.  He 
also  mentioned  the  legal  mliai 
that  Navy  Vice  Adm.  Hyniu 
Rickover  may  copyright  hU  of. 
ficial  speeches  and  writing,  t 
I  decision  which  is  now  un^ 
court  appeal. 

Many  setbacks  have  been  na- 
tained  in  the  states  and  citiei, 
the  report  said.  He  mentioned* 

'  contempt  action  lodged  agaioit 
Atlanta  Newspapers  for  pub¬ 
lishing  the  criminal  record  of  a 
;  defendant  during  his  trial 
While  the  newspapers  haw 
won  their  initial  appeal,  he  said, 
an  Oregon  Bar  Association  cob- 
mittee  now  is  considerinj;  the 
adoption  of  laws  limiting  the 
reporting  of  evidence  prior  to  a 
criminal  trial. 

‘“rhe  Oregon  Newspaper  Pub¬ 
lishers  Association  is  fig^itinf 
the  threat  and  can  use  your 
help,”  Mr.  Pulliam  said. 


Union  Ads  Spumed 
In  Organizing  Effort 

CumAKi 

Advertising  policies  of  the 
Cleveland  Plain  Dealer  and  the 
Cleveland  Press  and  News  hin 
been  criticized  by  the  Retail 
Store  Employees  Union,  whkh 
is  campaigning  to  organise  3,- 
500  workers  at  two  department 
stores  here. 

The  union  president,  Cecil  B. 
Dunlap,  charged  that  neither 
paper  would  sell  ad  space  to  the 
union  to  present  its  views  on  s 
bargaining  agency  election. 

Louis  B.  Seltzer,  editor  of  the 
Press  and  News,  said  that  psp* 
follows  a  strict  policy  of  refusal 
ads  from  both  sides  when  sn 
organizing  campaign  is  in  pwi' 
ress. 

John  A.  Van  Buren,  viceptesj 
dent  and  business  manager  oi 
the  Forest  City  Publishing^ 
publisher  of  the  Plain 
said  the  advertising  was  decli^ 
because  it  might  subject  the 
Plain  Dealer  to  litigatioii. 
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Now... Coast  to  Coast! 

R.O.P.  COLOR  SERVICE 

For  Newspapers  and  Advertising  Agencies  including  ANPA-AAAA  Color  Standard 


The  tremendous  growth  of  ROP  color  has  cre¬ 
ated  an  urgent  need  for  a  national  ROP  color 
service  to  the  newspaper  publisher,  the  advertiser 
and  his  advertising  agency. 

National  advertisers  who  have  invested  millions 
in  building  product  recognition  through  special 
trade-mark  or  packaging  colors  demand  faithful 
color  reproduction  wherever  their  copy  appears. 

IPl,  with  branches  in  or  near  most  major  cities 
with  ROP  color  facilities,  offers  these  two  services 
to  guarantee  advertisers  top  ROP  color  per¬ 
formance: 


A  “COLOR  FOR  NEWSPAPERS”  SPECIMEN  BOOK 

An  easy  to  use,  practical  guide  to  the  quick  selection  of 
newspaper  ROP  colors,  with  suggestions  for  obtaining 
color  combinations  for  a  variety  of  purposes.  When  stand¬ 
ard  or  special  I  PI  colors  are  specified,  coast-to-coast  color 
uniformity  is  assured.  For  a  free  copy  of  “Color  for 
Newspapers,”  call  or  write  the  nearest  I  PI  branch. 

IPl  “ON  THE  JOB”  TECHNICAL  SERVICE 

Newspaper  publishers,  advertisers  and  advertising  agen¬ 
cies  are  invited  to  call  the  nearest  IPl  branch  for  personal 
assistance  and  counsel  whenever  unusual  ROP  color  prob¬ 
lems  arise.  Without  obligation,  of  course. 


INTERCHEMICAL  PRINTING  INK 


(CORPORATION 


DIVISION 


EXECUTIVE. OFFICES;  67'W.  44th  ST;,  NEW  YORK  36,  N.y. 


rely  on  IPl  FOR  LEADERSHIP  IN  R.O.P.  C 


CHICOPEE  FALLS 


WASHINGTON.  D  C. 


STORY  OF  A  DECADE! 

Wait  Street  Journol  circulation  1950:  153,208 
Woll  Street  Joumol  circulation  I960: 660,646^ 


SAN  FRANCISCO 


^StefTTTTin 

New  YORK 


IIW...FROM  7 PUBLISHING  PLANTS  COMES  THE 
NE  NEWS,  SAME  DAY,  ALL  OVER  THE  U.S.A.  SERVING 
IE  GEniNG-AHEAD-IN-BUSINESS  MARKET. 


•...ACCURATE...COMPLETE...THIS  IS  THE  NATIONAL  BUSINESS  DAILY 


-  -  Now,  in  1 960,  to  keep  pace  with  the  ever-increasing 

demand  for  The  Wall  Street  Journal,  two  new 
publishing  plants  have  been  added  and  are  now  in 
operation.  One  is  in  Cleveland,  Ohio,  and  the  other 
;  is  in  Chicopee  Falls,  Massachusetts.  Thus,  the  ■ 

’  Midwest  Edition  is  emanating  from  modern  print- 
^  ing  plants  in  two  cities  325  miles  apart — Chicago  ip  'X  wBk 

f  and  Cleveland.  Similarly,  the  Eastern  Edition’s  1 

printings  speed  to  subscribers  from  three  different  ‘  ^ 

cities — New  York,  Washington,  D.  C.,  and  Chic-  i 

opee  Falls.  With  each  forward  step,  one  thought  ^ 

is  uppermost  in  the  minds  of  Wall  Street  Journal 
management:  How  can  The  Journal  best  serve  its  i 

readers?  The  business  news  must  not  only  be  ac-  p 

curate  and  complete ...  it  must  be  delivered  fast.  j| 

Alert  to  the  needs  of  businessmen  everywhere,  m.  1  "liil  'll 

The  Wall  Street  Journal  keeps  looking  ahead.  JF 
Only  in  this  way  does  a  publication  serve  the  best  £' 

needs  of  its  advertisers.  (Inseparable  reasons  why  ^  * 

key  executives  everywhere  repeatedly  say  this  one  M'  ^ 

is  “the  most  useful  one”  among  all  publications.) 
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ASNE  REPORTS 


Kennedy,  Humphrey 
On  Religious  Issue 


Excerpts  from  remarks  made 
by  Senator  John  F.  Kennedy 
and  Senator  Hubert  Humphrey 
to  the  ASNE  on  the  question  of 
press  responsibility  and  the  re- 
liSfious  issue  in  the  presidential 
election  campaiffn  follow: 

SENATOR  KENNEDY 

I  have  decided,  in  view  of 
current  press  reports,  that  it 
would  be  appropriate  to  speak 
with  you  today  about  what  has 
widely  been  called  “the  religious 
issue”  in  American  politics. 

The  phrase  covers  a  multi¬ 


tude  of  meanings.  There  is  no 
religious  issue  in  the  sense  that 
any  of  the  major  candidates 
differ  on  the  role  of  religion  in 
our  political  life.  Every  Presi¬ 
dential  contender,  I  am  certain, 
is  dedicated  to  the  separation  of 
church  and  state,  to  the  preser¬ 
vation  of  religious  liberty,  to  an 
end  to  religious  bigotry  and  to 
the  total  independence  of  the 
office-holder  from  any  form  of 
ecclesiastical  dictation. 

Nor  is  there  any  real .  issue 
in  the  sense  that  any  candi¬ 
date  is  exploiting  his  religious 


affiliation.  No  one’s  candidacy, 
by  itself,  raises  a  religious  is¬ 
sue.  And  I  believe  it  is  in¬ 
accurate  to  state  that  my  can¬ 
didacy  created  the  issue  —  that, 
because  I  am  replying  to  the 
bigots,  I  am  now  “running  on 
the  religious  issue  in  West  Vir¬ 
ginia”  —  or  that  my  statements 
in  response  to  interrogation  are 
“fanning  the  controversy.”  I 
am  not  “trying  to  be  the  first 
Catholic  President,”  as  some 
have  written.  I  happen  to  be¬ 
lieve  I  can  serve  my  nation  as 
President  —  and  I  also  happen 
to  have  been  bom  a  Catholic.  • .  • 

I  know  the  press  did  not 
create  this  religious  issue.  My 
religious  affiliation  is  a  fact  — 
religious  intolerance  is  a  fact. 
And  the  proper  role  of  the 
press  is  to  report  all  facts  that 
are  a  matter  of  public  interest. 

But  the  press  has  a  respom 


e’s  candidacy,  sibility,  I  think  you  will  aciM 
a  religious  is-  which  goes  far  l>eyond 
eve  it  is  in-  porting  of  the  facts.  It  go,, 
that  my  can-  beyond  lofty  editorials  deplo^ 

?  issue  —  that,  ing  intolerance.  For  my  rdi- 
splying  to  the  gion  is  hardly,  in  this  critical 
;  “running  on  year  of  1960,  the  dominant  i|. 
e  in  West  Vir-  sue  of  our  time.  It  is  h^|- 
my  statements  the  most  important  criterion  _ 
errogation  are  or  even  a  relevant  criterion  —  ' 
mtroversy.”  I  on  which  the  .American  peojilc  ! 
to  be  the  first  should  make  their  choice  for  i 
nt,”  as  some  Chief  Executive, 
happen  to  be-  And  the  press,  while  not 
my  nation  as  creating  the  issue,  will  largely 
I  also  happen  determine  whether  or  not  it  don 
I  a  Catholic.  • .  •  become  dominant  —  whether  it 
press  did  not  is  kept  in  perspective  —  wheth- 
ious  issue.  My  it  i®  considered  objectirdy 
m  is  a  fact  —  whether  needless  fears  and 
ince  is  a  fact,  suspicions  are  stilled  instead  of 
r  role  of  the  aroused, 
t  all  facts  that  .  members  of  the  press 
public  interest,  should  report  the  facts  as  they 
has  a  respoiu  fud  them.  They  should  describe 
_  the  issues  as  they  see  them.  But 
they  should  beware,  it  seems  to 
me,  of  either  magnifying  this 
i  issue  or  oversimplifying  it.  They 
I  should  beware  of  ignoring  the 
;  vital  issues  of  this  campaign, 

'  while  filling  their  pages  with 
analyses  that  cannot  be  proven, 
with  statements  that  cannot  be 
documented  and  with  an  em¬ 
phasis  which  cannot  be  justified. 

I  spoke  in  Wisconsin,  for  ex¬ 
ample,  on  farm  legislation,  fo^ 
eigpi  policy,  defense,  civil  rights 
!  and  several  dozen  other  issnei 
The  people  of  Wisconsin  seemed 
genuinely  interested  in  these 
addresses.  But  I  rarely  found 
them  reported  in  the  press  - 
except  when  they  were  occasion¬ 
ally  sandwiched  in  between  de¬ 
scriptions  of  my  hand-shaking, 

'  my  theme-song,  family  haircut 
and,  inevitably,  my  religion. 

(]!alholir.«  on  Map 

At  almost  every  stop  in  Wis¬ 
consin  I  invited  questions  —  and 
the  questions  came  —  on  price 
I  supports,  labor  unions,  disen¬ 
gagement,  taxes  and  inflation. 
But  there  sessions  were  rarely 
reported  in  the  press  except 
when  one  topic  was  discussed: 
religion.  One  article,  for  ex¬ 
ample,  supposedly  sununing  the 
primary  up  in  advance,  men¬ 
tioned  the  w’ord  Catholic  20 
times  in  15  paragraphs  —  not 
mentioning  even  once  dairy 
farms,  disarmament,  labor  legis¬ 
lation  or  any  other  issue.  And 
on  the  Sunday  before  the  pri¬ 
mary,  the  .\filwaukee  Jouml 
featured  a  map  of  the  state, 
listing  county  by  county  the  re 
■  lating  strength  of  three  types 
of  votes  —  Democrats,  Republi¬ 
cans  and  Catholics. 

In  West  Virginia,  it  is  the 
same  story. 

I  do  not  think  that  religion 
is  the  decisive  issue  in  any  state 
I  do  not  think  it  should  be.  I 
{Continued  on  page  58) 
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/I  promise  the  famous 
comedian  made  to  the  Patron 
Samt  of  the  Hopeless 
twentp  years  ago  has  become 
the  driving  force  of  his  life — 


A  Prayer. . .  A  Promise 


250,000 

SPONTANEOUS 

READER 

RESPONSES 


Danny 

Thomas 

and 

St.  Jude 


Over  a  quarter  of  a  million  unsolicited 
donations,  telegrams,  phone  calls,  letters  to  one 
heart-warming  story  in  The  American  Weekly. 


The  true  rating  of  a  magazine's  power  is  measured  by 

its  ability  to  strike  deep  into  its  readers’  hearts... 
its  ability  to  create  active  response. 


The  following  story  testifies  to  the  emotional  power  of  The 
American  Weekly.  This  same  power  creates  a  sales  climate  that 
enhances  any  product  advertised  to  10,000,000  American 
Weekly  families. 


The  story  gains  unprecedented  response . . . 

as  readers  quickly  sought  out  local  and  national 
headquarters.  ALSAC  officials,  including  Presi¬ 
dent  Danny  Thomas,  termed  the  response 
“immediate  and  tremendous.” 

One  month  later,  Michael  F.  Tamer,  National 
Executive  Director  of  ALSAC  wrote:  . .  total 
response  generated  by  The  American  Weekly 
article  has  passed  the  250,000  mark.  We  cannot 
help  but  believe  this  is  an  indication  of  the  warm 
and  wonderful  regard  your  readers  have  for  The 
American  Weekly.  You  helped  open  their  hearts 
for  our  cause,  and  the  results  speak  for  themselves.” 


The  itory  begins  ...  20  years  ago  when  a 
down-on-his-luck,  unknown  night  club  per¬ 
former,  Danny  Thomas,  walked  into  a  Detroit 
diarch.  To  the  Patron  Saint  of  the  Hopeless, 
St  Jude,  he  prayed,  “Help  me  find  my  place  in 
ieand  I  will  build  you  a  shrine.” 

Danny  Thomas,  together  with  a  group  of 
fiiends,  organized  ALSAC  (Aiding  Leukemia 
Stricken  American  Children).  Giving  freely  of 
la  tinK  and  energies  .  .  .  Datmy  finally  ful- 
ffled  his  promise  by  raising  over  one  and  a  half 
million  dollars  for  construction  of  St.  Jude’s 
bispital  in  Memphis. 


The  story  continues  . . .  when  The  American 
Weekly  published,  on  January  31,  I960,  its  own 
report  on  Danny  and  ALSAC.  This  work  had 
been  described  before  by  other  publications. 
But  here  was  a  different  story.  Warm  and  sym¬ 
pathetic  like  all  American  Weekly  human  in¬ 
terest  features,  it  reached  deep  into  the  minds 
and  hearts  of  American  Weekly  readers. 

Only  one  sentence  revealed  Danny’s  new 
problem— raising  the  million  dollars  per  year 
which  St.  Jude’s  vrill  need  for  maintenance  and 
research.  There  was  no  direct  appeal  for  funds, 
nor  teas  any  ALSAC  address  furnished. 
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A  free-lance  inventor,  befuddled 

man  of  science,  genius  at  doing  the 
wrong  thing —and  one  of  the  funniest 
new  comic  characters  in  years! 
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Religious  Issue 

{Continued  from  page  54) 


do  not  think  it  should  be  made 
to  be.  And  recofjnizing  my  own 
responsibilities  in  that  regard, 
recognize  yours  also. 

For  the  past  months  and 
years,  I  have  answered  almost 
daily  inquiries  from  the  press 
about  the  religious  issue.  I  want 
to  take  this  opportunity  to  turn 
the  tables  —  and  to  raise  some 
questions  for  your  thoughtful 
consideration. 

First:  Is  the  religious  issue 
a  legitimate  issue  in  this  cam¬ 
paign?  There  is  only  one  legiti¬ 
mate  question  underlying  all  the 
rest:  would  you,  as  President 
of  the  United  States,  l)e  respon¬ 
sive  in  any  way  to  ecclesiastical 
pressures  or  obligations  of  any 
kind  that  might  in  any  fashion 
influence  or  interfere  with  your 
conduct  of  that  office  in  the  na¬ 
tional  interest?  I  have  answered 
that  question  many  times.  My 
answer  was  —  and  is  —  “no.” 


Catholics  or  Protestants  in  ana¬ 
lyzing  their  political  choices.  I 
think  they  objected  to  being 
accosted  by  reporters  outside  of 
political  meetings  and  asked  one 
question  only  —  their  religion 

—  not  their  occupation  or  edu¬ 
cation  or  philosophy  or  income 

—  only  their  religion. 


Third  and  finally:  Is  there 
any  justification  for  applying 
special  religious  tests  to  one 
office  only:  the  Presidency?  Lit¬ 
tle  or  no  attention  was  paid  to 
my  religion  when  I  took  the 
oath  as  Senator  in  1953  —  as  a 
Congressman  in  1947  —  or  as 
a  Naval  officer  in  1941.  Mem¬ 
bers  of  my  faith  abound  in  pub¬ 
lic  office  at  every  level  except 
the  White  House. 


SENATOK  HUMPHREY 


•Analyzing  Votes 


Secondly:  Can  we  justify 
analyzing  voters  as  well  as  can¬ 
didates  strictly  in  terms  of  their 
religion?  I  think  the  voters  of 
Wisconsin  objected  to  lieing 
categorized  simply  as  either 


I  have  always  thought  that 
good  news  is  every  bit  as  news¬ 
worthy  as  bad.  Let  me  bring 
you  some  good  news  about  West 
Virginia. 

Its  public  schools  have  moved 
with  much  more  than  deliberate 
speed  toward  desegregation  in 
compliance  with  the  Supreme 
Court’s  decision. 


ENGINEERING  FOR 


THE  GRAPHIC  ARTS 


INVESTIGATIONS  AND  REPORTS 


.  PLANS  AND  SPECIFICATIONS 


PLANT  REARRANGEMENT 


PLANT  EXTENSION 


NEW  PLANT 


.  CONSTRUCTION  MANAGEMENT 


CHAS.  T.  MAIN,  INC 


BOSTON.  MASSACHUSETTS  •  CHARLOTTE.  NORTH  CAROLINA 


Let’s  talk  program,  and  qnh 
exploring  prejudices. 


W1G<;INS  S.4YS 


after  an  earlier  Supreme  Court  I  would  suggest,  in  aB  k*. 
decision.  mility,  that  fanning  the 

Its  state-supported  colleges,  of  racial  or  religious  prejndit, 
and  -most  of  the  private  ones  —  however  unwittingly  _  j, 
as  well,  have  students  of  all  highly  dangerous  in  a  society 
races.  So  also,  I  might  add,  based  on  the  dignity  of  man.  1 
has  West  Virginia  State  Col-  would  suggest  that  religiom 
lege,  for  years  one  of  the  Na-  labeling  is  as  undesirable  a 
tion’s  outstanding  Negro  col-  racial  labelling, 
leges  and  now  completely  de-  Let’s  talk  program,  and  qnh 
segregated.  exploring  prejudices. 

I  could  go  on.  But  I  tru-st  • 

that  I  have  made  the  point:  W1G<»INS  S.4YS 
West  Virginia  is  contributing 

more  than  its  share  to  solving  TToitli 

this  most  urgent  moral  and  so-  ST  r  clilll 

cial  problem.  Like  the  Nation,  _ 

it  has  a  long  way  to  go  —  but 

it  is  well  on  the  road  and  headed  ITAU-ol/  Tf  UU 

in  the  right  direction.  t  i.  • 

In  this  struggle,  the  West  I"  presidential  message, 
Virginia  press  has  played  a  con-  executive  editor 

structive  role.  It  did  not  retreat  Washington  Poet,  called 

behind  that  cold  wall  of  objec-  American  Society  of 

tivity  which  helps  deaden  hu-  Newspaper  Editors  to  take 
man  compassion  in  our  society,  ixteasures  to  strengthen  itsed 
It  avoided  the  sensationalism  ^  orj^nization  worthy  to 
that  too  often  fans  the  flames  ^present  a  profession  that  is, 
of  bigotry.  It  spoke  up  calmly  niany  ways,  the  most  impor- 
and  courageously  for  the  dig^iity  country.” 

of  man.  Ne  urged  greater  efforts  by 


Public  Faith 
Must  Be  Won 


In  his  presidential  message, 


on  the  American  Society  of 
Newspaper  Editors  to  take 
measures  to  strengthen  itstd 


West  Virginia  University  was 
the  first  state  university  in  the 
South  to  open  its  doors  to  quali¬ 
fied  Negro  graduate  students 


of  man.  Ne  urged  greater  efforts  by 

newspapers,  individually  and  as 
Tliouglitful  Observers  Disturbed  an  industry,  to  justify  the  faith 
„  •  iu-  and  confidence  of  their  readers. 

Few  newspapers  in  this  coun-  ^Viggins  told  the  societv 

try  speak  out  as  forthrightly  on  in  beating  d2 

ton  tfuzette,  the  state  s  largest 

'  .  j  ,  suaded  the  citizens  are  that  our 

Now  pause  a  moment  and  ask  ^^wspapers  themselves  fulfill 
yourself  this  qu^tion  -  have  ^heir  part  in  giving  to  readers 
you  seen  any  of  this  g^d  news  information  they  require." 

in  the  recent  reports  of  some  of  ..t,,  „  - .  ^ 


news  information  they  reqnire." 

in  the  r^ent  reports  of  sorne  of  ..,j.he  press  cannot  fulfill  its 
our  sjn^icated  po  itical  ^iters?  »  he  said,  “untU  the 

Indeed,  many  thoi^htful  ob-  government  provides  an  envin*- 
servers  are  disturbed  -  and  ^^nt  favorable  to  it  -  the  right 
deeply  concerned  -  about  the  information,  the  right 

role  the  press  has  played  m  to  print  without  prior  restraint, 
the  explosive  issue  of  politics  the  right  to  print  without  re 
and  religion  as  it  has  entered  p^sal  for  publication  that  is  not 
the  campaign  in  West  Virginia  {^.^ongful,  the  right  to  printing 
and  earlier  in  Wisconsin.  _ _ i 


materials  and  the  right  to  dis¬ 
tribute. 


When  yon  want 
best  sales  results  in 
Cleveland f  Ohio .  .  .  just 
advertise  to  the  people 
ivho  buy  Va  of  all 
retail  goods! 


WRITE 

WIRE 

PHONE 


C  L  E  V  E  L  A  N  D  now  pending,  ■which  would  gh* 
T^l  Q  "i  TY  1  Y  o  £1 1  AT*  greater  public  access  to  the  ne 

I'idin  ords  of  government  agencies»»<i 

Represented  by  Cresmer  &  Woodward  commissions. 

EDITOR  at  PUBLISHER  for  April  30, 


I 


I  know  that,  for  your  editors, 
choice  is  necessary  and  inevita-  Ingenuity  Required 

ble.  You  must  choose  what  “When  government  has 
stories  should  be  written,  how  created  this  environment,  the 
they  should  be  written,  and  fulfillment  of  the  people’s  right 
w’hether  they  should  be  played  to  know  depends  on  the  press 
up  or  down.  itself.” 


itself.” 

He  said  “it  is  going  to  takes 
great  deal  more  ingenuity  than 
we  have  exhibited  in  the  pad 
to  keep  pace  with  the  rising 
expectations  of  our  readers; 
and  to  persuade  the  readers 
themselves  to  invest  more  time 
and  more  money  in  their  own 
1  preparation  for  the  duties  of 
'  citizenship.” 

He  mentioned  the  Senate’s  de¬ 
cision  to  open  up  its  secret  pV' 
roll  records,  curbs  on  the  null- 
taiy  use  of  such  classifittti^ 
as  “secret”  and  “restricted, 
and  amendments  to  the 
'  Administrative  Procedures  Art 
now  pending,  w’hich  would  gh* 
greater  public  access  to  the  r^ 
orris  of  government  agencies  and 
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ior  DRUG  advertisers 


BufFalo  retail  drug  store  advertisers  chose  The 
BUFFALO  EVENING  NEWS  for  94.5%  of  all 
daily  newspaper  advertising  in  1959.  With  Sun¬ 
day  paper  advertising  included.  The  NEWS  . . . 
a  six  day  newspaper . ..  carried  93.8%  of  the 
total  linage,  daily  and  Sunday  combined.  ^ 


H5IIB 

I've 


FAIRCHILD 


e  w  s 


When  the  Super  Market  Institute  i 
convention  opens  in  Atlantic  Gty,  ! 
N.  J.,  on  May  1,  SUPERMARKET  : 
NEWS  editorial  and  advertising 
staffs  will  be  there  in  force.  Julian 
Handler,  editor,  and  seven  mem¬ 
bers  of  his  New  York  news  staff; 
photographer  Nicholas  Machalaba, 
plus  Dick  (Element  and  Ed  Mc¬ 
Laughlin  of  Fairchild’s  Philadel¬ 
phia  bureau,  and  Atlantic  City 
correspondent  Fred  .'schwarz,  will 
report  the  prm'eedings.  Also  rep-  ; 
resented  will  be  Robert  S.  Stain-  ' 
ton,  ad  dire<-tor.  with  his  ad  sales  I 
staff.  10.000  copies  of  SUPER-  j 
MARKET  NEWS  will  be  distri-  ! 
buted  at  all  major  Atlantic  City 
hotels  and  the  Convention  Hall  ! 
during  the  convention. 


Samuel  Fein  berg.  WOMEN’S 
WEAR  DAILY  columnist,  will  be 
a  featured  speaker  at  the  annual  j 
convention  of  the  International  ] 
Council  of  Shopping  Centers,  May  ; 
1-4,  in  San  Francisco.  While  on  i 
the  West  Coast.  Mr.  Feinberg 
will  tour  major  sliopping  center  i 
developments  from  Portland,  Ore.,  ! 
to  San  Diego.  Cal. 


Dick  Atkins.  ELECTRONIC 
NEWS  defense  editor,  has  been 
assigned  to  cover  the  National 
Aeronautical  Electronics  Confer¬ 
ence  at  the  Biltmore  and  Miami 
Hotels,  Dayton.  May  2-4.  On  May 
4-5,  Alfred  Cook,  editor  of 
ELECTRONIC  NEWS,  and  Ken¬ 
neth  Stein,  communications  editor, 
will  visit  Headiiuarters  of  the 
Strategic  Air  Command,  USAF, 
Offutt  Air  Force  Base.  Neb.,  to 
attend  briefing  on  the  l.'nitt*d 
States’  long-range  nuclear  strike 
force. 

Recent  appointments  to  the  Fair- 
child  News  -Service  staff  include: 
Betty  Jackson,  who  will  cover  for 
all  Fairchild  publications  in  Mem¬ 
phis,  Tenn.;  Carl  E.  Langley, 
Jr.,  working  out  of  Aiken.  S.  C.; 
Jonathan  Edwards,  in  Lake 
Charles,  La.  Returning  to  his  slot 
as  Fairchild  correspondent  in  the 
.Ann  Arbor.  Mich.,  area  after  a 
two-year  hitch  in  the  .Army  is 
Richard  Owen  Pompian. 


George  Diel.  part-time  member  of 
Fairchild’s  Portland,  Ore.,  news 
bureau,  was  recently  elected  presi¬ 
dent  of  the  Oregon  Industrial 
Editors  Association. 


FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  Now  York,  N.  Y. 

PuUith^n  of 

Daily  Nawt  RMord,  Supcrmork.l  N.ws, 
Wamon's  Wmc  Doily,  Eloctronic  Nowi, 
Hem#  Pvrnbhingt  Doily,  Diroctorios, 
Man's  Woor,  Footwoor  N.wi,  Boolu. 


Husband-Wife  Team 
Named  as  Editors 

MeridiajN,  Miss. 

Two  new  bylines  recently 
added  to  the  editorial  staflf  of 
Meridian  Star  will  stay  in  the 
same  family. 

John  Bosworth  is  the  new 
state  editor  and  his  wife,  Mrs. 
Jean  Bosworth,  is  new  society 
editor. 

Mrs.  Bosworth  was  women’s 
page  editor  of  the  Charleston 
(S.  C.)  News  and  Courier  for  10 
years.  She  also  served  society 
editor  of  the  Clarksburg  (W. 
Va.)  Telegram,  the  Panama  City 
New-Herald  and  the  Playground 
News,  and  co-edited  with  her 
husband  the  Elkins  (W.  Va.) 
Daily  Mail. 

Mr.  Bosworth  worked  for  the 
Associated  Press  in  New  York, 
as  a  special  correspondent  for 
the  New  York  Times,  headed 
the  department  of  Journalism  at 
Howard  College,  Birmingham, 
served  as  city  editor  of  the  Pan¬ 
ama  City  News-Herald,  and  was 
associate  editor  and  chief  edi¬ 
torial  writer  for  the  Playground 
News. 

a 

UPI  Gives  Peart 
New  Assig^nment 

Dallas,  Tex. 

The  appointment  of  William 
L.  Peart  as  executive  assistant 
for  the  Southwest  Division  of 
United  Press  International  has 
been  announced  by  Robert  N. 
Bennyhoff,  division  manager. 
His  duties  will  include  those 
formerly  handled  by  the  division 
busines'.  manager,  a  title  which 
has  been  abolished. 

Mr.  Peart,  39,  was  trans¬ 
ferred  to  Dallas  in  July,  1959, 
from  Atlanta,  Ga.  He  was  for¬ 
merly  with  International  News 
Service.  He  began  his  newspa¬ 
per  career  on  his  hometown  pa¬ 
per,  the  Alexandria  (La.)  Daily 
Toum  Talk. 

a 

Woman  of  Year 

Little  Rock,  Ark. 

Miss  Bobbie  Forster,  a  staff 
writer  for  the  Arkansas  Demo¬ 
crat,  was  named  as  the  Arkansas 
Press  Woman  of  Achievement  in 
1969.  Miss  Forster  has  consist¬ 
ently  covered  major  events  of 
the  Little  Rock  school  situation 
since  the  major  upheaval  in 
September,  1957. 

a 

Publisher’s  Aide 

Los  Angeles 

Richard  Miller,  assistant  to 
the  general  manager  of  the 
California  Newspaper  Pub¬ 
lishers  Association,  has  resigpied 
to  become  assistant  to  Publisher 
A.  Q.  Miller  of  the  San  Gabriel 
Valley  (Calif.)  Daily  Tribune. 


personal 


ONE  FOR  THE  FAMILY  ALBUM — This  snap  of  Mr.  and  Mrs.  J,  RhimI 
Wiggins  was  taken  in  Honolulu  recently  as  they  were  enrout,  ksM 
from  a  world  tour.  Mr.  Wiggins,  executive  editor  of  the  Weshington 
Post,  is  outgoing  president  of  the  American  Society  of  Newspepe 
Editors. 


Elaine  Selo  and  Margy 
Helen  Henderson  —  to  library 
staff,  Cleveland  (Ohio)  Plain 
Dealer. 

*  *  * 

Gary  Perkinson,  city  desk, 
Troy  (N.  Y.)  Record  newspa¬ 
pers  —  to  Troy  (N.  Y.)  radio 
division  of  the  Albany  (N.  Y.) 
Associated  Press  Bureau. 

*  *  « 

Al  Franzoni  Jr.  —  to  city 
desk,  Troy  (N.  Y.)  Record  news¬ 
papers. 

*  e  * 

Harry  Christainsen,  former 
transit  reporter,  Cleveland 
(Ohio)  News  —  to  office  .staff 
of  the  county  engineer  in  Cleve¬ 
land.  Webb  Seely,  former  city 
hall  reporter.  News  —  to  office 
of  county  auditor. 

*  a  V 

Henry  Still,  former  city  edi¬ 
tor,  Denver  (Colo.)  Rocky 
.Mountain  News  —  to  informa¬ 
tion  staff  of  the  Martin  Com¬ 
pany  as  chief  of  Denver  news 
bureau. 

*  *  * 

William  D.  Evans  Jr.,  edi¬ 
tor,  Fairmont  Times  —  news 
president  of  the  United  Press 
International  Editors  Associa¬ 
tion  of  West  Virginia,  succeed¬ 
ing  William  F.  Tolbert,  editor, 
Williamson  Daily  News. 

*  *  * 

William  Connell,  formerly 
with  the  Saratoga  Springs 
(N.  Y.)  Saratogian,  Rome 

(N.  Y.)  Sentinel,  and  Oneonta 
(N.  Y.)  Star  —  to  copy  desk, 
Schenectady  (N.  Y.)  Union- 
Star.  Elaine  Torre  —  from  as¬ 
sistant  to  women’s  editor,  Un¬ 
ion-Star,  succeeding  Victoria 
Miraglia. 

EDITOR  8C  P 


Virgil  D.  LangdoVi  —  to  dis¬ 
play  advertising  manager,  T#- 
coma  (Wash.)  Netvs  Tribune  — 
succeeding  Harry  J.  Lynch,  re 
tire<l. 

♦  *  ♦ 

Larry  Shaw  —  from  Port¬ 
land  (Ore.)  A P  bureau  to  sports 
department,  Portland  (Ore.) 
Journal. 

*  *  * 

Gerald  Griftin  —  to  head 
of  Central  Kentucky  bureau, 
at  Lexington,  Louisville  (Ky,) 
Courier-Journal,  succeeding  the 
late  Joe  S.  Riester.  He  con¬ 
tinues  as  chief  of  East  Kentudiy 
bureau  at  Pikeville. 

e  *  * 

George  Drait,  chief  editorial 
writer,  Harrisburg  (Pa.)  Pa- 
triot-News  newspapers  —  new 
president.  Central  Pennsylvania 
Chapter  of  Sigma  Delta  ChL 

*  e  * 

James  W.  Eardley,  city  desk, 
Pendelton  (Ore.)  East  Ore- 
gonia  —  to  Pendelton  reporter 
for  Fairchild  Publications,  Int 
Carl  Newcomb,  former  manag¬ 
ing  editor.  Bums  (Ore.)  Times- 
Herald,  and  reporter,  Eugene 
(Ore.)  Register-Guard  and 
Washington  (D.  C.)  Post— to 
Lane  County,  Ore.,  reporter, 
Fairchild  Publications. 

*  *  * 

Clarence  Zaitz,  bureau  man¬ 
ager  at  Naples  and  Pompano 
Beach,  Fla.  for  the  Miami  (Fla.) 
Herald  —  to  Portland  (Ore.) 

Journal  city  desk. 

*  •  • 

Jambs  Herron  —  to  city  desk 
East  St.  Louis  (Ill.)  Jo*r^ 

*  *  * 

Keith  Sexton  —  to  Etna 
(Nev.)  Gazette. 

UBLISHER  for  April  30, 


In  the  growing  market  place  that  is  America,  adver¬ 
tising  assumes  an  ever  increasing  importance  as  a 
vehicle  for  selling  merchandise. 

But  if  advertising’s  potential  is  expanding  so,  too, 
are  its  complexities.  Today’s  advertiser  must  be  pre¬ 
pared  to  wage  a  bitter  competitive  battle-to  the  end 
that  his  advertising  will  be  read  by  the  greatest  pos¬ 
sible  number  of  potential  customers,  at  the  lowest 
possible  cost. 

That  continuity  in  advertising  is  a  vital  factor  in 
increasing  advertising  readership  ceased  being  a 
"theory"  a  number  of  years  back.  Advertisers  now 
accept  the  validity  of  the  concept -so  do  their 
agencies. 

Media  competing  with  us  use  incentives  for  con¬ 
tinuity  in  advertising  as  sales  weapons  against  us. 

Why,  then,  do  not  newspapers  get  together  on  some 
plan  for  selling  ads  on  a  better  basis  than  "one  ad 
at  a  time?"  Are  we  opposed  to  the  idea  of  getting 
from  advertisers  advance  commitments  which  would 
help  us  plan  better-and  serve  public  and  advertisers 
with  a  better  product? 

We  think  our  C-l-D  Plan  is  a  step  in  a  direction  other 
newspapers  might  well  turn  their  eyes  towards.  At 
least  it’s  a  plan-better  than  none  at  all. 

The  C-l-D  Plan  has  proved  a  valuable  selling  asset 
for  us.  Perhaps  it  could  be  the  same  thing  for  you. 
If  you  are  interested  in  "case  histories,"  I  would  be 
happy  to  acquaint  you  with  them  by  personal  letter. 


SL Louis  (Mo.)  Globe-Democrat. 


Don  Cullimore,  former  ni^ht 
fljjtnr  St.  Louis  (Mo.)  Pnst- 
Oitpatrli,  and  city  editor, 
Wichita  (Kas.)  Eagle  —  to  field 
editor,  Outlmard  Magazines, 
lat,  Jacksonville,  Fla.,  publish¬ 
ers  of  Outboard  and  Outboard 
Progress. 


INSPIRING  talks 


on  journalism  i 
careers  were  9iven  by  Joe  Hoi-  j 
land,  above,  assistant  to  the  pub-  < 
Usher  of  the  St.  Louis  (Mo.)  Post-  i 
Dispatch,  at  Southern  Illinois  Hi9h 
School  Press  Association  confer¬ 
ence.  Professionals  from  Si9ma 
Delta  Chi  sta9ad  the  pro9ram. 

Works  for  Kennetly 

Cleveland 
William  Cunningham,  re¬ 
porter  of  the  former  Cleveland 
News,  has  joined  the  staff  of 
Gov.  Michael  V.  Di Salle  in  the 
governor’s  fight  to  win  the 
Democratic  Presidential  nomin¬ 
ation  of  U.  S.  Senator  John  F. 
Kennedy  of  Massachusetts. 


Major  ALBt»T  O.stiguy,  CD, 
of  the  Montreal  (Que.)  .Matin 
—  new  president  of  the  Mont- 
reil  City  Hall  Press  Gallery, 
.qKceeding  Paul  Leduc,  Mont- 
rttl  Star. 


Richard  Allin, 


roving  re¬ 
porter,  Memphis  (Tenn.)  Com- 
vrcioi  Appeal — to  chief  of  Ap¬ 
peal’s  Little  Rock,  Ark.,  bureau, 
'occeeding  Kenneth  Johnson, 
now  assistant  director  of  in- 
fonnation  for  the  University  of 
Arkansas. 


Editor  Writes  Lyrics 

Lee  Adams,  articles  editor  of 
This  Week,  with  Charles  Strouse 
composed  the  lyrics  and  scored 
.some  of  the  music  of  “Bye  Bye 
Birdie,”  a  revue  that  opened  at 
Edward  A.  Falasca,  creative  the  Martin  Beck  Theater,  New 
vkepresident  of  the  Bureau  of  York,  April  14. 

■Adrertising,  ANPA,  has  been  • 

^the  “(lutstanding  Young  Livingston  Cited 
Advertising  Man  of  the  Year  ” 

1J59”  by  the  Association  of  Ad-  Philadelphia 

vertising  Men  and  Women  of  Temple  University  will  give 
N’fw  York.  A  .special  cup  —  the  an  honor  award  to  J.  A.  Liv- 
'Ryder  Award”  —  was  pre-  ingston,  financial  editor  of  the 
s«ted  to  Mr.  Falasca  for  his  Philadelphia  Bulletin,  at  its 
»ork  in  the  newspaper  indus-  Annual  Press  Tournament  April 


Vice-President 
&  General  Manager 


Joins  Labor  Paper 

Cleveland 
Eugene  A.  Kelly,  former  labor 
^r  of  the  old  Cleveland  News, 
^  been  named  to  the  staff  of 
^AFL-CIO  News,  as  assistant 
tditor. 


The  Courier-Journal  and 
The  Louisville  Times 


^ist  to  Hawaii 

Honolulu 

George  Stewart,  whose  car-  HONORARY  D< 
^  have  been  a  feature  in  the  F*?  Sould 
»«-i  (Pla.)  Herald  for  si*  1 

has  joined  the  art  staff  editor  and  publi 
Honolulu  Star-Bulletin.  Barbara  I 
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Represented  nationally  by  the  Branham  Company 


Harvey  Benson 
To  Work  for  Loeb 

Manchester,  N.  H. 

Harvey  H.  Benson,  an  author¬ 
ity  in  photocomposition  who  has 
been  running  the  International 
Typographical  Union’s  training 
course  at  Indianapolis,  will  be¬ 
come  production  manager  and 
mechanical  superintendent  of  the 
Union  Leader  Corp.  here  in  May. 

While  working  for  the  Mil¬ 
waukee  (Wis.)  Journal  Mr. 
Benson  was  chapel  chairman  and 
a  vicepresident  of  the  local  typo¬ 
graphical  union.  He  operated 
one  of  the  first  photocomposing 
machines  put  into  the  field. 

His  appointment  to  the  new 
position  here  was  announced  by 
William  Loeb,  president  of  the 
Union  Leader  Corp. 

*  «  * 

Irvin  R.  Atrmen,  publisher- 
manager,  Nashua  (N.  H.)  Tele¬ 
graph  Publishing  Company, 
owners  of  the  Nanhua  Telegraph 
—  to  company  vicepresident. 

if 

Ray  Warner  —  to  .Yew  York 
World-Telegram  and  Sun  from 
Rutgers  University  Graduate 
School. 

«  *  >*■ 

Dean  Wohlgemuth,  former 
aviation  editor,  Wichita  (Kas.) 
Eagle  —  to  city  desk.  Rock  Hill 
(S.  C.)  Evening  Herald. 


William  Rosenberg,  chief  of 
the  copy  desk,  Toledo  (Ohio) 
Blade  —  to  Sunday  editor. 

*  *  * 

C.  I).  Locklin  —  from  sports 
editor  to  sports  editor  emeritus. 
Grand  Forks  (N.  D.)  Herald. 
James  A.  Hansen  —  moves  up 
from  assistant  sports  editor. 

*  *  * 

Norris  Inveen,  national  ad¬ 
vertising  manager,  Tacoma 
(Wash.)  News  Tribune  —  to 
business  manager. 


Nieman  Curator 
Honored  at  Dinner 

Boston 

American  and  foreign  news¬ 
paper  reporters,  editors  and  edu¬ 
cators  representing  the  300 
Nieman  Fellows  in  the  program 
since  it  was  established  in  1938 
toasted  Louis  M.  Lyons,  62,  cura¬ 
tor  for  the  past  21  years,  at  a 
surprise  testimonial  dinner  in 
the  Harvard  Club  here  April  23. 

Mr.  Lyons  succeeded  Archi¬ 
bald  MacLeish  as  the  second 
curator  of  the  Nieman  Founda¬ 
tion  which  was  established  at 
Harv’ard  by  a  bequest  from  Mrs. 
Agnes  Wahl  Nieman,  widow  of 
the  publisher  of  the  Milwaukee 
Journal. 

Mr.  MacLeish  was  one  of  the 
speakers  at  the  dinner. 


Gorton  Carmth.,  72 

Pleasantville,  N.  Y. 

Gorton  Veeder  Carruth,  72, 
former  editor  of  the  Waterbury 
(Conn.)  Republican  and  more 
recently  an  editor  and  vicepresi¬ 
dent  of  Radio  Reports,  Inc.,  New 
York,  died  here  April  16.  Mr. 
Carruth  was  with  the  Republi¬ 
can  from  1919  to  1935. 

«  «  * 

Arturo  Cardona,  74,  retired 
correspondent  for  the  Associ¬ 
ated  Press,  and  also  part-time 
correspondent  for  the  London 
Daily  Mail  for  many  years; 
April  20. 

*  *  * 

Nan  Edwards,  36,  society 
news  reporter.  New  York  Times; 
April  17. 

«  «  * 

Lou  E.  Tarr,  67,  gardening 
columnist,  Syracuse  (N.  Y.) 
Herald-Joumal  and  Herald- 
American;  April  10. 

*  «  * 

John  Hathaway  Me  Ginnis, 
76,  former  literary  editor  Dal¬ 
las  (Tex.)  News,  and  from  1927 
to  1944,  editor  of  the  Southwest 
Review,  a  literary  quarterly; 
April  8. 

*  *  * 

Gei>rge  Shradle,  63,  labor  edi¬ 
tor,  Pittsburgh  (Pa.)  Sun-Tele¬ 
graph  for  23  years;  April  19. 


Rochester  (N.Y.)  M.t 
Dies  at  ASNE  Meet 

Washinoib 
George  R.  Shoals,  mawn^ 
editor  of  the  Rochester 
Democrat  and  Chronicle 
here  of  a  heart  attack  on  Am 
21.  He  was  56  years  old. 

Mr.  Shoals  had  l)een  attendb 
the  meeting  of  the  Amerit* 
Society  of  Newspaper  editoii 
He  was  managing  editor  d 
the  Democrat  and  ChronicU 
since  1941,  and  a  former  tre* 
urer  and  past  director  of  tk 
Associated  Press  Managing  Ei. 
tors  Association. 


William  Montague 
Dies  in  Sleep;  64 

Manchester,  N.  E 

William  J.  Montague,  64,  grt- 
eral  manager  of  the  Uni#i 
Leader  Corporation,  died  in  hs 
sleep  April  17. 

A  native  of  Boston  he  hg 
been  in  newspaper  work  for  tt 
years,  his  association  witk 
William  Loeb  dating  back  to 
early  1942.  His  first  job  witk 
Mr.  Loeb  was  as  advertiaif 
director  of  the  Burlington  (Vt) 
News. 

He  had  started  his  newiyi- 
per  career  on  the  Bridge^ 
(Conn.)  Star. 


FHE  C.  MANUFACTURINO  COMPANY 

405  E.  Oliver  StfM,  iatHmer*  2,  Maryland. 


KEMP  IMMERSION 
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HEATING  MELTS  BEST 

6  m^l 


Whether  you  choose  Kemp  Immersion  Melting  Pots  heated 
by  gas  or  electricity,  you  always  get .  .  . 

/  Highest  healing  efficiency  . .  .  because  the  heat  is  applied 
/  where  it  belongs — inside  the  metal. 

Comple  e  temperature  control. . .  because  the  temperature 
of  the  molten  metal  responds  immediately  to  the  ther¬ 
mostatically-controlled  heaters. 

Q  Fastest  heat  recovery  . . .  because  the  recirculation  heat- 
O  ing  tubes  start  re-heating  the  metal  at  once. 

Uniform  metal  temperature  .  . .  because  the  heaters  are 
I  strategically  dispersed  throughout  the  pot,  and  recircula¬ 
tion  assures  even  heat  distribution. 

5  High  casting  rate  . . .  because  close  control  and  fast  heat 
recovery  permit  continuous  casting  . . .  even  with  large 
amounts  of  metal  added. 

^  Less  dross  formation . . .  because  an  inner  exhaust  actually 
O  blankets  the  metal,  insulates  it  from  the  free  oxygen  in 
the  air. 


Write  NOW  for  further  information. 

It  always  pays 

to  come  to 


KEMP 

OF  BALTIMORE 


•  • 


Daniel  Starch  says: 

"Study  of  10,869  newspaper  ads 
reveals  68%  greater 
readership  of  ROP  color 
campaigns!” 


You  owe  it  to  your  advertising  prospects  to  demon¬ 
strate  the  full  selling  possibilities  of  newspaper  color  .  .  . 
how  it  assures  them  much  greater  value  for  their  adver¬ 
tising  dollar  .  .  .  and  how  you  can  deliver  Iseautiful,  true- 
to-life  product  reproductions  with  Certihetl  Blue  Ribbon 
CC  Mats. 

Dr.  Starch  says:  *^()ur  studies  reveale<l  that  color  ad¬ 
vertisements  produce<l  34%  more  readers  per  dollar 
spent  for  space  than  b  &  w.  At  adfled  cost  of  25%,  three 
rolor  advertisements  in  our  study  produced  68%  more 
readers  than  b  &  w  a<ls.'’ 

You  can  get  a  bigger  share  of  the  advertiser's  budget 
for  4-color  newspaper  advertising  by  assuring  precision 
hairline  register,  striking  eye-catching  reproductions, 
greatly  increaseil  sales-making  action  from  readers — 

if  you  depend  upon  the  new  Certified  Blue 
Ribbon  CC  Mat  that  eliminates  the  loss  of 
depth  from  double  stereotyping  .  .  .  stops 
faulty  register  .  .  .  and  ends  image  distortion 
on  the  4-color  printed  sheet. 

Certified  Blue  Riblion  CC  Mats  are  molded  by  direct 
pressure  and  bakeil  on  the  form.  They  go  directly  into 
f  the  newspaper  casting  hox  for  as  many  final  curved  casts 
as  desired — each  cast  true  to  the  original  plate  specifica- 


Mied  Dry  Mat  Corporation 

555  fifth  Avenue,  Dept.  P,  New  York  17,  N.  Y. 


€ 


Blue  Ribbon  UC  Mat 

Sensitive  base  and  coating  tough  enough  to 
withstand  pull  of  undercut  halftone  dots 
render  this  mat  a  good  choice  for  general 
newspaper  campaign  purposes.  Can  be  used 
for  vacuum  casting  of  curved  newspaper 
plates. 

Blue  Ribbon  CC  Mat 

Primarily  for  curved  page  casts.  Strong  base 
and  coating  fit  this  mat  for  multiple  casting 
in  autoplate.  As  many  as  25  casts  have  been 
made  without  impairment. 

Blue  Ribbon  Regular  Mat 

Sensitive  base  and  coating  adapt  this  mat  to 
utmost  fidelity  in  reproducing  copper,  zinc 
or  plastic  plates. 

Blue  Ribbon  BC  Mats 

Soft  base  with  stronger  facing  to  combat 
undercut  halftone  dots. 

Blue  Ribbon  UCR  Mats 

Specially  developed  for  conditions  where  un¬ 
dercutting  is  frequent. 

Certified  Silvertone  Mats 

Highest  quality  for  magazine  and  book  work. 


m 


50 

NEWSPAPERS 

NOW  SPONSOR 

(Eurrrnt  Affairs  | 
S^ilmatriija 

award-winning* 

newspaper-school 

program 


an  effective 
editorial  and 
circulation  promotion 


CREATED  FOR 

NEWSPAPERS  .  .  . 
ONLY  AVAILABLE 
THROUGH 

NEWSPAPERS 

•  exclusive  territory 

•  huv  cost 


♦  Freedoms  Foundation 
1959  Award 

"Eyewitness  Pictorial  History" 


1959-60  titles: 

THE  RACE  TO  OUTER  SPACE 

PERSONAL  DIPLOMACY 

AT  THE  SUMMIT 

SOUTHEAST  ASIA:  OVERVIEW 
OF  A  STRATEGIC  AREA 

SOUTHEAST  ASIA:  FOCUS  ON 
INDONESIA  AND  MALAYA 

INFLATION  AND  THE 

STANDARD  OF  LIVING 

POLAND: 

A  TROUBLED  NATION 

THE  ST.  LAWRENCE  SEAWAY 
AND  POWER  PROJECT 

BRITAIN  IN  THE  MODERN  AGE 

For  details  and  sample 
filmstrips,  write; 

!  (Surrrnt 
!  Affairs 
■  JUma 

527  Madtsoii  Avenue 
New  York  22,  N.  Y. 


PROMOllON 

Cover  Girl  Choice 
Draws  7,300  Ballots 


Louisvillb,  Ky. 

A  punster  might  say  the 
Courier- Journal  has  a  beautiful 
promotion  in  its  search  for  the 
Cover  Girl  for  the  Courier-Jour¬ 
nal  Sunday  Magazine. 

Pictures  of  girls  from  20  of 
the  24  four-year  colleges  in  Ken¬ 
tucky  and  Southern  Indiana 
were  run  in  the  C-J  magazine. 

Readers  voted  for  their  favor¬ 
ite  to  be  run  as  a  color  cover 
photo  for  the  May  15  magazine. 
Readers’  votes  count  half.  A 
panel  of  newspaper  promotion 
directors  provide  the  other  half 
of  the  vote. 

How  successful  is  the  pro¬ 
motion,  now  in  its  second  year? 
“There’s  no  question  it  increases 
interest  in  college  towns  and  the 
home  towns  of  the  girls  chosen,’’ 
said  Don  Towles,  C-J  and  Louis¬ 
ville  Times  public  service  man¬ 
ager  who  conducted  the  contest 
under  Basil  Caummisar,  promo¬ 
tion  and  public  service  director. 

The  promotion  department 
.sent  posters  and  news  releases 
about  the  contest. 

^  Last  year,  with  five  weeks’ 
promotion,  there  were  some  7,- 
800  votes  cast.  The  men  think 
:  the  contest  is  catching  on  be¬ 
cause  7,300  votes  were  received 
this  year  with  a  one-week  pro¬ 
motion. 

.\nd  this  year,  practically  all 
votes  were  sent  in  individually, 
Mr.  Towles  said.  Last  year, 
i  packages  of  v’otes  were  received 
from  .some  colleges. 

Mr.  Caummisar  admits  the 
j  promotion  was  borrowed  from  a 
long-time  feature  conducted  by 
Martin  Burke,  promotion  direc¬ 
tor  of  the  New  Orleans  (La.) 
Times-Picayune. 


along  with  these  other  promo¬ 
tion  officials:  Fred  Lowe,  New 
York  Journal- American;  Ed¬ 
ward  J.  Reap,  Los  Angeles 
(Calif.)  Mirror-News,  and  Clif¬ 
ford  A.  Shaw,  Providence  (R.  I.) 
Bulletin. 

• 

School  for  Brides 
With  Fashion  Show 

New  Haven,  Conn. 

The  New  Haven  Register  and 
the  New  Haven  Journal-Courier 
sponsored  a  highly  successful 
Bridal  Plan-O-Rama  recently. 

Staged  in  two  parts:  six 
weekly  sessions  of  a  School  for 
Brides  and  Bridegrooms-to-be, 
followed  by  a  3-day  Bridal  and 
Spring  Fashion  Show,  the  ven¬ 
ture’s  success  solidified  plans  to 
make  it  an  annual  event.  The 
Bridal  School  drew  an  audience 
of  over  200  prospective  brides 
and  bridegrooms  and  mothers  of 
the  bride ;  and  the  Fashion  Show 
was  applauded  by  over  5,000 
spectators.  Prizes  were  awarded 
at  each  class  of  the  Bridal 
School,  and  the  grand  prize,  a 
free  visit  to  Bermuda,  featured 
the  final  session. 

The  Fashion  Show,  staged  in 
the  State  Armory,  was  coordin¬ 
ated  with  compelling  exhibition 
booths  occupying  half  of  the 
huge  floor  area  at  which  mer¬ 
chants  displayed  various  kinds 
of  merchandise  from  bridal 
gowns  to  wedding  cakes,  and 
from  special  eye  glass  frames  to 
automobiles. 

Professional  models  showed 
each  outfit.  Ruth  Quint,  woman’s 
page  editor  of  the  Register,  was 
a  commentator. 


Teachers  Give  A’s 
For  Newspaper 
Lob 

The  teaching  nrofo  _ 
week  gave  the  Log  Ang$ 
nminer  two  “.4’s”  for  j 
jects  to  aid  education,  "S 
annual  communications  a« 
of  the  California  Teacl 
sociation. 

The  Examiner  wa* 
certificate  of  recognitioo^fott 

weekly  Examiner  Noteboi 
current-events,  four-pagt^ 
column  school  news] 
“history  as  we  .see  it.” 

Donald  F.  Caswell,  Not* 
editor,  and  Ira  Walsh,  pr 
tion-distribution  managaj 
cepted  the  citation.  WilS 
Harris  is  news  editor 
Notebook,  of  which  Id 
copies  are  distributed  fr 
Monday  to  111  senior 
schools. 

Bob  Wright,  produ 
KRCA’s  Examiner-sp 
television  show,  “Califoi_ 
port,”  was  honored  for 
TV  programs  on  educ 
subjects  produced  last 
cooperation  with  CTA-S& 


Guessing  Census 

PAWTUCm,  kJ 
The  Pawtucket  Timet  is 
its  readers  to  guess  the 
lation  figure  the  1960 
will  show  for  that  city, 
blanks  printed  in  the  papal 
to  be  pasted  to  post  cards  ^ 
only  acceptable  form) 
mailed  by  midnight  Aprfl| 
For  the  winner — $250. 


Great  Response 


More  than  250,000  le« 
phone  calls,  inquiries  and  dou- 
tions  were  received  by  ALSAC 
(Aiding  Leukemia  Stricken 
American  Children)  as  the  re¬ 
sult  of  a  story  appearing  Jai 
31  in  the  American  Weekk 
titled  “Danny  Thomas  and  St 
Jude”. 


!  Mr.  Burke  is  a  judge  this  year. 


PROPER  TIMING  IS 
BEFORE  THE  EVENT! 

Before  you're  accused  of 

LIBEL 


Medical  Forums 
Are  Now  Televised 

Salt  Lake  City 
A  Salt  Lake  Tribune  project 
reinstated  this  year  after  a  two- 
year  layoff  is  a  series  of  medical 
discussions  produced  in  coopera¬ 
tion  with  the  Utah  Medical  As¬ 
sociation.  The  series,  each  on  a 
different  subject  but  under  the 
general  title  of  “Mind,  Medicine 
and  Man,”  was  formerly  pre¬ 
sented  in  an  auditorium. 

The  series  is  telecast  over 
KUED,  the  University  of  Utah 
educational  station.  Also  cooper¬ 
ating  in  the  series  is  the  Univer¬ 
sity  College  of  Medicine.  William 
C.  Patrick,  Tribune  medical  edi¬ 
tor,  is  moderator. 

EDITOR  ac  P 


4,000  Teams  Bowl 

DEiwn 

More  than  $22,000  in 
money  wras  awarded  to  the  high 
scorers  in  the  annual  Miied 
Doubles  Bowling  Tournament 
sponsored  by  the  Detroit  Frtt 
Press.  Nearly  4,000  teams  pnn 
ticipated. 

• 

Record  Ski  School 

PEtion 

More  than  4,000  peoi^e 
ticipated  in  the  second  annw 
Learn  To  Ski  School,  sponsored 
by  the  Detroit  Free 

ski  resorts  cooperated  in  mat¬ 
ing  their  facilities  available. 
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Village  Enjoined 
On  Paper  Sales 

Chicago 

Chief  Justice  Samuel  B.  Ep¬ 
stein  in  Superior  Court  here  is¬ 
sued  a  temporary  injunction  re¬ 
straining  the  River  Forest  police 
department  from  enforcing  an 
ordinance  prohibiting  newspa¬ 
per  solicitors  from  selling  sub¬ 
scriptions  in  the  village. 

The  injunction  suit  resulted 
from  the  arrest  last  January 
15  of  Thomas  G.  Osborn,  em¬ 
ployed  by  the  Newspaper  Read¬ 
ers  Agency,  Inc.,  a  subsidiary 
of  the  Chicago  Tribune.  It  al¬ 
leged  that  Osborn  was  lawfully 
trying  to  conduct  his  business 
when  police  arrested  him  under 
terms  of  an  ordinance  which  re¬ 
quires  that  newspaper  solicitors 
be  fingerprinted  and  wear  plas¬ 
tic  badges,  deposit  money  with 
the  village  and  wait  20  days  be¬ 
fore  getting  approval. 

Don  H.  Reuben,  attorney  for 
Osborn,  contended  the  ordinance 
was  one  of  a  pattern  of  munici¬ 
pal  laws  enacted  in  recent  years 
in  violation  of  both  the  first  and 
fourteenth  amendments  to  the 
United  States  Constitution  and 


the  Illinois  state  constitution. 

Charles  L.  Machod,  attorney 
for  the  villagre,  defended  the 
ordinance,  enacted  in  1952,  say¬ 
ing  it  was  designed  to  protect 
residents  from  burglaries,  mur¬ 
ders  and  rapes. 

Mr.  Reuben  agreed  to  two 
provisions  in  the  injunction 
which  he  said  newspaper  solici¬ 
tors  always  have  observed  — 
that  there  will  be  no  solicitation 
after  dark,  and  that  the  solici¬ 
tors  carry  letters  from  their 
employers  identifying  them. 

• 

Writing  and  Photo 
Awards  Established 

Norfolk,  Va. 

The  V irginian-Pilot  and 
Ledger-Star  have  set  up  annual 
awards  totalling  $2,000  for  ex¬ 
cellence  of  news  writing  and 
photography  on  the  two  papers. 
The  awards  will  bear  the  name 
of  Col.  Samuel  L.  Slover,  late 
chairman  of  the  board. 

Frank  Batten,  publisher,  an¬ 
nounced  at  staff  meetings  that 
consistency  of  good  writing  and 
photography  will  rate  higher  in 
the  judging  than  sporadic  excel¬ 
lence. 


9'/2  million  Southern  '1 
Baptists  in  all  50  states  '■ 
will  send  15,000  of  • 
their  members  to 
Miami  Beach  May  17- 
20  for  the  1960  session 
of  the  Southern  Baptist 
These  9*2 


Convention 
million  people  are  the 
readers  of  your  papers. 

In  order  to  insure  full 
coverage,  may  we  sug¬ 
gest  that  you  alert 
your  wire  services  in 
Miami  in  advance? 
Even  better,  send  your 
own  staff  religion  edi¬ 
tor.  The  Southern  Bap 
tist  press  staff  will  fur- 
n  i  s  h  complete  a 
facil-  M 


pressroom 
ities,  full  co-oper 
ation  and  as 
sistance. 


VITAL  RCUeiOUS 
CENTER  FOR 
MAY 
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Sports  Glossary 


OUT  IN  Los  Angeles,  Howard  Heyn  of  the  Associated  Pn* 
bureau  has  composed  “A  Sports  Staffer’s  Writing  doi. 
sary”:  Nouns — Things  you  make  out  of  adjectives  (like  “a. 
beatens”).  Verbs — Things  you  make  out  of  nouns  (like  “Hied"), 
Pronouns — Nouns  which  have  lost  their  amateur  standio^. 
Periods — Segments  of  time  in  basketball,  football  and  od» 
games.  Almost  never  used  in  sports  stories.  Tense — An  adjectht 
relating  to  the  pressure  under  which  sports  writers  work.  Souk- 
times  associated — erroneously — with  verbs.  Clause — The  salur 
paragraph  in  Mickey  Mantle’s  contract.  Dash — A  short  rict 
Modifier — All-time  win  record  holder  at  Hialeah;  by  Dangliii^ 
out  of  Misplaced.  Quotes — What  you  can  always  get  froa 
Casey  Stengel. 


Copy  Editor’’ s  Epitaph 


Headlines  that  refuse  to  fit 

Do  not  nuike  you  swear  and  smolder. 
Point  size  doesn’t  mean  a  whit. 

Unit  counting  leaves  you  colder. 

Now  that  you  are  somewhat  dead, 

Here’s  a  solid  tombstcme  head. 

— Jacob  C.  Solovay 


— Are  your  red-nosed  newspaperhoys  sometimes  late  with  ds 
liveries?  Well,  it’s  the  same  the  world  over.  Uuno  Hannula,  ediiir, 
Pohjolan  Sanomat  (Northern  News)  in  Finnish  l.apland,  vuitiag 
the  Los  Angeles  Times,  said  red-nosed  reindeer  which  pull  dei|ki 
loaded  with  his  paper  into  the  more  inaccessible  forests,  sometiaa 
are  tardy  too.  Most  of  his  19,000  daily  copies  go  out,  howeTcr,ii 
heated  passenger-nuiil  buses  which  surmount  the  snow  on  cake 
pillar  wheels.  .  .  .  The  UPI  asked  each  Illinois  candidate  to  iMc. 
in  less  than  500  words,  why  he  should  be  elected.  One’s  campsip 
manager  told  him  a  500-page  statement  was  wanted  and  he  caU 
to  say  he  thought  that  seemed  pretty  long.  The  UPI  agicaL 
.  .  .  Headline  in  the  Hazleton  (Pa.)  Plain  Speakers  “SaletaMa'i 
Shoe  In  Door  Can  Lead  To  Sock  In  Wallet.” 


— In  1925,  Bass  Yarling,  one  of  a  trio  of  Butte,  Mont.,  news¬ 
papermen  giving  a  farewell  to  Dick  Crandell,  a  budding  news¬ 
paperman,  loaned  $15  to  the  youngster  and  blithely  said,  “Miil 
it  back  to  me  when  you  get  to  New  York.”  Until  now  Dick 
Crandell,  now  associate  director  of  the  New  York  HenM 
Tribune  Fresh  Air  Fund,  had  been  trying  spasmodically  to 
locate  Bass  Yarling,  who  has  moved  around  the  country  in» 
career  which  included  being  assistant  to  Donald  Nelson,  chair¬ 
man  of  the  War  Production  Board.  Guin  Hall  of  the  HerM 
Tribune  met  Mr.  Yarling  at  a  party  and  discovered  they  had 
a  mutual  friend.  “And  furthermore,”  Mr.  Yarling  told  Mr. 
Guin,  “tell  him  he  owes  me  10  bucks.”  (He’d  forgotten  how 
much.)  So  the  loan  was  repaid.  Mr.  Crandell  had  the  bills  i® 
an  envelope  for  34  years,  waiting  to  repay  the  loan.  (They  are 
the  issue  of  1923,  the  old  large  size  bills,  and  now  worth  a 
premium.)  John  K.  Hutchens,  book  reviewer  of  the  Herald 
Tribune,  and  son  of  the  late  editor  of  the  Daily  Missoulic^ 
where  both  Crandell  and  Yarling  worked,  was  at  Sardi’s  restau¬ 
rant  for  liquidation  of  the  “Bass  Yarling  Revolving  Fund.”  The 
story  reminds  that  last  year  I  received  a  telephone  call  from 
California  from  a  guy  I  mistakenly  believed  to  have  bw 
killed  in  the  last  war.  He  had  gone  to  the  trouble  of  tracin? 
me  through  Miami  and  newspaper  friends  in  order  to  par 
$10  he  borrowed  in  Miami  in  1940,  an  incident  long  forgot^ 
His  time  and  trouble  and  remembrance  was  nice  but  the  casn 
(still  missing)  would  have  been  nicer.  „ 

—The  .April  issue  of  Sigma  Delta  News  has  this  headlin^ 
Prize  Winners  To  Be  Preserved.”  ...  A  reader  defines 
A  mathematical  oddity  wherein  two  plus  one  equals  ’Hhirty* 
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Is  there 
a  doctor 
in  this 
picture? 


Ko.  But  you  can  bet  there’s  a  doctor 


in  the  lives  of  these  two  older  people. 
And  there  always  has  been. 

Human  beings  start  aging  from  the 
moment  they’re  born.  So  in  their 
day-to^lay  practice,  physicians  be¬ 


come  uniquely  familiar  with  the 
process  of  aging. 

Ho  group  is  more  intimately  con¬ 
cern^  with  those  problems  than 
the  members  of  the  medical  profes¬ 
sor  Nor,  in  all  likelihood,  has  any 
group  devoted  more  study  to  the 
igmg  process  or  worked  harder  to 
y  solutions  to  the  many  problems 
tint  accompany  it. 

The  one  thing  that  stands  out  in  any 
iady  of  the  aged  is  that  their  prob¬ 
lems  are  far  broader  than  those  of 
health  alone.  The  aged  have  special 
seeds  in  the  field  of  housing,  in 
imtion,  in  finding  acceptance  and 
oderstanding  within  the  communi¬ 
ty,  in  the  effort  to  be  useful,  in  the 
preparation  for  retirement. 

What  AMA  members  are  doing 

Sustained  progress  is  now  being  made 
lUKlff  the  present  system  of  health 
care  in  meeting  the  complex  prob- 


member  physicians  have  been  en¬ 
couraged  to  make  medical  service 
available  to  all  regardless  of  ability 
to  pay. 

This  is  the  healthiest  nation  in  the 
world’s  history.  It  became  the  health¬ 
iest  because  the  health  professions 
were  able  to  work  in  freedom;  because 
private  citizens,  working  voluntarily 
together,  shared  a  sense  of  responsi¬ 
bility  within  their  communities;  and 
because  health  insurance  was  readily 
available  to  those  who  wanted  it. 

This  combination  is  a  proved  quan¬ 
tity.  It  has  worked  in  the  past  and 
it  is  working  now. 

The  AMA  does  not  contend  that 
every  problem  of  providing  good 
health  care  to  the  aged  has  been 
perfectly  solved.  But  it  does  believe 
that  these  problems  can  be  solved 
and  vriU  be  solved  and  are  being 
solved  in  an  effective  and  orderly 
fashion. 


3.  Leading  community  drives  for 
construction  of  additional  facilities 
to  care  for  the  aged. 

4.  Promoting  health  maintenance 
programs. 

5.  Developing  rehabilitative  services. 

6.  Pushing  such  plans  as  those  which 
permit  the  sick  or  older  person  — or 
one  who  is  frail— to  be  cared  for  at 
home. 

7.  Encouraging  the  increased  use  of 
such  techniques  as  progressive  pa¬ 
tient  care  in  hospitals. 

8.  Cataloguing  the  medical  and  so¬ 
cial  services  available  to  the  aging 
and  making  this  information  known. 

9.  Looking  for  ways  to  make  more 
community  facilities  available  to 
groups  of  our  older  people. 

And  ever  since  the  American  Medi¬ 
cal  Association  was  founded,  its 


ims  of  our  15  million  older  Ameri- 
taiis.  The  178,000  physicians  of  the 
Anwican  Medical  Association  are 
Wicated  to  helping  maintain  that 
progress  and  accelerate  it. 

ftiey  have  been  busy  with  such  pro- 
pns  as  these: 

I-  Finding  out  the  facts  on  the  prob- 
of  the  aged— through  regional 


omferences  and  local  studies, 
i  Campaigning  to  improve  state 


ffldlocd  assistance  programs  for  the 


AMERICAN  MEDICAL  ASSOCIATION 

535  North  Dearborn  Street  •  Chicago  tO»  Illinois 
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reporter  and  have  a  byline  so 
recruiting  is  a  real  problem  for 
copydesks,”  explained  Mr.  Cat- 
ledge  with  a  quick  smile.  “There 
is  not  much  staff  turnover  ex¬ 
cept  in  that  area.  Newspapers 
should  make  more  effort  to  com¬ 
pete  with  other  fields  for  the 
best  talent  in  schools.  House 
journals,  television  and  press 
agentry  are  siphoning  off  people 
before  we  get  a  chance  at  them. 


Berlin,  a  rise  in  communter 
fares,  which  is  a  symptom  of 
the  tremendous  urbanization 
story  of  the  time;  police  plans 
against  crime,  Britain  giving 
up  missile  production,  a  pro¬ 
posed  rise  in  Blue  Cross  hospital 
insurance. 

“All  of  these  headlines  are 
symbolic  of  the  enormous  job 
we  have  to  do,”  he  said.  “Behind 
every  story  is  somebody  making 
an  inquiry  and  putting  words 
on  paper  and  others  printing 
those  words  on  another  piece  of 
paper.” 

National  Nenspaper 


Harder  Job 

“Newspapers  should  see  what 
they  can  promise  in  immediate 
pay  and  in  future  promise  and 
look  to  the  sources  of  brain 
supply  to  see  if  they  are  getting 
the  best  and  if  not  why  not,”  he 
continued.  “It’s  our  business  to 
tell  the  world  about  itself  and 
the  job  is  becoming  more  com¬ 
plicated  all  the  time  and  re¬ 
quires  better  personnel  than 
ever.  Consider  the  subject  matter 
we  deal  with  now.” 

Mr.  Catledge  casually  swung 
around  in  his  office  chair  and 
picked  up  from  a  table  behind 
him  a  copy  of  his  favorite  news¬ 
paper.  He  pointed  out  front  page 
headlines  dealing  with  such  com¬ 
plex  subjects  as  a  new  satellite 
into  orbit,  a  crisis  over  West 


The  managing  editor  was 
asked  if  his  newspaper  is  head¬ 
ing  toward  becoming  a  national 
newspaper. 

“I  hope  we  are  headed  for 
more  national  distribution  of  a 
New  York  newspaper,”  he  an¬ 
swered.  “While  the  Times  is 
essentially  a  New  York  news¬ 
paper,  it  is  slowly  increasing 
its  national  circulation.  We  have 
no  plans  for  printing  editions 
elsewhere  but  we  do  not  close 
our  minds  to  it.  It  is  a  matter  of 
an  economical  way  of  distrib¬ 
uting  this  newspaper.  Our  first 
duty  is  here  and  if  we  had  the 
circulation  here  we  should  have, 
our  job  is  cut  out  for  us.” 

He  was  asked  how  the  news 
content  of  the  Times  has  been 
brightened  and  lightenea. 
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“We  encourage  our  people  to 
seek  brighter  stuff  and  to  write 
it  more  interestingly,”  he  re¬ 
plied.  “We  want  to  disabuse 
people  of  the  idea  the  Times  is 
a  stodgy,  gray  paper.  We  want 
to  have  substance  and  dignity 
but  also  to  have  a  twinkle  in  the 
eye  now  and  then.  We  have 
worked  deliberately  to  encourage 
a  type  of  story  that  will  employ 
simple,  bright,  colorful  writing. 
Our  main  job  is  to  serve  people 
who  want  or  need  to  be  in¬ 
formed.” 

Do  overworked  editors  need 
more  assistants  to  whom  to  dele¬ 
gate  routine  chores  in  order  to 
relieve  themselves  for  undivided 
attention  to  big  stories  and 
policies? 

\  Terrific  Grind 

“The  Parkinson  law  works 
intensely — the  more  assistants 
you  get  the  more  work  you  have 
to  do,”  answ’ered  Mr.  Catledge. 
“It’s  an  all-day  job  every  day  in 
the  week,  a  terrific  grind  from 
day  to  day.  You  can’t  delegate 
authority  completely  as  in  more 
regularized  businesses.” 

Mr.  Catledge  arrives  at  his 
office  from  his  Park  Avenue 
apartment  a  few  blocks  away 
shortly  before  noon  and  remains 
until  early  evening.  He  returns 
to  his  desk  frequently  after 
dinner  if  he  is  behind  with  his 
administrative  duties  or  if  big 
stories  are  breaking  fast. 


‘Joint  Cliiefs’ 

The  managing  editor  holds  a 
daily  conference  in  his  office  at 
4:45  p.m.  with  the  three  assist¬ 
ant  managing  editors  and  the 
one  assistant  to  the  managing 
editor.  Staff  members  call  the 
five  executives  the  “Joint  Chiefs 
of  Staff.” 

The  assistant  managing  edi¬ 
tors  are  Theodore  M.  Bernstein, 
Robert  E.  Garst  and  Clifton 
Daniel,  who  currently  is  in  Paris 
with  his  wife,  the  former  Mar¬ 
garet  Truman,  to  direct  coverage 
of  the  Summit  Conference.  The 
assistant  to  the  managing  editor 
is  Richard  Burritt,  who  looks 
after  personnel  affairs,  primary 
screening  of  recruits,  housekeep¬ 
ing  matters  for  overseas  corre¬ 
spondents,  and  is  the  contact 
with  the  New  York  Newspaper 
Guild  in  matters  of  grievances 
and  adjustments. 

Each  assistant  is  free  to  con¬ 
tribute  his  views  about  handling 
the  day’s  news  report. 

The  managing  editor  sees  his 
publisher  every  daj'.  He  fre¬ 
quently  brings  in  a  desk  head  to 
plan  coverage  of  a  big  story, 
such  as  the  forthcoming  national 
political  conventions. 

Indicative  of  the  close  and 
informal  ties  Mr.  Catledge  main¬ 
tains  with  staff  members  was  a 


long-distance  telcphonti 
a  reporter  that  inter, 
interview.  He  picked 
his  three  telephones  u. 
animatedly  for  10  minti 
Harrison  Sal i.s bury, 
Prize-winning  Timet 
who  is  in  the  South 
series  of  articles  abo 
strife,  stories  which 
sidered  highly  controv^ 
that  area.  (Birmmghami 
termed  them  Yankee-t_ 

“Now,  go  around  to", 
little  cottages  behind  thti 
bushes  on  the  side  str 
find  out  what  the 
really  thinking  and 
are  talking,”  advised  the 
man  from  Missi.ssippi.  “T_^ 
to  those  little  .'^hantiet  of  , 
Negroes  on  the  alleys  behialt 
big  houses  and  see  what  _ 
fears  and  hopes  are.  We  aiti 
crusading.  We  are  simply 
porting  conditions  and  coni 
tions.” 

Extensive  Travels 

Travel  begets  ideas  for 
idea  man,  so  he  travds  wh 
can,  makes  siieeches  and 
people  and  when  he  meets  i 
pie  he  makes  friends. 

“I  pick  up  all  sorts  of 
in  my  travels  and  a  good  1 
average  is  for  one  out  of  1 
work  out,”  he  said.  “I 
deal  with  a  big  situatiai  i 
like  this  one  and  gather  < 
adding  to  a  larger  situata 

“There  are  a  lot  of 
demanding  attention  in  tUlj 
but  we  have  an  extra  good  i 
of  700  in  my  1  [  iiliiW|C] 
added.  “There  is  great 
spirit.  The  staff  has  a 
belonging  to  and  particip 
an  effort  and  does 
bossed.  We  don’t  hand 
edicts.  A  reporter  or  edit 
his  best  work  when  he  fe 
is  working  for  himself." 

He  sees  necessity  for  thel 
freedom  for  ASNE  membai 

“We  must  not  try  to 
editors  into  one  hunk,”  h*  <*• 
served  in  connection  with  jJie 
for  the  society. 


Choctaw  Country 

Turner  Catledge  was  bw» 
Ackerman,  Miss.,  on  Mardi  II, 
1901,  and  was  reared  at  nesrby 
Philadelphia,  Miss.  A  Hiilaikl 
phian  (a  Mississippian-Philwh'" 
phian,  that  is)  has  told  the  p» 
sibly  apocryphal  story 
Turner  learned  to  speak 
taw  (there’s  an  Indian  «« 
tion  nearby)  before  he  did 
lish. 

Not  legend  but  hard  f 
the  record  of  his  arrest  bf 
town  marshal  with  othef 
ful  advocates  of  free  en 
who  released  a  roman 

a  (or  the)  barbershofpA 
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Cat  ledge 

(Continued  from  page  68) 

spected  citizen  was  having 
highly  flammable  hair  tonic  ap¬ 
plied  at  the  explosive  moment 
and  received  a  severe  singe,  un¬ 
ordered. 

Young  Turner,  enterprising 
and  personable  and  persuasive, 
even  then,  was  at  the  mayor’s 
house  before  daybreak  and  man¬ 
aged  to  “fix”  the  case  for  all  the 
delinquents-defendants. 

The  yearbook  of  Mississippi 
A  &  M  College,  from  which 
he  was  graduated  with  a  Bache¬ 
lor  of  Science  degree  and  many 
campus  honors  including  the 
editorship  of  the  Reveille,  had 
this  to  say  about  the  student  it 
called  “Cat”:  “His  natural  as¬ 
sertiveness,  innate  leadership 
and  applied  ‘winology’  have 
molded  him  into  a  pre-eminent 
politician.” 

During  the  Summer  school 
at  the  convention 
or  home  getting 
out  the  paper  .  .  . 


BUSY  EXECUTIVES 
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siesta  of  1921,  Turner  was  made 
rural  correspondent  of  the  week¬ 
ly  Noshnba  Democrat,  the  few 
subscriptions  to  which  were  pay¬ 
able  in  cash,  vegetables  or  stove- 
wood.  When  Turner  got  out  of 
college,  Clayton  Rand,  the  Demo¬ 
crat  publisher,  bought  the  Tuni¬ 
ca  Times,  a  handset  weekly 
printed  on  a  Washington  hand 
press  for  83  subscribers,  and 
made  Turner  editor.  They  waged 
a  fearless  fight  against  the  then 
rampant  Ku  Klux  Klan. 

After  a  stint  as  managing  edi¬ 
tor  and  mechanical  superintend¬ 
ent  of  the  Tupelo  (Miss.)  Jour¬ 
nal,  young  Turner  advanced  to 
a  cub  reporter’s  job  on  Scripps- 
Howard’s  Memphis  (Tenn.) 
Press. 

Ads  Are  Adds 

“Get  some  adds,”  ordered  his 
city  editor,  after  reading  with 
approval  a  Catledge  story  of  a 
snowstorm.  The  eager  reporter 
grasped  the  telephone  with  re¬ 
newed  intensity  and  made  many 
calls.  The  business  office  soon 
informed  the  city  editor  that 
coal,  wood  and  fuel  oil  dealers 
were  rushing  in  advertising  copy 
about  the  snowstorm,  saying  it 
was  in  response  to  an  appeal  by 
a  reporter  named  Catledge.  The 
city  editor  asked  the  newcomer, 
who  was  used  to  soliciting  adver¬ 
tising  along  with  news  at  home, 
what  he  was  up  to. 
j  “Well,  suh,  you  told  me  to  get 
I  ads  for  the  story  and  that’s 
I  what  I  did,”  he  gulped  with  dis- 
j  arming  logic. 

On  the  Memphis  Commercial 
I  Appeal,  to  which  Catledge  soon 
transferred,  the  late  editor, 
i  C.  P.  J.  Mooney,  writing  an  edi- 
!  torial  fearlessly  critical  of  the 
!  boll  weevil,  stormed  into  the 
newsroom  and  demanded:  “What 
i  do  you  call  the  fellow  who  is  an 
j  expert  on  bugs?”  When  his  sen- 
I  iors  confessed  ignorance,  young 
Catledge  meekly  told  Mr.  Mooney 
the  word  was  “entomologist.” 
;  Knowledge  of  the  one  word  won 
I  him  a  $5  raise  on  the  spot  and 


engineering 


a  major  reason  why  3  out 
of  4  newspapers  are 
printed  on  GOSS  presses 


the  approving  attention  of  his 
editor  thereafter. 

His  paper  sent  him  to  Miami 
to  uncover  the  machinations  of 
the  “binder  boys”  in  the  Florida 
real  estate  boom.  He  telephoned 
Western  Union  from  his  hotel 
room  this  message  to  a  Memphis 
friend:  “Advise  syndicate  my 
opinion  we  should  invest  a  mil¬ 
lion  at  once.”  The  message  was 
intercepted  as  anticipated  and 
soon  the  get-rich-quick  manipu¬ 
lators  were  queued  outside  his 
door,  eagerly  awaiting  the 
chance  to  tell  him  of  their 
schemes  and  fancies. 

Hoover  Tour 

The  reporter  accompanied  Sec¬ 
retary  of  Commerce  Herbert 
Hoover  on  a  tour  of  the  Missis¬ 
sippi  flood  area  in  1927  and  so 
impressed  Mr.  Hoover  that  he 
wrote  a  letter  to  Adolph  Ochs, 
publisher  of  the  Times,  advising 
him  to  acquire  Catledge’s  serv¬ 
ices  and  a  couple  years  later  Mr. 
Ochs  did  so.  Mr.  Hoover  years 
later  recalled:  “My  picture  of 
Turner  Catledge  is  that  of  a 
boy  reporter  in  1927 — just  into 
his  twenties,  alert,  industrious, 
droll.  He  had  already  demon¬ 
strated  that  fine  intelligence 
which  carried  him  to  the  top  in 
journalism.” 

Mr.  Ochs  drafted  Mr.  Cat¬ 
ledge  from  the  Baltimore  (Md.) 
Sun  for  service  on  the  city  staff 
in  New  York.  He  has  been  with 
the  Times  continuously,  except 
for  a  17-month  period  as  na¬ 
tional  correspondent  and  then 
editor  of  the  Chicago  Sun. 

The  Times  in  1930  sent  Mr. 
Catledge  to  Washington  where 
for  six  years  he  covered  the 
White  House,  Capitol  Hill,  the 
New  Deal  and  national  political 
conventions.  He  was  accepted 
into  Vice  President  John  N. 
(Cactus  Jack)  Gamer’s  “Board 
of  Education,”  which  met  after 
the  day’s  work  on  the  Hill  to 
“strike  a  blow  for  liberty”  with 
bourbon  and  branch  water. 

He  became  an  intimate  of  such 
diverse  political  characters  as 
Senators  Pat  Harrison,  Carter 
Glass,  “Tawm”  Heflin,  “Cotton 
Ed”  Smith,  plus  “Boss”  Crump 
of  Memphis  and  many  more.  His 
close  friend,  then  Secretary  of 
State,  James  F.  Byrnes,  wanted 
to  make  him  Assistant  Secre¬ 
tary  of  State,  but  he  refused  to 
!  gpve  up  his  first  and  last  alle¬ 
giance  to  a  higher  Estate — the 
Fourth. 

Promoted  to  ME 


headquarters  in  Washington 
two  years  later  brought  hi*!. 
New  York  as  assistant  ^ 
aging  editor.  On  Dec.  17,  yj, 
he  succeeded  Edwin  L 
as  managing  editor.  His 
tration  has  been  marked  Vy  q 
increase  in  color  and 
without  diminution  of  thoroo 
coverage  of  new.s  of  the 

Publisher  Mark  F.  EthrkW 
Louisville  (Ky.)  CourierJ^. 
nal  and  Louisville  Tintt,  ». 
cently  wrote  of  him  in 
Bulletin  of  ASNE:  “Hehui 
sure  instinct  for  getting  at  fte 
sources  of  power  and  knowledyt 
Politicians  like  and  trust  bit 
because  he  falls  in  love  wift  ii 
of  them.” 

And  J.  Russell  Wiggins,  tia- 
president  and  executive  editor  of 
the  Washington  (D.  C.)  P*r 
and  retiring  president  of  ASNl 
wrote:  “I  think  he  never  bid 
enough  confidence  in  his  ow! 
piety  to  be  a  i)eerle88  nrack 
raker.  Moreover,  he  has  a  da- 
concerting  tendency  to  derdof 
an  affection  for  the  objects  of 
his  muckraking.  He  just  natt 
rally  likes  politicians,  good,bsj 
and  indifferent.  A  lot  of  peoyb 
think  that  the  only  way  a  news¬ 
paperman  ought  to  look  at  i 
politician  is  down.  Catledge  look 
at  them  with  amusement,  skept 
cism,  doubt — and  with  sheer  de¬ 
light  when  their  hyproerisy 
reaches  the  level  of  higdi  art' 

Mississippian  George  E.  AOa. 
professional  friend  to  Pres- 
dents,  has  an  explanation  of  idty 
Turner  Catledge  and  other  a- 
patriots  of  the  Deep  Delta  be 
come  newspapermen:  “Ifii 
damn  sight  easier  than  plowinj.' 

• 

Donnelly  Elected 
To  Lead  Silurians 

J.  Louis  Donnelly  of  the  joor- 
nal  of  Commerce,  was  ekctoc 
president  of  the  Society  of  tie 
Silurians  at  their  spring  dinntr 
this  week. 

Other  officers  of  the  vetenr 
newspapermen’s  organizstioa 
elected  were:  Hugh  Bsillie 
former  president  of  the  UaitM 
Press,  first  vicepresident;  Ciii 
H.  Pihl,  Cooper  &  Brass  ^ 
search  Association,  second  m- 
president;  Jesse  G.  Bell,  Amer- 
can  Telephone  &  Telegraph  C«; 
pany,  treasurer;  and  Marshal- 
Newton,  New  York  Timet,  sec 
retary. 

• 

With  London  Dailies 


Promoted  to  ME  Mark  F.  Quin,  former  pi^ 

tion  manager  of  the  Nev  r*" 
He  and  Joseph  Alsop  wrote  a  Mirror,  has  been  appoiatw 
book,  “The  168  Days,”  about  the  deputy  advertisement  diredor*^ 
unsuccessful  battle  of  the  Roose-  Associated  Newspapers, 
velt  Administration  to  increase  London,  publishers  of  the  Iftk 
the  Supreme  Court  membership.  Mail,  Evening  News,  Stmhl 
The  Times  made  him  national  Dispatch,  Weekend,  and  Ml 
correspondent  in  1943,  with  Sketch. 
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9  of  11  Ayer  Winners 
Use  Linotype  Faces! 

As  in  past  years,  Linotype  body  faces  are  overwhelmingly 
represented  in  the  daily  newspapers  cited  for  typographic 
excellence  in  the  annual  Ayer  Awards.  Of  the  nine  winners 
in  Linotype  body  faces,  eight  are  set  in  Corona,  America’s 
most  popular  newspaper  body  face. 


The  Winners 


THE  AYER  CUP 

The  Emporia  (Kansas)  Gazette 
Set  in  Linotype  Corona 

MORE  THAN  50,000  CIRCULATION 

The  Atlanta  (Georgia)  Constitution 
Set  in  Linotype  Corona 

The  Christian  Science  Monitor 
of  Boston,  Massachusetts 
Set  in  Linotype  Excelsior 

The  Daily  Oklahoman 
of  Oklahoma  City,  Oklahoma 
Set  in  Linotype  Corona 


10,000  TO  50,000  CIRCULATION 

The  Derrick 

of  Oil  City,  Pennsylvania 
Set  in  Linotype  Corona 

Rutland  (Vermont)  Herald 
Set  in  Linotype  Corona 

UNDER  10,000  CIRCULATION 

The  Sumter  (S.  C.)  Daily  Item 
Set  in  Linotype  Corona 

The  Sault  Ste.  Marie  (Mich.)  Evening  News 
Set  in  Linotype  Corona 

Albion  (Mich.)  Evening  Recorder 
Set  in  Linotype  Corona 
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L.  Lewis  &  Typewriter 
Travel  ’Round  Globe 


By  George  A.  Brandenburg 


each  year  away  from  home.  and  glamor,”  said  Mrs.  Lewis. 

For  Lucia  Lewis  doesn’t  write  “I  have,  I  think,  done  more  high- 

from  travel  folders  or  publicity  way  and  motel  travel  than  al- 

handouts  from  resorts  and  most  any  other  travel  editor, 

hotels.  She  has  devoted  17  years  and  always  keep  accurate  cost 

of  painstaking  research  to  the  figures  on  any  trip  so  that  I  can 

mechanics  of  travel,  including  be  practical  and  show  families 

the  method  in  which  tours  and  how  to  go  economically.” 
independent  trips  are  planned, 
the  study  of  all  forms  of  modem 

transportation  and  first-hand  Travel,  to  Lucia  Lewis,  is  a  he  has  visited,”  she  explained,  when  he  was  carving  the  mono- 
coverage  of  jet  airliner  service,  way  of  life  that  helps  the  “Datelines  seem  to  come  to  life  ment. 

\dd  Charm  and  Wit  traveler  to  broaden  his  horizon,  and  there  is  a  better  apprecia-  *Going  through  a  Finnigh 

s  arm  an  i  making  him  more  alert  tion  of  foreigpi  news  as  reported  bath  at  a  “sauna  club”  in  H«!- 

She  studiously  avoids  the  to  people  and  customs  behind  in  the  newspaper.”  sinki  and  getting  steamed  op 

cliches  and  flowery  adjectives  the  datelines  the  world  over.  “I  But  before  you  get  the  idea  enough  to  plunge  into  the  Pin- 

often  associated  with  the  fun-of-  find  that  every  traveler  who  that  Mrs.  Lewis  is  a  world  gad-  nish  gulf  when  the  temperature 
the-mill  “where  to  go”  stories,  comes  back  from  a  foreign  trip,  about,  let  it  be  known  that  she  was  30  and  a  thin  film  of  ice  had 

Her  writing  philosophy  is  for  instance,  usually  takes  a  is  aware  of  the  fact  that  87%  formed  on  the  water, 

wrapped  up  in  her  own  bright  greater  interest  in  foreign  news  of  the  travel  done  by  Americans  *  Riding  a  camel  across  the 

fabric  of  travel  stories,  written  stories  coming  from  the  places  is  in  the  United  States,  Canada  desert  to  attend  a  tent  party  in 

and  Mexico.  “We  love  the  for-  Egypt, 
eign  trips,”  she  said,  “but  any  *Following  a  head  of  lettuce 
travel  editor  worth  his  salt  must  from  the  fields  of  Salinas,  Calif, 
exercise  balance  between  domes-  to  the  icing  plants  at  Laramie, 
tic  and  foreign  travel  assign-  Wyo.,  and  on  to  Chicago  in  the 
ments.”  caboose  of  a  Pacific  Fruit  Ex- 

“Readers  are  interested  in 

travel  all  year,”  she  told  E&P.  ^  *Flemenco  dancing  in  Sp^: 
“All  kinds  of  readers — some  are  ceremonials  at  G^up, 

armchair  travelers;  others  are  N.  M.,  hula  dancing  m  HonoW^ 
looking  for  weekend  informa-  -^tec  dancing  at  University  City 
tion;  others  plan  extensive  trips  Mexico  City;  hurling 
and  read  about  them  as  much  as  Calgary  sto 

a  year  ahead  of  time.  Fig^ures  Alberta;  can-cans  at  to 

prove  that  more  and  more  people  Li^o  in  Paris;  and  eene  Abrabic 
are  taking  more  than  one  vaca-  *”'^sic  and  dances  in  Algiers, 
tion  a  year.  All  this  adds  up  to  Reader 

sustained  readership.” 

To  get  a  better  understanding  .  “bounds  Pretty  gay, 
of  this  happy  blending  of  “small  •  ^he  noted.  “But  a  travel  ^ 
world,”  here  are  a  few  statistics  ^or  can’t  confine  himself  to  to 
on  Mrs.  Lewis’s  travel  beat  in  adventure  type  story  entire^ 
the  past  few  years :  Most  of  our  readers  don  t  go  to 


'LUCIA  IS  HERE' — Anne  Hathaway  Cottage  in  Stratford,  EnqM, 
provides  a  picturesque  setting  for  a  picture  of  Lucia  Lewis,  Chicafo 
Daily  News  travel  editor. 


Datelines  Come  to  Life 


FRONT  PAGE  STORY 


Corona,  N.Y.  -  In  these  days  of  increased  costs 
of  newspaper  printing  production,  mechanical 
superintendents  and  production  heads  of  stereotype 
composing  and  photoengraving  departments 
as  well  as  press  rooms,  are  unanimously  agreed: 
The  only  bargain  today  is  quality . 


Quality  can  only  be  measured  in  terms  of 
performance.  Day  after  day,  dependable,  proved 
performance . 


A  glance  at  Page  1  of  the  Eastern  Catalog  No. 24 
tells  most  of  the  story.  The  rest  of  the  story  lies  in 
expert  processing  of  orders  without  delay,  plus  the 
consistent  economy  of  doing  business  with  Eastern. 


These  are  some  of  the  outstanding  firms  reiwesented 
by  Eastern: 


AM»ICA\  STEEL 


^KALLCSGE  MACHtNCmr 


riNGUE  PROWN  &  COMPAKY 


'OMMNY, 


MINS'ESOTA  MINING 


.ipACTURING  ' 


•niE  MOWUSON  •.'OMWiSY 


ENGINEERING 


WOOD  NEWSPAPER  .MACHINERY  CORP. 


■HINERY  Rl'lLDERS, 


PLACE  YOUR  ORDER  TODAY 


NEWSPAPER  SUPPLY,  INC 


Grow  with  OKLAHOMA! 

Oklahoma  Report 

Oklahoma  City  No.  3  April  1 960 

INCREASED  PRESS  FACILITIES 

R.  O.  P.  color  facilities  of  the  Oklahoman  and  Times 
are  being  increased  with  the  installation  of  a  new  Hoe  Colormatic  eig^t-unit 
press,  the  first  of  its  kind  to  be  ordered  by  any  newspaper.  These  newspapers, 
pioneers  in  the  field  of  R.  O.  P.  color,  have  printed  one,  two  and  three  colors  in 
regular  editions  for  more  than  twenty-five  years.  The  new  facilities  are 
expected  to  be  in  operation  by  July  of  diis  year. 

NEW  DRESS 

The  Oklahoman  and  Times  have  a  new  look.  Complete  new  type  styling 
has  been  instituted  with  Regal  9  pt  on  10  pt  slug  for  body  type  and  Spartan  Book 
in  classified,  financial,  sports  scores  and  other  tabulations .  Editorial  pages  of 
both  papers  have  been  revised  for  more  open  appearance  and  more  contrast  in 
headlines.  A  new  2-column  daily  digest  of  principal  international  and  national, 
news  on  pages  2  and  4  is  a  new  feature . 

WRITERS  HONORED 

Ray  Soldan  was  named  "Outstanding  Oklahoma  Sports  Writer"  for 
1959  by  National  Sports  Writers  -  Sports  Casters  Awards  Committee.  Bob 
Dellinger  was  named  "Best  Newspaper  Wrestling  Writer  in  U.S."  for  1959  by 
American  Wrestling  News  Magazine.  Wally  Wallis  won  first  place,  news 
division,  in  the  Golf  Writers  Association  of  America  Third  Annual  Golf  Writing 
Competition.  Mary  Jo  Nelson,  Oklahoma  City  Times  reporter,  won  first  place  in¬ 
statewide  competition  for  1959  civil  defense  news  reporting.  Mary  Goddard, 
Oklahoma  City  Times  reporter,  was  named  State  Woman  of  the  Year  by  Theta 
Sigma  Phi,  women's  professional  journalism  fraternity,  at  the  University  of 
Oklahoma . 

MARKET  GROWTH 

U.  S.  Department  of  Commerce  reports  Oklahoma  City  and  Houston 
as  the  fastest  growing  metropolitan  areas  of  the  seven  major  cities  surveyed  in 
the  Southwest  .  .  .  $206  million  was  spent  and  committed  for  industrial  and 
community  improvements  in  Oklahoma  City  during  1959  .  .  .  $12  million  Penn 
Square,  46-store  shopping  center  opened  in  March  .  .  .  $2-1/2  million,  15-story 
apartment  containing  178  units  started  in  February  ...  $7  million  Federal 
Building  now  under  construction  ...  $8  million  Aero  Medical  Research  Center  of 
Federal  Aviation  Authority  under  construction  at  FAA  Center  .  .  .  $35  million- 
Western  Electric  plant  to  employ  up  to  4, 000  people  starting  operation  .  .  Other 
industrial  and  economic  improvement  being  added  constantly. 

GAINS  IN  CIRCULATION  AND  ADVERTISING 

Substantial  gains  in  advertising  and 
circulation  were  registered  in  1959.  Combined  daily  circulation  of  the  Oklahoman 
and  Times  was  270,736,  an  increase  of  11,790.  The  Sunday  Oklahoman 
circulation  was  240,753,  an  increase  of  5,085.  (ABC  Publisher’s  Statement,  6 
months  ending  Sept.  30,  1959.)  Oklahoman  and  Times  advertising  linage  showed 
an  increase  of  12.94%. 


THE  DAILY  OKLAHOMAN  AND  OKLAHOMA  CITY  TIMES 


Represented  by  The  Katz  Agency 


c^/v  ‘V y^v/y  <cy 
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/advertising 
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Profitable 

Newspaper 

Advertising 


•  LAYOUT,  COPY- 
AND  PLANNING 
FOR 

RETAILERS 


By  EDMUND 
C  ARNOLD 


Editor,  The  Linotype  News, 
author  of  Functional 
Newspaper  Design 


Clear,  simple,  and  au¬ 
thoritative  guidance  on 
all  phases  of  effective 
newspaper  advertising: 
choice  of  appeal,  prepa¬ 
ration  of  copy,  timing, 
selection  of  type,  use  of 
pictures.  Every  step  is 
liberally  illustrated 
with  sample  types, 
headlines  and  layouts. 


More  than  60  line 
and  half-tone  figures. 
$4.50 


At  your  bookstore  or  from 

HARPER  &  BROTHERS,  N.  Y.  16 


Globe  Traveler 

{Continued  from  page  72) 


lazy  living,  that  there  are  cheer¬ 
less  evenings  wrestling  with  a 
typewriter,  plus  a  certain  objec¬ 
tiveness  that  is  required  for 
more  critical  reporting  on  vaca¬ 
tion  spots. 


Fewer  Press  Jimkets 


Mrs.  Lewis  said  the  days  of 
the  press  junkets  to  plush  places 
are  fewer  today,  as  far  as  she 
and  her  newspaper  are  con¬ 
cerned.  She  is  doing  more  and 
more  travel  assignments  on  her 
own,  at  the  paper’s  expense,  with 
fewer  of  the  red  carpet  press 
trips.  The  latter,  she  said,  are 
pretty  much  confined  to  report¬ 
ing  firsthand  new  travel  facili¬ 
ties,  such  as  initial  Chicago-to- 
Paris  jet  flights. 

Recognition  of  her  independ¬ 
ent  style  of  travel  coverage  has 
come  to  Mrs.  Lewis  in  the  form 
of  the  respected  Mark  Twain 
awards,  sponsored  by  the  Pan 
American  World  Airways.  Lucia 
has  chalked  up  a  total  of  five 
prizes  since  the  Mark  Twain 
awards  began.  She  won  the 
Grand  Award  for  overall  excel¬ 
lence  and  first  place  in  the 
“series  of  travel  articles”  cate¬ 
gory  in  1956.  She  took  first  prize 
for  writing  and  editing  the  “best 
travel  section”  in  1957 ;  repeated 
again  in  1958  in  the  “best  series” 
category  and  won  in  1959  for 
the  “best  single  travel  story.” 


Has  Cosmopolitan  Background 


bounds  in  this  country  and 
abroad.  Americans,  she  said, 
spent  $17  billion  on  travel  last 
year,  according  to  estimates 
made  by  the  American  Auto¬ 
mobile  Association  and  Ameri¬ 
can  Society  of  Travel  Agents. 

It  is  no  longer  good  policy  for 
a  publisher  to  put  any  tired 
general  reporter  in  the  travel 
spot,  she  asserted.  Mr.  Publisher 
sees  the  importance  of  the  travel 
section,  both  as  a  reader  interest 
feature  and  as  a  revenue  builder. 
At  the  Daily  News,  she  said, 
national  travel  advertising 
linage  was  next  to  national  food 
linage  in  1959.  In  other  news¬ 
papers,  where  food  linage  may 
not  be  as  great,  travel  adver¬ 
tising  tops  food  advertising  and 
approaches  the  automotive  vol¬ 
ume,  she  pointed  out. 

Travel  stories  are  essential 
editorial  service  today,  she  said, 
even  if  there  was  no  advertising 
involved.  Travel  news  is  a  rela¬ 
tively  newcomer  editorially, 
having  stemmed  from  the  direct 
response  to  pressure  from  the 
advertising  department  in  the 
days  when  leisure  travel  was  a 
luxury. 


Lucia  Lewis  has  gained  her 
reportorial  savvy  through  many 
years  of  magazine  and  news¬ 
paper  writing,  plus  her  cosmo¬ 
politan  background.  She  was 
born  in  Hungary  and  received 
her  early  schooling  in  Europe. 
She  came  to  the  U.  S.  at  the  age 
of  12,  went  to  high  school  in 
Chicago  and  later  attended  De 
Paul  and  Northwestern  univer¬ 
sities.  She  is  married  to  Com¬ 
mander  M.  V.  Lewis  of  the  U.  S. 
Navy.  They  have  one  married 
daughter  and  two  grand  sons. 

Lucia  was  initiated  into  jour¬ 
nalism  as  a  magazine  writer  in 
Chicago  and  New  York.  Her 
articles  in  Adventure  magazine 
won  the  attention  of  Daily  News 
editors,  who  sought  her  services 
as  a  travel  writer.  Her  total  of 
17  years  with  the  Daily  News 
has  been  interrupted  on  occa¬ 
sion  by  producing  travel  shows 
in  Chicago,  New  York  and  Phila¬ 
delphia.  She  is  a  member  of  the 
Society  of  American  Travel 
Writers  and  is  currently  presi¬ 
dent  of  the  Midwest  Travel 
Writers. 


Trained  Editorial  People 


“But  there  is  growing  proof 
that  editorial  coverage  of  travel 
is  emancipated  today  from  its 
bondage  to  the  advertising  de¬ 
partment,”  said  Mrs.  Lewis. 
“Most  travel  editors  today  are 
experienced  editorial  people,  a 
trend  that  is  very  wholesome  for 
the  travel  field  and  it  is  making 
the  travel  pages  better  read.  The 
day  of  pressure  from  the  adver¬ 
tising  department  is  rapidly  dis¬ 
appearing  and  the  travel  editor 
decides  what  is  to  be  covered.” 


Mrs.  Lewis  pointed  out,  how¬ 
ever,  that  travel  editors  cannot 
operate  in  Ivory  Towers,  by 
overlooking  their  responsibility 
to  travel  advertisers.  It  should 
be  clearly  recognized  that  news¬ 
papers  are  covering  travel  as  an 
industry  as  well  as  a  recrea¬ 
tional  activity  for  the  reader, 
she  explained. 

“Most  of  us  try  to  draw  the 
line  by  remembering  we  are  not 
members  of  the  travel  industry, 
but  are  reporters  of  this  indus¬ 
try.  This  means  that  to  do  our 
job  right,  a  travel  editor  must 
have  an  adequate  budget  for 
travel  and  not  have  to  spend 
time  cadging  free  trips,  or  going 
only  where  some  interested  party 
happens  to  set  up  a  junket.” 


Hits  ‘Pure  Fluff’ 


These  travel  companies,  who  fjei 
they  have  to  write  eight-to-10 
page  travel  features  for  u 
(often  repeating  old  cliches  oot 
of  advertising  folders),  u, 
wasting  their  time  and  money 
Such  stories  never  get  into  the 
paper. 

“What  we  do  welcome  an 
straight  forward  news  releam 
that  tell  us  what  is  going  to 
happen,  written  in  terse  style, 
such  as  changes  in  rail  or  pUae 
fares,  upcoming  music  festivsh 
and  other  special  events  of  par¬ 
ticular  interest  to  travelers  and 
vacationists.  Anything  that  is 
real  news  we  welcome.  Just  give 
us  the  facts,  and  we  will  write 
the  story.” 


Mrs.  Lewis  has  seen  the  travel 
industry  grow  by  leaps  and 


This  industrial  liason  between 
travel  editors  and  advertisers 
led  to  the  question  of  publicity. 

“I  think  the  travel  editor  gets 
more  publicity  than  anyone  else 
on  the  paper,”  she  remarked. 
“About  80%  of  it  is  pure  fluff. 

EDITOR  SC  P 


Hav«  Big  Audience 


By  the  same  token,  Mrs.  Lewi* 
is  not  opposed  to  mentioning 
names  of  railroads,  airlinn, 
hotels  or  resorts  when  sndi 
names  add  helpful  information 
to  a  travel  story.  Travel  belong* 
to  the  masses,  she  said,  and  not 
to  the  wealthy  alone. 

“We  must  also  remember  that 
children  enjoy  and  learn  mud 
on  their  vacation  travels  with 
their  parents  and  we  should  pro¬ 
vide  suggested  trips  to  the  state 
and  national  parks  and  to  places 
of  historical  interest  to  young¬ 
sters,”  she  added. 

“First-time  travelers  will  us¬ 
ually  try  to  cover  as  much  as 
possible  of  the  traditional  fa¬ 
mous  sights  abroad,”  she  said 
“I  have  done  stories  on  pub 
crawling  in  London  and  at  the 
same  time  I  have  also  written 
about  the  Tower  of  London.  The 
public  is  interested  in  improving 
their  mind.  They  do  want  to  he 
informed,  as  well  as  having  a 
good  time.  Give  them  enough 
information  so  they  can  chooie 
for  themselves.” 

Not  all  of  Mrs.  Lewis’  work¬ 
ing  hours  are  spent  in  far-away 
places.  There’s  plenty  of  desk 
work  when  she  is  at  the  office, 
getting  out  her  weekly  travel 
pages.  Even  though  the  Daily 
News  operates  a  travel  bureau 
to  handle  routine  requests  for 
travel  information,  Mrs.  I^wis 
receives  many  letters,  asking  for 
specific  data  concerning  foreign 
travel,  costs,  etc. 

In  addition  to  the  weekly 
pages,  the  Daily  News  publi^ 
eight  special  travel  sectksu 
throughout  the  year,  each  put 
out  under  the  direction  of  Mrs. 
Lewis. 

And  then,  Lucia  Lewis  scsne- 
how  finds  time  for  a  v^tion 
with  her  husband  and  inv^ 
ably  winds  up  taking  n(^  f® 
another  travel  story,  like  w 
one  she  wrote  last  Spring  w 
received  the  Mark  Twain 
for  her  firsthand  . 

Rothenburg  —  “A  Fairy  TUe 
City  of  Germany.” 
UBLISHER  for  April  30, 


SERVICE 

The  Keystone  of  SepH  Success 

SERVICE  is  a  much  used  and  much  abused  word  that  may  mean  little, 
but  can  mean  much. 

In  Tlie  Sperry  and  Hutchinson  Company,  service  has  been  the  key¬ 
stone  on  which  the  company  has  built  in  64  years  the  nation's  largest 
and  only  nationwide  stamp  plan. 

SERVICE  at  S&H  Encompasses: 

Good  Service  to  Stamp  Savers  that  makes  possible  easy  and  prompt 
redemption  of  S&H  Green  Stamps  wherever  they  live  in  the  U.S.A. 

Through  625  redemption  centers,  conveniently  located  in  every  state, 
and  nine  large  and  strategically  placed  warehouses,  S&H  Green  Stamp 
savers  redeem  their  filled  books  of  stamps  for  quality  merchandise,  in 
person  or  by  mail. 

Good  Service  to  Merchants  and  Service  Stations  which  use  S&H 
Green  Stamps  to  boost  volume  and  profits.  Through  national  and  local 
advertising,  sales  aids  and  ever-active  interest,  S&H  helps  the  business 
of  its  licensees  to  grow  and  prosper. 

Good  Service  to  the  Economy  of  Each  Community  and  Area 
S&H  Serves.  Purchases  of  quality  home-state  products  .  .  .  active  par¬ 
ticipation  in  civic  affairs  .  .  .  state  and  local  taxes  .  .  .  payrolls  of 
employees  at  S&H  redemption  centers  ...  all  contribute  to  community 
progress. 

Truly,  SERVICE  TO  ALL  has  been 
and  will  continue  to  be  the  keystone  of  S&H  success 

This  message  is  presented  for  your  information  by 
The  Sperry  and  Hutchinson  Company,  114  Fifth  Avenue,  New  York  11,  New  York 
S&H  pioneered  64  years  ago  in  the  movement  to  give  trading  stamps  to  consumers  as  a  discount  for  paying  cash. 
S&H  Green  Stamps  are  currently  being  saved  by  millions  of  consumers. 
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WALTER  SUFT  (lelf),  Phoenix  Republic  &  Gaxetfe,  observes  judges 
Warren  Krause,  publisher  of  the  Arizona  Guide,  and  John  Hildreth, 
publisher  of  Arizona  Homes  judging  the  circulation  promotion  classifi¬ 
cation. 

program,  “Beware  of  Strang- 


BERGEN  EVENING  RECORD  (Hackensack,  N.J.)  took  first  pi.ei  ht 
Circulation  Promotion  with  their  complete  "Carrier  Salas  PromotiM 
Program."  Certificate  winners  were  the  Riverside  (Cal.)  Press- Entarprin 
and  the  Pasadena  (Cal.)  Independent  Star-News  in  the  under-100,000 
circulation  group. 


E  &  P  Awards 

{Continued  from  page  25) 

the  Louisville  Courier- Journal 
and  Times  for  their  student 
essay  contest  on  “How  Forest 
Conservation  Benefits  My  Com¬ 
munity.” 

Public  Relations,  Newspapers 
with  under  100,000  Circulation 

FIRST  PRIZE  —  to  the 
Bangor  (Me.)  yiews  for  a  year¬ 
long  celebration  of  the  125th 
Anniversary  Celebration  of  the 
city,  coinciding  with  the  anni¬ 
versary  of  the  new'spaper  and 
climaxed  with  an  anniversary 
edition. 

Certificates  of  Merit  to:  The 
Lansing  (Mich.)  State  Journal, 
for  their  annual  Youth  Talent 
Exhibit  and  Science  Fair,  and 
to  the  Salt  Lake  City  Deseret 
News,  for  their  child  safety 


Research  —  Newspapers  with 
Over  100,000  Circulation 

FIRST  PRIZE— to  the  Phila¬ 
delphia  Inquirer,  for  their  “Con¬ 
tinuing  Study  of  Buying  Ex¬ 
pectations  and  Product  Use,”  a 
study  conducted  by  the  Sind- 
linger  &  Co.,  Inc.  for  the  In¬ 
quirer,  designed  to  measure  cur¬ 
rent  and  forecast  future  antici¬ 
pated  consumption  of  a  variety 
of  products  and  brands. 
Certificates  of  Merit  to:  The 
Richmond  Times  Dispatch  and 
News  Leader  for  their  study, 
“The  Climate  of  Persuasion,” 
and  to  Scripps-Howard  News¬ 
papers  for  their  “Basic  Re¬ 
search”  program. 

Research  —  Newspapers  with 
Under  100,000  Circulation 
FIRST  PRIZE  —  to  the  Pon¬ 
tiac  (Mich.)  Press,  for  research 
study,  “Newspaper  Home  Cov¬ 


erage  Study  of  the  Pontiac, 
Michigan  Area,”  conducted  in 
consultation  with  the  Advertis¬ 
ing  Research  Foundation,  Inc., 
by  Benson  &  Benson,  Inc. 

The  Judges 

Judges  for  the  competition  in¬ 
cluded  the  following:  National 
advertising  promotion:  Mert 
Reade,  advertising  director.  Val¬ 
ley  National  Bank;  Ivan  Shun, 
Advertising  Counselors  of  Ari¬ 
zona;  Reese  Turner,  president, 
Reese  Turner  &  Associates;  Wil¬ 
liam  McKay,  Scantlin  Co.;  Sher¬ 
man  Payne,  advertising  man¬ 
ager,  Arizona  Public  Service 
Co.;  Samuel  Henry,  advertis¬ 
ing  director.  First  National 
Bank  of  Arizona;  John  Red- 
field,  president.  Advertising 
Club  of  Phoenix. 

Retail  advertising  promotion: 
Donald  Poarch,  advertising  di¬ 
rector,  Diamond’s  Department 


Store;  Philip  Hodge,  advertis¬ 
ing  manager,  Hanny’s;  Robert 
King,  advertising  director.  Gold- 
water’s. 

Circulation  Promotion:  War¬ 
ren  Krause,  publisher,  Arwnu 
(iiiide;  Dwight  Koppes,  pub¬ 
lisher,  The  Arizonian;  John  Hil¬ 
dreth,  publisher,  Arizona  Hornet. 

Classified  Promotion:  Thomas 
Jessup,  realtor;  William  Wad- 
dous,  assistant  general  manager. 
Rudolph  Chevrolet;  David  Me- 
Cutcheon,  McCutchen  and  Pat¬ 
ton. 

Public  Relations:  Jack  Wil¬ 
liams,  co-owner,  radio  station 
KOY  and  former  mayor  of 
Phoenix;  Carl  Sauer,  president. 
American  Institute  of  Foreign 
Trade;  Kenneth  Michael,  man¬ 
ager  of  community  relations. 
General  Electric  Co. 

Research:  Dean  Glenn  Over¬ 
man,  Arizona  State  University; 

{Continued  on  page  78) 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 

iHVMtlgate  the  developmente 
that  are  taking  place  —  In- 
oreaaed  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
eucceesee  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $600,000,000  Invested 
In  Australia. 

To  ksap  In  touch  with  markstlng, 
advertising,  publishing  and  graphic 
arts  In  Australia  read 


\HEWSPAPERNEWS 


PmkUmnmd  t  ,■  I  jkd  AWARD  WINNING  ADS  in  the  Trade  Paper  classi- 

*  *  ^  fieation  for  newspapers  with  over  100,000  circulation. 

Aanual  Sabseriptioo  to  U.  S.  58  Pirst  prize  to  Los  Angeles  Times  (lower  left);  Certifi- 
1$  HnmWtne  St.,  Sydney,  Aestrollo  cates  of  Merit  to:  Wall  Street  Journal  and  New  York 

Times  ads. 


ROCKET  THEME  wins  first  place  in  trade  P«P^ 
cation  for  newspapers  with  under- 1 00,000  circuM^ 
San  Bernardino  Sun  and  Telegram  (bottom) 

(Cal.)  Press  and  Enterprise  and  Pasadena  (C****. 
pendent  Star  News  were  Certificate  of  Merit  winssft 

EDITOR  at  PUBLISHER  for  April  30,  I’* 


THINK 


54.4^ 


of  the  number  of  press  units*  used  by  the  first  10  U.  S.  dailies  in 
O  order  of  circulation  (total  8,408,000  circulation)**  are  made  by  HOE! 
Nearest  number  of  competitor  units  32.8%. 


42.7 


40.2 


38.7 


43.6 


O/  of  the  number  of  press  units  used  by  the  first  50  U.  S.  dailies  in 
/O order  of  circulation  (total  22,665,000  circulation)  are  made  by  HOE! 
Nearest  number  of  competitor  units  38.8%. 


fo  in  order  of  total  advertising  lineage  (total  1,929,046,470  lines) 
are  made  by  HOE !  Nearest  number  of  competitor  units  36.5%. 


border  of  total  advertising  lineage  (total  1,235,482,690  lines) 
are  made  by  HOE !  Nearest  number  of  competitor  units  3If.7%. 


O/  of  the  number  of  press  units  used  by  the  first  50  U.  S.  evening  papers  in 
/O  order  of  total  display  advertising  lineage  (total  919,978,735  lines) 
are  made  by  HOE !  Nearest  number  of  competitor  units  29.8%. 


THINK 


. . .  no  matter  how  you  look  at  the  facts,  it  is  obvious  that  there  are  many  good  reasons 
why  so  many  of  America’s  leading  U.  S.  dailies  turn  to  HOE  for  presses. 

Why  not  look  into  the  COLORMATlCf  —  the  revolutionary  new  press  unit  that  fulfills  the  promise 
of  the  future  TODAY  ! 


<s.co.y/ee. 


*Numb«r  of  uniU'Kditor  A  l*ubli»h«r  YMr  Book 
**t*irculat»on-St«nd«rd  Kato  and  Data 
I  Tradomark 


910  lest  IStth  Sfre«t,  New  Yeric  54,  N.Y. 

SALES  OTFICES:  NEW  YORK  •  BOSTON  •  CHICAGO  •  SAN  FRANCISCO  •  DALLAS  •  MIAMI 


E  &  P  Awards 

(Continued  from  page  76) 


David  Robinson,  research  con¬ 
sultant;  Stanley  Womer,  Fiesta 
Foods  Corporation  president. 
Officiating  at  the  judging  with 
Mr.  Hauph  were  Walter  Suft, 
assistant  promotion  manager, 
Phoenix  Republic  &  Gazette; 
and  George  E.  Wilt,  promotion 
director.  Editor  &  Publisher. 


Additional  Promotion  Awards 
on  Page  80 


RETAIL  ADVERTISING  PROMOTION  entries  get  a 
thorough  examination  by  Phoenix  department  store  ad 
managers  Philip  Hodge,  Donald  Poarch,  and  Robert 
King.  George  Wilt,  EDITOR  &  PUBLISHER,  checks  their 
scoring. 


AD  CLUB  PRESIDENT  John  Redfield  (right)  flip,  tk, 
pages  of  a  national  advertising  presentation  for  ftllee 
judges  Samuel  Henry,  advertising  director  of  the  Fim 
National  Bank  of  Phoenix  and  Sherman  Payne,  adver¬ 
tising  manager  of  Arizona  Public  Service  Compeey. 


vii  »<*>" 


TOP  HONORS  in  the  direct  mail  classification  for  papers  over  100,000 
went  to  the  Boston  Record-American  (bottom  of  photo).  Certiflcatos 
of  Merit  to  the  Wall  Street  Journal  and  the  New  York  Times. 


PRIZE-WINNING  PRESENTATIONS  in  the  over-100.000  class  include 
plaque-winning  magazine  presentation  from  the  Atlanta  (Ge.)  Joureel 
and  Constitution,  and  Certificate  of  Merit  winners  Chicago  Tribuet 
and  Los  Angeles  Mirror-News. 


Deliberating  over  research  classification  entries  are  Dean 
Glenn  Overman,  Arizona  State  University,  and  David 
Robinson,  research  consultant  to  station  KPHO,  Phoenix. 


CLASSIFYING  THE  CLASSIFIED  PROMOTION  are 
judges  Thomas  Jessup,  William  Waddous  and  David 
McCutcheon. 

EDITOR  8C  PUBLISHER  for  April  30,  19(0 
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Don’t  be  bamboozled  by  boxcar  figures!  Only  366  ad  agencies 
placed  more  than  $25,000  in  newspaper  advertising  last  year!  What’s 
more,  don’t  let  anybody  kid  you  about  the  influence  of  E&P’s  reader- 
ship.  Top-drawer  agency  guys  tvho  depend  on  Editor  &  Publisher  as 
their  “primary  source  of  information  about  the  newspaper  industry*” 
placed  over  $682-million  in  newspaper  space  last  year.  That’s  91% 
of  the  total  national  new.spaper  advertising  dollar!  That’s  a  mighty 
splendiferous  audience  for  any  paper’s  promotion. 

Why  do  they  read  E&P?  Because  it’s  the  only  publication  devoted 
exclusively  to  complete  coverage  of  the  business  .  .  .  your  business 
— newspapers!  Every  page  of  every  issue  is  about — and  for 
newspapers.  Nobody  but  nobody  can  match  that  statement.  Not 
even  Gimbels.  That’s  why  for  more  than  75  years  E&P  has  been 
the  number  one  promotion  medium  for  the  newspaper  industry. 
We’d  like  to  have  you  aboard. 


Primary  promotion  medium  for  the  newspaper  industry. 

TIMES  TOWER  •  1475  BROADWAY  •  NEW  YORK  36.  N.  Y. 

says  Joe  Hartigan,  senior  vice  president  and  board  vice-chairman  of  the  Campbell-Ewald  Company. 


RESEARCH  PLAQUES  were  won  by  fhe  Philadelphia  Inquirtr  for 
"Continuing  Study  of  Product  Use  and  Consumer  Buying  bp«ct*ho« 
(bottom  of  photo),  and  The  Pontiac  (Mich.)  Press  for  their  "Ntwsp«f«r 
Home  Coverage  Study"  (upper  right).  Certificate  of  Merit  winnariwtra 
the  Richmond  (Va.)  Times  Dispatch  and  News-Leader,  and  the  Scrippi- 
Howard  Newspapers. 


E  &  P  Awards 

(Continued  from  page  78) 


■jgf' 


CARTOON-COVER  FOLDER  takes  top  honors  for  under- 
100,000  circulation  newspapers  in  the  direct  mail  classifi¬ 
cation  for  the  Albuquerque  Journal  and  Tribune.  "Food 
for  Thought"  piece  wins  a  Certificate  of  Merit  for  the 
Beaumont  Enterprise  and  Journal.  "How  big  is  Calgary" 
is  Merit  Certificate  winner  from  the  Calgary  (Alberta) 
Herald. 


HOUSE  AD  CAMPAIGN  with  outstanding  artteekt*^ 
honors  in  Classified  Promotion  for  papers  with  Imi  fliM 
100,000  circulation  for  the  San  Mateo  (CaL)  Tmim. 
Certificate  of  Merit  winners  were  the  WBeMaetM 
(N.C.)  Star-News,  and  the  Bloomington  (IR.)  [JfHy 
Pantograph. 


PRESENTATIONS  BY  NEWSPAPER  with  circulation  under-100,000  classi¬ 
fication  was  won  by  the  Pasadena  (Cal.)  Independent  Star  News 
(bottom  left).  Merit  Awards  were  won  by  the  Bradford  (Pa.)  Era  with 
die-cut  oil  well,  and  the  Riverside  (Cal.)  Press  and  Enterprise. 


EASEL  PRESENTATION  "Something  of  Interest  for  Everyone"  took  first 
place  in  the  retail  advertising  promotion  category  for  newspapers  with 
over- 1 00,000  circulation  for  the  Louisville  Courier-Journal  and  Times. 
Certificates  of  Merit  were  won  by  the  Portland  Oregonian  and  Phila¬ 
delphia  Inquirer. 

80 


30-DAY  PROMOTION  CAMPAIGN  earned  a  Rrst  Prize  plaque 
Classified  Advertising  classification  for  newspapers  over  100,000  eW' 
lation,  for  the  Rochester  (N.Y.)  Time«-Union  and  Democrat  h  Ctmwiw 
Certificates  of  Merit  went  to  the  Philadelphia  Bulletin  and  the  Haul"* 
Chronicle. 

EDITOR  ac  PUBLISHER  for  April  30, 


DELTA  AIR  LINES  PRESENTS  THE  CONVAIR  880 


V\  Grid’s  Fastest  Jetliner 


Pure  white,  pure  jet,  pure  luxury  .  .  .  these  are  the  marks  of  the  world’s 
fastest  jetliners.  Delta’s  new  Convair  880’s.  Carrying  84  passengers  in 
superlative  comfort,  the  880’ s  will  make  their  debut  in  May,  augment¬ 
ing  Delta’s  fleet  of  magnificent  Douglas  DC-8  jets  and  increasing  the 
number  of  cities  served  by  Delta  with  pure  jets  from  eight  to  eighteen 
in  the  United  States  and  the  Caribbean. 


PoucereJ  by  General  Electric 


STANTON  SAYS 


CBS  Press  Critique 
Will  Be  Constructive 


Bv  Gordon  White 


Roy  L  Mahon 
Wisconsin  State  Journal 


Norman  Isaacs 
Louisville  Times 


GULF  PRESS  CONFERENCE 


A  service  of  Gulf  Oil  Corporation  in  the  cause 
of  creating — through  the  facts  as  we  see  them 
— a  fuller  understanding  of  the  oil  industry. 


10 


a  fair  price? 


Is  ^1  million  a  mile 


That’s  what  you’ll  be  paying,  through  your  government,  to  build  the  new 
interstate  highway  system  by  1 976.  Some  $40  billion  for  41,000  miles.  It 
is  probably  history’s  greatest  public  works  project.  It  will  benefit  the 
economy  and  promote  national  defense.  But  $40  billion  is  a  lot  of  money. 
If  the  costs  are  not  being  fairly  shared — and  if  your  dollars’  value  is  not 
being  fully  realized — you  should  know  about  it. 


Q,  Wasn't  that  $40  billion  figure  some¬ 
what  lower  at  the  start? 

A.  Some  SI  2.4  billion  lower.  The  Feder¬ 
al-Aid  Highway  Act  of  1956  asked  S27.6 
billion  for  40,000  miles.  Of  this,  90% 
was  to  come  from  a  Federal  Highway 
Trust  Fund,  10%  from  the  States.  But 
two  years  later  the  cost  was  S40  billion. 

Q.  That’s  a  mighty  big  boost.  What  was 
the  reason  for  it? 

A.  In  some  part,  it  was  the  addition  of 
1,000  miles  of  roadway.  For  the  most 
part,  however,  it  was  the  sharply  raised 
cost  estimates  of  the  states  through  which 
the  system  passes.  The  states,  you  see, 
pay  all  costs,  then  seek  a  90%  repayment 
from  the  Trust  Fund. 

Q.  Where,  specifically,  are  all  the  dollars 
coining  from? 

A.  Under  the  1956  law,  the  federal  gaso¬ 
line  tax  covered  80%  of  the  costs.  Other 
road-user  levies  would  make  up  the  rest. 
But  when  Washington  raised  the  gas  tax 
from  3^  to  dfi  a  gallon  last  October,  it 
abo  raised  gasoline's  share  of  the  cost  to 
about  85%.  This  percentage  is  to  hold 
until  the  boost  ends  June  30,  1961. 
Then,  other  vehicle  levies  will  fill  the  gap. 
In  short,  the  road  user  is  footing  the 
whole  bill. 

Q.  Isn't  that  as  it  should  be? 

A.  If  the  new  system  were  meant  simply 
»s  a  motoring  convenience,  yes.  But  the 
highway  bill  was  passed  principally  for 
its  national  defense  and  overall  economic 
values.  It  will  help  the  military  move 


men  and  materials  quickly.  It  will  stimu¬ 
late  industrial  complexes,  lift  land  values, 
open  up  new  tax  sources.  So  it  would 
seem  defense  and  general  funds  should 
also  help  finance  the  highway  project. 

Q.  Will  the  road-user  taxes  you  mentioned 
cover  the  cost? 

A.  They  could— with  two  big  “ifs” :  first, 
if  costs  don't  rise  any  more  and  second, 
if  the  road-user  revenues  are  earmarked 
for  the  program. 

Q.  Let’s  look  at  the  first  “if.”  Is  an¬ 
other  cost  rise  likely? 

A.  The  facts  certainly  suggest  so.  Re¬ 
member  that,  only  two  years  after  the 
original  estimates  were  computed,  the 
costs  had  already  risen  by  45%. 

Q.  You  suggest,  then,  that  we’re  not  get¬ 
ting  good  dollar  value? 

A.  Some  of  us  think  not.  Bureau  of  Pub¬ 
lic  Roads  officials  have  said  that  mini¬ 
mum  BPR  standards  were  beingexceeded 
and  that  plush  design  may  be  adding  to 
cost.  And  Virginia’s  Senator  Harry  F. 
Byrd  wrote  these  words  to  the  Secretary 
of  Commerce,  “On  the  basis  of  the  kind 
of  experience  we  have  had  with  the  inter¬ 
state  system  to  date,  it  is  not  difficult  for 
me  to  foresee  costs  rising  to  a  point  in 
excess  of  $50  billion  by  1975.'' 

Q,  You  also  suggested  that  all  road-user 
revenues  are  not  going  to  the  highway 
fund.  Isn’t  that  true? 

A.  Unfortunately.  In  1959,  the  federal 
government  collected  $3.6  billion  in  road- 
user  taxes — mainly  on  gasoline.  Of  this. 


39^0 — $1.4  billion — was  turned  over  to 
Treasury's  general  fund.  Some  states  also 
divert  road  tax  revenues.  In  27,  constitu¬ 
tions  forbid  this.  But  in  1958,  $303,326-, 
000  was  diverted.  That’s  6.5%  of  $4.7 
billion  taken  in. 

Q.  If  the  taxpayer  pays  anyway,  what’s 
wrong  with  present  financing? 

A.  It’s  unfair  two  ways.  First,  the  road 
user — mainly  the  motorist — is  paying  for 
more  than  the  roads.  He's  footing  a  huge 
bill  for  national  defense  and  economic 
development  which  should  be  paid  from 
other  funds.  Consider  this:  at  the  De¬ 
fense  Department’s  suggestion,  bridges 
over  the  system  are  to  be  raised  from  14 
to  16  feet  so  that  missile-carrying  trucks 
can  pass.  This  will  add  roughly  $  I  billion 
to  the  highway  bill — but  nothing  to  mo¬ 
toring  convenience. 

Q>  And  what  do  you  see  as  the  second 
wrong  we  face? 

A.  Present  practices  are  pushing  gaso¬ 
line  taxes — and  thus,  gas  prices — unnec¬ 
essarily  high.  They’ve  caused  two  tax 
hikes  already.  Iff  in  1956  and  1^  in  1959. 
(Taxes  now  take  nearly  50%  of  the  pump 
price.)  And  Washington  is  now  asking 
another  Viff.  If  all  the  road-user  revenues 
had  gone  into  the  highway  fund,  last 
year's  10  rise  in  gasoline  taxes  wouldn't 
have  been  necessary. 

Q.  What  do  you  think  we  should  do  to 
right  these  wrongs? 

A.  Simply  beconsistent.  The  government 
shouldn't  have  it  both  ways.  If  it’s  wrong 
to  divert  general  funds  to  highways,  it’s 
also  wrong  to  divert  highway  revenues  to 
the  general  fund.  We  should  bring  de¬ 
fense  and  general  funds  into  the  program 
and  earmark  all  road-user  revenues  for 
it.  We  must  naturally  see  to  it  that  no 
waste  creeps  in. 

We  welcome  further  questions  andcomment. 

Please  address  them  to  Gulf  Oil  Corp., 

Room  1300,  Gulf  Bldg.,  Pittsburgh  30,  Pa. 


FEDERAL  LAWS 


Publishers  Alerted 
To  Antitrust  Bills 


Two  matters  before  Congress 
in  regard  to  antitrust  laws  are 
called  to  the  attention  of  pub¬ 
lishers  by  the  ANPA  Federal 
Laws  Committee. 

One  is  a  bill  introduced  by  a 
New  Jersey  congressman 
(Thompson)  at  the  request  of 
the  National  Federation  of  In¬ 
dependent  Business.  This  would 
bar  corporate  officers  convicted 
of  violating  the  antitrust  laws 
from  serving  directly  or  in¬ 
directly  in  their  jobs  for  at  least 
one  year. 

According  to  ANPA  General 
Counsel  Elisha  Hanson,  that  bill 
could  be  construed  to  apply  to 
newspaper  executives  who  may 
be  convicted  of  antitrust  law  vio¬ 
lations,  the  same  as  all  other 
executives  engaged  in  business 
and  subject  to  such  proceedings. 

If  the  Thompson  bill  became 
law,  Hanson  states.  Courts 
might  construe  it  to  apply  to  all 
anti-trust  proceedings,  although 
it  is  believed  the  bill  would  apply 
only  to  convictions  in  criminal 
cases  and  not  to  judgments 
rendered  in  civil  proceedings. 

Hanson  pointed  out,  however, 
that  it  is  optional  with  the  De¬ 
partment  of  Justice  whether  to 
proceed  in  civil  proceedings  or 
in  a  criminal  proceedings,  or 
both  civil  and  criminal. 

Pre-Merg^  Notification 

Bill  S.  442  by  Senators 
O’Mahoney  (Wyo.)  and  Ke- 
fauver  (Tenn.)  would  require 
that  Government  be  given  60 
days  advance  notice  of  merger 
plans  by  corporations  or  firms 
with  combined  assets  of  $10 
million  or  more.  Exempt  would 
be  banks,  bank  holding  com¬ 
panies,  insurance  and  trust  com¬ 
panies,  and  mergers  where  stock 
transfer  involved  is  worth  less 
than  $2  million,  but  not  news¬ 
papers. 

Bill  is  now  in  Senate  Judiciarj’ 
Committee  after  approval  by 
Senate  Anti-Trust  Subcommittee 
May  7,  1969. 

With  one  exception.  Bill  S. 
442  is  similar  to  Bill  H.R.  2325 
by  Rep.  Celler  (N.  Y.),  referred 
to  House  Judiciray  Committee 
which  has  not  yet  scheduled 
hearings.  The  exception: 

Bill  S.  442  provides  for  man¬ 
datory  notification  to  Attorney 
General  and  Federal  Trade  Com¬ 
mission  when  either  acquiring 
corporation  or  acquired  firm  is 
engaged  in  interstate  commerce. 
Bill  H.R.  2325  provides  that 
both  parties  would  have  to  be 


engaged  in  interstate  commerce 
before  advance  notice  require¬ 
ment  becomes  effective. 

Pres.  Eisenhower  in  his  Bud¬ 
get  Message  to  Congress  Jan.  18 
repeated  his  recommendation 
made  in  1959  that  large  com¬ 
panies  inform  anti-trust  author¬ 
ities  of  merger  plans  before  they 
have  been  consummated. 

Morse  Resolution 

Senate  has  not  yet  acted  upon 
S.  Res.  271  by  Sen.  Morse  (Ore.) 
which  would  authorize  its  Labor 
Committee  to  investigate  activi¬ 
ties  of  newspaper  publishers  in¬ 
volved  in  labor  disputes  with 
employees,  employment  of 
“strikebreakers,”  and  its  effect 
on  collective  bargaining. 

Strike  insurance  by  publishers 
would  also  be  investigated  but 
not  the  strike  defense  funds  set 
up  by  many  unions,  including 
those  in  the  newspaper  business. 

Two  bills  are  in  Congress  to 
amend  the  Employment  Act  of 
1946.  They  are  Bill  S.  2382  by 
Sen.  Clark  (Pa.),  and  Bill  H.R. 
6263  by  Rep.  Reuss  (Wis.).  Both 
bills  would  require  public  hear¬ 
ings  before  price  increases  could 
go  into  effect  in  basic  industries 
dominated  by  a  small  number  of 
companies,  and  in  cases  where 
an  industry  claims  it  could  not 
absorb  wage  increases  without 
increasing  prices.  This  might 
conceivably  apply  to  newspapers. 

Right  to  Strike  and  Picket 

Newspapers  planning  new* 
construction,  alterations,  re¬ 
pairs,  remodelling  or  painting  of 
existing  plant  facilities  will  be 
interested  in  Bill  H.R.  9070  by 
Rep.  Thompson  (N.  J),  which 
has  been  reported  favorably  by 
the  House  Labor  Committee. 

Bill  would  make  legal  a  strike 
of  construction  workers  belong¬ 
ing  to  any  one  of  several  unions 
engaged  on  any  project  handled 
by  one  or  more  general  contrac¬ 
tors  or  subcontractors  engaged 
by  them.  Picketing  would  also 
be  legal  under  Bill,  even  though 
it  might  affect  employers  or  their 
employees  belonging  to  unions 
other  than  the  one  in  dispute. 

Identical  bill  in  Senate  is  S. 
2643  by  Sen.  Kennedy  (Mass.) 
and  eight  other  Senators :  Kuchel 
(Calif.);  McNamara  (Mich.); 
Young  (Ohio);  Carroll  ((k»lo.); 
Douglas  (Ill.);  Engle  (Calif.); 
McCarthy  (Minn.);  Prouty 
(Vt.). 

Bill  S.  2780  by  Sen.  Hennings 


(Mo.)  proposes  to  amend  Ad¬ 
ministrative  Procedure  Act  to 
prevent  secrecy  of  non-security 
information. 

We  can  expect  Government 
departments  and  agencies  to  ex¬ 
press  strong  opposition  to  the 
bill;  Government  agencies  gen¬ 
erally  are  opposed  to  any  at¬ 
tempts  to  open  up  information  to 
the  public  concerning  tbeir  activ¬ 
ities  beyond  what  they  want  in 
the  way  of  publicity. 

The  House  Government  Infor¬ 
mation  Subcommittee  headed  by 
Rep.  Moss  (Calif.),  has  com¬ 
pleted  a  list  of  all  Federal  laws 
which  the  Government  uses  as 
authority  to  withhold  informa¬ 
tion.  Uncovered  were  more  than 
150  statutes  ranging  from  laws 
protecting  military  information 
to  a  law  imposing  secrecy  on 
peanut  statistics. 

The  committee:  M.  W.  Armi- 
stead  III,  Don  Anderson,  Mayn¬ 
ard  R.  Ashworth,  Hugh  N.  Boyd, 
Sevellon  Brown,  III,  David  R. 
Daniel,  J.  F.  Fitzpatrick,  J.  D. 
Gortatowsky,  Lee  Hills,  John  T. 
Jones,  Jr.,  William  W.  Knight, 
Peter  Miller,  R.  B.  Miller  Eu¬ 
gene  C.  Pulliam,  John  M.  Tapers, 
Carter  H.  White. 

• 

R.  C.  Vance  Estate 
Exceeds  $  Million 

New  Britain,  Conn. 
Robert  C.  Vance,  the  late  edi¬ 
tor  and  publisher  of  the  New 
Britain  Herald,  left  an  estate 
valued  at  $1,319,065. 

Under  terms  of  the  will,  filed 
for  probate,  the  estate  will  be 
placed  in  trusts  after  being  di¬ 
vided  into  two  parts.  The  net 
income  of  the  first  trust  goes  to 
his  widow,  Mrs.  Arlene  Dorothy 
Story  Vance.  Upon  her  death, 
the  income  goes  to  the  Vances’ 
daughter,  Joanne.  If  Joanne  dies 
childless,  the  principal  will  go  to 
the  Robert  C.  Vance  Foundation, 
Inc. 

As  for  the  second  trust,  the 
net  income  also  goes  to  Mr. 
Vance’s  widow,  but  she  has  full 
power  to  bequeath  the  entire 
principal  in  her  will. 

The  estate  includes  holdings 
in  the  Herald  Publishing  Co. 

• 

McGill  Gels  Award 

Cambridge,  Mass. 
Ralph  McGill,  editor  of  the 
Atlanta  (Ga.)  Constitution,  is 
the  recipient  of  the  1960  Lauter- 
bach  Award  “for  distinguished 
service  in  the  field  of  civil  liber¬ 
ties.”  The  citation  was:  “A  dedi¬ 
cated  journalist,  undaunted 
against  demagogpiery,  unfailing 
in  patience,  unstinting  in  con¬ 
stant  striving  for  the  basic 
rights  of  all  Americans.”  The 
presentation  was  made  at  a 
luncheon  of  the  Nieman  Fellows 
;  at  Harvard,  April  25. 

EDITOR  ac  P 


ANPA  Now  Has 
847  Menil)ers 

Since  the  1959  ANPA  conwii. 
tion,  15  newspapers  wereeleetai 
to  membership,  one  resigned,  wif 
suspended  publication, 
merged  with  others  and  onen^ 
dropped. 

Total  membership  at  the  I960 
convention  stood  at  847  nevs 
papers,  compared  with  846  Ian 
year. 

New  Member* 

Merced  (Calif.)  Bun-Star 
Jacksonville  (Fla.)  Journal 
Moultrie  (Ga.)  Observer 
Nyack  (N.  Y.)  Journal  Nttt 
Asheville  (N.  C.)  Citizen  and 
Times 

Corvallis  (Ore.)  Go«((. 
Times 

Ambridge-Aliquippa  (Pa.| 
Beaver  County  Times 

Beaver  (Pa.)  Beaver  Cousin 
Times 

Bristol  (Pa.)  Courier 
Levittown  (Pa.)  Times 
Levittown  (Pa.)  Times  oi 
Burlington  County,  N.  J. 
Brandon  (Man.)  San 
Winnipeg  (Man.)  Tribune 
St.  Catherines  (Ont.)  Stasii 
(ird 

Resigned 

Emporia  (Kas.)  Gazette 
Lynn  (Mass.)  TelegramrNeti 
( Later  bought  by  member  Lt/ne 
/  tern.) 

Laconia  (N.  H.)  Citizen 
Canandaigua  (N.  Y.)  Me*- 
senger 

New  Kensington  (Pa.)  Di*- 
patch 

Ridgway  (Pa.)  Record 
Ottawa  (Ont.)  Journal 

Suspended  PubUcation 

Saratoga  Springs  (N.  Y.) 
Su ratogian 

Merged 

San  Francisco  (Calif.)  Call- 
Bulletin  with  San  Franeix" 
(Calif.)  News 
Newburgh  (N.  Y.)  New  with 
Beacon  (N.  Y.)  News 
Cleveland  (Ohio)  News  with 
Cleveland  (Ohio)  Press 
Columbus  (Ohio)  Cttumwith 
Columbus  State  Journal 
Zanesville  (Ohio)  Times  Re¬ 
corder  with  Zanesville  Siffsai 

Dropped 

Jersey  Shore  (Pa.)  Herald. 

• 

Hoe  Salesman  Killed 

MocKSvnxB,  f- 
Clarence  Ray  Stafford,  s»|®' 
man  for  R.  Hoe  &  Ca  at  Hi?h 
Point,  was  killed  in  an  autoW’- 
bile  accident  near  here  April  Is- 
He  was  36. 

UBLISHER  for  April  30,  «9« 


Looking  -for 
eye-catching 


Serving  thirteen  western  states  in¬ 
cluding  several  National  Parks  has 
made  it  possible  for  Union  Pacific 
to  accumulate  a  storehouse  of 
photos  covering  scenic  areas  .  .  . 
agricultural,  industrial  and  rail 
transportation  activities. 

Both  8  X  10  B&W  glossies  and 
color  transparencies  are  available 
for  picture  liter’s  use  at  no  charge. 
Just  let  us  know  what  you  want. 
(See  address  below.)  If  we  can 
meet  your  requirements,  we’ll  give 
you  quick  service. 

Also — if  planning  a  trip  through 
the  West — we’ll  be  glad  to  be  of 
assistance.  We  have  offices  from 
coast  to  coast.  Or  write  us  direct. 


UNION  PACIFIC 

Department  of  Public  Relations 
1416  Dodge  Street 
Omaha  2,  Nebraska 


NEWSPRINT 


Snowflake,  Ariz.  for  newsprint 
and  kraft. 


Mills  Inadequate 
For  1965  Demand 

A  record  high  newsprint  con-  Garden  State  Paper  Co.,  Inc., 
sumption  in  1959  supports  the  sponsored  by  Richard  B.  Scud- 

ANPA  position  that  there  is  a  der,  publisher  of  Newark  (N.J.)  n  •  r  *  a*  t  u 

definite  need  now  for  considera-  News,  will  construct  a  de-inked  hast  St.  Jo  n. 


(^nada 

Alberta  West  Forest  Products 
Corp.,  is  considering  a  news¬ 
print  mill  in  vicinity  of  Edmon¬ 
ton,  Alberta.  No  announcement 
has  been  made  as  to  start  of 
construction. 

Rothesay  Paper  Corp.  pro¬ 
poses  to  build  a  $30  million 


tion  of  greater  production  to 
meet  increased  consumption 
over  the  years. 

Statistics  show  that  our  news¬ 
print  studies  are  well  on  target 
projecting  anticipated  consump- 


N.B.  Project  is  expected  to  get 
under  way  sometime  this  year. 


newsprint  mill  in  New  Jersey, 
but  details  have  not  been 
announced. 

MacMillan,  Bloedel  and  Powell 
River  Co.,  is  studying  a  mill 

, _ ^ _ ^  _ ^ _ ^  project  in  Arizona  with  60,000 

tion  and  need  for  additional  ton  annual  capacity.  Project  ized  $1,760,000  outlay  on  capital 
production.  was  initiated  by  Powell  River  improvements  at  Millinocket 

There  was  no  intention  by  the  Co.,  before  merger  with  Mac¬ 
Millan  &  Bloedel. 

Noralyn  Paper  Mills  Inc.  re¬ 
ports  it  will  construct  $40 
million  mill  at  Baton  Rouge,  La. 
for  production  of  newsprint 
Southern  hardwood.  Eventual 


late  Dr.  Charles  W.  Boyce, 
author  of  the  three  ANPA 
studies,  to  indicate  that  at  the 
end  of  each  year  the  exact  pro¬ 
duction  and  the  exact  consump¬ 
tion  would  be  in  balance  with 


Improvement  Project.*> 
United  Stales 

Great  Northern  Paper  author¬ 


Mill. 

St.  Croix  Paper  Co.  plans 
modernization  facilities  includ¬ 
ing  rebuilding  No.  1  paper 
machine  and  possibily  No.  2 
machine. 


projections.  Dr.  Boyce  made  it  daily  newsprint  production 


clear  that  he  was  indicating 
trends  only.  ANPA  is  gratified 
at  the  accuracy  of  his  prog¬ 
nostications. 

ANPA  has  another  study 
under  way  now  to  project  con¬ 
sumption  and  production  for 
another  ten  years.  We  believe 
that  study  will  support  the 
position  ANPA  has  token  over 
the  years  that  there  must  be 
additional  production  if  we  are 
to  avoid  future  shortages  which 
in  the  past  have  proved  so  dis¬ 
astrous  both  to  consumer  and 
producer.  We  are  delighted  that 
the  well-known  economist  in  the 
paper  and  pulp  field.  Dr.  Louis 
T.  Stevenson,  will  make  this 
study. 

Our  Newsprint  Study  of 
April  24,  1957,  “Newsprint — A 
Forward  Look  to  1965,”  fore¬ 
casts  U.S.  demand  for  newsprint 
by  1965  of  8,600,000  tons; 
8,000,000  tons  to  be  consumed 
by  newspapers  and  600,000  tons 
for  other  users. 

Newsprint  Mill  Projects 

While  there  are  a  number  of 
North  American  newsprint  mill 
projects  and  mill  improvement 
programs  in  various  stages,  they 
are  not  enough  to  meet  the  de¬ 
mand  by  1966.  List  follows: 

United  States 

Anglo-Southern  Paper  Corp., 
associated  with  Anglo-Canadian 
Pulp  &  Paper  Mills  Ltd.,  in 
Quebec,  will  construct  a  $60 
million  pulp  and  newsprint  mill 
near  Texarkana  on  the  Texas- 
Arkansas  border.  No  date  an¬ 
nounced  for  construction. 

Crown  Zellerbach  Corp.  is  in¬ 
vestigating  a  mill  in  Denver, 
Colo,  area  to  supply  customers 
in  the  Rocky  Moimtoin  States. 


would  be  400  tons.  Construction 
date  not  set. 

Southern  Land,  Timber  and 
Pulp  Corp.  of  Atlanta,  Ga.  is 
discussing  a  pulp  and  paper  mill 
in  Georgia.  Firm  is  considering 
newsprint. 

Southwest  Forest  Industries, 


Canada 

Anglo-Newfoundland  Develop¬ 
ment  Co.  plans  machine  speed¬ 
up  to  add  60,000  tons  annual 
capacity  to  mill  in  Grand  Falls, 
Nfld.  by  end  of  1962. 

Bowater  Mersey  Paper  Co. 
will  spend  $3.5  million  to  reno¬ 
vate  its  Liverpool,  N.S.  mill  to 


formerly  Southwest  Lumber  be  completed  by  1962. 

Mills,  plans  to  build  a  $40  Donohue  Bros,  plans  $1,250,- 
million  pulp  and  paper  mill  near  000  improvement  program  in- 

TRAFFIC 

Rail  Tieup  Threat  Prompts 
Warning  on  Paper  Stoekpile 


Because  both  sides  in  the 
dispute  between  railroad  work¬ 
ers  and  management  appear  to 
be  unyielding,  the  ANPA  Traffic 
Committee  cautioned  publishers 
to  maintain  newsprint  inventor¬ 
ies  to  protect  against  possible 
suspension  of  rail  service. 

The  committee  expressed 
sympathy  with  the  railroads’  in¬ 
ability  to  gain  legislation  free¬ 
ing  them  from  bureaucratic  con¬ 
trol.  The  report  said,  in  part: 

Some  publishers  were  able  to 
reduce  costs  of  newsprint  de¬ 
livered  to  their  plant  during 
1959  by  using  trucks  for  hauling 
newsprint  from  the  mill  to  their 
plant,  or  else,  getting  a  com¬ 
bination  of  rail-truck,  water- 
truck  and  piggyback  shipments 
— all  of  which  deliver  paper  to 
their  plant  with  a  total  saving 
of  local  unloading  or  trucking 
charges,  or  a  substantial  allow¬ 
ance  from  the  mill  or  railroads 
to  cover  local  costs.  There  are 
indications  that  these  forms  of 
shipment  may  increase. 

The  outlook  for  the  future  of 


railroads  continues  to  concern 
many.  Newspapers  need  rail¬ 
roads.  Despite  the  building  of 
mills  in  new  geographical  areas 
in  the  post-war  era,  most  news¬ 
papers  remain  a  long  distance 
from  mills  that  supply  them 
with  newsprint.  Newsprint  is  a 
bulk  and  heavy  commodity. 
Therefore,  we  are  concerned 
with  the  health  of  the  railroads. 
Little  has  been  done  in  the  way 
of  legislation  to  free  railroads 
from  the  bureaucratic  control 
considered  necessary  when  they 
had  a  virtual  monopoly  on  all 
forms  of  transportation.  There 
have  been  several  studies  made 
with  resultant  recommendations 
to  Congress.  You  might  wish  to 
review  some  of  them  to  see  if 
they  might  justify  your  support. 

The  committee:  John  L.  Blake, 
D.  H.  Boyce,  F.  J.  Byington  Jr., 
Philip  Chandler,  George  E.  Don¬ 
nelly,  R.  George  Kuser  Jr.,  C. 
Thompson  Lang,  Eugene  Mc- 
Guckin  Jr.,  Anton  F.  Peterson, 
Jack  Tarver,  Arthur  C.  Wahl- 
stedt  and  Willard  C.  Worcester. 
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eluding  speed-up  of  m»clu**it 
Claremont  mill. 

Healthy  Financial  ComiitiM 

We  are  pleased  to  not*  ^ 
healthy  financial  condition  of 
the  various  pioducers.  Nua»t. 
ous  reports  indicate  economid 
that  have  been  put  into  effat 
by  a  number  of  producer*  which 
includes  the  handling  of  ^ 
wood;  faster  machines  aai 
many  other  technological  1®. 
provements. 

Over  a  long  period  it  has  bow 
the  established  policy  of  Scandi¬ 
navians  to  sell  newsprint  hen 
and  their  mills  have  bwn  ont- 
standing  in  improving  the 
quality  of  newsprint.  There  hss 
been  increased  production  is 
Sweden  and  Norway  as  well  u 
Finland.  Those  producers  an 
an  important  part  of  our  supply 
picture. 

Production 

North  American  newsprint 
mill  capacity  for  1960  increased 
only  99,513  tons  over  1959,  di¬ 
vided  as  follows:  Canadian  mills, 
90,513  tons;  and  U.S.  milU 
9,000  tons.  TTiis  is  the  smallest 
increase  in  over  a  decade.  North 
American  capacity  increased 
from  6,218,675  tons  in  1950  to 
9,910,681  tons  in  1959,  an  aver¬ 
age  yearly  increase  of 
tons;  Canadian  mills  increased 
229,400  tons;  U.S.  mills, 
tons. 

During  the  1950-1957  period, 
the  yearly  average  operating 
capacity  of  North  American 
mills  ranged  from  94.8%  to 
103.6%,  At  various  times  during 
this  period,  mills  were  unaUt 
to  meet  demand  and  U.S.  news¬ 
papers  were  forced  to  obtain 
newsprint  from  other  sources  at 
exorbitant  prices.  It  was  not 
until  the  1968  recession  that 
North  American  capacity  met 
demand  and  there  was  sufficient 
reserve  capacity  to  give  the 
consumer  a  degree  of  safety. 

Again  it  is  emphasized  that 
publishers  should  give  con¬ 
sideration  to  their  possible 
future  needs  and  the  sources 
from  which  these  needs  will  be 
met.  A  look  to  the  future  and 
steps  to  be  taken  now  to  meet 
that  future  newsprint  demand 
may  serve  to  avoid  the  dis¬ 
astrous  shortage  situations 
which  have  occurred  so  often 
in  the  recent  past  and  vdiid 
brought  prices  to  the  detriment 
of  the  position  of  newspapers. 
• 

Jim  Seybold  Dies 

Dallas,  Tex- 
James  Thayer  Seybold,  43,^ 
sistont  general  manager  f«  ^ 
Texas  Daily  Press  League,  died 
April  22  of  a  heart  attack- A 
native  of  Richmond,  Va.,  be 
joined  the  Press  League  11  y**” 
ago. 
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IIOTONEWSS.N.[tYABmBI 

A  SUPERIOR  PAPER  FOR 
SUPPLEMENTS  AND  SPECIAL  EDITIONS 


Rotonews  S.N.  is  a  premium  paper  of 
unique  quality.  Developed  at  a  cost  ex¬ 
ceeding  one  million  dollars,  it  is  superior 
to  the  traditional  papers  in  its  category.  It 
prints  superbly  on  letterpress,  gravure  or 
offset.  Rotonews  S.N.  offers  an  improved 
formation  and  excellent  color  and  finish. 
You  can  enhance  the  appearance  of  your 
week-end  supplements  or  special  editions 
with  Rotonews  S.N.  It  is  now  available 
for  prompt  delivery  from  ample  capacity. 


ABITIBI  SALES  COMPANY,  LIMITED 

TORONTO,  CANADA 


litibi 


Serviced  in  the  U.S.A.  by 

ABITIBI  SERVICE  INC.  •  NEW  YORK  •  DAYTON  •  CHICAGO 


Abitibi  has  a  quality  newsprint  capacity  of  over 
950,000  tons  annually — the  largest  in  Canada 


TRAFFIC  DEPARTMENT 


Lower  Rail  Rates 
Won  on  Newsprint 


The  trend  now  in  railroad 
rate-making  is  to  attract  busi¬ 
ness,  such  as  newsprint  and 
printing  machinery,  through 
rate  reductions  rather  than  in¬ 
creases,  because  of  the  keen 
competition  among  carriers. 

This  fact  highlighted  the  re¬ 
port  by  R.  A.  Cooke,  manager  of 
the  ANPA  Traffic  Department, 
which  featured  this  information : 

Combined  shipper  and  receiver 
action  resulted  in  the  railroads 
voluntarily  reducing  the  rates 
by  5%  effective  Oct.  1, 1959  from 
eastern  Canada  and  New  Eng¬ 
land  mills  to  Trunk  Line  and 
CFA  Territories.  Approximately 
2^2  million  tons  of  newsprint 
were  involved  which  was  sub¬ 
ject  to  savings  of  80c  per  ton, 
or  close  to  $2  million  per  year 
for  the  mills. 

Newsprint  Rates  Western  L'.  S. 

Mid-western  mills  secured  a 
3%  reduction  in  newsprint  rates. 
Proposals  are  now  pending  for 
similar  adjustments  to  Denver, 
which  if  successful  will  have  a 
bearing  on  eastbound  Trans¬ 
continental  rates.  We  have 
failed  to  secure  approval  of 
several  applications  filed  with 
the  Trans-Continental  Freight 
Bureau  to  reduce  eastbound 
rates  on  newsprint.  Appeals 
were  carried  to  the  highest  rail¬ 
road  executive  level  without  suc¬ 
cess.  Failure  was  due  princi¬ 
pally  to  the  fact  that  no  re¬ 
adjustment  was  made  in  east- 
bound  newsprint  rates  from  Cen¬ 
tral  Ontario  mills. 

The  Southern  railroads  re¬ 
frained  from  increasing  news¬ 
print  rates.  This  resulted  in  the 
creation  of  favorable  relation¬ 
ships  between  mills  and  rail¬ 
roads  in  this  territory.  Southern 
lines  were  quick  to  recognize  the 
effects  of  motor  and  water  com¬ 
petition.  Although  similar  ad¬ 
justments  were  made  on  news¬ 
print  from  the  Southwest  to  the 
Southeast  and  vice  versa,  the 
Northeastern  railroads  refused 
to  join  with  their  Southern 
counterparts  in  eliminating  the 
Ex  Parte  206-A  increases  for 
inter-territory  traffic  between 
north  and  south. 

Motor  Competition 

Because  of  increasing  motor 
truck  competition,  the  Bangor  & 
Aroostook  and  Maine  Central 
Railroads  on  Dec.  24,  1969  be- 
g:an  the  practice  of  100%  ab¬ 
sorption  of  local  destination 


trucking  costs  on  newsprint 
shipped  from  Millinocket  and 
Woodland  to  Lewiston,  Portland, 
Watendlle,  Maine.  Effective  Jan. 
18,  1960,  delivery  began  to  news¬ 
paper  plants  at  Bridgeport, 
Bristol,  New  Haven  and  New 
London,  Conn. ;  Brockton,  Mass. ; 
Newport,  R.  I.;  and  Burlington, 
Vt.  at  the  local  mill  to  destina¬ 
tion  city  station  rates  plus  5c 
cwt.,  with  a  minimum  charge  of 
$20.00  per  car.  These  are  the 
first  instances  of  railroad  rates 
being  established  to  meet  motor 
truck  competition,  fully  or  par¬ 
tially,  in  New  England.  It  is 
reported  the  Canadian  railroads, 
along  with  their  eastern  U.  S. 
rail  connections,  are  considering 
publishing  rates  on  a  similar 
basis  to  meet  motor  truck  com¬ 
petition. 

In  New  York  City  there  is 
partial  absorption  of  local  des¬ 
tination  trucking  costs  by  de¬ 
livering  railroads  from  the 
allowance  they  formerly  re¬ 
ceived  for  performing  water 
services  in  New  York  Harbor. 
The  balance  of  the  local  truck¬ 
ing  costs  are  borne  by  the  news¬ 
papers.  It  is  hoped  that  rail¬ 
roads  will  eventually  agree  to 
compete  absorption  of  local  des¬ 
tination  trucking  costs  to  place 
them  on  a  parity  with  motor 
carrier  competitors. 

Newspaper  Kates 

During  the  past  year  there 
has  been  only  one  proposal  sub¬ 
mitted  to  us  by  railroads  for  the 
purpose  of  increasing  rates  for 
the  transportation  of  news¬ 
papers  in  baggage  car  service. 
The  Erie  and  New  York  Central 
Railroads  suggested  an  increase 
in  rates  for  distances  1  to  75 
miles  of  58%,  and  76  to  150 
miles  of  24%.  The  proposition 
was  rejected  and  subsequently 
withdrawn,  preventing  an  in¬ 
crease  in  New  York  City  pub¬ 
lishers’  transportation  costs  of 
approximately  $58  thousand  an¬ 
nually.  The  carriers  submitted  a 
second  proposal  to  increase  only 
the  76  to  150  mile  group.  Since 
no  request  for  meeting  was 
made,  we  consider  the  railroads’ 
proposal  to  increase  the  rates 
abandoned. 

Piggy-Back  Rate» 
Printing  Presses 

Since  our  report  to  the  last 
Convention,  piggy-back  rates 
have  been  established  to  35  new 
U.  S.  destinations.  This  action 


Booked  for 
4  Workshops 

Newspapers  have  alre»4, 
pledged  $27,675  to  make  rtm- 
vations  for  123  teachen  to  «. 


has  resulted  in  savings  to  news-  YOUTH  RE \DIISC 

papers  since  the  establishment  - - — 

of  such  service  eliminates  des-  I  OQ  ^  i 
tination  trucking  costs  generally  1  CilClierS 

borne  by  them.  In  each  of  the 
proposals  filed  for  the  news¬ 
papers,  authority  was  assigned 
to  us  to  act  in  their  behalf  with 
permission  to  route.  The  co¬ 
operation  we  received  is  appre¬ 
ciated. 

The  first  piggy-back  news¬ 
print  rate  Ex  Lakes  from  Chi-  —  «- 

cago  to  Louisville  was  estab-  Youth  Reading  Work- 

lished  Sept.  28,  1959.  This  is  Summer, 

the  only  instance  in  which  the  list:  June  19-July  1,  Stitt 

railroads  met  motor  truck  com-  University  of  Iowa,  30  mem- 
petition  by  absorbing  all  or  part  tioris;  July  25-Aug.  6,  Synoae 
of  the  local  destination  trucking  University,  56;  July  25-Aug.  6, 
costs,  where  competition  is  Florida  State  Univenity,  U; 
strong.  and  Aug.  1-12,  Univenity  d 

Recently  Vice  President  C.  D.  California  at  Los  Angelei,  21 
Buford,  Operations  and  Main-  The  program  of  Youth  Rnd. 
tenance  Department,  Association  ing  Workshops  has  proved  Hi 
American  Railroads,  met  with  value  to  newspapers,  tesehen 
Chairman  Blake  of  the  Traffic  and  pupils.  The  two-week  work- 
Committee  and  your  Manager  shops  held  on  four  univenity 
to  outline  a  plan  for  the  creation  campuses  in  the  summer  of  1959 
of  a  Loss  and  Damage  Proven-  provided  authoritative  informa¬ 
tion  Committee  to  make  a  sur-  tion  for  107  teachers  on  moit 
vey  of  causes  of  damage  to  news-  effective  methods  of  using  newt- 
print,  without  asking  for  funds  papers  in  classrooms, 
for  the  expense.  Railroad  rep-  By  any  criterion  the  1959 
resentatives  envisaged  the  serv-  workshops  were  outstanding  sik- 
ices  of  a  full-time  ANPA  repre-  cesses  from  the  educational  and 
sentative  for  a  period  of  at  least  newspaper  standpoint.  The  Ni- 
SIX  months.  It  was  the  belief  of  tional  Council  for  the  Sodil 
ANPA  that  we  should  not  ap-  Studies  continues  to  give  splen 
point  a  staff  member  to  partici¬ 
pate  on  a  full  time  basis. 

However,  ANPA  did  offer  to 
cooperate  with  the  committee, 
offering  essential  information. 

The  offer  was  accepted  by  Mr. 

Buford.  Later,  a  proposal  for  a 
joint  railroad,  mill  and  receiver 
type  committee  was  abandoned. 

President  D.  P.  Loomis,  AAR, 
appointed  a  four-man  committee 

consisting  wholly  of  railroad  _ _ 

representatives.  The  ANPA  for  the  teacher.  College  credit 
Traffic  Department  will  cooper-  jg  ^nted  to  workshop  partici- 
ate  with  this  committee.  pants. 

•  A  central  theme  of  this  pro¬ 

gram  is  that  it  operates  in  the 

Martin  Promoted  interest  to  give  sc^ 

T  rv  <•  1  w'hat  they  want  and  need  to 

In  Defender  Group  help  pupils  leam  to  seek 

Chicago  pendent  sources  of  informstiot 
Louis  E.  Martin,  Defender  like  the  daily  newspaper  rather 
editor,  has  been  elected  vice-  than  accept  pre-digested  nw 
president  and  editorial  director  summaries.  Pupils  also  need  to 
of  Defender  Publications,  it  was  leam  how  to  read  a  news^per 
announced  by  John  H.  Seng-  and  to  understand  the  role 
stacke,  president  and  publisher,  the  newspaper  in  a  frw  soaety. 
Mr.  Martin  will  give  editorial  Teachers  want  this  kind  of  is* 
direction  to  all  Defender  news-  formation  so  they  can  impart  it 
papers  (Chicago  Defender,  the  to  their  pupils. 

Daily  Defender,  the  Tri-State  committee,  which  adTW 

Defender  and  the  Michigan  that  reservations  are  stfll  open. 

®  '  consisted  of  C.  K.  Jefferoo®' 

Mr.  Martin  returned  recently  ^  N  Bitner  and  Cranito® 
from  a  year  of  seiwice  as  edi-  Williams.  The  Workshop  pn>- 
tonal  director  to  the  Amalga-  .  .  a.  Af  the 

mated  Press  of  Nigeria  Ltd.  and  ®  joint  e 

its  subsidiary,  the  Allied  News-  ANPA  and  the  Youth 
papers  of  Nigeria  Ltd.  He  helped  Committee  of  the  Interns^* 
to  establish  several  new  news-  Circulation  Managers  An®®*' 
papers.  tion. 

EDITOR  ac  PUBLISHER  for  April  3ft 


did  cooperation  as  an  active  co¬ 
sponsor  with  ANPA  and  Inter¬ 
national  Circulation  Managen 
.As.sociation. 

8225  Scholarship* 

A  $225  scholarship  by  a  newi- 
paper  permits  nomination  of  i 
qualified  teacher  from  the  new^ 
paper’s  area  to  attend  one  d 
the  workshops.  The  scholarehip 
covers  tuition,  room  and  meeli 
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FOR  MEN  ON  THE  MOVE 
COAST  TO  COAST  JETS 
QUICK  AS  YOU  CAN  SAY 


AMERICAN 


People  as  busy  as  you  men  of  the  American  News¬ 
paper  Publishers  Association  like  the  frequency  and 
convenience  of  American  Airlines  707  jet  flights. 

There  are  4  nonstop  jets  between  New  York  and 
Los  Angeles;  2  nonstop  jets  between  New  York  and 
San  FVancisco,  with  a  third  flight  by  way  of  Chicago; 
2  nonstop  jets  between  Washington  (Friendship  In¬ 
ternational  Airport)  and  Los  Angeles;  nonstop  jets 
between  Boston  and  Los  Angeles;  as  well  as  jets  be¬ 
tween  New  York  and  Dallas,  Detroit  and  Los  Angeles, 
Los  Angeles  and  Texas. 

Enjoy  jet  travel  on  American  707  Jet  Flagships. 
Deep,  plush,  roomy  seats.  Air  conditioned  cabins  with 
living  room  spaciousness.  Magnificent  meals  and  serv¬ 
ice.  That's  why  American  Airlines  is  first  choice  of 
experienced  travelers. 

For  reservations,  simply  see  your  Travel  Agent  or 
call  American  Airlines.  Y ou  have  your  choice  of  de  luxe 
Mercury  or  economical  Royal  Coachman  service. 


AMERICAN  AIRLINES  America's  Leading  Airiine 


LABOR  RELATIONS 


Wasteful  Practices 
Real  Threat  to  Jobs 


This  is  the  60th  annual  report 
of  the  ANPA  Special  Standing 
Committee  on  labor  relations. 

The  record  of  many  strikes 
during  the  past  two  years  is 
deplorable.  In  1959  there  were 
37  strikes  against  58  daily 
l)apers.  During  the  previous 
year  40  walkouts  hit  64  dailies. 
Most  of  those  strikes  were 
caused  by  union  refusal  to 
arbitrate. 

The  longest  1959  strike  stop¬ 
ped  publication  of  the  San  Jose 
(Calif.)  Mercury-News.  Press¬ 
men  and  stereotypers  were  out 
128  days.  Members  of  eight 
other  unions  refused  to  cross 
the  picket  line.  Higher  wages 
was  the  main  issue. 

Normal  production  has  too 
long  been  retarded  by  union  de¬ 
mands  for  excessive  manning  of 
equipment  and  reproduction  of 
completed  work  while  refusing 
to  arbitrate  whether  those  de¬ 
mands  are  make-work  resulting 
in  production  waste. 

With  improved  equipment, 
less  work  for  more  pay  has  be¬ 
come  a  newspaper  habit.  This 
trend  has  increased  average 
wage  and  age  of  employees  but 
it  has  decreased  papers  and 
jobs. 

When  18  dailies  discontinued 
publication  in  1959,  other  papers 
absorbed  part  of  their  circula¬ 
tion  without  absorbing  all  of  the 
lost  jobs.  During  the  same 
period  12  dailies  hit  by  strikes 
continued  to  publish  without  the 
.striking  union. 

In  125  cases  since  1945  news¬ 
papers  no  longer  have  contracts 
with  the  unions  that  went  on 
strike. 

ANPA  favors  new  contract 
arbitration.  Most  unions  oppose 
it.  The  pressmen’s  union  favors 
it. 

Most  problems  that  plague 
newspapers  involve  increased 
production  costs.  That  is  empha¬ 
sized  by  the  continual  rise  in 
wage  scales  and  fringe  benefits 
for  employees. 

More  efficient  machinery  and 
better  production  methods  are 
being  installed  in  many  plants. 
These  improvements  require 
substantial  investment  which 
can  be  made  only  with  the  pros¬ 
pect  of  profit.  Improved  press, 
stereotype,  mail,  and  other 
mechanical  equipment  and  pro¬ 
cesses  can  be  justified  only  by 
increased  production  or  an  im¬ 
provement  in  the  product. 

Improved  efficiency  depends 
upon  the  men  who  operate  the 


machines.  Progress  is  nullified 
by  wasteful  practices  such  as 
excessive  manning  and  setting 
tj'pe  which  is  not  used.  Such 
union  efforts  in  individual  cases 
and  such  over-all  policies  to  re¬ 
strict  the  right  of  management 
to  manage  have  increased  pro¬ 
duction  costs. 

New  Equipment 

Each  year  more  publishers 
adopt  new  and  improved  print¬ 
ing  equipment  and  processes  to 
to  achieve  better  production, 
compelled  as  they  are  by  in¬ 
creased  costs  and  more  competi¬ 
tion.  However,  the  axiom  that 
“inventive  genius  constantly 
promotes  progress”  does  not 
always  hold  true  for  news¬ 
papers. 

Union  coercion  too  often  de¬ 
nies  management  the  fruit  of 
foresightedness  in  adopting  new 
processes.  Use  of  photocom¬ 
position — a  comparatively  new 
process — has  been  expanded  so 
that  as  of  now  we  see  approxi¬ 
mately  40  newspapers  using  this 
process  in  varying  degree.  Yet 
this  expansion  of  photocomposi¬ 
tion  is  often  slowed  by  mechani¬ 
cal  unions’  assertion  of  their 
alleged  “jurisdictional”  rights. 
The  International  Typographical 
Union  has  an  aggressive  policy 
founded  'on  the  claim  that  “all 
work  which  supplants  or  which 
is  comparable  to  the  duties  cus¬ 
tomarily  constituting  composing 
room  work  under  conventional 
or  long-established  practices 
properly  falls  within  the  juris¬ 
diction  of  the  I.T.U.”  Where 
this  sweeping  policy  conflicts 
with  the  jurisdictional  claims  of 
other  unions,  employee-employer 
relationships  suffer  and  the  de¬ 
velopment  of  this  process  is 
retarded. 

The  International  Photo-En¬ 
gravers  Union,  against  the  back¬ 
drop  of  this  new  process,  has 
expanded  its  jurisdictional 
claims. 

Teletypesetters  are  no  longer 
a  new  process.  Yet  we  find 
I.T.U.  insisting  upon  contracts 
that  w'ould  prevent  efficient 
operation.  By  contract  langpiage 
this  group  would  preclude  the 
normal  use  of  the  teletypesetter. 

New  presses  with  greater 
speed  and  more  efficient  produc¬ 
tion  often  do  not  mean  potential 
savings  because  of  excessive 
manning  demands  by  the  Inter¬ 
national  Printing  Pressmen’s 
Union. 

Stereotyping  equipment — 


notably  the  MAN  machine  cap¬ 
able  of  producing  plates  with 
less  manning — has  been  the  sub¬ 
ject  of  disputes  with  the  Inter¬ 
national  Stereotypers  Union 
that  adamantly  insists  upon  ex¬ 
cessive  manning.  This  was  one 
of  the  basic  issues  in  the  stereo¬ 
typer  strike  against  the  Port¬ 
land  newspapers  covered  else¬ 
where  in  this  report. 

Union  opposition  to  new  proc¬ 
esses  and  new  equipment  often 
spells  the  difference  between 
continued  operation  and  failure. 
In  some  cases  it  is  claimed  prog¬ 
ress  means  losing  jobs.  Yet 
the  story  of  newspapers  is  re¬ 
plete  with  new  developments 
that  have  increased  the  number 
of  newspaper  employees.  Jobs 
are  not  lost  by  new  processes. 
They  are  lost  when  papers  are 
killed  by  strikes  or  mounting 
costs. 

Personnel  Administration 

Formalized  personnel  ad¬ 
ministration,  long  proved  to  be 
a  worthwhile  management  func¬ 
tion,  has  developed  slowly 
among  newspapers.  Despite  this 
slow  growth,  significant  prog¬ 
ress  is  evident.  In  1937  the 
Los  Angeles  (Calif.)  Times 
pioneered  with  a  “professional” 
personnel  department.  Today 
more  than  100  papers  in  the  U.S. 
and  Canada  have  centralized 
personnel  departments. 

Extensive  use  of  arbitration 
by  newspapers  has  continued. 
In  1959  there  were  96  awards 
which  equalled  the  record  arbi¬ 
tration  in  1958. 

Cases  arbitrated  during  1959 
covered  the  usual  wide  range. 
.About  two-thirds  were  interpre¬ 
tative  disputes,  a  little  less  than 
a  third  involved  discharge  cases. 
The  remainder  comprised  sev¬ 
eral  new  contract  arbitrations. 
The  many  issues  involved  hours 
of  work,  wages  and  fringe  bene¬ 
fits,  including  applicable  rates 
of  pay,  hiring,  productivity, 
manning,  bogus,  and  other 
different  disputes.  Underlying 
most  of  the  issues  were  ques¬ 
tions  pertaining  to  the  cost  of 
production  and  to  the  rights  of 
management. 

(iollecU\ie  Bargaining 

National  Labor  Relations 
Board  decisions  involving  news¬ 
papers  and  U.S.  Court  appeals 
once  again  in  1959  were  much 
in  the  forefront.  In  the  Honolulu 
(Hawaii)  Star-Bulletin  decision 
the  Court  of  Appeals  for  the 
District  of  Columbia  refused  to 
enforce  a  March  31,  1959 

N.L.R.B.  order  directing  the 
newspapers  to  reimburse  com¬ 
posing  room  employees  for  more 
than  two  years’  union  dues  and 
assessments.  The  reimbursement 
remedy  had  been  based  on  Board 

EDITOR  8C  P 


findings  that  the  contract  I*, 
tween  the  parties  was  unlaafoi 
and  that  the  employer  «« 
guilty  of  encouraging  member, 
.ship  in  the  I.T.U.  by  discrimin*. 
tion  against  certain  employee* 
In  remanding  the  case  backt* 
the  Board,  the  Court  found  thg 
the  Board’s  holding  that  tbe 
contract  was  illegal  because  of 
the  union’s  alleged  unilateril 
control  over  hiring  practice* 
was  “conclusively  refuted  by 
terms  of  the  contract.”  Contrary 
to  the  Board  holding,  the  Court 
found  that  by  clear  terms  of  the 
collective  bargaining  agreement 
and  practices  thereunder,  no 
illegal  contract  existed.  Pursn- 
ant  to  remand,  the  Board  drop¬ 
ped  reimbursement  remedy  and 
issued  a  reinstatement  order  in¬ 
volving  only  one  employee. 

A  similar  N.L.R.B.  decision 
against  the  New  York  News  and 
I.T.U.  mailers  is  currently  on 
appeal  before  the  Second  Cir¬ 
cuit  Court  of  Appeals.  As  in  tbe 
Honolulu  case,  N.L.R.B.  had  in¬ 
voked  the  reimbursement  rem¬ 
edy  based  on  its  findings  that 
illegal  hiring  practices  existed 
in  the  publisher’s  mail  room 
under  a  contract  which  the 
Board  found  to  be  illegal. 

Additional  unfair  labor  prac¬ 
tice  complaints  are  pending  be¬ 
fore  N  L.R.B.  A  Board  ^  com¬ 
plaint  was  issued  against  the 
Oakland  (Calif.)  Tribune  as  a 
result  of  a  charge  filed  by  1.M.I’. 
alleging  that  the  newspaper  and 
I.T.U.  mailers  had  entered  into 
a  collective  bargaining  agree 
ment  that  did  not  contain  a  non- 
discriminatory  basis  for  selec¬ 
tion  of  applicants  for  job  refer¬ 
ral  and  without  employer’s  right 
to  reject  applicants.  Similar 
charges  have  been  filed  in  re 
spect  of  hiring  practices  in 
other  newspapers. 

Recent  decisions  of  five  Ui- 
Court  Appeals — in  non-news¬ 
paper  cases  involving  illegil 
hiring  practices — have  rejected 
sw’eeping  Board  imposition  of 
the  Brown-Olds  reimbursemwt 
remedy.  Court  rejection  has 
been  based  on  the  Boari's 
failure  to  prove  actual  coerdoo- 
In  these  instances  the  (^ourte 
refusal  to  enforce  the  Board’s 
orders  was  premised  on  the  fact 
that  the  Board  failed  to  prove 
specific  instances  wherein  i^- 
vidual  employees  were  coerced 
into  joining  the  union.  Abs^ 
such  proof,  the  Courts  reasoned 
that  the  reimbursemwit  rem^) 
would  be  a  windfall  to  union 
members  at  the  expense  of  em¬ 
ployers  and  would  not  effectu¬ 
ate  the  policies  of  the  Act 
The  committee:  George 
Dale,  Richard  H.  Amberg,  £»• 
gene  C.  Bishop,  William  A 
Dyer  Jr.,  Robert  (^.  Millar,  IW 
B.  Patterson  Jr.  and  Alb* 
Spendlove. 
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OPEN  LETTER  TO  THE 
NEWSPAPER  EDITORS 
OF  THE  NATION 
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The  National  Automobile  Dealers  Association  is  the  national  trade  organization  and  spokesman  for 
the  franchised  new  car  and  truck  dealers  of  America.  As  such,  it  is  a  firm  and  vocal  foe  of  false, 
misleading,  bait,  gimmick  and  unethical  dealer  advertising. 

Each  member  of  NADA  is  expected  to  sign  the  Association’s  Code  of  Ethics  which  states,  in 
part,  that  a  dealer  member  will  represent  and  advertise  his  merchandise  and  services  accurately. 

Additionally,  when  automobile  advertising  first  became  a  problem  in  1955,  NADA  in  cooperation 
with  the  Association  of  Better  Business  Bureaus  developed  a  set  of  "Standards  for  Advertising  and 
Selling  Automobiles”.  These  standards  are  intended  to  assist  automobile  dealers  and  local  Better  Busi¬ 
ness  Bureaus  in  their  efforts  to  correct  unfair  and  deceptive  advertising  and  sales  practices. 

In  supplementary  action,  NADA,  again  with  the  assistance  of  the  Association  of  Better  Business 
Bureaus  and  top  officials  of  the  manufacturers,  issued  a  set  of  basic  advertising  principles  for  mem¬ 
ber  dealer  guidance  and  for  use  in  the  public  interest. 

NADA  believes  that  advertising  should  not  create  a  misleading  impression  even  though  any  state¬ 
ment,  illustration  or  device  therein — separately  considered — is  truthful.  Dealer  advertising  should  be 
accurate  and  clean  and  never  unfair,  confusing  or  deceiving  to  the  public. 

Last  June  at  its  mid-year  meeting,  the  NADA  Board  of  Directors  adopted  a  statement  of  position 
on  bad  dealer  advertising,  urging  the  Association  to  "solicit  the  cooperation  of  all  advertising  media 
to  assist  in  the  fight  against  bad  dealer  advertising  in  the  public  interest  and  in  the  interest  of  their  good 
customers,  the  automobile  industry  and  its  franchised  new  car  and  truck  dealers.’’ 

Immediately  a  letter,  signed  by  the  President  of  NADA  and  the  Chairman  of  its  Advertising  Ethics 
Committee,  was  mailed  to  the  publisher  and  advertising  manager  of  every  major  newspaper  in  the 
United  States  and  Canada,  outlining  the  Board’s  action  program  against  bad  dealer  advertising.  Each 
letter  was  accompanied  by  a  copy  of  the  NADA  "Dealer  Advertising  and  Public  Relations  Handbook”, 
containing  the  Association’s  standards  and  principles  for  advertising  and  selling  new  and  used  vehicles. 

The  results  were  gratifying  though  not  up  to  expectation.  A  number  of  newspapers  immediately 
responded  by  issuing  "standards  for  acceptable  automobile  dealer  advertising.”  NADA  believes  simi¬ 
lar  action  on  the  part  of  all  the  nation’s  newspapers  and  other  media  would  forge  the  weak  link  in 
the  chain  of  enforcement,  because  many  newspapers,  radio  and  television  outlets  have  contributed  to  the 
current  advertising  chaos  by  neglecting  to  exercise  the  influence  on  the  matter  of  what  constitutes  accept¬ 
able  advertising  copy. 

As  believability  in  advertising  is  destroyed,  Air.  Editors,  so  are  the  potentialities  and  opportunities 
of  your  advertising  pages. 

The  thousands  of  franchised  new  car  and  truck  dealer  members  of  NADA  appreciate  the  power  of 
the  right  kind  of  advertising.  "They  deplore  the  fact  that  a  minority  group,  through  the  use  of 
unethical  advertising,  has  given  the  entire  automotive  industry  a  "black  eye”.  NADA  has  always 
advocated  the  use  of  ethical  advertising  as  the  true  pathway  to  customer  satisfaction  in  the  areas  of 
sales  and  sen'ice. 

NADA  will  never  lose  sight  of  its  objection  which  is  to  ensure  that  its  dealer  members  advertise 
as  quality  representatives  of  the  nation’s  number  one  industry  and  that  their  advertising  is  free  from 
enticement,  gimmicks  and  spurious  offers.  And  that  is  a  pledge! 

Your  full  cooperation,  Mr.  Editors,  is  required  in  order  to  achieve  this  goal. 

The  NADA  Advertising  Ethics  Committee 

William  H.  Mitchell,  Jr.,  (^airman 

H.  L.  Galles,  Jr.,  Vice  Chairman 

J.  M.  Allton 

Clarence  J.  McCorkle 

George  F.  Ziesmer 

Boyce  Tope  (ATAM) 
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NEWSPAPERBOY 


Kennedy  Bill  Alters  Wage-Hour  Exemption 


Publishers  are  concerned  over 
a  section  of  U.S.  Senator  John 
F,  Kennedy’s  Minimum  Wage 
bill  which  would  embrace  news¬ 
paper  carrier  boys. 

The  provision  which  would  re¬ 
move  the  exemption  which  now 
exists  in  the  Wage- Hour  Law 
was  stricken  by  the  Senate 
Labor  Subcommittee  but  the 
situation  bears  watching  be¬ 
cause  the  full  committee  has  not 
yet  acted. 

ANPA  has  protested  any 
effort  to  place  the  Newspaper- 
boy  under  the  Wage-Hour  Law, 
including  the  Minimum  Wage 
and  Maximum  Hours  as  well  as 
the  Child  Labor  provisions. 

The  importance  of  this  mat¬ 
ter  was  graphically  pointed  out 
at  a  meeting  of  a  group  of 
Western  Region  Newspaper 
Promotion  Managers  during 
March.  At  that  meeting  grave 
concern  was  voiced  over  the 
many  forces  now  at  work  to 
institute  legislation  which  would 
make  practically  impossible  any 
work  by  Newspaperboys.  It  is 
conceded  that  many  of  these 
forces  are  sincere,  but  it  must 
be  recognized  that  they  are  also 
misguided  and  definitely  unreal¬ 
istic  in  their  approach  to  the 
betterment  of  youth  today. 

Deterrent  to  Delinquency 

Rather  than  concentrating  on 
the  work  done  by  the  News- 
paperboy  these  forces  might 
well  direct  their  energy  toward 
the  problem  of  juvenile  delin¬ 
quency  in  some  other  way  than 
admitting  that  it  is  becoming 
a  gp-owing  evil.  Something 
should  be  done  about  it  and  the 
beginning  is  not  to  destroy  the 
Newspaperboy. 

And  lest  it  be  said  that  these 
boys  are  “exploited”  it  may  be 
said  that  commendation  of 
Newspaperboy  work  has  been 
expressed  by  parents  of  carrier 
boys,  by  school  officials,  govern¬ 
ment  officials,  judges  of  juvenile 
courts  and  many  others. 

Also  these  boys  gain  many 
advantages  which  are  not  avail¬ 
able  to  many  other  boys. 
Scholarships,  educational  trips, 
athletic  equipment,  and  other 
prizes,  as  well  as  various  di¬ 
versions  are  offered  to  News- 
paperboys  by  the  newspapers 
which  constantly  have  the  best 
welfare  of  these  boys  at  heart. 

Reports  on  the  White  House 
Conference  on  Children  and 
Youth  March  27  to  April  2  in¬ 
dicated  no  effort  on  the  part  of 
those  attending  to  interfere 
with  the  Newspaperboy  Little 
Merchant  system. 

ANPA  is  constantly  pointing 


out  that  the  status  of  the  News¬ 
paperboy  is  determined  by  the 
actual  operating  condition.  The 
boy  cannot  be  controlled  if  he 
is  an  independent  contractor. 
ANPA  General  Counsel,  Elisha 
Hanson,  as  long  ago  as  1937 
stated  that  the  main  thing  in 


maintaining  the  independent 
contractor  status,  is  to  sell  the 
newspapers  at  wholesale,  let 
the  Newspaperboy  sell  them  at 
retail  and  pocket  the  difference, 
standing  any  loss  because  of 
failure  to  make  collections.  At 
that  time  he  pointed  out  that  if 


.ANPA 

Press  Is  Canvassed 
On  Communieations 


The  Press  Communications 
Committee  of  the  ANPA  cur¬ 
rently  is  conducting  by  mail  a 
survey  to  see  how  newspapers 
may  effect  substantial  savings 
by  using  available  facilities 
more  effectively. 

When  the  questionnaires  are 
all  in,  the  committee  plans  to 
make  recommendations  for  fur¬ 
ther  action.  The  ANPA  Board 
of  Directors  appropriated  $10,- 
000  to  cover  the  cost  of  the  sur¬ 
vey.  Replies  already  have  been 
received  from  335  ANPA  mem¬ 
bers.  William  J.  McCambridge, 
president  of  Press  Wireless,  has 
been  retained  as  consultant  to 
help  the  ANPA  staff  evaluate 
the  findings. 

Rate  Increases  Fought 

The  ANPA  has  intervened  in 
opposition  to  a  petition  of  the 
American  Telephone  and  Tele¬ 
graph  Co.  and  Western  Union 
for  increased  rates  and  has  tes¬ 
tified  before  the  FCC  in  oppo¬ 
sition.  A  decision  has  not  been 
handed  down. 

Fred  E.  Meinholtz,  communi¬ 
cations  director  of  the  New 
York  Times  represented  the 
ANPA  at  two  important  con¬ 
ferences  of  the  International 
Telecommunication  Union  in 
Geneva  in  1959,  He  was  suc¬ 
cessful  in  bringing  about  re¬ 
tention  of  a  recommendation  for 
“unrestricted  transmission  of 
news.”  He  was  also  successful 
in  a  fight  against  a  proposal  of 
the  Mexican  delegation  which 
would  have  affected  low  rates 
provided  by  Press  Wireless. 

The  committee  made  this  re¬ 
port  about  the  service  of  Press 
Wireless  and  then  listed  16  spe¬ 
cific  instances  in  which  the  serv¬ 
ice  helped  the  press  in  1959: 

Press  Wireless 

“Press  Wireless  continues  to 
render  valuable  service  at  low 
rates  in  the  international  press 
communications  field.  This  com¬ 


pany,  originally  established  to 
provide  the  vehicle  whereby  an 
ample  band  of  frequencies  could 
be  assigned  to  the  press,  is  op¬ 
erated  essentially  as  a  coopera¬ 
tive.  Its  three  principal  stock¬ 
holders,  Time  Inc.,  the  New 
York  Herald  Tribune,  Inc.,  and 
the  New  York  Times  Company, 
have  reinvested  such  profits  as 
have  been  made  in  the  expan¬ 
sion  of  the  company’s  facilities, 
and  their  total  investment  now 
represents  about  $2,000,000.  The 
company’s  continuing  service  is 
of  great  interest  to  the  press 
as  a  whole,  as  well  as  to  those 
which  are  its  larger  customers. 
Improvements  in  ser\’ice  and  the 
continuation  of  low  rates,  with 
no  increase  in  10  years,  benefit 
every  newspaper  which  receives 
foreign  news  through  any  press 
service. 

“As  reported  last  year.  Press 
Wireless  in  1958  moved  its 
transmission  facilities  to  a  500- 
acre  tract  at  Centereach,  Long 
Island.  The  move  permitted  the 
installation  of  the  most  modern 
transmission  apparatus  avail¬ 
able.  Its  operation  at  the  new 
location  has  amply  proved  the 
wisdom  of  seeking  a  larger  an¬ 
tenna  area  than  was  available 
at  its  old  location  at  Hicksville. 
During  1959  the  acreage  at 
Baldwin  Harbor,  where  its  re¬ 
ceiving  facilities  are  maintained, 
was  sold  and  a  new  modem  re¬ 
ceiving  station  on  300  acres  of 
land  at  Northville,  Long  Island 
is  now  in  course  of  construction. 
All  the  present  receiving  equip¬ 
ment  will  be  discarded  and  the 
latest  tyx)e  receiving  apparatus 
will  be  installed.  The  completion 
of  the  station  is  scheduled  for 
May  1.” 

The  committee:  Amory  H. 
Bradford,  chairman;  Robert  B. 
Choate,  Marshall  Field  Jr.,  J.  D. 
Gortatowsky,  Houston  Harte,  J. 
L.  Home,  Jack  R.  Howard, 
Bernard  Kilgore,  A.  V.  Miller, 
Paul  Miller,  Charles  de  Young 
Thieriot. 


bonuses  or  other  cash  amnge- 
ments  are  paid,  when  vwioos 
forms  of  promotion  are  entered 
into,  there  should  first  be  con¬ 
sultation  with  local  counsel  as 
to  the  effects  such 
ment  may  have  on  an  independ¬ 
ent  contractor.  This  cannot  be 
emphasized  too  much,  if  the  in¬ 
dependent  contractor  status  of 
the  Newspaperboy  is  to  be 
maintained. 

The  committee:  Harold  Shu- 
gard,  Blair  C.  Hedient,  J.  M. 
Blalock,  Wishard  A,  Brown. 
Louis  T.  Colvey,  John  C.  Coun¬ 
cil,  Arthur  S.  Daniel,  H.  Phelps 
Gates,  J.  A.  Grant,  R.  Earle 
Gregory,  William  B.  Hamel, 
Charles  J.  Latus,  Sol  Kati, 
William  F.  Lucey,  Clifford  J. 
Nuhn,  Otto  A.  Silha,  E.  E.  Sud- 
derth,  Roger  R.  Thompson. 
Louis  Tnipin,  Harold  M.  Utley. 
W.  Tade  WaLsh. 

• 
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Mobile  Radio 
Demand  Grows 

Demand  for  use  of  mobile 
radio  by  newspapers  increased 
in  the  last  year,  the  ANPA 
Subcommittee  on  Mobile  Radio 
reported.  The  group  advised 
newspapers  that  they  can  best 
protect  their  channel  allocations 
by  wide  participation  in  use  of 
available  facilities. 

During  1959,  several  news¬ 
papers  made  mobile  radio  in¬ 
stallations,  utilizing  the  chan¬ 
nels  set  aside  for  newspapers 
by  the  FCC, 

The  Technical  Information 
Center  of  Motorola  is  launch¬ 
ing  a  program  to  tell  news¬ 
papers  about  the  advantages  of 
two-way  radio  operation,  it  was 
reported. 

The  subcommittee:  Alex  De 
Bakcsy,  chairman;  Dale  E- 
Belles  Jr.,  Clifford  E.  Denton. 
David  Farrell,  John  E.  N.  Hume 
Jr.,  Richard  S.  Jackson,  Samuel 
W.  Miller,  John  J.  ReWb 
George  T.  Schreiber. 


Legal  Procedure 

CHIWCO 

The  American  Bar  Assoaa- 
tion  has  published  a  handbooit 
“Law  and  Courts  in  the 
as  an  aid  to  news  reporters  and 
broadcasters  in  the  reporting  of  j 
legal  news  and  as  a  refer»«  j 
source  for  newspaper  and  radio-  j 
TV  news  department  librari**- 
The  publication  includes  a  gloss¬ 
ary  of  legal  terms,  with  pronoun- 
ciations. 
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New  design ! 

New  distinction 

in  the  worlds  finest 
all-transistor  pocket  radio 
Zeniths  new  Royal  500E ! 


•  Up  to  300%  more  sensitivity  than  sets  without 
RF  stage. 

•  Zenith-quality  speaker  with  sturdy  Alnico  5 
magnet  for  richer,  fuller  tone. 

•  Vernier  pin-point  tuning;  built-in  Wavemagnet* 
antenna. 

•  Elegantly  styled,  non-breakable  case  in  maroon, 
ebony  color  or  two-tone  off-white  and  Brick  red, 
the  Royal  500E,  $75.00.*  Attachment  for  private 
listening,  optional  at  extra  cost.  Other  Zenith 
quality  pocket  radios  are  priced  from  $39.95.* 


ZENITH  The  quality  goes  in 


before  the  name  goes  on 


- - lU/  ZENITH  RADIO 

;!  CORPORATION, 
-  i  ®  CHICAGO  39,  ILLINOIS. 

The  lloy»lty  of  televiiioo. 
flioreophoaie  bicb  fidelity  inatrumeiito,  pb<^ 
Docrapbe,  radioa  aad  beorinc  aide.  41  years 
’  of  leaderebip  in  radiooiea  exelaaieely. 
^  MwnMioitkmw' %  tuof—Ud  r«taii  yrk*. 


TAXATION 

Urges  Brake 
Be  Applied 
To  SS  Cost 

Steadily  mounting  costs  of 
social  security  programs  should 
be  watched  closely,  the  ANPA 
Committee  on  Taxation  advised. 

The  committee  said,  in  part: 

1960  being  an  election  year 
Congress  again  (as  it  has  done 
in  each  election  year  since  1950) 
is  preparing  to  expand  benefits 
for  those  covered  by  Old  Age 
and  Survivors  Insurance  under 
the  Federal  Social  Security  Act 
and,  at  the  same  time,  increase 
the  tax  rates  for  both  employer 
and  employee. 

This  year  both  parties  in  Con¬ 
gress,  as  well  as  the  Adminis¬ 
tration,  are  giving  serious  con¬ 
sideration  to  some  type  of 
Health  Insurance  legislation  to 
cover  those  qualified  for  benefits 
under  Old  Age  and  Sur\’ivors 
Insurance  with  an  increase  in 
the  Social  Security  tax  rate  to 
cover  the  estimated  cost.  This 
is  to  offset  a  bill  proposed  for 
some  years  past  by  Rep.  Forand 
(R.I.). 

Keep  in  mind  the  base  for 
Social  Security  taxes  increased 
14.3%  Jan.  1,  1959  over  1958 
and  that  the  tax  rate  increased 
20%  Jan.  1,  1960  over  1959. 

Unless  something  can  be  ac¬ 
complished  in  holding  the  line 
on  both  benefits  and  tax  rates 
for  some  period  of  years  ahead 
some  people  keenly  interested  in 
the  continuing  financial  sound¬ 
ness  of  the  Federal  Social  Se¬ 
curity  programs  predict  it  will 
only  be  a  matter  of  compara¬ 
tively  few  years  when  the  U.S. 
will  be  facing  a  problem  similar 
to  that  rapidly  developing  under 
the  Social  Security  program  in 
effect  for  many  years  in  Swe¬ 
den.  This  Swedish  program  has 
been  continuously  expanded  and 
liberalized  at  increasing  tax 
costs  until  it  has  reached  the 
proportions  of  a  real  burden  on 
the  economy  of  the  nation. 

For  the  third  year  in  suc¬ 
cession  amounts  paid  for  Fed¬ 
eral  Old  Age  and  Survivors 
Benefits  exceeded  the  income  to 
the  Fund.  For  the  calendar  year 
1959  the  amounts  paid  out  ex¬ 
ceeded  income  by  more  than  one 
billion  dollars. 

Unemployment  Benefits 

Legislation  is  again  being 
proposed  at  the  current  session 
of  Congress  to  provide  Federal 
standards  for  unemployment 
benefits  at  much  higher  benefit 
rates  than  those  presently  pre- 
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vailing  in  most  State  Unemploy¬ 
ment  Laws.  Also  the  proposals 
under  consideration  would,  in 
effect,  eliminate  experience  rat¬ 
ing  and  thus  all  employees 
w'ould  pay  the  full  tax  rates. 
Should  such  legislation  be  en¬ 
acted  every  newspaper  through¬ 
out  the  country  would  be  faced 
with  a  substantial  increase  in 
the  amount  of  Unemployment 
taxes  which  they  have  to  pay. 

The  amount  of  taxes  being 
collected  for  Old  Age  and  Sur¬ 
vivors  benefits  under  the  federal 
law  and  for  Unemployment 
benefits  under  the  individual 
state  laws,  together  with  the 
federal  law,  is  running  at  an 
annual  rate  of  $5.7  billion. 

The  committee,  which  also 
set  forth  ANPA’s  previously 
publicized  opposition  to  Internal 
Revenue  Service  regulations  as 
amounting  to  censorship  of 
advertising,  consisted  of: 

Richard  C.  Steele,  Lyle  K. 
Anderson,  Carter  Glass  III,  Ben¬ 
jamin  Haden,  Richard  G.  Ins- 
keep,  Robert  Letts  Jones,  Hall 
T.  McGee  Jr.,  A.  V.  Miller,  John 
B.  Olson,  William  J.  Poch,  Don¬ 
ald  W.  Reynolds  and  Warren  K. 
Young. 

• 

ANPA 

No  St.  Lawrence 
Tolls  Change  Now 

The  ANPA  St.  Lawrence 
Seaway  Committee  has  filed  a 
brief  pleading  for  the  classifi¬ 
cation  of  newsprint  as  bulk 
cargo  instead  of  general  cargo 
so  that  it  will  be  entitled  to  a 
toll  of  42c  instead  of  95c  per 
ton  for  a  complete  transit  of 
the  St.  Lawrence  Seaway. 

J.  C.  Lessard,  vicepresident  of 
the  St.  Lawrence  Seaway  Au¬ 
thority,  has  said  requests  for 
immediate  changes  in  the  tolls 
are  useless.  He  declared  it  will 
take  at  least  five  years  for  a 
firm  pattern  of  the  seaway 
traffic  to  be  established.  He  said 
a  full  review  will  be  undertaken 
in  1964. 

The  committee:  F.  J.  Bying- 
ton  Jr.,  chairman;  Donald  B. 
Abert,  Walter  J.  Blackburn, 
John  L.  Blake,  Robert  C.  Butz, 
Charles  D.  Cole,  Bernard  H. 
Bidder,  James  H.  Righter. 


3M  Buys  MBS 

St.  Paul,  Minn. 

Minnesota  Mining  and  Manu¬ 
facturing  Company  has  pur¬ 
chased  the  Mutual  Broadcasting 
System,  which  has  458  affiliated 
radio  stations.  Robert  F.  Hur- 
leigh,  newsman,  a  member  of 
the  Mutual  staff  since  1944,  will 
continue  as  president. 


$1,000  Prize 
For  Trimble 
Payroll  Story 

Washington 

Vance  Trimble.  Scripps- 
Howard  Newspaper  Alliance  re¬ 
porter  and  editor,  collected 
another  prize  last  w'eek  for  pry¬ 
ing  into  Congressmen’s  payrolls. 

This  one,  worth  $1,000  in 
cash,  is  the  coveted  Raymond 
Clapper  Memorial  Awai-d,  w’hich 
was  presented  to  Mr.  Trimble 
at  the  ASNE  dinner. 

A  jury  of  five  newspaper  ex¬ 
ecutives  unanimously  cited  Mr. 
Trimble  for  “enterprising,  well- 
written  and  persistent  investi¬ 
gation  and  reporting  of  Con¬ 
gressional  payroll  nepotism  and 
secrecy.” 

The  stories,  they  agreed,  re¬ 
sulted  in  Senate  policy  to  make 
the  payroll  information  public. 

Mr.  Trimble  recently  received 
the  Sigma  Delta  Chi  prize  for 
the  same  stories. 

The  Clapper  Award  was 
raised  in  value  this  year.  Philip 
L.  Graham,  treasurer  of  the 
memorial  association  formed  in 
honor  of  the  late  columnist,  gave 
credit  to  Pat  Munroe,  E&P’s 
Washington  correspondent,  for 
persuading  the  trustees  to  raise 
the  amount.  Mr.  Munroe  won 
the  prize  himself  a  few  years 
ago. 

Times  Executives 
Have  New  Titles 

Arthur  Hays  Sulzberger,  pub¬ 
lisher  of  the  New  York  Times, 
has  announced  some  new  titles 
for  executives  on  the  paper. 

The  changres  are: 

Amory  H.  Bradford,  formerly 
vicepresident  and  business  man¬ 
ager,  becomes  vicepresident  and 
general  manager. 

The  responsibilities  previously 
assigned  to  the  business  man¬ 
ager  have  been  divided  between 
two  positions  of  business  man¬ 
ager,  both  reporting  to  the  gen¬ 
eral  manager.  Monroe  Green 
becomes  business  manager  in 
charge  of  advertising  and  Ivan 
Veit  becomes  business  manager 
in  charge  of  circulation  and  pro¬ 
motion. 

Andrew  Fisher,  formerly  as¬ 
sistant  to  the  president,  becomes 
assistant  general  manager.  He 
continues  as  director  of  plans 
and  research. 

Arthur  Ochs  Sulzberger,  as¬ 
sistant  treasurer,  becomes  also 
assistant  to  the  general  manager 
and  manager  of  the  newly 
created  general  services  depart¬ 
ment. 
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ABC  Slogan 
Winners 
Are  Named 

The  board  of  judges  announ«d 
this  week  the  three  prize  win. 
ners  of  the  ABC  Slogan  Con^ 
test  sponsored  by  the  New*, 
paper  Advertising  Executive* 
.Ussociation. 

First  prize  of  $300  went  to 
Eric  Stigler,  Leo  Burnett,  Chi- 
cago  for  the  slogan,  “Let  ABC 
...  Be  Your  Key  ...  to  Facts 
and  Figures  ...  of  Certainty." 

Second  prize  of  $200  wt* 
awarded  to  Mrs.  Minnie  Marwk 
also  of  Leo  Burnett,  Chicago  for 
her  entry  “Be  doubt  free  with 
ABC.” 

Third  prize  of  $100  for  the 
slogan,  “ABC-Safety  in  Num¬ 
bers”  was  won  by  George  B. 
Chandless  Jr.  of  Robert  B.  Kane 
.Advertising,  New  York. 

2,OOff  Entries 

The  prize-winning  slogans 
were  selected  from  over  2,000 
entries  submitted  by  agency 
people  and  advertisers  all  over 
the  nation.  Ralph  Starr  Butler 
seiwed  as  chairman  of  the  board 
of  judges  which  included  Philip 
Getting,  .American  .Association 
of  .Advertising  Agencies;  Hugh 
H.  Johnson,  director  of  media, 
Kudner  Agency;  Monroe  Green, 
NAEA;  Joseph  M.  Allen,  A*- 
sociation  of  National  Adver¬ 
tisers;  Leo  Bogart,  Bureau  of 
.Advertising,  ANPA;  Henry  Abt, 
Brand  Names  Foundation  and 
Darrell  B.  Lucas,  chairman.  De¬ 
partment  of  Marketing,  New 
York  University. 

Behind  the  NAE.A’s  sponsor¬ 
ship  of  the  contest  was  a  reaf¬ 
firmation  of  ABC  figures  as  the 
basic  common  measure  of  print 
advertising  circulation  as  con¬ 
trasted  with  statistical  super¬ 
structures  of  a  projective  nature 
which  though  valuable,  are  by 
no  means  as  fundamental.  The 
slogan  contest  has  provided  the 
first  stepping  stone  in  a  con¬ 
tinued  program  to  reaffirm  the 
sanity  and  objectivity  of  ABC  as 
the  “gold  standaixl”. 


Editors  Gain  Time 

Albany,  N.  Y. 

Governor  Rockefeller  has 
signed  a  bill  which  postpone 
the  effective  date  of  the  Youth 
Court  Act  for  a  fourth  yew 
New  York  State  newspaper  edi¬ 
tors  have  opposed  the  secrecy 
provisions  of  the  law.  Now  the 
Judicial  Council  will  * 
study  and  recommend  further 
action, 
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Poital  rate  increases  proposed 


TV  proup  I'eiterated  the 
tiiim  that  newspapers  seek  no 
jjyHy  and  get  none,  in  spite 
if  such  charges  by  the  Post 
Ofice  Department.  The  report 
sierted; 

“Tlie  Eisenhower  Administra- 
ta  is  again  seeking  increases 
t  postal  rates  in  spite  of  the 
firt  that  the  Post  Office  Depart- 
Mnt  has  not  yet  complied  with 
die  Postal  Policy  Act  of  1958 
ud  shows  no  willingpiess  to  do 


The  committee  pointed  out 
dat  the  1958  act  provides  that 
evil  class  of  mail  bear  its  own 
mt  and  that  the  expense  of 
“Ptblic  Sei^nces”  rendered  by 
die  Post  Office  be  defrayed  by 
specific  appropriation.  The  re¬ 
port  added: 

“Post  Office 


Department 
ipires  continue  to  confirm  many 
•WPA  surveys  that  daily  news¬ 
paper  use  of  second  class  mail 
s  declining  steadily  because  in¬ 
adequate  service  forces  daily 


nethods.  Smallest  newspapers 
are  hardest  hit  by  higher  second 
rliiB  rates  because  few,  if  any, 
substitute  methods  are  available 
to  them. 

.tnoeher  Hike  in  “61 

"Possibility  that  postal  rate 
aitieases  might  be  combined  in 
tbe  same  bill  with  wage  in- 
fstsses  for  postal  employes  has 


P*tly  increased  the  chances  of 
^*••**6  of  some  form  of  postal 


'll*  legislation  in  1960. 
“Regardless  of  passage  of  any 
*D  in  1960,  another  increase  in 
*wnd  class  postal  rates  will 
Pinto  effect  Jan.  1,  1961.  This 


*iD  be  the  third  of  a  series  of 
’‘•'iise  annual  second  class  rate 
weases  of  10%  on  the  read- 
“’f  portion  and  20%  on  the  ad- 
'*hising  portion.” 

Tbe  committee:  Ralph  Nichol- 
®'*>chauTnan;  Harding  P.  Ban- 
T.  V.  Bihler,  W.  K.  Ble- 
Sidney  R.  Cook,  Frank  A. 

M.  J.  Prey,  E.  L.  Gay- 
James  S.  Lyon,  Carroll  W. 
Fred  B.  Wachs,  F. 
^'ttger  Weil. 
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NATIONAL  REGISTER  PUBLISHING  CO. 
14.7  W«st  42nd  Street,  New  York  36,  N.Y. 
333  North  Michigan  Avenue,  Chicago  1,  III. 
2700  Weat  3rd  Street,  Loa  Angelee  57,  Cal. 


Report  international  manager,  said  ‘ —  "  ^~~0  instead  of  making  it  tijpuJ 

(Continued  from  page  22)  he  was  pleased  with  reports  of  (Continued  from  page  23)  Humphrey  should  win,  u 

_  area  managers  showing  great  _  won  nothing  except  to  niit  ^ 

the  amount  the  AT&T  had  re-  Rains,  “primarily  because  they  religious  issue  largerth.net. 

quested  and  which  UPI  fought  ^"^icate  the  opening  up  of  so  ^52  “hat  with 

before  the  Federal  Communica-  many  regions  for  the  first  time  .^“didates  Catholi^  are  strongest  wd k. 

tions  Commission.  Our  attorneys  an  independent  and  impartial  “^mpSe^^^  where  Protestante  are  stron^l 

i^ws  report.”  yeai  It  IS  impossiDie  to  Kennedy  was  brought  on  w 


kind  of  news  report  they  need.” 

Joseph  L.  Jones,  vicepresident  A  D  T^gtofingr 
and  international  manager,  said  IVMWUlBg 


(Continued  from  page  23) 


the  amount  the  AT&T  had  re- 


“He  let  leak  report,  of  pg^ 
indicating  he  was  going  to  ik 
instead  of  making  it 
Humphrey  should  win,  u  ti 
won  nothing  except  to  rain  ^ 
religious  issue  larger  tlan  ev. 


tions  Commission.  Our  attorneys 
still  are  fighting  this  increase 
before  the  commission.” 

Innovation — both  in  reporting 
and  distributing  the  news — has 


‘Fantastic’  Africuin  Field 


this  year,  it  is  impossible  to  Kennedy  was  brought  HZ 
nail  down  delegates  as  well  as  Catholic  bloc  voting.”  ^ 
in  a  two-man  race.  He  saw  no  p^ii 


chance  of  the  nomination  of  a 
Thomas  R.  Curran,  vicepresi-  candidate  in  the  Democratic 


Mr.  Bell  said  Kennedy  cu  |« 
a  long  way  to  erase  the  Cathg. 
lie  issue  if  he  wins  in  We. 
Virginia. 

Mr.  Bell  said  Senator  Hi«. 


been  the  order  of  the  day,  said  dent  and  general  European  man-  convention  on  the  first  ballot.  if  he  wins  m  W,« 

Earl  J.  Johnson,  vicepresident  ager  reported  from  London  that  Reiman  (Pat)  Morin,  special  n 

and  editor,  in  discussing  activi-  ^^ich  covers  the  ^.^.j^er,  recalled  being  in  Cali- 

ties  under  his  direction.  He  said:  Middle  East  and  Africa  as  well  President  an  outspoken  nan wk, 

“The  outstanding  develop-  as  Europe  gained  a  total  of  151  Nixon,  Gov.  Nelson  Rockefeller  ‘'“J!,  5 

ment,  seven  years  in  planning,  new  clients  during  the  past  12  p  Kennedy  f 

was  the  inauguration  of  UPPs  .  .  .  , .  •  -  ^  were  there  recently.  He  saw  to  " 

transcontinental  Teletype  net-  .  J^e  African  field  is  fantas-  similarities  in  their  campaign- 

work  on  Sept.  20.  This  120-word  tic,”  he  ^id,  “for  expanding  tactics  in  that  none  talks 

a  minute  double-trunk  system  ®  traditional  two-way  flow  jowm  to  the  people,  all  three  are 

.streamlined  our  domestic  news  ,  ,  highlv  literate  and  articulate  l  «  *d  u 

gathering  and  distribution  chan-  Newspaper  readers  there  are  ^^e  deadly  serious 

nels.  particularly  interested  in  news  humorless  in  seeking  votes.  delegation,  m  U, 

as  reported  direct  by  an  Amen-  jjg  thought  it  was  all  to  the  ReP^hhean  convention  mi|kt  d»- 
More  Regional  News  can  agency.  They  have  long  been  that  none  of  the  three  ^ 

“The  ‘A’  wire,  operating  24  ^‘=‘=ustomed  to  coverage  from  ,toop  to  Fourth  of  July  his-  ^ 

.  ■  j  ”,  European  agencies  and  such  uont  plan  any  euiy  Mt 

hours  a  day,  seven  days  a  week,  reports  as  survived  ’  tions  election  night,”  Mr.  M 

ie  rliA  /%nlxr  TM^Aac  o  qc/\/*i  orirwn  T.ri.*A  *  .  .  < 


IS  the  only  press  association  Wire  ^  u  • 

11  .  .*v  .  filtering  through  African  serv- 

carrying  all  major  news  without  •  „  ^  ® 

any  relay  points.  This  means  we  tt  »»  n 

catch  editions  we  otherwise  ,  William  H.  McCall,  vicepresi- 


anu  ail  wnree  are  ueauiy  seiiuu*  v  . _ «  ,  ,  ..  . 

and  humorless  in  seeking  votes,  p  ®  ^ 

He  thought  it  was  all  to  the  RepuWican  convention  nu^t 

J  _ cide  Nixon  could  not  win  ud 

good  that  none  of  the  three  .  1  r  n 

1.  i.  t:,  *  T  1  u-  turn  to  Rockefeller, 

stoop  to  Fourth  of  July  his- 

trionics  “Hon’t  plan  any  oariy  edi¬ 

tions  election  night,”  Mr.  M 
The  Kennedy  Machine  advised.  “This  election  nay  bt 

„  ,  ,  ,  .  settled  in  Hawaii.” 

“Kennedy  quotes  the  claries.  3  question-and  -aniwet 


V  I,  V  - William  H.  McCall,  vicepresi-  — u.euy  3  question-and-aniwei 

catch  editions  we  otherwise  speaks  with  a  Harvarf  Yard  AP  members  wanted  t. 

would  miss.  The  B  ^^^re  carri^  America,  said  a  total  of  f  ®®”*  t*'®  know  how  newspapers  can  ob^ 

world  news  hand-in-hand  with  newspapei^,  radio  stations,  engineered  cam^ign  ma-  Kennedy’s  plea  for  newsp^m 

the  A  wire,  splits  into  regional  television  outlets  and  special  chine  I  have  ever  seen,”  said  Mr.  to  play  down  religion  in  politki 
circuits,  and  carries  inter-bureau  Monn.  “He  reads  enoromously  ^^en  he  and  other  politidui 

traffic  without  interrupting  this  ^PI  news,  ^’erything  written  have  raised  the  issue  themmlm 

.  ,  .  ,  ,  .  newspictures  and  television  ateut  him.  He  speaks  too  rap-  ^r.  Bell  answered  that  tie 

.1,  Tipf  newsfilm.  This  was  a  net  gain  and  does  not  emphasize  p^^e^t  in  the  We. 

the  UPI  news  report,  Johnson  «  points.  His  organization  makes  Virginia  primary,  and  that  it 


drew  attention  to  the  expansion 
of  regional  news  coverage,  in¬ 
cluding  the  addition  of  division 
reporters  in  Washington. 


of  47  over  a  year  ago. 

During  the  year  UPI  extended 
its  international  news  service 
network  by  radioteletype  to 


him  formidable.  He  is  a  most 
intent  man  about  this  job. 


has  to  be  reported. 

Mr.  Bell  was  asked  why  he 


“Rockefeller,  although  he  is  ,^3^  discussed  Adlai  Stem- 


^  ■  not  a  candidate,  is  very  much 

three  new  areas:  the  Virgin  ,  ..  .  son  s  possibilities. 

rnA  OQVMA  rimA  "  Ha  AAnrme.A/i 


William  C.  Payette,  general  Guiana,  and  ^yP®>”  he  continued.  ..gtevenson’s  nomination  coiJd 

sales  manager,  said  the  upward  rp  •  .  -nr  .  t  j-  He  is  very  warm,  whereas  Ken-  , 

swing  in  the  ^wth  curve  was  Trinidad,  West  Indies.  ,  .  '  ,  ’ ,  detached  happen  very  easily,”  said  lb. 

Earnest  Hoberecht,  vicepresi-  "“L  Bell.  “There  is  a  strong  bid- 


gratifying  because  it  shows  the  ,  Earnest  Hoberecht,  vicepresi-  Nixon  is  highly  civilized.  None  ^"cre  is  a  suwi*  u-- 

soundness  of  the  marketing  an-  general  manager  for  ,  ,  three  are  rabble  rousers  sentiment  for  him.  He 

r,^r  As;-  All  ha“T  ce^n  iumorS  *?  «'  • 


^ted  from  Tokyo  that  ggggnd  choice  of  a  great  muj 

■oach.  ttpt  •  4.  AC  have  a  certain  humorless-  ,  ® 

“Our  men  are  salesmen,”  he  ^  °  ness.  Adlai  Stevenson  is  an  ®  ®®' 

_ , _ « _ clients  in  Asia.  _ _  „  _  .  .  _ 


said,  “and  good  ones.  More  than  t,.  -4.  j  - •- .  .i4«.«ras,  w.w. 

this,  however,  every  one  is  first  ^he  past  year  witnessed  a  Jack  Bell,  who  has  been  with  - 

a  newsman ;  they  are  constantly  series  of  communications  firsts  since  1937,  spoke  of  the  split  "^he  annual  report  of  the  Ar 
touring  their  areas  to  assess  the  UPI  Newspictures,  among  jn  the  Democratic  Party  over  Board  of  Directors  drew  a  m 
requirements  of  subscribers,  them  the  first  radiophoto  ever  civji  rights  and  between  liberals  trast  between  news  covert^  w 
These  requirements  quickly  and  transmitted  from  the  new  capi-  ^nd  conservatives  and  a  division  years  ago,  when  the  Maociatw 
constantly  shape  the  service,  and  Brazil  and  the  first  color  between  Republican  liberal  and  assumed  its  present  form,  w 

the  sales  flow  from  this.  radiophotos  ever  published  in  conservative  wings.  that  of  today.  Only  626  attoMw 


ness.  Adlai  Stevenson  is  an 
exception.” 

Jack  Bell,  who  has  been  with 


delegates.” 

Contrast  with  1990 
The  annual  report  of  the  AP 


radiophotos  ever  published  in  conservative  wings. 


“Our  comparative  figures  South  America  and  the  Philip- 
show  UPI  provides  direct  serv- 

ice  to  more  subscribers  than  any  Frank  Tremaine,  vicepresi- 


Benson  Spells  Trouble 


that  of  today.  Only  626  attoMkd 
the  1900  meetings. 

In  1900,  the  report  noted,  E*- 


ice  to  more  subscribers  than  any  Frank  Tremaine,  vicepresi-  “The  1958  election  looked  like  publicans  William  McKinley  imi 
other  news  agency  in  the  world,  dent  and  general  manager  of  jt  would  turn  the  Republicans  Theodore  Roosevelt  rolled  op 
This  is  a  logical  parallel,  then,  this  branch  of  UPI,  said  these  into  an  exclusive  club,  but  their  7,207,923  votes  to  6,368,181  fw 

to  the  fact  that  we  also  main-  represented  historic  milestones  prospects  are  now  looking  up,”  William  Jennings  Bryan  ud 

tain  more  news  and  picture  bu-  in  photo-journalism.  said  j^r.  Bell.  “Their  chief  Adlai  E.  Stevenson  in  the  ?!«► 

reaus.”  During  1959,  the  first  leased  trouble  is  spelled  Ezra  Taft  dential  election.  An  average 

LeRoy  Keller,  vicepresident  picture  circuit  in  Europe  was  Benson,  who  has  disenchanted  newsmen,  representmg 
and  director  of  client  relations,  established  by  UPI.  It  was  set  most  of  the  farmers  in  the  Mid-  entire  press  of  the  worid, 
reported  the  creation  of  eight  up  to  deliver  pictures  via  fac-  west.  Nixon  is  caught  in  the  the  daily  activities  of 
more  regional  associations.  simile  to  French  newspapers,  17  middle  of  the  tug-of-war  be-  President. 

“We  now  have  57  editors  and  of  which  now  are  on  the  circuit,  tween  liberals  and  conservatives  “The  record  of  accompli^ 
broadcaster  groups  operating  in  During  the  first  part  of  1960,  of  his  party.  The  more  liberal  ment  around  the  world  whi® 

41  states”  he  said.  “The  lively  the  circuit  was  extended  to  he  becomes,  the  less  liberal  be-  was  written  in  the  ps*f  ** 

exchange  of  ideas,  which  de-  Switzerland,  Belgium  and  the  come  the  Republicans.  months,”  the  report  said, 

velops  in  these  regional  meet-  Netherlands  to  lay  the  founda-  “In  the  Democratic  scramble,  have  ^en  incredible  to  tu 
ings,  is  of  enormous  help  to  all  tion  for  a  Europe-wide  leased  Kennedy  got  really  no  benefit  group  which  met  in  IW®  JJ 

of  us  in  giving  our  clients  the  network.  in  Wisconsin,”  Mr.  Bell  added,  organize  the  AP  as  we  low* » 


in  Wisconsin,”  Mr.  Bell  added,  organize  the  AP  as  we  low* 
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^terGould  Journalism 
rtooiiist  Put  in  Low 
the  Year’  Pay  Bracket 


Gould,  who  has  drawn  Journalists  start  work  at  sal- 
ki  Tmy,”  comic  strip  aries  at  $95  to  $115  a  month 
^-jrter  who  is  a  modem  Sher-  lower  than  the  median  for  col- 
i  Holmes  detective  for  29  lege  graduate  beginners  in  other 
^5,  was  named  “Cartoonist  industries. 

tke  Year”  by  the  National  This  fact  was  brought  out  at , 
fwnist  Society  at  its  14th  the  meeting  of  the  American 
cai  dinner  April  26.  Council  on  Education  for  Jour- 

Ik  Reuben  Statuette  pre-  nalism  Sunday.  Douglas  Snyder,  | 
tied  Mr.  Gould  is  the  highest  head  of  the  placement  bureau  at 
lor  the  society  confers  upon  Indiana  University,  said  the 
ditoonist  each  year.  Mr.  median  for  business  generally 
n.i  who  lives  in  Woodstock,  (banking,  corporations)  was 
[,  began  “Dick  Tracy”  in  the  $435  a  month.  Journalists  start 
(Mich.)  Mirror  in  1931.  at  $80  to  $90  a  week  ($360  and 
^  itrip  is  now  distributed  to  $320  a  month.) 
gt  thiui  500  newspapers  by  The  figure  for  journalism 
^Chicago  Tribune-New  York  is  published  in  the  revised 
its  Syndicate.  “Choosing  a  Career  in  Joumal- 

ism,”  which  the  council  first 
Silver  I  laquea  printed  five  years  ago,  and  is 


HOW  ACB  SERVICES  HELP  INCREASE  DAILY  NEWSPAPER  ADVERTISING 


ACB  COOPERATES 


with  the 

Newspaper  Publishers^ 
own  organizations  in  the 
p  interest  of  increased 

1 '  ffl 

^^v;^Mnewspaper  advertising 
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Vitional  Cartoonist  Society 
Tsr  plaques  were  given  these 
wnists  voted  best  in  several 

Mories : 

Panels  —  George  Lichty,  who 
ITS  “Grin  and  Bear  It”  for 
I  Chicago  Sun-Times  Syndi- 

le. 

Conic  strips  —  Dik  Browne, 
r  dnws  “Hy  and  Lois”  for 
Features  Syndicate. 
Aivertisinp  and  illustrations 
Bonald  Searle,  a  freelancer 
r  England. 

Conic  books — Wallace  Wood. 
Editorial  cartoons  —  Bill 
i-dm,  St.  Louis  (Mo.)  Post- 
rxtfh  and  New  York  Herald 
Syndicate. 

Ibe  society  gave  its  silver  T 
pie  for  outstanding  service 
ihe  society  posthumously  to 
Roth,  Ben  Roth  Syndicate, 
Kjted  by  his  widow,  Mrs. 

Roth,  who  now  heads  the 
c  Roth  Syndicate;  and  Mc- 
|pn  Miller,  who  draws  “Noah 
Pbskuir’  for  King  Features 
Plicate. 

I  guest  of  honor  at  the  din- 
rnsKari  Somalianen,  politi- 
■•artoonist  for  Sanomat,  Hel- 
•C'  Finland,  who  was  given 
in  absentia  last  year 
■■  courage  in  exposing  the 
•®unist  deceit  while  working 
'u  **'*^°^  of  the  Kremlin.” 
,  Hutchison,  director 
P*hlic  information  for  the 
National  Red  Cross, 
k  society  an  award  for 
*ork  of  its  members  in  aid- 
Red  Cross. 

Crawford  Elected 

Ciawford,  editorial  car- 
^^ewark  (N.  J.)  News. 
'•aecW  president  of  the  Na- 
on  page  106) 
““•tor  ac  PUBLISHER 


now  reissuing.  John  E.  Stemple, 
chairman  of  the  department  of 
journalism,  Indiana  University, 
who  was  reelected  secretary- 
treasurer,  was  on  the  committee 
making  the  latest  revisions. 

Herbert  Bruckner,  editor  of 
the  Hartford  (Conn.)  Courant, 
was  re-elected  council  president. 
Holt  McPherson,  editor.  High 
Point  (N.  C.)  Enterprise,  and 
Robert  K.  Richards,  National 
Association  of  Broadcasters, 
were  reelected  vicepresidents. 

Two  new  members  elected  to 
the  accrediting  committee  were 
DeWitt  C.  R^dick,  University 
of  Texas,  and  Eugene  H.  Good¬ 
win,  Pennsylvania  State  Uni¬ 
versity.  Re-elected  were  Robert 
T.  Mason,  WMRN,  Marion,  O.;  ^ 
Wade  H.  Nichols,  Good  House-  \ 
keeping,  and  Prof.  Quintus  C. 
Wilson,  University  of  Utah. 

Forty-six  schools  of  journal¬ 
ism  that  have  been  accredited 
by  the  council  are  being  re¬ 
examined  and  findings  will  be 
announced  in  about  two  weeks. 

This  year  the  council  will  co¬ 
operate  with  the  newly  formed 
newspaper  promotion  committee 
of  the  AN  PA,  headed  by  Joyce 
Swan  of  the  Minneapolis  Star 
and  Tribune.  Dave  Better, 
Northwestern  University,  was 
chosen  chairman  of  a  council 
liaison  committee. 


Purchasing  Agent 

Bennett  Smith  is  the  new  pur¬ 
chasing  agent  of  the  New  York 
News,  succeeding  his  former 
boss,  Andrew  F.  Heig,  who  re¬ 
tired  April  1.  Mr.  Heig  was 
head  of  the  purchasing  depart¬ 
ment  for  26  years  and  Mr.  Smith 
was  assistant  purchasing  agent 
since  1938. 


for  April  301,  1960 


Throughout  the  years.  Advertising  checking 
Bureau  has  worked  closely  with  the  Bureau  of  Advertising  of 
the  American  Newspaper  Publishers’  Association  furnishing 
them  with  important  and  timely  information  which  they  have 
been  able  to  use.  In  addition  ACB  service  facilities  are  al¬ 
ways  available  to  Publishers  and  their  representatives. 

From  ACB’s  up-to-the-minute  files  of  advertising  linage, 
it  has  supplied  data  on  many  product  lines,  both  national 
and  local.  This  has  been  made  possible  because  ACB  reads 
every  daily  newspaper  for  the  publishers  and  keeps  accurate 
records  on  many  items  of  advertised  merchandise  through  its 
Newspaper  Research  Services.  Thus  the  supplying  of  in¬ 
formation  helps  these  organizations  to  relate  “cause  and 
effect”  in  newspaper  advertising  and  to  promote  and  extend 
the  uses  of  newspaper  advertising. 


I  ACB’s  Data  Files  Increase 

ACB  works  consistently  to  furnish 
its  Newspaper  Research  Services  to 
more  merchandisers.  As  new  clients 
are  added,  the  wealth  of  available 
^  data  increases,  and  the  piossibilities 
;  for  increased  newspaijer  advertising 
I  become  even  greater. 

j  ACB’s  own  advertising  to  na- 
!  tional  advertisers  and  their  agencies 
i  on  these  services  continues  with- 
out  interruption.  For  more  than  12 
years  liberal  space  has  run  in  Ad¬ 
vertising  Age,  Advertising  Agency, 
Printers’  Ink,  Sales  Management, 
Tide  and  other  publications.  ACB 
also  publishes  “Scan”,  a  very  popu¬ 
lar  monthly  house  organ  to  acquaint 
merchandisers  with  the  Research 
Services  in  its  various  forms. 

ACB’s  Newspaper  Research  Ser¬ 


vices  (like  ACB’s  Checking  Proof 
Service  for  Publishers)  has  a  high 
degree  of  accuracy,  which  has  en¬ 
abled  us  to  solve  the  “checking  copy 
problem”  for  over  1600  newspaper 
subscribers  and  this  in  turn  has 
helped  agencies  and  advertisers. 

A  Growth  Factor 

All  of  these  various  efforts  which 
Advertising  Checking  Bureau  makes 
are,  we  believe,  a  very  definite  plus 
factor  in  the  growth  of  newspaper 
advertising,  both  local  and  national. 

All  this  service  value,  so  much 
appreciated  and  utilized  by  sever¬ 
al  thousand  national  advertisers, 
manufacturers  and  advertising 
agencies,  could  not  have  been  made 
available  if  it  had  not  been  for  the 
cooperation  of  the  Daily  News¬ 
paper  Publishers. 


ACB  Service  cooperoTet  with  newspaper  publishers  in  malciey  it  uatimr 
for  agencies  and  advorthort  to  use  Newspapers — for  thoir  adrorthhtg. 


AdverfUing  Checking  Bureau,  Inc. 

NmTwknM3SJPak*n.Swt-  CMiSft  fl  N  t.  aWils  Ass.  •  (dsotss  (15) 
NSsUkIkMIt  •  MswUs  n  M  Minis  Ass.  •  Sse  hwliss  H  M  M  ». 
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SYNDICATES 

Banshees  Celebrate 
25th  Anniversary 


Twenty-five  years  of  fun  and 
frolic  were  celebrated  by  the 
Banshees  April  26  in  the  Grand 
Ballroom  of  the  Waldorf-As¬ 
toria,  where  the  famous  lunch¬ 
eon  club  honored  2,000  editors, 
publishers  and  ^ests  attending 
the  American  Newspaper  Pub¬ 
lishers  Association  convention. 

Program  for  the  festive  quar¬ 
ter-century  birthday  included 
songs  by  Ethel  Merman,  some 
of  which  were  from  her  current 
hit,  “Gypsy”;  seven  scenes  from 
Richard  Rodgers’  and  Oscar 
Hammerstein’s  latest  show,  “The 
Sound  of  Music,”  featuring  the 
show’s  star,  Mary  Martin;  and 
a  satirical  niunber  from  the 
musical,  “Fiorello!”,  a  Critics’ 
Circle  Award  winner.  A  sad¬ 
faced  comedian,  Joey  Bishop, 
gave  a  humorous  monologue. 

There  was  a  huge,  candled 
cake  for  the  happy  birthday,  too. 

Historian  Baer 

“Bugs”  Baer,  perennial  mas¬ 
ter  of  ceremonies  at  luncheons 
of  the  Banshees,  formed  and 
sponsored  by  Hearst  executives, 
is  author  of  this  highly-informal 
history  of  a  highly-informal 
group: 

«  «  « 


Joe’s  original  committee  of  Gene 
Tunney,  Lowell  Thomas,  Tom 
Powers,  Eddie  Rickenbacker, 
John  Kennedy  and  me  ad¬ 
journed  for  the  same  reason 
they  met.  None. 

In  it’s  twenty-five  years  of 
living  from  mouth  to  vest  the 
club  had  no  more  home  than  a 
poker  chip.  But  it  has  been  in 
every  room  of  the  Waldorf  ex¬ 
cept  the  ladies’  powder. 

The  first  Banshees  Luncheon, 
following  the  foimding  dinner  to 
George  “Jiggs”  McManus  in 
1935,  cost  $1.50  per  seat.  Today 
the  Waldorf  has  jacked  it  up 
to  $5.50.  The  explanation  is  you 
are  wider  than  you  were  then. 
The  original  $1.50  entitles  you 
to  two  whirls  in  the  revolving 
door. 

When  Joe  passed  Mr.  Hearst 
wired  Dick  Berlin  and  Ward 
Greene  to  keep  the  Banshees 
going.  The  tradition  was  car¬ 
ried  on  by  Brad  Kelly  and  Barry 
Paris  as  co-chairmen.  Today  the 
chairmen  are  Brad  and  Joe  Wil- 
licombe.  The  Committee  is  J.  D. 
Gortatowsky,  Bill  McLeam,  Bob 
Considine,  Brad  Kelly,  Joe  Willi- 
combe  and  me. 

Distinguished  Guests 


Joe  Connolly  laimched  the 
Banshees  in  1935  writh  one  rule. 
No  member  admitted  imless  ac¬ 
companied  by  a  gentleman. 

That’s  the  reason  we  never 
had  a  quorum.  And  also  why 


This  is  one  time  when  the 
rear-view  mirror  shows  more 
than  a  traffic  cop.  It  shows  Bill 
Corum  and  John  Kennedy  moni¬ 
toring  the  first  tribute  to  Jiggs 
McManus.  It  shows  royalty. 


Every^da^  etiquette! 

Everybody  has  etiquette  problems  every  day  — 
the  diner-out,  week-end  guest,  high  school  dater, 
hostess,  commuter,  engaged  couple,  shopper, 
bride-to-be,  the  middle-aged,  secretary,  bus  rider 
...and  millions  get  practical  answers  on  the 
right  thing  to  do  and  say  from 

The  Correct  Thiog 

by  Elinor  Ames ...  a  pictorial  guide  which  reminds  people 
their  manners  are  always  showing— and  points  out  how  to  keep 
them  at  their  best.  Informative  and  authoritative,  this  feature 
helps  readers  attain  more  poise  and  polish,  and  freedom  from 
faux  pas— has  a  large  and  loyal  following  among  all  ages!  For 
proofs  and  prices,  phone,  wire,  or  write  Mollie  Slott,  Manager . . . 

Chieaffa  Tribune^A^eu?  lthrbJ%feu?s 

Trihune  Tocrer.  ChUmmo 


statesmen  and  heroes  who  have 
been  our  guests.  General  Mac- 
Arthur,  Henry  Cabot  Lodge, 
Trygvie  Lie,  Herbert  Hoover, 
the  Duke  of  Windsor,  J.  Edgar 
Hoover,  Harry  Truman,  Jim 
Farley,  Babe  Ruth,  Gene  Tunney 
and  Jack  Dempsey.  And  others 
too  numerous  to  be  important. 

You  have  been  entertained  by 
complete  acts  of  “South  Pacific” 
and  “My  Fair  Lady,”  dazzled  by 
the  Rockettes,  wowed  by  “Damn 
Yankees,”  and  left  bleeding  in 
the  aisles  by  “Flower  Drum 
Song,”  “Guys  and  Dolls,”  “Can 
Can,”  “West  Side  Story,”  “Silk 
Stockings”  and  “Kismet.”  Each 
one  of  those  shows  would  have 
cost  you  twenty-smackers  and 
no  cooking  in  the  loges. 

.Stars  Am>eared 

Among  the  stars  stage-man¬ 
aged  by  Ed  Ballenger  were  John 
Barrymore,  Ethel  Merman,  Mary 
Martin,  Marilyn  Monroe,  Mau- 
guerite  Piazza,  Joe  E.  Lewis, 
Jimmy  Durante,  Mae  West, 
Jackie  Gleason,  Gisele  MacKen- 
zie.  Bob  Hope,  Danny  Kaye, 
Joey  Bishop,  Milton  Berle,  Art 
Carney,  Herb  Shriner,  Jack 
Benny,  Sid  Caesar,  Imogene 
Coca,  Mike  Nichols,  Elaine  May, 
Perry  Como,  James  Burton, 
Maurice  Chevalier,  Ray  Bolger, 
Arthur  Godfrey,  Sophie  Tucker, 
Bert  Lahr,  Olsen  and  Johnson, 
Morton  Downey,  Phil  Silvers, 
Don  Ameche,  Victor  Borge, 
Frank  Sinatra,  Andy  Griffith, 
Alfred  Drake,  Steve  Allen, 
Jack  E.  Leonard  and  Alan  King. 

Where  else  could  you  have 
taken  all  those  stars  to  lunch 
and  only  picked  up  your  own 
check? 

In  that  quarter-century  I  have 
tried  to  make  my  introductions 
■  brief.  After  all,  the  i^rfect  mas¬ 
ter  of  ceremonies  is  the  bird 
who  calls  the  trains  in  Grand 
Central  Station. 

For  the  next  25  years  we  give 
you  the  toast  of  the  circus 
world:  Short  Hauls  and  Dry 
Lots. 


Fern  Marja.  Dr.  Ruak  ^ 
Win  Lasker  Awards 

Outstanding  reports  in  tmt> 
zine,  newspaper,  and 
ing  media  which  alerted 
cans  to  the  medical  resetnfci.! 
public  health  problems  last  r... 
were  singled  oxit  for  the  ixi 
Albert  Lasker  MedicalJonn^ 
ism  Awards. 

The  recipients  of  the  la  : 
Awards  were : 

Magazine  —  Robert  Covjk'..-. 
for  “World  Birth  Contml  oV 
lenge,”  published  in  Lift, 

23,  1959. 

Sewspaper—Fem  Marja,  far 
“Children  in  Trouble:  ThePri- 
lem  of  the  Mentally  Disturbs 
in  the  New  York  Post,  Anr  ■' 
30,  1959. 

Broadcasting — KMOX-TV,  h 
Louis,  Mo.,  for  “The  Changn? 
Mind,”  a  series  of  13  progn?: 
on  community  progress  in  ih= 
treatment  of  the  mentally  ffl. 

Special  Award — Broadnsf^ 
— CBS  Reports,  unit  of  Chi 
News,  for  a  program  on  “Th' 
Population  Explosion,”  Not.  i: 
1959. 

Special  Award — Newspaiar- 
Dr.  Howard  A.  Rusk,  for 
editorial  leadership  in  advanrr: 
medical  research  and  pnbi;; 
health  programs  in  the  Units 
States  through  his  Sunday  s: 
umns  in  the  New  York  Tm-i 
since  1945. 

• 

Two  Seattle  Times 
News  Chiefs  Named 

Seattu,  W».c 

Henry  MacLeod,  city  editor 
has  been  named  managing  editor 
of  the  Seattle  Times  to  snecesi 
Russell  L.  McGrath,  retire 
after  29  years  of  Times’  serritt. 
Melvin  E.  Sayre,  assistant  dty 
editor,  was  named  city  editor. 

Mr.  McGrath  had  been  with 
the  Times  since  1919  except  for 
a  four  year  break  which  begit 
in  1927.  Mr.  MacLeod  has  beeo  I 
city  editor  for  the  past  19  yein  I 


fiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiaiiiiiiiiiiiiiiiiiiiiiitiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiM^ 

I  GIVE  YOUR  WEEKLY  BOOK  PAGE  | 

I  ADDED  APPEAL!  | 

I  "The  greatest  literary  critic  of  our  time",  it  j 

1  has  been  said  of  Robertson  Davies,  author,  | 

i  editor  and  playwright.  His  weekly  column  on  i 

I  books  and  authors  is  designed  to  make  your  I 

I  literary  page  both  literary  and  lively.  | 

3  Phone  or  wire  for  samples  and  rates.  | 

I  TORONTO  STAR  SYNDICATE  | 

J  80  King  St.  We$t  —  Toronto,  Ca»«d*  I 

3  phono  EMpiro  3-22 II  J.  F,  Chorrior,  Mgr.  I 
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EDITOR  &  PUBLISHER  for  April  39.  13** 


prepared  Opportunism’- 
Jae  Story  of  Mark  Ferree 


\ew  President  of  ANPA  Sees 
Opportunities  Bright  Today 


•  ^  in  charge  of  each  paper  free- 

I  *1^  1  C  YITB  _  (lorn  and  complete  autonomy. 

“Scripps  -  Howard  executives 
are  not  ‘ulcer  men.’  They  enjoy 
M  ^  what  they  are  doing,  like  I  do, 

^  I  sure.  And  because  of  that, 

r  X  things  done  through 

hard  work  —  not  worrying.” 

,  ,  .  Fortune  Magazine  in  1953  es- 

of  each  paj^r  in  its  own  field  tj^j^ted  the  value  of  the  Scripps- 
is  appraised  and  the  needs  are  newspaper  prop- 

ludgeted.  erties,  as  owned  by  the  parent 

“We  try  to  project  circula-  g.  W.  Scripps  Company,  at 


Bv  Philip  N.  Schuyler 


tion  and  advertising  revenue,  $140,000,000.  Mr.  Ferree,  a  di- 
and  project  expenses  by  depart-  rector  and  stockholder  of  the 
ments,  editorial  and  business,  parent  firm,  professed  to  have 
right  down  through  to  postage  forgotten  that  estimate  and  de- 


N’ewspapers’  “Golden  Age”  is  today  and  tomorrow  —  stamps,”  Mr.  Ferree  explained,  clared  he  frankly  did  not  know 
t  vesterdav  —  to  hear  Mark  Ferree,  new  president  of  “This  year  capital  investment  today’s  valuation  of  the  prop- 
» American  Newspaper  Publishers’  Association,  tell  it.  equipment  and  plant  erty.  Asked  by  what  yardstick 

o  cAlf  nrartinal  realist  the  execu-  'mprovement  was  originally  esti-  he  might  publicly  measure  this 

But  being  ^  sell  proiessea  practical  realist,  t  e  mated  just  under  $2,000,000,  but  closelv  held  private  newspaper 

ncepresident  and  general  b^n^s  meager  of  the  jj^eiy  top  $3,000,-  ^rroup,  he  suggested  circulation. 

pps-Howard  Newspapers  added  that  the  gold  will  000.  ..Our  aggregate  daily  circula- 


.r  1  •  i.  II  •  »f  “Our  aggregate  daily  circula- 

'yhard  work  to  dig,  although  just  as  alluring  as  ever.  making  our  budgets,  we  tion  as  of  February  this  year 

I»trained,  not  given,  as  he  come  out  with  an  operating  pat-  was  2,988,635,  a  gain  of  215,- 

j:!  in  an  interview,  to  “ponti-  been  installed  in  S-H  newspa-  tern  for  the  year  for  each  pa-  355  over  last  February,”  he 

jating  or  offering  gratuitous  pers  in  Knoxville  and  Evans-  per.  While  it  forms  the  basis  said.  “Our  seven  Sunday  papers 


is,”  Mr.  Ferree  became  ville.  They  have  been  ordered  of  operation,  it  is  not  inflexible. 

. 'y  enthusiastic  when  ques-  by  the  New  York  World-Tele-  jf  during  the  year  unexpected 

Med  about  future  opixirtuni-  gram  &  Sun.  needs  arise,  they  are  given  new 

tin  in  the  newspaper  field.  He  “Photocomposition  must  be  re-  attention  in  each  case.  But  over¬ 


tin  in  the  newspaper  field.  He  “Photocomposition  must  be  re-  attention  in  each  case.  But  over- 

;  I  he  hesitated  to  call  it  “busi-  lated  to  individual  properties  all  our  budgets  give  us  a  very  against  1,355,982  the  same 
tss,”  he  enjoyed  it  so  much,  my  opinion,”  he  said.  “Some  accurate  picture  of  our  possi-  month  last  year,  or  a  gain  of 
u  VFnric  Will  papers  adapt  very  easily;  others  bilities  and  tell  us  very  closely  7,022.”  The  large  daily  increase 

.wore  o  I  not.”  where  we  will  be  at  the  end  of  resulted  in  part  from  the  con- 

‘This  field  offers  opportuni-  Frequency  or  volume  dis-  the  year.  solidations  made  during  the  year 

nano  other  does  to  those  will-  counts  to  general  advertisers  is  ^f®**^*®^®*  Columbus  and 

1;  to  apply  themselves,”  he  de-  another  present  newspapter  trend  Cleveland.  Other  of  the  S-H 

dued.  “Today  we  can  go  ahead  on  which  Mr.  Ferree  expressed  “All  this,  of  course,  is  obvious  papers  made  good  gains  also, 
laeh  faster  than  ever  before,  himself  as  “open-minded.”  Con-  common  sense.  We  give  our  men 
Mose  we  have  so  much  more  tinuity  or  volume  discounts  are 
I  work  with  —  publishing  on  the  rate  cards  of  the  Pitts- 
idmiques,  new  facilities  for  do-  hurgh  Press,  the  Memphis  Press- 
a  better  job  than  ever  be-  Scimitar,  the  Memphis  Commer- 
cial  Appeal,  the  Cincinnati  Post 
■“Furthermore,  we  move  from  and  Times-Star,  the  Indianapolis 
I  sound  and  established  base.  Times,  and  the  Houston  Press. 

Itewspapers  have  always  pos-  The  method  is  not  the  same  as 
«sied  every  ingredient  for  sue-  the  Louisville  C-I-D,  but  rather 
w.  They  are  basic  to  our  adapted  from  that  followed  by 
rtole  way  of  life.  We  should  the  Chicago  Tribune,  Minne- 
imt  be  afraid  of  anything.”  apolis  Star  and  Tribune  and  a 
Commenting  on  general  pros-  number  of  other  newspapers, 

Wts  for  1960  as  the  vear  cur-  Mr.  Ferree  said.  He  noted  that 


of  operation,  it  is  not  inflexible,  in  Denver,  Evansville,  Fort 
If  during  the  year  unexpected  Worth,  Indianapolis,  Knoxville, 
needs  arise,  they  are  given  new  Memphis  and  Pittsburgh  totalled 


1,363,044 


February 


(Continued  on  page  100) 


Commenting  on  general  pros- 
|«ets  for  1960  as  the  year  cur- 


wtly  looks  from  his  S-H  desk,  some  advertisers  find  discounts 
kaid:  serve  their  purposes,  but  said 

This  year  we  may  not  be  intention  yet  of 

« to  as  fast  a  start  as  many  drying  discounts  on  all  of  the 
liwght  as  1959  came  to  a  close.  the  S-H  group. 

^t  was  a  good  year.  Right  Some  S-H  plant  improvement 
»»  we  have  every  reason  to  is  in  the  cards  for  1960,  but  not 
Wieve  we  will  do  as  well  or  on  the  scale  of  the  new  $10,- 
htter  than  last  year.  As  nearly  000,000  home  of  the  now  Cleve- 
« 1  can  see  that  goes  for  cir-  Innd  Press  and  News. 

"ton  linage  and  profits. 
rroblems  remain  about  the 

»»e  as  they  have  been  for  some  Each  year  Mr.  Ferree  with  a 
'**•  The  biggest  of  all  is  the  contingent  of  Scripps-Howard 

*  in  publishing  costs,  particu-  associates  makes  a  budget  trip 

^  in  one  word  —  payroll,  to  all  newspaper  properties  in 
^  there  is  TV  competition,  the  group.  Usually,  starting  in 
’bth  cannot  be  ignored.”  October  and  winding  up  in  late 

_  December,  they  begin  with  the 

•inanely  in  the  Future  smaller  papers,  winding  up  with 
Hr.  Ferree  expressed  his  be-  the  larger  ones  then  likely  to 
photocomposition  was  have  the  year’s  late  figures 
**nitely  in  the  future  scheme  ready  as  a  basis  to  project  the 

•  fiungs.”  Machines  have  forthcoming  year.  The  position 

fOlTOR  8c  PUBLISHER  for  April  30.  1960 


Mark  Ferrea 


Mark  Ferree 

{Continued  from  page  99) 

Mr.  Ferree  pointed  out  that 
not  counting  the  S-H  majority 
stock  interest  in  the  Cincinnati 
Enquirer,  there  are  19  papers 
in  the  group.  Scripps-Howard 
Radio  has  TV  stations  in  Cleve¬ 
land,  Cincinnati  and  Memphis 
and  radio  outlets  in  Cincinnati, 
Knoxville  and  Memphis.  Mr. 
Ferree  is  president  of  WMC- 
Radio  and  TV.  He  is  not  asso¬ 
ciated  with  the  other  radio  and 
TV  properties  which  are  owned 
and  operated  by  Scripps-How¬ 
ard  Radio,  Inc. 

Mr.  Ferree  has  been  closely 
concerned  with  transactions  of 
recent  years  that  have  resulted 
in  mergers  or  the  joint  opera¬ 
tion  of  printing  plants  by  S-H 
and  competing  local  papers. 
There  are  six  common  plants, 
seven,  including  last  August’s 
mating  of  the  S-H  Lighthouse 
with  the  Hearst  Eagle  in  San 
Francisco.  Others  shared  with 
competing  dailies  to  curb  pub¬ 
lishing  costs  are  in  Albuquerque, 
Birmingham,  El  Paso,  Evans¬ 
ville,  Knoxville,  and  Columbus. 

“Costs  are  cut,  competition 
continues,  and  both  papers  are 
stronger,”  Mr.  Ferree  said. 
“Most  importantly,  two  separate 
and  distinct  editorial  voices  are 
preserved  to  serve  the  commu¬ 
nity.” 

Mr.  Ferree  reiterated  a  S-H 
tenet  that  there  should  “wher¬ 
ever  possible  be  at  least  two 
strong  editorial  voices  in  every 
major  city”  and  also  insisted 
again  that  there  was  “no  pat¬ 
tern  or  plan  involved  in  any  of 
these  individual  transactions.” 

“What  we  always  work  for 
is  to  be  prepared  to  seize  op¬ 
portunities  as  they  arise,”  he 
said. 

Better  Than  Anticipated 

Of  the  two  recent  consolida¬ 
tions,  the  unusual  one  with 
Hearst  resulting  in  the  San 
Francisco  News-Call  Bulletin, 
and  the  purchase  of  the  Cleve¬ 
land  News  by  the  Cleveland 
Press,  January  23,  Mr.  Ferree 
said  “both  combined  papers  are 
doing  better  today  than  we  an¬ 
ticipated.” 

In  Cleveland  the  March  cir¬ 
culation  of  the  Press  and  News 
showed  an  average  net  paid  cir¬ 
culation  of  388,247.  The  net  paid 
circulation  prior  to  acquisition 
of  the  News  (from  Oct.  1,  1959 
through  Jan.  23, 1960)  was  309,- 
359.  Based  on  these  “before  and 
after”  figures  the  circulation 
gain  is  78,888. 

On  the  basis  of  this  gain  the 
Press  and  News  has  announced 
a  rate  increase  effective  May  1 
on  retail,  national  and  classi¬ 


fied.  General  will  go  up  10c  a  : 
line,  or  a  12%  increase  as 
against  a  21%  increase  in  cir¬ 
culation.  Classified  is  up  four 
cents,  or  an  11%  increase,  re-  i 
tail,  four  cents,  or  9%. 

Mr.  Ferree  is  a  director  of  the 
Apex  Publishing  Corporation 
that  publishes  the  San  Fran¬ 
cisco  News-Call  Bulletin. 

Coming  Along  Well 

“San  Francisco  is  a  longer 
term  job  than  Cleveland,”  Mr. 
Ferree  said.  “But  there  circula¬ 
tion  and  advertising  are  also 
coming  along  well.  Before  the 
two  newspapers  were  brought 
together  the  News  had  98,808 
circulation,  the  Call-Bulletin 
145,070,  a  total  of  243,878.  The 
March  31  statement  shows  212,- 
628  for  the  News  and  Call-Bul¬ 
letin. 

“On  number  of  pages  the 
News  and  Call-Bulletin  aver¬ 
aged  2  months  this  year  37  1/2 
a  day,  comparing  with  2  months 
last  year  23  2/10  for  the  News 
and  29  9/10  for  the  Call-Bulle¬ 
tin. 

“Our  latest  office  figures  this 
year  give  retail  display  at  99,- 
381  inches,  as  compared  with 
94,215  for  the  Examiner  and 
71,387  for  the  Chronicle,  al¬ 
though  both  competing  papers 
lead  us  in  overall  advertising, 
including  classified.” 

Getting  these  and  other  fig¬ 
ures  from  the  files  as  Mr.  Fer¬ 
ree  called  for  them  were  Wil¬ 
liam  E.  Vaughn  Jr.  and  John 
C.  Legler,  his  administrative  as¬ 
sistants.  Both  have  served  S-H 
for  over  30  years. 

The  New  York  Central  Build¬ 
ing,  230  Park  Avenue,  is  head¬ 
quarters  of  the  newspaper 
group.  The  firm  has  occupied 
the  same  offices  on  the  22nd 
floor  since  the  skyscraper  was 
opened  in  1929. 

Mr.  Ferree  figures  he  spends 
between  one-third  to  one-half 
of  his  time  visiting  S-H  prop¬ 
erties  and  on  other  business. 
Many  of  these  trips  are  made 
aboard  the  company  plane,  a 
Douglas  B-23,  that  cruises  at 
250  miles  an  hour.  He  estimated 
he  flew  50,000  miles  a  year. 

Since  1932 

Mr.  Ferree,  today  a  solid  man 
who  stands  just  six  feet,  has 
been  associated  with  S-H  since 
April  15,  1932.  S-H  publications 
have  said  of  him  “He  runs  in 
oil,”  being  interpreted  that  he 
works  smoothly,  getting  along 
well  with  those  with  whom  he 
works  or  plays. 

As  to  recreation,  he  used  to 
play  golf  seriously,  but  gave  it 
up  because  of  the  time  it  took. 
He  does  like  a  “good  time.”  His 
idea  of  fun  is  getting  out  with 
Mrs.  Ferree  from  their  New 
York  apartment  to  their  country 


home  on  three  and  a  half  acres  he  was  telegraph  editor  oi 
in  Lewisboro,  N.  Y.  There  on  Evansville  (Ind.)  Courier. 
week-ends  you  can  find  him  out  While  on  the  ( ourier  h«  m 
walking  his  two  brother  and  a  telephone  call  from  Olin  1 
sister  Labrador  Retrievers,  Kennedy,  then  editor  of 
“Cappie”  and  Petite.”  For  ex-  Miami  (Fla.)  Herald.  The  hti 
ercise  he  will  be  cutting  wood,  Frank  B.  Shutts,  a  foi^ 
or,  in  summer,  mowing  one  and  Hoosier,  owner  of  the  Henlf 
a  half  acres  of  lawn.  In  the  and  Mr.  Kennedy  had 
city,  you  may  see  him  accasion-  viewed  Mr.  Ferree  among  otha 
ally  at  the  ringside  of  one  of  students  on  a  recruiting  trip  to 
the  big  fights,  or  with  his  wife  the  University  of  Indiana, 
and  one  of  their  pretty  nieces  “He  offered  me  $65  a  w*ek,* 
enjoying  dinner  and  an  evening  Mr.  Ferree  .said.  “I  was  ra»kiii| 
on  the  town.  Mr.  and  Mrs.  Fer-  $35  and  couldn’t  believe  mj 
ree  have  one  son,  who  is  ill,  ears.”  He  took  the  job  in  mid- 
and  does  not  live  at  home  with  summer  1925. 
them.  In  the  fall  of  1926,  a  hniri. 


them.  In  the  fall  of  1926,  a  hurh- 

.  cane  hit  Miami,  killing  lj)00 

Genial  Hooeier  persons  and  injuring  3,000.  Who 

Genial  is  the  word  for  Mark  the  Southern  Pine  Associatiw 
Ferree.  Hoosier  bom,  he  likes  of  New  Orleans  came  up  with  i 
the  meaning  sometimes  given  hurricane-proof  house  built  of 
for  the  state’s  nickname.  It  southern  pine  lumber,  the  Ho- 
comes,  according  to  some,  from  aid  as  a  public  service  ereetad 
the  cheerful  greeting  “Who’s  and  promoted  it  in  the  intent 
there?”  given  by  early  settlers  of  safe  housing, 
to  those  knocking  at  their  doors  Mr.  Ferree  was  given  the  joh 
on  the  trek  westward  through  of  promoting  it.  As  a  result  d 
Indiana.  this  assignment  he  was  later 

Two  honors  of  which  he  is  given  a  leave  of  absence  fm 
proud,  in  addition  to  his  election  the  newspaper,  and  the  youaf 
as  president  of  ANPA,  is  his  22-year  old  promoter  found  him- 
being  named  “Hoosier  of  the  self  advertising  manager  of  the 
Year”  by  the  Sons  of  Indiana  SPA,  a  job  he  held  until  1980. 
in  New  York  in  May  1959,  and  The  Association  in  that  year 
the  citation  he  received  last  June  sent  him  to  Washington  as  iti 
8  from  Indiana  University,  his  representative  to  work  with  a 
alma  mater,  hailing  him  as  Hoover  committee.  The  National 
“journalist,  editor  and  distin-  Committee  On  Wood  Utilization.  | 

guished  administrator  in  the  _ 

,  ij  .tf  From  I  me  to  Ads 

complex  world  of  newspaper 

publishing.”  At  the  time  there  were  fellow 

Mr.  Ferree  was  bom  January  Hoosiers  on  the  S-H  WosWnp- 
19,  1905,  in  Marion,  Indiana,  ton  Daily  News  —  Nelson  P. 
His  father  was  a  utilities  execu-  Poynter,  Business  Manager,  who 
tive.  He  has  an  older  sister  who  later  became  owner  and  pub- 
was  married  to  the  late  Edward  Usher  of  the  St.  Peterelmrg 
H.  Harris,  publisher  of  the  (Fla.)  Times,  the  late  Lowdl 
Richmond  (Ind.)  Palladium-  Mellett,  as  editor,  and  Ernie 
Item,  Pyle,  as  managing  editor.  When 

“Ed  Harris  was  a  wonderful  depression  hit  southern  pine, 
person,  a  good  newspaper  man  they  helped  get  him  a  job  sdl- 
and  gave  me  my  liking  for  news-  ing  advertising  on  commission, 
paper  work,”  Mr.  Ferree  re-  April  15,  1932. 
called.  “I  made  so  much  selling  to 

_  „  .  „  the  retail  lumber  and  hone 

From  Carrier  to  Reporter  building  trade  they  were  happy 

So,  after  the  usual  service  as  to  put  me  on  salary,”  Mr.  Fe^ 
carrier  for  the  Marion  Chroni-  laughed. 
cle,  he  early  became  a  reporter  By  1933  he  was  the  retail  ad- 
for  that  newspaper.  He  started  vertising  manager  of  the  News, 
reporting  in  high  school,  and  where  he  remained  until  Febi^ 
worked  regularly  week-ends  and  ary  1936,  when  he  was  promoted 
during  vacations.  At  the  uni-  to  advertising  director  of  the 
versity,  he  continued  with  the  Indianapolis  Times.  A  yew 
Indiana  Daily  Student,  covering  later  he  was  made 
at  one  time,  the  down-town  beat,  manager,  the  position  he  hw 
as  distinct  from  the  campus,  until  the  late  Ray  A.  Huber 
and  considered  most  difficult.  put  the  finger  on  him  to  come  to 
But  when  he  left  the  univer-  New  York  in  1945.  He  was  as- 
sity  in  1925,  he  did  not  go  di-  sistant  general  business  ^ 
rectly  to  a  newspaper.  Instead  ager  up  to  Jan.  1,  1949,  wneu 
he  took  a  job  as  sales  trainee  Roy  W.  Howard,  then  pr*®" 
with  the  Dashiell  Motor  Com-  dent,  appointed  him  gen«w 
pany  selling  Dodge  cars  in  Chi-  business  manager.  ^ 

cago,  where  he  had  worked  be-  The  “prepared 
fore  during  summer  vacations,  that  evidently  goes  witt  tw 
This  trial  away  from  the  press  present  position  is  li^ 
did  not  appeal  for  long.  Soon  carry  over  into  ANPA  pW® 
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Committee  On  Wood  Utilization 
From  Pine  to  Ads 
At  the  time  there  were  fellow 


(Fla.)  Times,  the  late  Lowril 
Mellett,  as  editor,  and  Ernie 
Pyle,  as  managing  editor.  When 
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Russ  Stewart  Has  Knack 
f  Getting  Top  Teamwork 

Chicago  Sun-Times  General  Manager 

-  1  'w^T  I  11  *A.i  1  1939y  Afir*  Thompson  lik^d 

Likes  iinn  W  orks  W  0II  Wltn  X  0Opl0  the  roller-skating  ways  of  Russ 


Likes  ana  worKs  wen  wiin  reopie  the  roller-skating  ways  of  Russ 

Stewart,  who  never  missed  a  bet 

Bv  G«*rfse  A.  Brandenburg  ^  P^Wic  acceptance  of  the 

spunky  little  tabloid,  short  on 
„  .  ,  ,  .  ,  .  .  funds  but  long  on  “heart.”  It 

CHiCAw  m  helping  to  soWe  staff  prob-  ^^s  decided  the  Times  should 
B,ek  in  1928,  among  the  lems  at  the  Sun-Times.  ,tart  a  syndicate  of  its  own. 

„nmen  aboard  A1  Smith’s  Those  who  work  with  Russ  George  Lichty  (“Grin  ’N 

iMidential  campaign  special  as  Stewart  at  the  Sun-Times  agree  Morris  Fish- 

il  whistle-stopped  across  New  he  has  demonstrated  the  happy  .u  j.u  Ihe  American 

I^d  was  a  young  adult  faculty  of  getting  a  group  of  Medical  Association,  to  do  a 


Russ  Stewart 


reporter  by  the  name  of  newspaper  executives  to  func-  daily  health  column,  the  Chicago 

las  Stewart,  who  was  filing  tion  as  a  team.  “Russ’  ability  to  Svndicate forerunner  of  of,  “®' 

k-line  stories  to  the  Bridgeport  get  top-level  people  to  work  to-  today’s  olicago  Sun-Times  Syn-  ^nfvisfon^' of 

iCflBn.)  Times-Star.  gether  in  the  overall  interest  of  dlcate — was  launched.  Russ  was  ^  .  J?  t^-  pottia  on  tho 

Thirty-two  years  later,  this  the  newspaper  is  his  greatest  named  manager  of  the  syndicate  ?"  u^of 

Bue  Russ  Stewart,  now  a  vice-  asset.’  said  one  close  associate,  .i _ -xi.  i.: _ a; _ _ heels  of  the  erection  oi  a  new 


asset,”  said  one  close  associate. 
“He  knows  how  to  allocate  re- 


padentof  the  Newspaper  Di-  “He  knows  how  to  allocate  re-  fi^^thT^  pa^r!**^ H^^ateJ^^en^  tl eveS^Thouse^the 

niion  of  Field  Enterprises,  Inc.,  sponsibility  among  executives  coumired  Irv  Kuncinet  to  rive  eventually  house  the 

ad  general  manager  of  the  and  let  them  work  out  the  de-  J^tinTt^becLTa  ®''***'®  oP«>^tions  of  the  Sun- 

CWoiffo  Sun-Times,  has  been  tails.”  criurJnS. 

dMwn  as  chairman  of  the  Cartoonist  1942,  Russ  Stewart  was  ap- 

Bmu  of  Advertising,  ANPA.  Cartoom.t  managing  editor  of  the  Mr.  Stewart  has  serv’ed  as 

In  the  intervening  years,  Russ  Bom  in  Holyoke,  Mass.,  Times,  working  under  the  late  President  of  the  City  Press  As- 

ka covered  the  entire  gamut  of  young  Stewart  grew  up  as  a  boy  Dick  Firmegan  as  editor.  Russ  sociation  (a  subsidiary  of  the 

Mwnpaper  publishing  until  to-  in  Bridgeport,  Conn.,  where  he  continued  also  as  syndicate  man-  News  Bureau  of  Chicago) 

hy  he  brings  to  his  new  post  first  showed  promise  as  a  high  ager  until  1946.  ^  president  of  the  Chicago 


Inc.,  came  on  the 
erection  of  a  new 
Sun-Times  plant 


Weago  Sun-Times,  has  been  tails 
dxiwn  as  chairman  of  the 
Bmeiu  of  Advertising,  ANPA. 

In  the  intervening  years,  Russ  B< 


,  ...  .  wnicn  will  eventually  nouse  me 

couraged  Irv  Kupemet  to  give  operations  of  the  Sun¬ 

up  sports  writing  to  become  a  ,j.in,es  and  Daily  News  by  the 


Was  Boy  Cartoonist 
m  in  Holyoke,  I 


fall  of  1961. 

Mr.  Stewart  has  serv’ed  as 


I  grasp  of  advertising  and  pro-  school  cartoonist.  When  he  first 
notion  that  will  stand  him  well  went  to  work  for  the  Bridgeport 
in  hand  as  he  directs  the  future  Times-Star  he  covered  luncheon 


Becomes  General  Manager 


Following 


Thomason’s 


Wny  of  the  Bureau,  whose  club  rneetings  ^  a  cartoonist.  pinnegan  be 


(ontinuing  goal  is  to  gain  for  sketching  caricatures  of  persons 

papers  a  greater  share  of  in  atteiidance.  Times.  He  felt  he  needed  support  "T 

the  advertiser’s  dollar.  He  also  demonstrated  a  nat-  KiioineoQ  Qirle  nnH  nn  reduction  of  newspaper  column 

D  •  If  j  *•  ural  talent  for  newswritine  on  the  business  side  and  he  ap  from  12%  to  11  ems  on  a 

Russ  IS  a  self-made  executive  ural  talent  for  news^^^  pointed  Russ  Stewart  as  general  standardized  basis  across  the 


came  editor  and  publisher  of  the 


and  as  president  of  the  Chicago 
Newspaper  Publishers  Associa¬ 
tion  for  five  years.  He  is  also 
a  director  of  Field  Enterprises 
and  Great  Lakes  Paper  Co.  At 
the  national  level,  Mr.  Stewart 
was  active  in  bringing  about  the 


mo  left  high  school 


He  left  newspaper  work  to  manager,  a  newly-creat^  post. 


pidnating  to  become  a  re-  become  a  press  agent  for  Fox  1946.  the  fall  of  1947,  the 

porter.  Over  the  years  he  has  Theaters,  which,  in  turn,  led  late  Marshall  Field  bought  the  AcUve  in  Civic  Affairs 

wpiired  his  know-how  through  him  to  Hollywood,  Calif.,  and  Times  and  merged  it  with  the  c  t  k-.i  o 

pnctical  experience.  the  motion  picture  industry.  He  gun,  with  Mr.  Stewart  becoming  A®  ^  fi^stee  of  LaRabida  ban- 

,  joined  M-G-M,  first  writing  see-  general  manager  of  the  com-  itarium  ^r  rheumatic  fever 

iVoi  a  Driver  narios  for  Hal  Roach  comedies  bined  operations.  patients,  Russ  Stewart,  follow- 

A  graduate  of  the  newsroom,  and  then  doing  public  relations  since  then  Russ  Stewart’s  of  Mr.  Finne^n, 


*ith  ample  experience  in  pro-  as  an  advance  man  for  M-G-M  ability  to  instill  teamwork  at  the  ^ 

sotion,  including  a  whirl  at  mo-  pictures.  It  was  while  in  Chicago  top  and  down  through  the  ranks  $750,000  for  the  Kichara  J. 

tioB  picture  publicity,  Russ  has  1935,  on  an  M-G-M  assign-  has  been  a  significant  factor  in  x  u 

worbed  a  broad  understanding  ment.  that  Russ  Stewart  met  the  the  growth  of  the  Sun-Times,  Building  at  LaRabida.  He  is  also 

ad  a  keen  insight  into  the  busi-  late  Louis  Ruppel,  then  man-  ^qw  a  lusty  competitor  of  the  the  boara  of  "(mal  Hoirae 

iw  aspect  of  newspaper  pub-  aging  editor  of  the  Chicago  Chicago  Tribune  in  the  morning  ,  j 

luking.  He  has  coupled  this  day-  Times.  field.  From  a  total  ad  linage  in  a  dirertor  of  t  e 


luking.  He  has  coupled  this  day-  Times. 
’■(Hiay  knowledge  with  what  one  „ 

•aociate  termed  the  “soft  ap- 
patch” — meaning  he  is  oppo-  Mr. 


Becomes  Promotion  Manager 


1949  of  15,492,818  lines,  the  Sun-  Chicago  Convention  Bureau. 


«»ciate  termed  the  “soft  ap-  climbed  steadily  in  And  Russ  still  finds  time  to 

patch” — meaning  he  is  oppo-  Mr.  Ruppel  suggested  that  advertising  volume  and  last  year  play  golf,  to  go  quail  himting 
^  of  the  modern-day  “dynamic  Russ  talk  to  the  late  Emory  published  a  total  of  23,657,837  in  the  Fall,  and  for  a  Spring  or 

driver”  so  often  found  among  Thomason,  Times  publisher,  re-  lines  of  advertising.  Over  the  Summer  fishing  trip  into 

atiiiess  executives  in  large  cor-  garding  a  position  as  promotion  10-year  period,  the  Sun-Times  Canada.  He  also  enjoys  Winter 

portions.  manager  of  the  struggling  after-  showed  an  increase  of  52.7%,  skiing. 

This  prematurely-grayed  ^oon  tabloid.  Mr.  Thomason  while  the  gain  for  all  Chicago  His  liking  of  people  has  made 
"'••paperman  of  50,  who  under-  liked  the  enthusiastic  manner  of  newspapers  was  26.4%.  him  an  intimate  friend  of  a  host 


^p^hIs  the  dav-to-dav  nroblems  the  black-haired  young  man  ^  .  v* 

"fevery  department,  has  learned  f^vn  M-G-M.  Russ  was  hired  as  Helps  Combine  Operations  Harry  Truman,  Bob  Hope,  Red 
d*  back  of  not  taking  one  set  promotion  manager.  He  has  been  especially  active  Skelton,  and  Phil  Harris,  the 

^  problems  from  one  depart-  Russ  Stewart  supplied  the  during  the  past  year  since  Mar-  latter  being  among  the  honored 
®®lal  conference  to  another,  promotional  shot  in  the  arm  that  shall  Field  Jr.,  purchased  the  guests  at  Russ  Stewart’s  recent 

*^^8e,  his  associates  say,  was  needed  at  the  Times,  while  six-day  evening  Chicago  Daily  marriage  to  Mildred  Bradford 

^  has  never  allowed  personal  Louis  Ruppel  and  his  staff  put  News  from  John  S.  Knight,  Noms,  April  10,  at  Palm 

WWems  to  cloud  his  perception  out  a  product  that  won  more  working  as  a  member  of  a  three-  Springs,  Calif, 
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His  liking  of  people  has  made 
him  an  intimate  friend  of  a  host 
of  famous  people,  among  them 
Harry  Truman,  Bob  Hope,  Red 


EARLY  BUSINESS— ^enkin  Lloyd  Jones,  seated,  editor  of  the  Tulsa  left,  toastmaster,  presents  Frank  H.  Bartholomew  for  UPl  prcsidstfs 

Tribune,  and  Frank  Tremaine,  newspicture  chief,  just  back  from  Russia,  report  ("we're  in  the  black").  At  end,  two  UPl  staffers  grace  ths  nwst- 

have  a  chat  at  the  UPl  breakfast.  In  center  panej,  William  C.  Payette.  ing  with  their  charms:  Colette  Blackmoore  and  Patricia  MeConned. 


Paragraphs  from  the  President’s  Address 


By  D.  Tennant  Bryan 
Richmond  (Va.)  Newspapers 


A  merger  or  consolidation  is 
nothing  more  than  the  natural 
working  of  economics  to  effect 
operating  economies  through  a 
joint  production  plant.  This  has 
nothing  to  do  with  the  demand 
for  newspapers  as  such  which 
today  is  at  an  all  time  peak  — 
and  continues  to  grow  at  a 
steady  pace. 

*  *  « 

The  publisher  without  local 
newspaper  competition  must  ex¬ 
ercise  especial  care  to  maintain 
complete  objectivity  —  and  to 
establish  such  reasonable  circu¬ 
lation  and  advertising  rate 
structures  as  will  encourage 
healthy  economic  growth  in  the 
community  served  by  his  news¬ 
paper.  Thus,  the  “non-competi¬ 
tive”  situation  is  not,  in  every 
case,  the  lush  monopoly  that 
many  suppose  it  to  be  —  for 
there  are  certain  built-in  risks 
inherent  in  such  a  situation.  The 
non-competitive  newspaper  be¬ 
comes  a  target  for  many  snipers 
while  it  labors  under  a  strin¬ 
gently  self-imposed  obligation 
to  be  fair  and  friendly  to  read¬ 
ers  and  advertisers  alike. 

♦  * 

Not  many  years  ago,  the 
prophets  of  gloom  were  citing 
the  rise  of  television  as  a  cer¬ 
tain  indication  of  the  decline 
and  ultimate  fall  of  the  newspa¬ 
per.  But  it  has  now  become 
abundantly  clear  that  neither 
television  nor  any  other  existing 


medium  can  displace  the  news¬ 
paper  —  which  along  with  food 
and  utilities  remains  an  indis¬ 
pensable  daily  service  in  the 
American  home. 

*  *  * 

We  need  more  illumination 
along  with  the  heat  on  our  edi¬ 
torial  pages.  Readers  like  an 
editor  with  strong  convictions, 
who  takes  off  his  coat  now  and 
then  to  engage  in  a  good  old- 
fashioned  slugging  contest.  But 
most  people  also  like  to  make 
up  their  own  minds,  and  they 
resent  attempted  dictation  from 


any  source.  While  our  readers 
enjoy  an  occasional  slugfest, 
they  also  look  to  the  editorial 
page  for  objective  and  balanced 
analyses  of  fact,  for  insight  into 
all  the  pros  and  cons,  to  help 
them  arrive  at  their  own  con¬ 
clusions. 

«  «  * 

Newspapers  enjoy  a  signifi¬ 
cant  share  of  the  advertising 
dollar  as  a  whole,  and  they  do 
especially  well  in  the  local  field 
where  the  dollars  spent  in  news¬ 
papers  are  more  than  three 
times  the  total  dollars  spent  in 


LOOKS  LIKE  A  STANDOFF  in  political  discussion  between  former 
U.S.  Senator  William  F.  Knowland,  associate  publisher  of  the  Oakland 
Tribune,  and  Merriman  Smith,  UPl  White  House  correspondent.  Taking 
it  all  in  is  J.  D.  Funk,  publisher  of  the  Santa  Monica  (Calif.)  Outlook. 
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all  other  measured  local  medii 
(radio,  television  and  outdoor) 
combined. 

At  the  same  time,  it  is 
parent  that  newspapers  hatt 
not  taken  full  advantage  of  tht 
potential  in  national  advertis¬ 
ing  and  much  can  be  accom¬ 
plished  in  this  direction. 

*  *  * 

Newspapers  have  been  rather 
backward  in  the  quality  of  thdr 
contributions  in  the  area  of  me¬ 
dia  analysis.  But  here  again, 
a  beginning  has  been  made 
which  provides  the  basic  ground¬ 
work  for  future  activity  in  this 
field.  An  area  of  great  impo^ 
tance  involves  the  ratio  of  pros¬ 
pects  exposed  to  advertising. 
The  fact  that  prospects  search 
for  advertising  in  newspapers 
has  been  clearly  established,  but 
further  documentation  for  s 
wide  variety  of  products  and 
services  would  be  most  helpful. 
*  *  * 

The  public  had  been  quite 
skeptical  of  broadcast  advertis¬ 
ing  long  before  the  quii  show 
scandal  —  and  has  been  accus¬ 
tomed  instinctively  to  make  s 
sharp  distinction  —  as  to  credi¬ 
bility  —  between  advertising  on 
the  broadcast  media  and  that 
in  newspapers.  This  same  pu^ 
lie  has  a  general  understand¬ 
ing  and  appreciation  of  the  con¬ 
trol  that  newspapers  exere» 
over  the  use  advertisers  make 
of  the  white  space  we  sell  t^ 
— and  the  high  degree  of  credi¬ 
bility  enjoyed  by  newspaper^ 
vertising  reflects  this  under 
standing. 

UBLISHER  for  April  30. 
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IHE  AP  votes — At  left,  Clarence  B.  Hanson  Jr.,  publisher  of  fhe 
Itwnqham  (Ala.)  News,  casts  his  ballot  for  directors  of  the  Associated 
Center,  the  southerners  caucus.  Prominent  in  the  fore9round, 
lelie^  aye,  is  Mrs.  Oveta  Culp  Hobby,  president  of  the  Houston  (Tex.) 
fW.  Ri9ht,  George  W.  Healy  Jr.  of  the  New  Orleans  (La.)  Times 
fktyune  appears  to  be  doing  a  little  electioneering  on  D.  Tennant 
Bryan  of  the  Richmond  Newspapers. 

Wspaper  Business 
;ound  and  Vigorous 


By  Joyce  A.  Swan 

(Put  of  an  address  to  ANPA 
the  eiecutive  vicepresident 
tke  Minneapolis  Star  and 

r.baiie.) 

TIm  newspaper  business,  on 
whole,  is  sound  and  vigorous 
{i::  the  future  is  promising. 

In  sure  any  newspaper  man 
woman  can  find  some  vulner- 
:  e  areas  in  this  statement. 

Ton  can  speak  with  truth  and 
rity  on  the  problems  of 
paper  economics  and  pro- 
j;;iivity. 

Y«  can  document  our  short- 
(“gs  in  handling  of  news 
: editorial  page  opinion. 

Tod  can  view  with  concern 
headaches  of  the  future. 
Ton  probably  can  name  in- 
-i-aal  newspaper  properties 
'•  are  sick. 


t«  1 


promising  that  nearly  every¬ 
body  with  some  money  to  invest 
wants  to  get  in.  Conversely,  few 
people  care  to  risk  investment 
in  the  newspaper  business, 
or 

b.  Most  owners  of  radio  or 
television  stations  will  sell  .  .  . 
at  a  price.  Relatively  few  news¬ 
paper  owners  are  interested  in 
selling  at  any  price. 

I  believe  the  second  interpre¬ 
tation  makes  the  most  sense. 

Both  businesses  have  strength 
and  attraction.  One  simply  has 
a  great  deal  of  turnover,  the 
other  doesn’t. 

Both  provide  good  eaming^s, 
for  the  most  part,  to  their  own¬ 
ers  and  stockholders. 

The  fact  that  the  capital 


ELECTED  directors  of  the  Associated  Press,  Henry  D.  Bradley  of  St. 
Joseph  (Mo.)  Gazette,  M.  E.  Nussbaum  of  the  Moultrie  (Ga.)  Observer, 
and  Paul  Miller  of  the  Rochester  (N.Y.)  Times-Union  are  congratulated 
by  President  Benjamin  M.  McKelway. 


gains  Pied  Piper  fails  to  stimu- 
Bwt  have  you  recently  tried  to  late  daily  newspaper  owners 
5^ »  daily  newspaper  you  could  into  selling  the  businesses  they 
'•  find  invigorating,  challenging 

Is  the  six  years  through  1959,  and  satisfying  should  not  let  us 
-re  were  2,330  sales  of  con-  permit  our  critics  to  say  we  are 
afig  interests  of  radio  and  in  an  unhealthy  or  declining 
stations  —  2,058  sales  business, 
ndk)  stations,  272  sales  of  Some  of  our  critics  shake 
'"^iSion  stations.  their  cerebral  dice  and  come 

were  hundreds  of  sta-  out  with  snake  eyes  .  .  .  twin 
lold  which  had  dollar  vol-  prophets  of  doom  for  the  news- 
*8  similar  to  those  of  daily  paper  business. 

***l»pers  and  we  do  know  how  They  identify  one  snake  eye 
daily  newspapers  were  as  the  newspaper  numbers  game, 
the  six  years  ending  in  The  other  snake  eye  is  latelled 
technology. 

total  was  164!  What  is  the  numbers  game? 

'*■  tan  be  interpreted  in  two  There  are  fewer  newspapers  so 
we’re  in  a  shrinking  business. 
The  radio  and  television  the  critics  say. 

— *3  is  so  profitable  and  The  Editor  &  Publisher  Year- 
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book  shows  there  were  1,780 
U.  S.  daily  papers  at  the  end 
of  1949;  1,745  at  the  end  of 
1959  —  (if  we  take  out  the 
Alaska  and  Hawaii  papers  not 
counted  in  1949).  This  is  a  de¬ 
cline  of  about  two  percent  in 
the  number  of  daily  newspapers. 

There  are  now  561  U.  S.  Sun¬ 
day  newspapers  or  five  more 
than  in  1949,  excluding  the  Sun¬ 
day  newspapers  in  Alaska  and 
Hawaii. 

You  can  think  of  other  indus¬ 
tries  where  numbers  of  plants 
or  outlets  .are  smaller  but  the 
industries  are  solid,  sturdy  un¬ 
derpinnings  of  our  economy. 

TTien  the  numbers  wizards  say 
our  circulation  hasn’t  kept  pace 
with  population  growth. 

Until  it  becomes  fashionable 
to  use  newspapers  for  diapers, 
the  consumption  of  newspapers 
for  the  years  of  babyhood  is 
likely  to  continue  to  be  insigni¬ 
ficant.  Even  the  youngsters  with 
genius  I.Q.’s  do  little  newspaper 
reading  at  the  age  of  two  or 
three. 

So  the  percentage  of  circula¬ 
tion  growth  doesn’t  keep  up 
with  the  percentage  of  popula¬ 
tion  growth. 

But  the  daily  circulation 
growth  percentage  exceeds  that 
for  the  U.  S.  adult  population. 
Figures  from  Editor  &  Pub¬ 
lisher  Yearbook  show  that  U.  S. 
circulation  is  now  at  an  all  time 


high  of  more  than  58  million 
daily  and  nearly  48  million  Sun¬ 
day;  that  daily  circulation  has 
climbed  43  percent  since  1940 
while  adult  population  (18  years 
and  over)  has  gone  up  24  per¬ 
cent  in  the  same  period. 

The  numbers  game  also  points 
to  the  fact  that  newspaper  ad¬ 
vertising  doesn’t  enjoy  the  same 
percentage  of  the  total  advertis¬ 
ing  pie  it  once  did.  The  state¬ 
ment  is  correct  but  deserves 
some  interpretation. 

During  the  decade  1949-59  in¬ 
vestments  for  U.  S.  daily  and 
Sunday  newspaper  advertising 
went  from  $1,916,000,000  to  $3,- 
517,000,000. 

This  is  an  increase  of  83  per¬ 
cent,  which  is  about  the  same 
percentage  increase  as  that  of 
the  U.  S.  gross  national  product 
in  the  same  decade. 

The  increase  in  investment 
for  newspaper  advertising  in 
the  ten  years  was  greater  than 
the  total  amount  spent  for  tele¬ 
vision  advertising  in  1959. 

Now  to  the  other  shibboleth 
used  to  test  our  blood  pressure 
.  .  .  technology. 

Our  machinery  and  equip¬ 
ment  are  in  the  horse  and  car¬ 
riage  days! 

I  think  it  was  Charles  F. 
Kettering  who  said,  many  years 
ago,  that  the  newspaper  rotary 
(Continued  on  page  104) 
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Ferree  Elected 

{Continued  from  page  13) 


ment  to  license  newspaBai^ 
NRA  days  and  the 
efforts  to  establish  newsprint 
mills  in  the  South.  He  ^ 
president  of  ANPA  in 
when  Mr.  Williams  wu  T 
gaged. 

Mr.  Stahlman’s  voice  broke 
with  emotion  when  he  tried  to 
describe  his  deep  affection  for 
Mr.  Williams. 

“We  love  you,  we  salute  yot 
and  we  wish  you  Godspeed,"  he 
said. 

“I  hope  you  have  not  seen  th. 
last  of  me,”  replied  Mr.  Wi! 
liams. 

“I  hope  you  will  give  Stsn 
ford  Smith,  who  is  to  be  w. 
successor,  the  loyal,  faithfj 
support  you  have  given  me." 

Operates  With  Surplus 


James  G.  Stahlman,  Nash-  $347,105  for  the  general  nun' 
ville  (Tenn.)  Banner,  who  ager’s  office,  $323,333  for  the 
served  as  president  of  ANPA  Research  Institute  and  $229, 3a 
and  of  the  Southern  Newspaper  for  the  Labor  Office  in  Chicsiu 

The  Research  item  was  $73,Di>: 
higher  than  in  1958  and  abcj: 
paid  heartfelt  $50,000  more  will  be  added  f 


Publishers  Association  at  peri¬ 
ods  while  Mr.  Williams  was  gen¬ 
eral  manager. 


Williams,  who 

^  j  ^  The  awards  were  presented  retires  Aug.  1. 

I\03.(l0rS  ll.0Sp00t  on  behalf  of  47  state,  regional  “I  have  known  Cranston  Wil- 
•  •  A  1  national  ne%vspaper  associa-  liams  since  the  early  1920s  when 

lnt02rity  in  Ads  tion  executives,  representing  he  came  to  ANPA  after  service 
”  more  than  10,000  newspapers,  in  World  War  I  and  as  secre- 

Newspapers  protect  the  pub-  by  William  J.  Oertel,  president  tary  to  the  late  Senator  William 
lie  from  misleading  advertising  of  NAM.  Mr.  Oertel  noted  it  J.  Harris  of  Georgia,”  said  Mr. 
but  the  prime  responsibilitly  for  was  the  first  time  his  group  Stahlman.  “j  ■  ' 
advertising  integrity  rests  with  had  ever  given  an  award  to  an  with  him  through  two  notable 
the  advertisers,  ANPA  president  individual.  struggles.” 

D.  Tennant  Bryan  said  Thurs- 

more 

than  copy 

two  Bryan 

no  yielded  -• 

the  misleading 

the  there  be  no 

for  newspapers  protect 
the 

He  the  broadcast 

the  the  newspapers 

the  they 

every  day  to  the  jury  of  readers. 

Advertisers,  too,  he  pass 

judgment  on  the  newspapers  B» 
know  B|. 

when  the  medium  they  use  has 
the  of  its  readers  and  ^BI|||h|^^ 

trade  on  for 


tribute  to  Mr. 


Association  members  eh«rf i 
Joseph  L.  Abey,  circulation  dil 
rector  of  the  Reading  (Pti 
Eagle,  recently  elected  presi¬ 
dent  of  Rotary  IntemationiL 


Retiring  Committee 
I  labored  closely  Members  Get  Plaques 

Plaques  were  presented  Fi 
day  to  eight  retiring  raeinh  - 

■  of  the  Bureau  of  Advertisiri 
Plans  Committee.  Rccipier.. 
were: 

Gordon  F.  Chelf,  PkUaddf 
Inquirer;  George  L  Lenn 
Greensboro  (N.  C.) 

News;  E.  C.  Manion,  Thoms 


Dallas  (Texas)  Times  Heri^ 
Melvin  E.  Tharp,  Coka'^ 
(Ohio)  Dispatch;  Louis M.Rir" 
formerly  Des  Moines  (lo»- 
Register-Tribune  (now  vicepres- 
ident  for  automotive  sales  o: 
the  Bureau) ;  Henry  W.  Shw 
Gannett  Newspapers;  and  Job" 
E.  Woodman,  Kelly-Smith  Cc 


Harry  W.  Ernst,  educi'i_ 
editor  of  the  Charleston  ("■ 
Va.)  Gazette,  and  the  Rw- 
Charles  H.  Drake,  instructor  »t 
Berea  College,  will  share  s  So- 
ney  Hillman  Award  of  $5W 
their  article,  “Poor,  Proud  »«“ 
Primitive:  the  lost 
lachians.”  It  was  published 
the  Nation. 
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Convention  pictures  in  this  issue 
.  .  .  by  Rick  Friedman  and  Bob 
Warner  of  the  E&P  staff  and  by  UPl 
and  AP  sta9  photographers. 
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•get  Account 

(Crttmu«d  /rom  page  15) 


Journal  and  Sentinel;  Robert  5)  The  development  of  an  in- 

C.  Millar,  president  of  the  Jocfc-  dicator  of  mat-rolling  pressure  t^wihtiahgiwo 

sonville  (Fla.)  Times-Union  now  in  production  trials.  A  9  kJHAUjf 

and  Journal;  and  John  W.  6)  A  program  seeking  to  de-  {Continued  from  page  13) 

Sweeterman,  executive  vicepres-  termine  the  physical  changes 

identofthelFoshms-ton  (D.C.)  that  occur  on  press  blankets 

prmtabil.ty  and  ^ 

Rppl<»<*tpH  wprp?  Orvil  R.  Drv-  blanket  life.  _»  _ • _ *• _ 


t  ons  and  advertising,  lueni  oi  me  irasningrron  ^JJ.  l..;  tnai  occur  on  press  oianx 
^Sswmb  pointed  out  that  ^ost.  thus  affecting  printability 

ri  has  just  established  a  Reelected  were:  Orvil  E.  Dry-  blanket  life. 

P^,il  Advisory  Committee  foos,  president  of  the  New  York  Mr.  Tingley  said  the  Resea 
the  Bureau  which  will  meet  Times;  James  S.  Lyon,  execu-  Institute’s  budget  for  1960  is 
the  first  time  at  the  summer  tive  vicepresident  of  the  Wash-  slightly  more  than  $500,000 
t£4  convention.  Purpose  of  ington  (Pa.)  Observer  and  Re- 

will  be  to  help  build  porter;  J.  Hale  Steinman,  presi-  n  ■ 

■L  classified  and  coopera-  dent  of  the  Lancaster  (Pa.)  AOyOlO 
Wisinp  services.  Newspapers,  Inc  ;  G  Gordori  {Continued  from  page  U 

Strong,  president  and  general  '  i  r  a 

Re«earrh  Projects  manager  of  Brush-Moore  News- 

Baarch  target  account  pre-  papers,  Inc.;  and  Jack  Tarver,  Training  and  recruitmen' 
Ss  employing  “every  president  of  the  Atlanta  (Ga.)  personnel  came  up  for  dis 


k  t  l-f  peak.  He  said  fear  of  a  monop- 

»»  J  T.  u  oly  of  communications  is  un- 

Mr.  Tingley  said  the  Research  f 

stitute’s  budget  for  1960  is  *  ,<*11  „ii 
...  .r  ffcnn  All  in  all,  there  is  no  doubt 

ghtly  more  than  $500,000.  available 

to  the  average  American  today 
I  are  greater  in  both  number  and 


Poyolo  variety  than  ever  before  in  our 

{Continued  from  page  lA)  history,”  he  asserted. 
_  “The  non-competitive  newspa- 

„  .  .  ,  i  r  per  becomes  a  target  for  many 

Training  and  recruitment  of  ^ 

personnel  came  up  for  discus-  ^  ^‘[^ingently  self-imposed  obli- 


|on  in  the  research  arse- 
•  were  reviewed  by  Leo  Bo- 


Joumal  and  Constitution. 


sion  in  the  session  of  papers 


Four  retiring  members  of  the  with  10,000  to  50,000  circula- 


Ticepresident  in  charge  of  board  received  “Distinguished  tion.  H.  K.  Williams,  III,  of  „ 

mnrlfPtinir  at.  tha  Service  Awards.”  Recipients  of  the  Dunkirk  (N.  Y.)  Observer, 


gation  to  be  fair  and  friendly 
to  readers  and  advertisers 


rchand  marketing  at  the  Service  Awards.’’  Recipients  of  tne  ix...  x., 

the  bronze  T)l3.niie  all  o^  whom  said  the  consensus  was  that  a  .  ,• 

•an.  oron^e  piaque,  an  01  wnom  u  u  u  ure  that  there  are  increasing 

We  now  have  in  the  field  a  bad  completed  two  three-year  colle^  degree  should  be  a  pre- 


Mr.  Bryan  noted  with  pleas- 


lovical  study  that  will  terms  as  directors,  were:  requisite  for  reporters  and 

.us  to  trace  and  describe  Harry  S.  Bunker,  president  wages  “equal  to  or  better  than 
jteps  that  people  go  through  of  Speidel  Newspapers,  Inc.;  J.  those  paid  to  mechanical  de¬ 
laying  a  car  and  the  role  H-  Funk,  general  manager  of  partment  employes, 
different  media  play  in  the  Santa  Monica  (Calif.)  Out-  Warren  L  Taylor  of  the  .Mon- 
deeision,”  Mr.  Bogart  said,  ^ook;  James  L.  Knight,  general  rovia  (Calif.)  News-Post,  re- 
ntlv  we  completed  an  manager  of  the  Miami  (Fla.)  PO^ed  interest  in  “cluster  sell- 
ras  of  automotive  newspa-  Herald;  and  H.  M.  Peterson,  by  newspapers  in  second- 


reporters 


Warren  L.  Taylor  of  the  .Mon- 


ing”  by  newspapers  in  second 


number  of  newspapers  using 
ROP  color, 

“This  is  one  of  the  most  dra¬ 
matic  elements  in  all  of  adver¬ 
tising  today  —  which  Kevin 
Sweeney,  president  of  the  Radio 
Advertising  Bureau,  recently 
has  characterized  (at  a  meeting 


.hertising  that  shows  what  executive  vicepresident  and  gen-  ary  markets.  He  said  such  ^°7t. wn  ’  ”  ^ 

ingredients  are  that  make  eral  manager  of  the  New  Brit-  plans  are  now  in  the  formative  it  mts  your  lown. 
more  or  less  successful  in  (Conn.)  Herald.  stages  to  offer  discounts  to  na-  After  discussing 

icimg  readership  ”  liooal  advertisers.  chanical  and  editori 


.stages  to  offer  discounts  to  na¬ 
tional  advertisers. 


After  discussing  many  me¬ 
chanical  and  editorial  improve- 


!e  said  similar  projects  have 
completed  and  are  ready 
presentation  in  the  appli- 
ind  food  fields. 

We  have  even  gotten  into 


Research 

{Continued  from  page  16) 


The  problem  of  generating  ments  in  newspaper  production 
public  interest  in  letters-to-the-  and  calling  for  greater  brevity 
editor  column  was  also  raised,  and  clarity  in  news  handling, 
according  to  Mr.  Williams.  He  Mr.  Bryan  concluded  his  ad- 
said  that  the  number  of  news-  dress: 


»e  nave  even  ^«en  inw  (Minn.)  Star  and  Tribune.  He  papers  requiring  a  writer  to  “i  take  an  optimistic  view  of 

on  filing,  Mr,  Bogart  transfer  of  headquar-  sign  his  name  and  address  is  the  future  as  it  concerns  the 

“with  a  study  of  the  recent  Chicago  to  the  New  growing.  The  consensus  was  role  of  the  newspaper  in  every- 

in-  campaign  in  Wisron-  york  headquarters  of  the  ANPA  letters  be  kept  to  300  words  and  day  life.” 

t  ofTwspTprr  adveSS'  John  P.  Harris,  Hutchinson 

s  01  newspaper  auvems  pavements  and  placed  execu-  Mr.  Williams  also  reported  in-  /Kan.i.i  News,  described  the 


'CSS  of  newspaper  advertis- 


■  t,-  ,  .  provements  and  placed  execu-  — - - 1- - —  iivans.i  lyews,  aesenoeu  me 

tives  in  closer  touch  with  the  creased  interest  on  the  part  of  jhg  International  Press 


John  P.  Harris,  Hutchinson 
(Kans.)  News,  described  the 


are  not  made  up.” 
RiW  Stewart  Moves  Up 


Research  Center  of  the  Institute  publishers  now  printing  a  Sat-  institute,  which  has  1,500  mem- 
at  Easton,  Pa.,  and  research  urday  afternoon  paper  to  switeh  jp  countries.  Mr.  Harris, 

work  at  Johns  Hopkins  Univer-  to  Saturday  morning  to  “give  recently  attended  a  meet- 

sity.  advertisers  a  better  chance  to  jpg  pj  organization  in 


to  btewart,  vicepresident  sity.  advertisers  a  better  chance  to  jpg  pf  organization  in 

the  Newspaper  Division  of  The  work  at  Johns  Hopkins,  ffet  the  most  out  of  their  ads  Tokyo,  attributed  the  current 
Enterprises,  Inc.,  and  gen-  the  managing  director  said,  is  from  Saturday  shoppers.”  uprising  in  South  Korea  to  the 


uprising  in  South  Korea  to  the 
problems  Institute. 

■  number  “The  IPI  was  the  spark  that 
d  the  re-  gg^  revolution  in  fiame  in 


minager  of  the  Chicago  now  being  concentrated  on  a  New  advertising  problems  Institute. 
oMt,  IS  the  incoming  comparison  of  the  conventional  caused  by  the  growing  number  “The  IPI  was 
board  of  the  Teletypesetter  system  with  the  of  shopping  centers  and  the  re-  gg^  revolution 
u  of  Advertising.  He  sue-  newer  Photon  Cleantape  system,  suiting  movement  of  individual  Korea’”  he  said, 
touis  A.  Weil  Jr.,  pub-  supplemented  by  a  study  of  stores  involved  to  advertise  as 
^  (Ind.)  error  rates  by  machine  and  op-  a  group  rather  than  as  indi-  KT  “ 

MO  Courier.  erator.  viduals  caused  publishers  con-  H  _ 

Twer,  president  of  the  in  line  with  the  Silha  report’s  cem.  This  cuts  down  on  the  H 

' «  (Ga.)  Journal  and  Con-  strong  insistence  that  selected  number  of  individual  ads  in  a  H 

has  been  elected  to  projects  have  as  their  goal  “sig-  paper,  it  was  explained.  H  CP 

Mr,  Stewart  as  vice-  nificant  changes”  in  newspaper  Of  some  30  publishers  attend-  H  NEWSPAPI 

■  iTai'  u  production,  Mr.  Tingley  out-  ing  the  less  than  10,000  circula-  H  Diinruicf 

1  -  nf  fk  ^  ^  tbe  following  work  now  tion  session,  17  indicated  by  a  H  rUKUnASl 

I Bureau  board  since  being  pressed  at  the  Center :  show  of  hands  they  thought  H  financial  ( 

■  ,  1)  Mailroom  automation.  former  Gov.  Adlai  E.  Steven-  H  Appi 

new  directors  were  2)  The  elimination  of  steps  in  son  of  Illinois  would  get  the  H  „  -- 

H^to  the  board.  The  mem-  photocomposition  through  the  Democratic  Presidential  nomi-  H 

also  reelected  five  di-  RCA  Electrofax  system.  nation.  Eight  favored  Sen.  H 


f  of  the  Lafayette  (Ind.) 
wi  and  Courier. 

Tarver,  president  of  the 


Jg. 

NEWSPAPER  SALES, 
PURCHASES,  LEASES 


FINANCIAL  CONSULTANT 
Apprputli 

YOUl  CONFIDENCE 
RESPECTED 


“■»  whose  terms  expire  this 


3)  A  better  definition  of  those  John  F.  Kennedy  of  Massachu- 
qualities  of  ink  and  newsprint  setts  and  five  favored  the 


,  vjuoitvicrs  UA  iiifv  aim  iicwspnilt  aiiu  live:  xavuxevi  vite 

^^^■^'wted  directors  are:  that  affect  printability.  chances  of  Sen.  Stuart  Syming- 

_  tondler,  publisher  of  the  4)  The  development  of  a  wa-  ton  of  Missouri.  On  the  Republi- 
(Calif.)  Times;  ter-base  ink  to  improve  gloss,  can  nomination  the  vote  was  29 
A  Gray,  president  of  reduce  ruboff  and,  for  practical  for  Vice  President  Nixon  to  1 
J  tofon-Saient  (N.  C.)  purposes,  to  eliminate  ink  mist,  for  Gov.  Rockefeller. 


TEmple  3-3018 

RALEIGH.  N  C. 

1807  McDonald  lane 

NATIOIt‘«riOE  rtaSMAL  SERVIO. 


^tofon-Saiew  (N.  C.) 


for  Gov.  Rockefeller. 


^ITOR  6c  publisher  for  April  30,  1960 


Gould 

{Continued  from  page  97) 


tional  Cartoonists  Society,  suc¬ 
ceeding  Mort  Walker,  who  draws 
“Beetle  Bailey”  for  King  Fea¬ 
tures  Syndicate. 


Valley  Herald,  afternoon; 

Parkersburg  (W.  Va.)  News, 
morning; 

Parkersburg  (W.  Va.)  Senti¬ 
nel,  afternoon; 


.411  4  Now  7c 


announceiients 

,  „  Boston  Publicatiim*  for  Sate 

All  Boston  evening  newspapers  - - 

are  now  7c.  The  Christian  Sci-  i  w^n.t 

1  ..  ii.  I  Mo. (WO  wiOi  »Io,0(KI  down.  n-.. 

enee  Monitor,  last  of  the  four  Kr»hkiei  Rr,v  ax 


nel,  afternoon;  Monitor,  last  of  the  four  Kr^biel,  Box 

Wheeling  (W.  Va.)  News-  afternoon  papers  to  up  the  — “  ■  - 

Register,  afternoon  and  Sunday,  price,  made  the  move  April  13.  usiness  pportunitim 


WEEKLY  PUBLISHER 


Other  Officers 


Other  new  officers  are  Carl 
Rose,  who  draws  “Our  New 
Age”  strip  for  Hall  Syndicate, 
first  vicepresident;  Bill  Holman, 
who  draws  “Smokey  Stover”  for 
the  Chicago  Tribune-New  York 
News  Syndicate,  second  vice- 
president;  A1  Smith,  who  draws 
“Mutt  and  Jeff”  for  Bell  Syn- 


classified  section 


Aggrc— ive — aae  unimportiat— ^ 
ond  paper  in  Ixautifal 


Benefit  from  our  Vast  Newspaper  Audience 


I  Soutbeaat  ooaatnl  nty  (not  FlaUu 
Real  potential  in  pleasant  cli^i^ 

:  man  who  can  do  a  job  mIHm  2 
I  editing.  Paper  is  printed  oibii  Z 
I  plant  has  exoet>tion^  job  shop.  SiC 
I  plus  incentive  arningemaBt.  AtaS 
i  owner.  Box  1645.  Bditor  k  PokSs 


Businsst  Opportunititt 


ANNOUNCEMENTS 


ANNOUNCEMENTS  UP  to  »12B.0(M)  cash  to  invest  is  M 

— daily  as  owner,  or  assistant  '»aiu^ 
Puhliculions  for  Sale  with  optica  on  rontrollins  intarw.  L- 

perienced,  best  referencea  Asy  ua 
SOUTHWESTERN  DAILY,  doing  over  Canada  or  U.S.  except  deep  Seat 


Newspaper  Brokers 


SALES-PURCHASES 


Puhlicalions  for  Sale 


dicate,  treasurer;  Dick  Ericson,  discretion.  P.  T.  Hines.  PublUhers  ,  *250.00#  will  sell  or  part.  Less  than  Strictest  confidence  assured.  Bn  UN, 


freelance  gag  cartoonist,  secre¬ 
tary;  Gill  Fox,  who  draws 


Service.  Box  3132.  Greensboro.  N. 


third  down.  Box  1561,  Editor  A  Pub-  ;  Editor  A  Pt*lisher. 
Usher.  ' 


tary;  Gill  Fox,  who  draws  ^^^(XIMPETENT  appraisals  and  con-  I  — — - I  Loans  and  Finaneau 

“Riimner  tr»  Riirrinpr”  fnr  tho  sultations:  confidential  biokcrage ;  .30  ;  LONG  ESTABLISHED  weekly,  plus 

_  Tc  i  i-  years  of  honest  dealing.  Arthur  W.  second  small  paper,  in  northern  New  LOANS  NEGOTIATB® — tZOO.NI 

General  r  eatures  Corporation,  Stypes.  625  Market  St.,  San  Francisco  England ;  job  shop ;  ideal  for  printer-  up  for  expansion  or  purchase  of 
nrpTipi-n1  mpmberdiiio  v-er.eeQAntx—  5,  Oalifornia.  ^  editors  38.000  will  swing.  Box  1707.  papers,  radio  and  TV  propsrtia. 

general  memoersnip  representa - Editor  &  PublUher.  LISHBRS  SERVICE.  P.  O.  Bn 

tive.  IF  YOU  are  capable  and  financially  ;  - — - -  Greensboro,  North  Carolina. 

•  able,  we  will  find  you  a  California  or  |  FOR  SALE  —  Texas  offset  produced  . 


general  membership  representa¬ 
tive. 


Texas  offset  produced 


.4P  Admits  26 
To  Membership 

These  26  newspapers  were 


Arizona  newspapei*  property  where  you  ,  newspaper*  weekly*  with  very  coin- 
will  be  both  successful  and  happy.  We  |  prehensive  job  ehop  doinK  $60,000  an- 


Newspaper  (.'onsultanU 


handle  both  large  and  small  properties.  |  nual  volume.  Owners  will  sell  present 
GABBERT  &  HANCOCK.  3709-B  I  equipment  as  a  package  or  entire  busi- 
Arlington  Ave..  Riverside,  California.  1  ness,  including  real  estate.  Reason, 


iiicoc  £.u  11  c  w  o iici pcx-s  were  SOUTHERN  DAILY  PUB-  '  (or  larger  scale  operation.  For  details 

elected  this  week  to  regular  LISHER:  if  you  would  consider  sale  address— Box  1745,  £)ditor  &  Pub- 
mctnhprsshin  in  thp  Asoneintiwl  under  favorable  conditions  we  would  be  Usher. 

memoersnip  in  me  Associatea  you  without  obiiga-  - — — . . . . . r 


Press : 

Arkadelphia  (Ark.)  Siftings- 
Herald,  afternoon; 

Hayward  (Calif.)  Review, 
afternoon ; 

Santa  Ana  (Calif.)  Register, 
morning; 

Santa  Clara  (Calif.)  Journal, 
afternoon ; 


tion.  Newspaper  Service  Co.,  Inc.,  408  CALIFORNIA  SEMI-WEEKLY  in  semi-  i 
S.  Bonita  Dr.,  Panama  City,  Florida,  isolated  exi>anding  city  of  14,000.  Daily 


NEWSPAPER  SERVICES 

Syndicates — Featiirai 


potential  soon.  No  local  competition.  poWN  ON  THE  FARM,  ths  1 


YOU  CAN’T  Heat  midwest  newspapers  This  is  exceiHional  opiportunity ,  Down  i  farm  column,  is  now  spiNsrivk 


for  stability.  Herman  Koch.  2923  Vir¬ 
ginia  St.,  Sioux  City,  Iowa. 


l»yment  $1«,^.  Write  Vernon  V.  dailies  and  weekHss;  if 


CONFIDENTIAL  INFORMATION 
Dailv  Newspaper  Properties 
W.  H.  Clever  Co..  Ventura.  Calif. 


Upland,  California. 


Typesetting 


- _  -  .  Paid  weekiv  in  Northern  California  I  / 1  a 

^ania  Ctara  ^LallI.|  journal,  VERNON  V.  PAINE  !  netting  20%  on  near-quarter-million  - 

temoon;  -  California  Newspaper  broker  repre-  ;  volume.  3265,000  plus  sales  tax.  3100,-  |  PUBLISHEaiS  of  weekly  or  msM 

\  CT,,,.  sentative.  will  be  registered  at  the  OOO  required.  Opportunity  to  acquire  a  I  magazinee  or  periodicals  1 1  Osr  m- 

tioLlywood  (Pla.)  Sun-l  attler,  Waldorf-Astoria  during  the  A.N.P.A.  1  property  like  this  one  (it’s  really  pletely  (>quipped  tyix>grsphie  plast  r.: 
temoon ;  ‘  convention  and  will  be  available  for  “fat”)  is  rare  these  days.  Don  C.  meet  all  your  romiMsitioa  nealil 


afternoon ; 

Pocatello  (Idaho)  State  Jour¬ 
nal,  afternoon  and  Sunday; 
Carmi  ( Ill. )  Times,  afternoon ; 
Boone  (Iowa)  News-Republi¬ 
can,  afternoon; 


convention  and  will  be  available  for 
conferences. 

I  He  is  in  touch  with  the  better  news¬ 
papers  in  California.  Associated  with 
L.  H.  Paine,  broker. 

Write  P.O.  Box  266,  Upland.  California 


WESTERN  NEWSPAPERS 


terest.  Gulfcoast  area.  Terriflic  poten- 
i  tial.  330.000  down,  terms.  Box  1821, 


Joseph  A.  Snyder.  2234  East  Romneya  '  Editi”"  *  Publisher. 


Las  Vegas  (Nev.)  Review-  ASSJ’*;"’-  Nits. 

,  1  Js  Phone:  KEystone  3-1361. 

Journal,  afternoon ;  - - - 


Red  Bank  T  ^  ReaisKfer  i  ARIZONA  NEWSPAPER  Prepertiee  1  NEW  ENG. 

nea  oaUK  {n.  J.)  Itegisier,  \  sellers.  626  E.  Main,  Mean.  Ari-  i  „ 

temoon  l  sonn.  Affiliate  of  Chimmins  Trust  Co.  EAST 


afternoon ; 

Grants  (N.  M.)  Beacon, 

afternoon ; 

Miami  (Okla.)  News-Record, 
afternoon  and  Sunday; 

Okmulgee  (Okla.)  Times, 
morning; 

Kane  (Pa.)  Republican,  after¬ 
noon; 

Baytown  (Tex.)  Sun,  after¬ 
noon; 


MAY  BROTHERS.  Binghamton.  N.  Y.  i  S.E. 
Elstoblished  1914.  Newspapers  bought 

and  sold  without  ptdtlicity.  FLA. 


IT’S  NOT  the  down  payment  that  I  N.W. 
buys  tile  newspaper — it’s  the  person-  {  S.E. 
ality  and  ability  of  the  buyer.  This  l  ‘Terms 
is  why  we  insist  on  personal  contact  I 

selling.  _  _  P  A  U 

LEIN  FEIGHNEIR  AGENCY  I  /-itt  / 
Box  192  Mt.  Pleesant.  Mich.  1  L/tli 


Bi-Weekly 
Met-Suburfoan 
Weekly 
Nat’l  Trade 
Journal 
2  weeklies  & 
Job 

Met-Suburban 
Weekly 
Small  Daily 
Met-Weckly 


Roller  Crinding 


PAUL  H. 

CHAPMAN 


Newspaper  Appraisers 


COMPANY 

INCORPORATED 
MEDIA  BROKERS 


Press  Engineers 


Del  Rin  fTov  1  Weota  HernM  ■  Ther*  ••  no  subetitute  for  experience]  |  Chicago 
uei  KIO  ilex.)  ivews  neraia,  ■  valuations  of  newspapers,  subsidiaries.  I  New  York 


afternoon  and  Sunday; 

Freeport  (Tex.)  Brazosport 


television,  radio  and  syndicatee — for  tax  I 
and  other  purpoeea.  More  than  20# 
in  31  States  to  date.  ComprelMneive 


San  Francisco 


Please  address : 
1182  W.  Peachtree 
Atlanta  9,  Ga. 


UPECO.  INC. 

Move — Eh’ect — Anywhsr*  . 


Facts,  afternoon  and  Sunday;  |  reporta  submitted.  By  mail  if  demred.  !  YORK,  a 

r  /rri  \  D  i  'Qualified  expert  court  witness.  i  Profitable  weekly  in  beautiful 

Lamesa  (Tex.)  Reporter,  I  g_  VAN  BEH^THUYSEIN  locale.  Gross  342, OOO;  owner’s 


afternoon  and  Sunday; 

Laredo  (Tex.)  Times,  after¬ 
noon  and  Sunday; 


446  Ocean  Avenue,  Brooklyn  26,  N.  Y. 


Publications  for  Sale 


rt  j  /rn\  Western  weeklies  and  dailies  every- 

Pasadena  (lex.)  Citizen,  ,  where,  jack  l.  STOLL  A  Associ- 


WESTERN  NEW  YORK:  a  seund, 
profitable  weekly  in  beautiful  scenic 
locale.  Gross  342,000;  owner’s  "take” 
312.000  to  315,000.  Well  equipped,  brick 
building  included.  About  313.500  han¬ 
dles.  If  you  are  ready  for  a  good  deal, 
■write  DIAL,  16  Wsverly,  Detroit  3, 
Michigan. 


NEWSPAPER  ERBCTOM. 
ESre^iig-Planniif-B#*J  . 
122  Maple  St.,  Islip^J^  *■* 


afternoon  and  Sunday; 

Pecos  (Tex.)  Enterprise, 
afternoon  and  Sunday; 


ATES.  State  600-601.  6381  Hollywood 
Blvd.,  Los  Angeles  28,  Oalifornia. 


Publications  Wanted  \  Erecting  by  ^PrJj^.  ^ 


- - - - - - ,  HAVING  JUST  SOLD  semi-weekly,  de- 

CAXJPORNIA  EXOLITSIVE  WEEKLY  |  aire  to  purchase  weekly  or  small  daily. 


Rich  farm  area*  top  plant*  hiprh  earn-  Will  go  anywhere  opportunity  exists. 


Wdj/if fTfiv  4  inge.  sound  hist4^.  $73*760  with  !  Have  proven  record  and  financial  abili- 

yveaiaerfora  Uex.;  ueim-  include*  building,  easy  ty.  Will  relocate  on  short  notice.  Re- 


crat,  afternoon  and  Sunday; 


terms.  Joseph  A.  Snyder,  Ncrw^wiier 


confidential.  Call  or  write  Bill 


Mt.  Vernon  (Wash.)  Skagit  h«m.  cwiifornial 


Broker,  2234  E.  Romneya  Dr.,  Ana-  Matthew,  1261  Elast  84h,  Cookeville, 


papers,  radio  and  TV  proiwrtia.  FCV 
LISHBRS  SERVICE.  P.  O.  Boa  Im. 
Greensboro,  North  Carolina. 


nuBi  volume,  owners  win  sen  pr^ni  i  PROBLEMS?  Try  Them  oa  Uil 
equipment  aa  a  package  or  entire  buai-  j  j,  HARRINGTON  ASSOCUTB 
ness,  including  rml  estate.  Reaaon,  Newspaper  Consultants  and  PoUika 
seeking  larger  field  or  new  equipment  441  Lexington  Ave..  N.Y.  MuTS 


Paine,  with  L.  H.  Paine.  P.  O.  Box  265,  n,i,aed  it  please  send  for  ninpta  ^ 


secure  your  area;  low  rate.;  fkMil 
Featurea,  Huntly,  Virginia.  I 


Matchan,  c/o  The  Krause  Co.,  130  production  Letterpreea  or  Fkm*) 

Main  St.,  Los  Altos.  California.  Time  or  flat-rate  basis.  W.  inr- 

- —  ently  handling  ^nthly  and  ttmim 

FLORIDA  WEEKLY.  Controlling  in-  Publications.  Write  Box  1824,  Mis* 

'PArriin..  I  Publisher. 


T.  Ann.  ASSIGNMENTS  WANTH) 

76,000  jjy  mature  experienced  wriUr.  Smln 
nnn.  assignmenU  for  fsarti.  dw 

35,000*  o,  xny  rox  1611.  Editor  t  N- 

ir  nnnn  lisheT. 


GEO.  C.  LOVELOCK 
Specialising  ia 
Robber-Roller  Grindilf 
43  Hoffman  Bhd. 

Elast  Orange,  N.  J. 

Ted.  OR.  6-3844  MUrdoek  MM 


Specialixing  in  Newspanw  ' 

Duplex  and  Got.  FlitMt 
Rotaries— TubnUn 
Cylinders 

Lyndhurst,  N,  J.  Phon.  , 

20  minutes  from  New  "**  * 


MOvSdiS^HEPAIRIlJ^jWgfffi 

Expert  Servlee— WwkJffL 

SKIDMORE  AND 

66-69  Frankfort  »» 
NEW  YORK  3IJN-  »• 
BArclay  7-tW 


Tennessee.  Phone  JAckson  6-4666.  BArclay  7-tTTI 

EDITOR  ac  PUBLISHER  forApdia  I’* 


U 

I 
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E&  P  MACHINERY  AND  SUPPLIES  SECTION 

Superior  results  at  moderate  cost  from  classified  ads. 


(^irrulaiiori  Equipment  Composing  Room  _ Press  Room _ 


Press  Room 


^  fltig— 18  new  gingle  wire  racks  WILL  S£LL  several  fonts  old-fashioned  tnl<inUi- 


>i5r  tubes,  iMdIocks— $1.75.  ,  Press,  Gouverneur,  New  York. 
Pobliihiit^  Co.,  525  Grand, 


Press  Room 


Composing  Room 


- _ _  model  E 

Bis  STRIiAK  4  Magazine  model  8  Duplex  model  AB 

$1  Linotypes,  4  molds.  Model  8  Linotype — Pan  type 
dsetrie  pot,  A.C.  motor;  also  Model  8  Linotype — 42  em,  #49800 


deck  with  Ions  side  frames,  upper 
former,  2  to  1  model.  Available  Now. 

OOS8  2-onits,  arch  type,  double  folder, 
22%-  cut-off,  color  hump,  reverse  cyl- 
in£r,  e^  feed,  60  H.P.  AC,  O-W 
drive,  2-CAPCO  fountains.  Available 
Now. 


Press  Rttom 


LINOTYPES 


Model  3«  Wide  Mixer.  No.  667M 
2/90 — 2/72 — 4/34  MsKazinee — 6  molds 
Mold  Blower — Mohr  Saw — Electric  Pot 
— Feeder — A.C.  Motor 


J**??*^  *  Model  30  Mixer,  No.  51985 


mat  roller.  Available  June. 

GOSS  S-unlts,  arch  type,  double  folder, 
22%-  cut-off,  color  bump,  reverse  cyl¬ 
inder,  md  feed,  76  H.P.  AC,  C-W 


u  IstoffP*  Joachines.  Printcraft  Intertype  model  C.  Kas  pot  to  1  model,  40  H.P.  AC,  C-W  drive, 

i^MBtstives,  37  Warren  St.,  New  Intertype  model  C  (late  style)  with  2-oolor  fountains,  conmlete  stereotype, 
tTl  N.  Y.  worth  4-1370.  quadder  mat  roller.  Available  June. 

' _ Ludlow  22t/<i  ems  with  Kas  pat,  32 

fonts  of  mats  (send  for  list)  GOSS  S-units,  arch  type,  double  folder, 

NEW  LOW  PRICE!  Lanston  Monotype  Thompson  raster,  5  22%-  cut-off,  color  bump,  reverse  cyl- 

years  old  with  assorted  molds  inder,  md  feed,  76  H.P.  AC,  C-W 

I  i/~  LJTXA/ci/^  tJT  320  Viindercook,  size  20x27,  reproduc-  drive,  8-CAPOO  fountains.  Available 

LIv^M  I  W  tioti  I  tion  proof  press  Now. 

I  IM/^TVDC  Hill-Curtis  full  inKe  saw 

LHNV.J  I  T  r  C  Hoe  full  paKe  stereotype  saw  DUPLEX  24-page,  standard  tubular,  2 

tiA/^A7IMCC  37"  Seybold  lOZ  iwwer  cutter  to  1  model,  60  H.P.  AC.  G.E.  drive, 

MAvyAAIINCJ  Stones.  Kalleys  and  type  cabinets  2-co4or  fountains,  complete  stereotype. 

,  t.ACnn  APEX  PRINTING  Available  Now. 

. MACHINERY  CO.  INC. 

[...•r  ^nllt  S  I  SO.OO  310  Elizabeth  St.  drive  and  controller.  Available  May. 

J**' ■’P"' . York  12.  N.  Y.  WOrth  6-O070 

^  .  I  ,  _  LOYAL  S.  DIXON  CO. 

Now  Availaoio  tor  I  CHIPPING  BLOCKS  all  size  diameter.  "Newspaper  Press  Erectors" 

Immediate  Delivery  From  '  36*  Kemp  Metal  pot.  i  11164  Saticoy  St.  Sun  Valley,  Calif. 

„  ..  L  p>  I  i  Metal  pots  all  sizes.  '  POplar  5-0610  TTUangle  7-8871 

Tour  Nearby  MONTCO  Dealer  Curved  Plate  Routers. 

nr  Direct  From  A  C  motor  press  drives  all  sizes. - 

or  Direct  rrom  |  unitubular  and  Tubular  roll  arms.  DUPLEX  PRESS— 4  uniU,  doublt 

unziTA  At  ZCD V  AA  I  arms  for  semi-plate  units.  folder.  Only  6  years  of  operating  tlm< 

MONIGUMcKT  InC.  ■  Quarter-page-folders.  after  having  been  completely  rebuill 

•  ■,nr,  T  JO  Oxford.  Box  903.  Boise.  Idaho  by  Scott  in  1987.  32  pages  straight— 

Boi  309  Towande,  Penna.  - - - «4  collect.  2294-  cut  off.  preeent  wet 


Model  14 — No.  49834 — Swing  Keyboard 


320  Viindercook,  size  20x27,  reproduc-  drive,  8-CAPOO  fountains.  Available 
tion  proof  press  Now. 

Hill-Curtis  full  inge  saw 

Hoc  full  page  stereotype  saw  DUPLEX  24-page,  standard  tubular,  2 

57-  Seybold  lOZ  ixiwer  cutter  to  1  model,  60  H.P.  AC.  G.E.  drive. 

Stones,  Kalleys  and  type  cabinets  2-coior  fountains,  complete  stereotype. 

APEX  PRINTING  N.m. 

MACHINERY  CO.  INC.  gSSJ  ”3?."!  “#5’  rt  a“i-.‘76 

210  Elizabeth  St.  drive  and  controller.  Available  May. 

New  York  12.  N.  Y.  WOrth  6-O070 

LOYAL  S.  DIXON  CO. 

"Newspaper  Press  Breetors" 

11164  Saticoy  St.  Sun  Valley,  Calif. 
POplar  5-0610  TRiangle  7-3871 


PRESSES 


I  CHIPPING  BLOCKS  all  size  diameter. 
'  36'  Kemp  Metal  pot. 
j  Metal  pots  all  sizes. 

Curved  Plate  Routers. 

A  C  motor  press  drives  all  sizes. 

I  Unitubular  and  Tubular  roll  arms. 

^11  arms  for  semi-plate  units. 

’  Quarter-page-folders. 

Geo.  Oxford.  Box  903,  Boise,  Idaho 


IBTERPRESS  PLANT  CONVERT- 
K  TO  OFFSET  WILL  HAVE 
ITAIUBLE  FOLLOWING  EQUIP- 
IVT  ABOUT  June  1  Model  B  Ehiplex 
IMt  Mrial  1300 ;  Model  14  Linotype, 
■W  14487;  Model  25  Linotype,  serial 
im;  Fsettry  rebuilt  Ludlow,  serial 
M:  Ludlow  cabinet  and  mats;  Klis- 
bpsph,  late  model  with  reversing 
bM.  For  sale  as  imckage  or  by 


■  HERALD  NEWSPAPERS 
F8aln  Bnodwsy  Gary,  Indiana 

Ilf  Ph,  Turner  4-9416 


HOE 

SUPERSPEED  PRESS 

6  Roller  Bearing  Units 
1  Double  ('older  22%  cutoff 
Substructure  &  Roll  Stands 
Full  Automatic  Drives 

GOSS  3  Unit  HSLC  Press 
DUPLEX  16  Page  Tubular 


Ilf  [_-»■  rn.  lumer  zmse  luuuiar 

MATS — worth  your  while  to 

!  JOHN  GRIFFITHS  Co.  inc. 


Iw  Hsfeo.  Oonnecticut. 

1  *  B.  HEAVY  DUTY  Newspaper 
hda  are  in  use  all  over  the  United 
kaa  tad  foreign  countries.  "Ask  the 
w  who  uses  them.”  884.50  to  $97.50. 


415  Lexington  Ave.,  New  York  17.  N.Y. 


inwlio  uses  them.  $84.50  to  $97.50.  o  «o  -.u  3  Unit  Hoe  Z  Rotary  Press  from 

la.  better  at  any  price.  Write  for  ****  1  i  Philadelphia  Bulletin.  Installation 

-  -  -  *  sators  for  color.  Stereo  included.  Will  !  -  - 


DUPLEX  PRESS— 4  uniU,  double  , 
folder.  Only  6  years  of  operating  time  ! 
after  having  been  completely  rebnilt 
by  Scott  in  1987.  32  pages  straight — 
64  collect.  22%-  cut  off,  preeent  web 
63-,  spot  color,  skip  slitters,  angle 
bars,  sub-structure,  two  roll  roaitione. 
electric  hoists,  220  volts,  8  phase  A.C. 
speed  24.000  per  hour  straight.  C-H 
Conveyor.  Oiill  R.  N.  Sheble,  The 
Home  News.  New  Brunswick,  New 
Jersey.  U  5-4060. 

OFFSET  PLANT  SET  UP 

22x29  SA  Webendorfer  Serial  149 
Offset  Press.  Camera  nnd  Lens. 

25x38  Cleveland  B  folder  with  Pile 
Feeder,  Vacuum  Frame. 

I  32  inch  Power  Paper  Cutter. 

Varityper — Zarkin  Light  Table — ail 
for  $5,000. 

I  Printers  Trouble  Shooter 

I.  H.  Alderman 

1  New  Haven.  Conn. 

'  MUST  SELL 

3  Unit  Hoe  “Z”  Rotary  Press  from 


Ikswre.  L  &  B.  Sales  Co..  Box  560, 
ikM  27  and  96,  Elkin.  N.  C.  World’s 


plans  changed ;  now  printing  at  oon- 


S''®  condition.  N<^em  1  golidated  plant.  Crated,  skidded  in 


diiUibutor  of  Newspa^r  Form  !  Valley  Tribune.  Tenafly.  New  Jersey, 


Philadelphia.  Auto  inking,  roll  arma, 
22%-  cut  off,  drive,  control  panel. 
Sun,  Walnut  Oeek.  California. 


-- _ i  8  page  DUPI^  Model  A  ('lathed  Walnut  Creikl  ca 

!  press  complete.  Condition  of  press  and _ 

1^.  BODONI  BLACK  Ludlow  mats.  1  printing  quality  excellent.  Can  be  seen  ! 

hjesss  virtually  new.  Guaranteed  in  operation.  Available  July  Ist.  j  4  5  unu  p^, 


bhet  $170  C.O.D.  'ITie  News-Times,  $11,000.  B^  Paulm,  "The  Dalles  Chroni-  ^  ^ach  end  of  press,  one  on  subetnicture 


City,  North  Carolina. 


cle.  llie  Dalles.  Oregon. 


with  2  color  cylinden,  22%-  cut-off. 
AC  drives. 

Two  Scott  Units  with  color  cylinders 
can  be  used  with  any  press  with  22%- 
cut-off. 

GEORGE  C.  OXFORD 

Box  903  Boise,  Idaho 


[editor  Sc  publisher  for  April  30,  1960 


SEE  IT  IN  OPERA’nON 
12  Page  2-1  Duplex  Tubular  with  com¬ 
plete  Stereo — Color  Reverses  and  aux. 
fountains.  Extra  Folder — $30,000. 

J.  WEISS  PRINTERS 
25  Bruen  Street, 

Newark,  New  Jersey 

YOU  NAME  IT— MAKE  OFFER 

On  all  or  part  of  5-unit  Scott  news¬ 
paper  presses.  22%  inch  cut  off.  Stereo- 
tyjie  equipment.  Double-truck  casting 
box.  Excellent  condition. 

SAN  FRANaSOO  SHOPPING  NEWS 
851  Howard  Street 
San  Francisco  3,  California 


DUPLEX  METROPOLITAN  28-9/16' 
Up  to  21  Units — 6  Color  Cylinders — 6 
Folders  with  Upper  Formers — 5  Drives 
— End  Feed  or  on  Substructure  with  3 
Arm  Reels.  Available  aa  reeuH  of  Me¬ 
chanical  Merger  of  St.  Louis  Glob»' 
Democrat  and  Post-Dispatch. 

SCOTT  MULTI-UNIT  22%' 

Up  to  18  Units — 4  Revorsible  with 
dMor  Cylinders — 5  Heavy  Duty  Folders 
with  C-H  Conveyors — 3  Arm  Reels — 
Trackage  and  Tumtablea.  Boston  Her¬ 
ald  Traveler. 

6  UNIT  SCOTT  23-9/16' 

2  Doable  Folders — 2  AC  Drives.  Located 
Knoxville  Journal. 

6  UNIT  DUPLEX 
MEfTROPOLITiVN  22%' 

Double  Folder — ^AC  Drive.  Located 
Charlotte  News. 

3  UNIT  HOB  22%- 

'  With  Reversible  Unit — Color  Cylinder 
]  3  Pancoeat  Color  Couples — AC  Drive — 

;  Reels  and  Pasters.  Located  Jacksonville 
Times-Union. 

'  3  UNIT  HOE  22%' 

With  Color  Cylinder — Ebd  Fed — AC 
Drive.  Located  Lebanon,  Pa. 

3  UNIT  HOB  22%' 

End  Fed — AC  Drive.  Located  Greens- 
burg.  Pa. 

2  UNIT  HOB  22%' 

End  Fed — AC  Drive — Stereo.  Located 
W.  Lebanon,  N.  H. 

24  PAGE  DUPLEX  TUBULAR 
Complete  Stereo-^C  Drive.  Located 
Brianger,  Ky. 

20  PAGE  DUPLEX  TUBULAR 
Complete  Stereo— AO  Drive.  Located 
Lynn,  Maas. 

16  PAGE  DUPLEX  TUBULAR 
Complete  Stereo — AC  Drive.  Loested 
San  Diego,  Calif. 

8  PAGE  DUPLEX  TUBULAR 
Top  Deck.  Reversible  Couple — Complete 
with  Roll  Arm  Brackets.  Compensstors. 
etc.  NEW  1963.  Located  Midland, 
Texas. 

2— MODEL  A  DUPLEX  PLATBEDS 
Serial  Nos.  1271  and  1609.  Located 
Olathe,  Kansas. 

2— MODEL  AB  DUPLEX  FLATBED3 
Located  Sanford.  N.  C.  and  Salt  lake 
City,  Utah. 


PRESSES  OF  EVERY  SIZE. 
REQUIREMENT  AND  BUD6ET 

BEN  SHULMAN  ASSOCIATES 

60  Bast  42nd  St.  N.Y.  IT  OXford  7-4690 
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MACHINERY  and  SUPPLIES  MACHINERY  and  SUPPLIES 


Preag  Room 


FOR  SALE 

GOSS  NEWSPAPER 
PRINTING  PRESS 

Available  Now 

8  Unite,  Doable  Folder,  4  platee  wide, 
floor  fad,  end  roll  stands  with  motor 
heista.  Will  print  24  pages  straigtit. 
48  paces  oollect.  Printing  diameter  IB*. 
Sb^  cut  off  23  9/16".  Angle  of  plate 
elipa  46  degrees.  OyHnder  stagger  46 
degrees.  2  40-H.P.  Drive  Motors,  Catler 
Hammer.  Controla  220  volts,  3  phase, 
66  cycle.  2  6-H.P.  inching  motors.  Now 
printing  on  66^"  wide  paper.  All  plate 
and  blanket  cylinder  bearings  were  re¬ 
placed  new  in  1964.  All  inking  rollers 
were  recovered  with  robber  in  1965. 


The  Times  Herald  -  — 

Norristown,  Pa.  c^ 

Robert  I.  McCracken,  Gen,  Mgr, 


Wanted  to  Buy 


Linotypes — Intertypee — Lodlows 
PHTNTCRAFT  REPRESENTATIVES 
37  Warren  St.  New  York  7,  N.  Y. 

WANTED:  g-page  Duidex  or  Goes  flat 
bed.  Advise  serial  No.  and  when  avail¬ 
able.  Northern  Machine  Works,  S2S 
N.  4th  St.,  PhUa.  6,  Pa. 

NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
TELETYPESBTTER  EQUIPMENT 
Lodlows — Elrods — Mat  Rollers 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  West  8th  gansas  City  6,  Ho. 

WANTED — Single  plate  tail  cotter— 
22M"  cot-off.  CSticen-News,  Hollywood. 
California. 


EMPLOYMENT  OPPORTUNITIES 

A  national  guide  to  positions  In  publishing  and  related  Helds. 


Administrative 
INDUSTRIAL  RELATIONS 


Correspondents 


Wanted  to  Bu'* 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 


GOSS  UNIVERSAL. 
HOE  PRINTMASTER 
GOSS  UNITUBE 
JOHN  GRIFFITHS 

Co.  Inc. 


INDUSTRIAL  RELATIONS  EXPERIENCB®  Chicago  Area 

spondent  wanted  by  ••stablished 

Young  man  with  experience  and/or  monthly  trade  paper.  Space  rates  «wi 
training  to  assist  in  industrial  rela-  minimum  mostly  k'liaranta^ 
tions  functions  and  labor  contract  ne-  Box  1817,  Elditor  &  l‘ubliahsr  ^ 
gotiations.  Seeore,  challenging  future 

with  progr^ive  daily  ne^imper  op-  Display  Adrertising 

eration  in  Chart  Area  12.  Send  resume 

to  Box  1601.  Editor  &  Publisher.  ASSISTANT  ADVERTISING  MANAa 

- ER  for  .S-day  afternoon  daily  ia  ccIImi 

BUSINESS  MANAGER  Generous  mlary  plus  commMoi 

needs  assistant  *»  guarantee  good  Uke  home  pay.  Rwi 

know  layout  and  have  cor.  Lea4ar 
Young  (25-.75  years  of  age),  aggressive  Ruston.  Lxniisiana. 

man  ne^ed  for  assistant  to  business  „  — . . - .  — . .  ,  _  . . - - 

manager  who  is  loaded  down  with  OPPORTUNITY  ad-fl^  leader.  Cm 
detail  on  a  growing  metropolitan  daily  ative  aasistant  to  publisher  for  proem 
newspaper.  Must  have  college  back-  tion^,  business,  growth  topple, 

ground  in  accounting  and  newspaper  mcnto.  SMary  sharing  $100  to  ItM 
financial  experience.  Must  be  strong  in  weekly  Chart  Arts  di. 

newspaper  cost  control.  Will  work  with  Pw^bnent.  Box  1405,  Editor  A  Ppb. 
personnel,  pasn-oll,  purchasing,  etc.  Il*her. 

Labor  negotiations  experience  desirable.  ^  Z - 

^cellent  opportunity  for  advancement.  A(jGKI!.t>biyL.  expenraead  diiplty 
Chart  Area  4,  Box  1807,  Editor  &  •*"*«• 

Publisher.  .'?***'<*  to  build  new  bodatM. 


Circulation 


AGGRESSIVE.  experienced  diipln 
saleeman  strong  on  layout  and  islliii 
Must  be  able  to  build  new  hn«in,|' 
Diversified  account  list.  Age  ZS  ts  N 
Good  sUrting  salary.  Bxeelleat  wsrk- 
ing  conditions.  Paid  vaeatiana  Iisss 
ance.  Many  other  benefits.  City  pons, 
latlon  SO.OOft.  CAiart  Area  7  dally.  Gbi 


60  E.  42  St  New  York  17  OXford  7-4590  415  Lexington  Ave..  New  York  17.  N.Y.  SALESMAN.  Establirtwd  Company  spe-  Sit  jlS:  wdair  rlSuirmSSTTi ‘SI 


USE  EDITOR  &  PUBLISHER’S 
CLASSIFIED  ADVERTISING  PAGES 

"Market  Place  for  the  Newspaper  Industry" 

•  TO  BUY  OR  SELL  NEWSPAPER  PROPERTIES 

•  TO  HIRE  NEWSPAPER  OR  P.  R.  HELP 

•  TO  BUY  OR  SELL  MACHINERY  OR  EQUIP¬ 
MENT 

•  TO  FIND  A  NEW  JOB  .  .  . 


Clip  and  mail! 

Editor  &  Publisher: 

Classified  Department 

1475  Broadway,  New  York  36,  New  York 

Please  insert  my  classified  ad  for 
insertions. 

CLASSIFICATION: _ 

COPY: _ 


cializing  in  newspaper  circulation  pro-  fidential  reply.  Box  1606.  EdHar  4 
motions  wants  iiersonable.  conscientious  Publisher. 

man  with  car.  Free  to  travel.  Salary, - 

expenses,  bonus.  Write  full  details.  ATTRACTIVE  POSITION  for  retail  M 
Excellent  opportunity.  Box  1602,  Editor  man  well-grounded  in  copy,  IsyoW  sad 
&  Publisher.  merchandising.  Chart  Area  II.  41, ON 

_ daily  and  Sunday.  Detail  fully,  h^. 

ground  of  education,  experience,  ne 
rXDDC^DTI  IMITV  references.  Box  ITN, 

OPPORTUNITY  Editor  &  Publisher. 


OPPORTUNITY 


New  Jersey  daily  over  16.000  needs  DISPLAY  ADVERTTSINQ  SALE3II48 
Circulation  Manager,  age  in  thirties.  Expansion  makes  possible  this  anno 
Preferably  assistant  on  larger  paper  tunity  for  an  imaginative,  young  ou 
with  knowledge  all  phases  newsboys,  with  selling  and  layout  rxperieset  M 
coin  machines,  etc.  Pay  86.000  to  start  join  a  large  metropolitan  daily  ps**. 
plus  bonus.  Liberal  company  benefits,  Chart  Area  2.  Please  give  eoeiplai 
including  pension,  medical,  surgical,  background,  even  if  any  with  aullcr 
paid  by  company.  Write  Box  1667.  paper.  Pull  consideration  will  bt  giwi 
Editor  &  Publisher.  Wonderful  growth  to  any  helpful  exfierienee.  Stats  piwM 
opportunity.  and  expected  salary,  as  well  u  hw 

_  _ _ soon  you  are  available.  Write  Box  ITM, 

aRCULATlON  MANAGER  for  New  *  Publisher. _ 

Jersey  daily  in  16,000  class.  Base  salary  LOCAL  DISPLAY  SALESMAN  M 
plus  incentive  in  well  organized  de-  work  on  22,000  circulation  daily.  Ual 
partment  with  promotion  possibilities,  working  conditions,  wonderful  Itki 
Box  1830,  Editor  &  Publisher.  area  with  many  other  good  livisg  ete- 

- ditions.  Company  paid  '.ife  insurtset. 

CIRCULATION  MANAGER  wl 

wanted  for  18.000  Midwest  daily.  Must  ^ vh! 

^nd”‘T^r:^;ds“Toto7"^ut^".'%r‘c^  ^  ^wor^ 


manent  position,  excellent  opportunity.  /■sno/^DTl  ikllTV 

Write  full  details  to  Box  1819.  Editor  UrrvJK  I  UlNl  I  T 

&  Publisher,  and  state  availability  for  Are  you  an  "ad  man"  tired  of  tkt 
interview  at  our  expense.  same  routine,  who  has  yearned  N 

travel,  see  other  newspaper  ptaN 
...  1  -  ,  '  across  America  and  earn  good  mosey. 

Classified  Advertising  >  This  is  your  opportunity.  Two  opeeisg 

—  '  - - for  representatives  who  will  *il  * 

CT^SSIFTED  MANAGIX  tor  evening  ‘9**  newspaper  peiwTOel.  Aw  no  ^ 
paper  in  Chart  Area  4.  Want  expert-  r*"  * 

Afioed  man.  strong  on  outaid*  aales,  „ rTi??  t  V?iir«  ii 

layout.  ooi>v.  pins  telephone  room  »u-  with”?  hack£W«»i 

™  i  Sf  ^iXbility.  Commimioa  piTpS 


Classified  Advertising 


nil  Assign  a  box  number  and  mail  my  replies  daily!  I 

I  ACCOUNT  OF:  | 

I  NAME  _  _ 

ADDRESS  _  _  I 

I  CITY,  STATE _  _ | 

Authorized  BY _  _ 

I  (For  Situations  Wanted  Ads,  Kindly  enclose  ramittance  with  order —  I 
see  Classified  Advertising  Rate  Box) 


and  ambition.  Write  details  of  training,  I  Editor  and  Publisher. _ 

M|^en<»,  pereonal  daU,  laUaiT  ^  ALASKA  BECKONS  1  Largest 

i  Alaskan  city  has  opsning  f* 

and  PuMieher.  experience  space  salesman  wta 

- - - do  own  layout  and  copy.  Airmail 

IMMEDIATE  OPENING  for  competent  to  ^^lin.  Daily  Thnsa  Alle•l^ 

manager  three  paper  combination  to-  Alaska. _ _ _ 

taling  36,04)0.  Salary  open.  Write  a v  at\  aiTS-cifAV  for  mt 

R.  D.  Gill,  Advance.  Dover,  N.  J.  ,  talk. 

I  of  Alaska  s  finest  newspapers. 

_  _  I  experienced,  sober,  industrious, 

EXPERIENCED  (CLASSIFIED  outside  in  sales  ability  and  ad  layout  wco 
salesman.  Age  26  to  40.  Must  be  tops  salary  and  working  conditioBa 
in  copy,  layout,  and  hard  sell.  Good  !  full  resume  with  first  iettsr.  "«• 
starting  salary.  Insurance  and  other  ;  Box  1816.  Eklitor  and  PubliilMf. 

benefits.  Aggressive  growing  daily  in  ! - - 

Chart  Area  7.  Give  o^plete  outline  imMIHIIATE  OPENING  for  y®""*  ^ 

fidential.  Box  1607,  Editor  A  Pub- 
*  cellent  working  conditiona 

- and  insurance.  Write  giving 

BUILD  Classified  Pages  on  salary  and  information  and  sample 
ocaimission.  Resume  and  references,  vertising  Manager,  Tirass  Nosa 
Box  1739,  Editor  &  Publiaher.  Falls,  Idaho. 

EDITOR  6c  PUBLISHER  for  April  30, 


perienced  display  salesman  on  «»**  * 
Idaho’s  second  largest  newwe^.  ^ 
be  strong  on  layout  and 


mnnum  miiii  imuimi 


HEU’  WANTED 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

■ - 

Ditplar  Adverliting 

Editorial 

Editorial 

Promotion^— Eublie  Relation* 

REPORTERS 

space  correspondents 


■ilTu  or  WOMAN.  Permanent.  NEWSMAN,  college  gr^uate  and  th^  REPORTERS 

?^^ary  rt^uiremenU,  i>ersonal.  to  four  yeora  experimce  preferred, 

—MeTiefwenortj,  lesume  background  for  Florida’s  top  weekly  newsp^r.  ,  Space  Correspondents 

*5*S^flcations  to  East  Oregonian,  Apply  to  Wayne  Bell,  Box  308,  Play-  Throuarhout  country  for  metal  working 
Oregon.  Walton  Beach.  electronics  buaineaa  newspapers. 

- - -  ~  ~  rlorioa.  preferably  newspaper  trained.  Active  i 

the  SAt-HAMENTO  BEE  a.T«e,.r  xrr\ov  u  L.  i>er»on  can  earn  steady  income  from 

oewa  and  picture  stories  assigned  or 


^****°^ - - 7 -  Horida.  preferaWy  newspaper  train^.  Active 

the  SAt-BAMENTO  BEE  a.T«*,.r  xrr\ov  u  l.  i>er»on  can  earn  steady  income  from 

"><1  picture  stories  assigned  or 

^Hiking  a  retail  display  salesman.  v/oL  ^In  to  i  *cif**"iti»t*<*-  Write  experience.  Box 

iSrUd  wi'y  “nd  brinir  in  new  NOTCH  NEWSMAN  wnnted  H. 

Sacramento  is  a  fast  growing  ^  ^  '  '  1  take  over  responsible  i)Ost  in  expansion 

unf  fi*®  present  opening  is  an  «  rupiianer. _  I  prize  winning  downatate  Illinois 


1^.  Sacramento  is  a  fast  growing  e  y  .  .  I  responsible  i)Ost  in  expansion 

unf  fi*®  present  opening  is  an  «  rupiianer. _  I  prize  winning  downatate  Illinois 

uMiw.  to  the  Ntatf.  Outstanding  com-  uirortn'mn  fnr  .itoII  itailw  nhart  daily.  Outstanding  chance  for  ambiti- 
^rfts  ^nd  .esume  wUh  stat^  J^^^^eTpom. 

55  (><  avaiMbdity  for  a  personal  in-  reporting  City  12  000  Oil  and  ■  training  or  experience.  Liberal  extra 

(own  expensel  in  Sacramento,  industry  Box'  1602,  E^tor  &  Pub-  I  benefits  over  generous  salary,  merit 
Personnel  Deimrtment  lisher  '  raises,  secure  tuture  with  growing  or- 


tgtiiw  (own  expensel  in  Sacramento. 
Personnel  Deimrtment 
lloCIatchy  Newspapers 
Sacramento,  California 

Editorial 

:fwt  IXPERIENCED  newsmen,  ac- 


iisher.  '  raises,  secure  tuture  with  growing  or- 

_ ! _ ganization.  Send  details  of  background, 

BRIGHT  YOUNG  WOMAN  wanted  ®*J?®®'®1®®;.  availability  to  Box  1816, 
immediately  for  general  aaaignment  Editor  «  Publisher, 
writing  and  reporting  on  one  of  the  „„„„„„„„  ,  I 

finest  weekly  newspapers  in  the  coun-  '  VE^ATTLE  REPORTER  for  growing 


OPPORTUNITY 

IN 

PUBLIC  RELATIONS 

Man  between  26  and  36 
for  responsible  ^torial  po¬ 
sition  in  public  relations 
department  of  one  of 
America’s  top  corporations, 
nUs  is  a  rare  opportunity 
both  from  the  standpoint 
of  advancement  and  sal¬ 
ary.  College  background 
preferred.  Must  have  news¬ 
paper  or  wire  service  ex¬ 
perience.  Our  staff  is 
aware  of  this  ad  and  re- 
plies  will  be  in  stricteet 
confidence.  Send  resume  to 
Box  1728,  Editor  ft  Pub¬ 
lisher, 


sCB  JXPERIENCED  newsmen,  ac-  try.  College  de^ee,  typing  speed  and  '  wmi-weekly_  in  choice  Chart  Area  12  | 

Mtad  with  all  general  reporting  soma  exiierience  a  must.  Send  full  in-  i  location.  Photo  experience  not  essen-  - — — - - 

to  assume  positions  with  eat-  formation  to  F.  G.  Spencer,  Managing  i  tial  but  must  be  willing  to  learn  camera  EDITOR  ft  PUBLISHER  cannot  as- 

Mstt  future  on  eataUished,  yet  dy-  Editor,  Main  Line  Times,  Ardmore,  and  darkroom.  Want  fast,  sober  news-  gume  the  responsibility  for  original  ma- 

.mit  Chicago  West  suburban  week-  Pennsylvania.  tnan  with  car.  preferably  two  yrars’  |  terial  sent  to  box  advertisers.  It  is 


1^,  (Ueago  West  suburban  week- 
ia.  Sill  complete  resume,  with  salary 
i^^iiiuita.  preMnt  salary  and  duties. 


.^iinBsnts,  present  salary  and  duties.  DESKMAN 

•J:  PubliMiing  ^  2  m«lium  daily  seelm  able  r-__  ,  -  : 

Pup,  UGrange.  Illinois. _  deakman.  $136  for  5  days.  Preter  pres-  _ free  Lance _ 

TB^GRAPH  BDI’TOR  tor  18.000  cir-  FREE  LANCERSI  SeU  your  photos  to  WRmNG 

iMon  momintr  n«w»pap«r  in  100,000  dieweat.  hug«  hooaa  onran  market.  4.000 


experience.  Box  1811,  Editor  &  Pub-  advisable  to  send  this  material  only 
lisher.  !  after  an  initial  contact  has  been  estab- 

■■■  ’  lish^  with  the  advertiser. 


Pip^tion  area.  Excellent  workinjt  con- 
ttkM  and  benefits.  Ijife  insurance  and 


daily  or  weekly.  List  references.  Box 
1715,  Editor  A  Publisher. 


company  majraxinea  buy.  Payment  from 
$10  to  $100  for  sinfde  ^cturea  and  ca<v> 
Hons.  Free  information.  Gebfaia  Press 


ynkAtring  programs.  Chart  Area  2.  j  oppoR'rinj  is  non  tions.  Free  information.  Gebb 

Sd-sils.  Box  1412,  Editor  ft  Pul.  j”  ri^lliST-adCite  Pictur,.  161  W.  48th.  N.Y.C. 


PUBLIC  RELATIONS 
WRITER 


S,. -  - Major  Philadelphia  drug  manufacturer 

^ _ ferrcd,  but  not  neressary.  I^cellent  ^  WANT  CONTACT  with  free  lance  oil  haa  interesting  and  challenging  oppor- 

OOMPETBNT.  EXPERIENCED  drama  ■I?'’.  ““d  photo-joumaliaU  who  tunity  for  skilled  experienced  writer  in 

^muaic  critic  and  women's  page  P'“  inclined  m  benefiu.  bend  complete  ^he  USA  and  abroad.  Plans  of  Public  Relatione  Department.  Duties 


5  music  critic  and  women's  page  I  mcnmeu  in  oenenui.jienu  ^he  USA  and  abroad.  Plans  of 

nte  for  combination  job  paying  in  1  '■®*“™«  °f  ex^nence,  educ^on,  itineraries  would  help  rneah.  Box  1526, 

M  7 1140  weekly,  ^l^ing  i  “"*>  *  Publiaher. 

I  OB  a  live.  60,000  California  daily.  I  I»0«.  t^tor  ft  Publieher. _  _ 


Im  1H7.  Editor  A  Publisher. _  I  jjq  HAVE  initiaUveT  Can  you 

lOCSlSSIVE.  deep-south  combination  ' 

mft  Mrvioee  of  one  sports  writer  and  news  bureau?  Chart  Area  1  p^ 
m  dirionan.  with  minimum  ef  2-8  t  "«^reman.  Box  1718, 

mf  axperience.  under  46.  Many  em-  t^tor  ft  Publisher. _ 

'  news  EDI-TOR.  large  weekly.  unoP 

iTflrirreSSJf’^'lBM!  Editor  A  I  ^ 

I  politan  area:  prefer  June  or  recent 

' _  i  J-school  graduate,  unmarried,  planning 

IirrOR  for  faat-growing  county  seat  •“?!!  ®*‘f  c"®*®-  ^ox  1734,  Editor  ft 
•Al.  lit  Xrmm  ?  Miiat  k.va  '  PUDtIShsr. 


M^hanical 


FLOORMAN— AD  MAKEUP 
Compositor,  for  rapidly  grow¬ 
ing  "Rockland  Independsnt” 
weekly  in  Suffern,  New  York, 
near  New  York  City.  Paid  vzp 
cations.  Send  resume  of  eximri- 
ence.  Rockland  Independent. 
Suffwn,  New  York. 


■iddy  in  Chart  Area  2.  Must  have  '  tTtmtnner, _ _  _ 

•mkly  experience  and  want  to  stay  in  .  di:>d«oo>to  xrininiiTn  ™  .....ii  COMBINATION 

Ui  A  challenging  job  for  hard  REPORTER  NEED^  on  mail  prize  PRESS-STEREO 

mrkw.  1126  and  car  allowance.  Write  ,  Nc^hsm  New  Jktgland  dmly. 

Is  114$,  Editor  A  Publisher.  '  borne  c^^nen^  preferrw  but  will  con-  Ojwning  for  competent  all  around  oom- 

- Mder  sharp  be^nner  for  int^esUng  binaUon  press-stereo  man.  Must  be 

naNNINO  REPORTERS— Male  and  ;  .^varied  duties  and  chance  to  le^  reliable.  Union  shop.  Stats 

Ma  Jobs  available  from  Coast  to  »“  phases  of  neimps^r  business.  Cm  parUculars.  Chart  Area  6.  Box  1741, 

(4M.  Send  resumes,  loeaUon  prefer-  "ee“»*or,  will  teach  c«“era  work,  jyj^jr  &  Publisher. 

sea  avaUability  date.  Contact:  Bill  OP®""*  - 

IMsa  BIRCH  PERSONNEL,  67  E.  ‘o®  *  Publisher.  _ 


Chicago  2,  IllinoU. 


a  44670.  ’  ’  !  DESKMAN-REPOR’TER  who  can  han- 

_ ! _  die  wire  and  layout  of  inaide  pages  as 

CIKERAL  ASSIGNMENT  reporter  well  as  some  general  assignment  re- 
mmibly  iome  sports)  for  Southeastern  porting.  Five-day  11,000  circulation 
Sw  Oigland  p.m.  daily  of  12,000.  |  P  n>-  <lnily  Oh«u^  Area  3.  Salary  187.60. 
Iftwil  benefits.  Name  references,  sal-  i  Box  1818,  Editor  ft  Publisher. 


COMPOSING  ROOM 
FOREMAN 


>7  wanted  first  letter.  Box  1634,  Bdi-  i 
(■  A  Pnbliaher.  I 

OUTDOOR  EDITOR  ! 

Gohmiiiitt,  for  top  Eastern 
daily.  Host  know  fi^ng,  boat-  I 

inc  and  banting.  Good  aalary,  ! 

•ipmisua.  Prefer  man  currently  1 

doing  thia  kind  of  job  on  daily.  I 

Sand  resume  and  by-lined  clips 
to  Box  1666,  Eklitor  ft  F^ut^ 


40  man  union  shop  in  Chicago 
newspaper  plant,  excellent  op- 
portimity  for  top  man.  Many 

IT  IS  NOT  ADVISABLE  to  send  origi-  J?!?*®?*’ 

nal  material  or  bulky  packages  to  Bdi-  a 

tor  ft  Publisher  Classified  Box  Numbers.  ki?  ~  * 

B  &  P  can  not  assume  responsibility  ruoiisner. 

for  this  material  once  forwarded  and  _ 

adrises  that  wlicanito  send  su*  mate-  OPBRA’TORS-Must  be  fast  and 


tunity  for  skilled  experienced  writer  in 
Public  Relations  Department.  Duties 
would  include  prefiarstion  of  speeches, 
special  reports,  prctnotionai  and  audiiv 
visual  material.  ProgreSBive  salary  poli¬ 
cies  and  liberal  benefit  plan.  Send  com¬ 
plete  resume  along  with  writing  sam¬ 
ples.  Indicate  salary  needs.  Box  1802, 
Eiditor  ft  Publisher. 


INSTRUCTION _ 

Clastified  Advertiting _ 

BOOST  SALES  IN  CLAtSSIFIED 

380  Newspapers  Haws  Ekirollsd 
Salespe^s  azid  Eisiadises 
In  ParM  Salm  'Tmining 
Course  in  dassiflad  Adrertising 

Sales  training  provided  by  the  How¬ 
ard  Pariah  Oouras  in  Claasiflsd  Adver¬ 
tising  shows  dassiflad  persoanal  bow 
to  square  right  up.  to  analyss  and 
aolve  sales  problems  thsg  daily  MS- 
counter,  daaaifled  ssisspeopls  are  ex- 
IMrtly  trained  (at  hsois— on  riuiils 
own  TIME)  dswelopad  to  inorsaas  tliair 
indivldnsl  sales  produetioa  and  copy 
writing  skill  to  get  and  ksep  mote 
businsss. 

'The  famed  Pariah  (Soorss  (only  oos 
'  in  existence)  haa  proved  sbioe  1M4 
that  it  quickly,  tboroegfaly,  and  sns- 
ceaefully  trains  bsginnare— breadsna 
'  and  refresbas  eoqisrisnead  patsonnsl. 


advises  that  applicai^  send  SI^  mate-  OPBRA’TORS— Must  be  fast  and  '•  Pnt  the  Parish  Coores  to  work  for 

u”/  reitiai  contact  is  es-  !  accurate.  Night  scale  $118.,  37%  hoar  '  yon  now  to  slash  turnover,  hsii^tea 

tabliahed  with  the  advertiser.  >  week.  Conti^  Floyd  W.  Pylm.  Mo-  '  job  intorsrt  and  satisfaeticn  and  d^ 

TjirPonxKR.PHrvTonBAPHir.B  Superintendent.  Fort  Imder-  vejop  profseeip^  prlde^l  w^  H 


REPORTER-PHOTOGRAPHER, 
young,  willing  and  able  to  advance  to 
better  job.  Box  1828,  Editor  ft  Publisher. 


Panics]  ^perintendent.  Fort  Tnudsr-  velop  piufieeinnsi  pride— all  while  H 
dale  News.  Fort  Lauderdale.  Florida,  helpe  yoo  develop  more  Glaaeified 

-  faster. 

COMPOSING  ROOM  _  »  ^  -,aff  as  von 

FOREMAN  !  as  ^ 


^ -  I  WR^AN  Of  yoor  st^  - 

IIPORTBRS-DIBKMAN  !  RBTORTBR^Si»rt*,  city  beat.  $86  I  forem«  Need  replace  iJ'Sta'fO-hSS; 

Htw  immedUta  openinsa  for  three  !  rUih?  familiar  with  linotype  floor  op-  ,^^booiiM  Ckxma  !■  $68  iffK'h  Sand 


TUS”, 


btdlmi  wnrirln-  oonH  I  SEASONED  CITY  EDITOR  for  medium  ;  _ 

l^l^ilary  Sid  company  bin^  im*‘^rtonf"k>°x‘?8"()l‘™T  '  MACHINIST 

grwloatm  prefenSed:  i  ^  “  Unotype.  In 

rMuiue  of  experience  and  train-  I  ”  Publisher.  ,  Southern  Mi 

**$  t®  J*Ty  Wrlj^it,  Personnel  Man-  and  voice  ir 

^vaanah  News-Preas,  Inc.,  i  Editor  A  Pd 

^  SOCIETY  EDITOR 

SPORTS  DESKMAN  (wo^'s  s^oni  - — — — 

I  Medium  sue  daily  in  pleasant  Southern  '  New  York 

■tPsHmced.  for  top  Eastern  '  California  dty  is  seeking  experienced  Canadian  ne 

tUO  a  weak  to  start.  I  newawonran  to  take  charge  of  high  servicea  of  i 

hour  week,  all  benefits.  !  standard  Woman’s  Section.  Prefer  age  vrill  be  bass 

"*sd  a  man  who  haa  been  ^  30  to  40.  Send  in  complete  resume,  sal-  must  be  frei 

tivaad  ^lorta  besR  and  can  ,  ary  needs  and  examples  of  work  with  the  newuprii 
tiMh  younger  staffers.  Send  let  letter.  Box  1814,  Eklitor  ft  Publisher,  ba  advantagi 

H**  to  Box  1664,  Editor  ft  '  '  perience,  edc 

PMUdtm.  >  Box  1710,  B 

8D1T0R  ac  PUBLISHER  for  April  30,  1960 


Permanence  important.  Box  1801,  Edi¬ 
tor  ft  Publisher. 


in  the  naSs  now  or  writs  fir  ds- 
to  handle  men.  Good  salary.  Chart  kmattn-. 

Area  1.  Box  1804.  Editor  ft  ^lUher.  broehora. 


MACHINIST  or  machiniat-operator ; 
Linotype,  Intertype,  TTS;  open  shop: 
Southern  Michigan  daily;  top  salary 
and  voice  in  management.  Box  1822, 
Editor  A  Pidilisber. 


SOCIETY  EDITOR  Saleamen 

(WOMAN’S  SECTION)  - 

Medium  size  daily  in  pleasant  Soutliern  '  New  York  Compemy,  representing  a  i 
California  dty  is  seeking  experienced  Canadian  newsprint  Mill,  requires  the 
newswonran  to  take  charge  of  high  servicea  of  a  Newsprint  Salesman.  He 
standard  Woman’s  Section.  Prefer  age  vrill  be  based  in  New  York  City,  bat 
30  to  40.  Send  in  complete  resume,  sal-  must  be  free  to  travel.  Bzperlencs  in 
ary  needs  and  examples  of  work  with  the  newsprint  or  an  allied  field  woold 


let  letter.  Box  1814,  Eklitor  ft  Publisher. 


ba  advantageous.  Pleeui  stats  age.  ex¬ 
perience,  edocatioo  and  aalary  required. 
Box  1710,  Editor  ft  Pubtiiliar. 


SCHOOL  DIVISION  OP 

HOWARD  PARISH 

ASSOCTA’TES,  INOORPORA’TBD 

Claanfled  Advertiring  Development 
Serrices  for  Nswspapera  Sines  1038 

2900  N.  W.  ^9tb  St.,  Miami  4T,  Florida 
Oxford  1-8331 

Linotype  School _ 

OHIO  LINOnrPIl  SCHOOL 
LOGAN  4.  OHIO 
Linotype,  Intertype  InstrustioB 
Fm  Informstion 


SITUATIONS  WANTED 

The  employer's  guide  .  .  .  from  trainee  to  executive  personnel. 


AdminUtrative 


MY  PROVEN  SKILL.S  durine  28  y»ar« 
in  manmgennent,  labor  neKOtiationa,  ad- 
TertisinK,  editorial,  and  production  are 
available  to  publiaher  needing  good 
buaineai  executive.  Suggest  interview 
daring  ANPA  Week.  Box  1610,  Editor 
A  Publisher. 

PRESiaTT  GENERAL  MANAGER 
small  daily  wants  to  move  up  to  larger 
paper.  ’Hioroughly  experienced.  Refer- 
eneee.  Box  1609,  Editor  A  Publisher. 

GENERAL  MANAGER  —  fully  quali¬ 
fied  —  Business  —  Mechanical  —  Per¬ 
sonnel.  Seek  interest  —  Challenge  — 
20.000  opt  Box  1603,  Editor  A  Pub¬ 
lisher. 

PUBLISHER  having  sold  semi-weekly 
desires  position  as  publisher  or  his 
ssslilsiit  general  or  ad  manager  on 
■nail  or  medium  size  daily.  Will  relo¬ 
cate  anywhere.  Can  assume  full  r»- 
vonsibility.  Proven  record  and  ability, 
Imow  all  departments,  weekly  and 
daily.  Last  paper  won  17  state  and 
national  awards.  Will  invest  if  offered. 
Available  on  short  notice.  Call  or  write 
Bill  Matthew,  1261  East  8th.  Cooke¬ 
ville,  Tennessee.  Phone  JAckson  6-4666. 

PUBLISHER,  owner,  manager  chain 
weeklies ;  small  diuly  -  metropolitan 
background,  20  years'  administration, 
editoriai,  advertising,  promotion,  pub¬ 
lic  relations;  Who's  Who,  national 
avrards.  Age  40,  family,  permanent. 
Salary  open.  Box  1619,  Elditor  A  Pub- 
lister. 


PUBLISHING  FOR  PROFIT 

I  have  applied  this  philosophy 
of  Publi^ng  For  Profit  and 
found  that  it  works  with  a 
certain  amount  of  intelligent 
application.  I  would  like  to 
discuss  how  I  can  help  your 
chain  or  individual  newspaper. 
As  a  consultant  or  on  a  per¬ 
manent  basis  I  can  provide 
you  vrith  the  kind  of  under¬ 
standing  that  would  result  in 
effectively  continuing  your 
newspaper  —  Publishing  For 
Profit.  For  a  date  during 
ANPA  week  would  you  com¬ 
municate  with  me  at  Box 
1600,  Editor  A  Pi^lisher. 


Desire  NEW  opportunity  in  adver¬ 
tising  or  business  management.  Now 
advertiaing  director  leading  mall 
daily.  IS  years'  experience  sales,  classi¬ 
fied  management,  sales  trainer,  public 
relations,  award  winning  promotion. 
B.A.  degree,  graduate  study.  Age  36. 
Box  1727,  Editor  A  Publiaher. 


SUCCESSFUL 

PUBLISHER-GENERAL  MANAGER 
AND  CONSULTANT 

SjsjskS  challenging  opening  as  top 
man  or  back  stop  to  over-bindened  ex¬ 
ecutive.  Have  assisted  top  flight  men,  i 
also  operated  medium  and  mebx^iciitan  ' 
papers  U,  S.  and  Europe. 

CONVERTED  S260.000  loser  to  ! 
profit  while  cutting  costs  and  building 
circulation  and  advertising.  Over  26  I 
years'  practical  administrative  experi-  : 
ence  sJl  departments  including  m^  | 
cAaniosd.  Also  executive  headquarters 
national  chain. 

UNIVERSITY  graduate  Business  and  | 
Journalism  plus  mechanical  training,  i 

BBST_  references.  Available  ANPA 
Convention  interview.  Box  1764,  Editor 
A  Publiaher. 


EXPERIENCED  daily  editor  seeks  po¬ 
sition  as  general  manager,  medium 
daily.  Has  had  direct  oupervision,  all 
departments.  Box  1722,  Editor  A  Pub¬ 
lisher. 

WILL  SACRIFICE  salary  to  leave  big  I 
city.  Editor^  24  years,  management  ' 
trained,  available  now  as  publisher, 
manager,  editorial  executive.  Box  1701,  i 
Eifitor  A  Publisher. 


Adminutrative 


BUSINESS  -  ADVER'nSING  MANAG¬ 
ER.  Wide  experience  ...  20  years 
one  daily.  Seeks  position  in  semi-arid 
area  because  of  wife's  health.  Superior 
salesman,  able  manager.  Any  offer 
considered.  References.  Write  Box  1780, 
Editor  A  Publisher. 

I'M  BORED 

Unassailable  reasons  for  dumping 
38,000  bureau  chief's  job.  Interested 
only  in  quality-conscious  employer.  At 
36  have  wife,  20  years'  newsroom,  com¬ 
posing  room,  photography,  teaching. 
Available  in  fall,  interview  your  con¬ 
venience.  Box  1714,  Editor  A  Pub¬ 
lisher. 

CREDIT  MANAGER,  small  daily. 
Accounting  and  Office  Management. 
Young.  Box  1829,  Editor  A  Publisher. 

Artistg— Cartoonist* 

EXPERIENCED  EDITORIAL  AR'HST 
Political  and  Sports.  Know  retouching 
and  pic  page  makeup.  Also  Typogra¬ 
phy;  Age  37.  Box  1604,  Editor  A 
Publisher. 

Elections  demand  strong  opinions  I 
EXPERIENCED 
EDITORIAL  CARTOONIST 
Cartooning  now — seek  change.  Strong 
on  local  and  national.  Tearsheets  on 
request.  Box  1708,  Editor  A  Publisher. 

Circulation 

FIELD  SUPERVISOR  (32),  family 
man,  IS  years'  metropolitan  newspaper 
production  and  national  magazine  cir¬ 
culation.  Excellent  references  and 
background.  Any  position  with  chal¬ 
lenge  and  future  considered.  Now  em¬ 
ployed.  Available  ANPA  interview.  Box 
1636,  Editor  A  Publisher. 

THIS  AD  is  intended  for  you  if  you 
are  a  publiaher  of  a  daily  newspaper, 
preferably  in  Chart  Areas  4-6-9-10-12 
and  want  a  Circulation  Manager  who 
is  not  afraid  to  tackle  any  situation 
provi^ng  it  offers  the  following  com¬ 
pensation  in  return  for  his  sinoare 
efforts. 

A  REAL  JOB  TO  BE  DONE. 
(No  soft  spot  wanted).  Complete 
cooperation  from  management  and 
other  department  heads. 

Ute  assurance  of  long  term  em¬ 
ployment  contract  when  proven,  as 
this  man  is  in  his  early  40’s,  a  family 
man  who  is  determined  to  establish 
roots  in  community  and  church  life. 

Will  furnish  the  tope  in  references 
and  a  complete  resume  if  you  are  sin¬ 
cerely  intmceted  in  having  a  CSreula- 
ticm  Manager  who  has  devoted  a  life¬ 
time  to  the  newspaper  businees,  and 
has  more  than  average  knowledge  of 
management  prtiblems  as  related  to  de¬ 
partments  other  than  his  own. 

If  this  souncis  like  the  answer  to 
ycnir  problems,  please  write  Box  1648, 
Editor  A  Publisher,  for  further  cietails. 

WANT  TO  RELOCATE  IN  CHART 
AREA  1  as  Assistant  Manager;  Super¬ 
visor  or  District  Manager,  37  years 
old.  16  yean'  experiencse.  Hardworker. 
A-1  on  carrier  promotion.  Resume  upon 
request.  Box  1609,  Editor  A  Publisher. 

Classified  Advertising 

DIRECTOR — (36)  up  from  grass  roots, 
experienced  all  phaM  including  daily 
group  operations.  Fine  production  reo- 
cwd.  Strong  on  staff  training  and 
morale  building.  Top  national  refer¬ 
ences.  Chart  Areas  10-12.  Box  16i27, 
Editor  A  Publisber. 

CLASSIFIED  Manager  Assistant  or 
Classified  Display.  Competitive  Market. 
Available  interview  at  (onventicm:  re- 
locatte.  Box  I'Ufi,  Elditor  A  iS^isher. 

Display  Advertising 

GENERAL  ADVERTISING  9  yean  on 
2  of  naticm’s  leaders.  Desire  eboilenge 
and  opportunity.  Management  capabili- 
I  ties.  July  1.  Chart  Areas  10,  11,  12. 
Box  1603,  Editor  A  Publisher. 


Display  Advertising 


MANAGER  OR  NUMBER  2  MAN 

Versatile  Display  Salesman.  10  yean' 
top  Ehutern  comi>etitive  experience  in 
all  types  of  Display,  wishes  to  relocate 
on  West  Coast.  Texas  or  Arizcma  ABC 
competitive  daily.  Good  producer,  top 
references,  college,  33,  family  man.  In¬ 
terview  at  ANPA  Ccmventlon.  Write 
Box  1631,  Editor  A  Publisher. 

ADVER'nSING  MANAGER.  30  years' 
experience.  Proven  sales  and  manage¬ 
ment  ability.  20  years'  one  pai>er.  Seeks 
permanent  imsition  with  future  on 
7,00U  to  20,000  daily.  Beet  references. 
Box  1662,  Editor  A  Publisher. 

'  ADVER'nSING  MANAGER.  55  >e. 

of  age,  healthy,  active,  experienced.  | 
I  28  years  in  advertising  classified — re- 
I  tail  —  national,  specials  and  agency 
c»ntactB.  Last  18  years  with  metro- 
poiitan  daily  Chart  Area  2.  ^x  1630,  , 
Editor  A  Publisher. 

SOUTHERN  CALIFORNIA 
Display  sales  and  service:  10  years' 
retail  and  2  years'  national  experience. 
Excellent  record  and  references.  Mar¬ 
ried.  College  and  ANPA  trained.  Avail¬ 
able  for  interview  during  ANPA  Con¬ 
vention.  Box  1239,  Editor  A  Pub¬ 
lisher,  or  in  New  York  call  LY  1-7246. 

I  WANT  TO  IMPROVE  your  General 
Rate  Grocery  Unage  Picture?  Have 
experience  with  large  metropolitan 
daily,  marketing  background  in  food 
'  industry,  plus  creative  selling  ideas.  < 
For  details  write  Box  1639,  Editor  A 
I  Publisher. 

MR.  PUBUSHER,  paper  need  a  . 
tonic?  Getting  all  the  business  you  can  ' 
;  handle?  If  the  answers  are  yes  and  no  ' 
and  you  are  located  on  the  Gulf  Coast 
I  or  anywhere  in  Florida  and  can  pay 
;  $160.00  week  to  start  plus  car  allowance 
I  then  I'm  your  man. 

;  This  Advertising  Manager  (43),  , 
i  wishes  to  relocate  on  a  permanent  l>asia  ' 
I  with  a  stronger  paper  that  offers  real  ; 
I  p^ential.  Family  man.  sober,  14  years' 

'  highly  successful  work.  You'll  be  : 

happy,  if  I  have  cooperation.  Available  ■ 
I  after  June  1st.  Write  Box  1813,  Editor 
i  A  Publisher. 


Editorial 


REPORTER,  28,  former  maza 
of  11,000  daily,  2  years'  expsrisssijS 
phases.  Camera,  <larkroaa, 
court,  police.  TTS  wire.  J-Oms  ^ 
ried,  one  child,  vet.  Seek  potittevM 
future,  travel  anywhere  to  (btsh  s 
Box  1620,  Editor  A  F^btishw. 

REPORTER,  26,  single,  seeks  leeau 
assignment  or  beat  anywhere;  piele 
daily  a.m.  in  medium  rise  city,  if  at 
up;  Near  2  years'  experienM;  pr«a^ 
employed  city  30,000  in  Chart  AiesT- 
handle  camera;  top  J-Sehoti  mi;' 
present  job  too  confining.  Box  iS 
Editor  A  Publisher.  ^ 

EDITORIAL  PAGE  Assistant,  t?,  m. 

I  ried,  large  family,  capable  of  fil  js 
sponslbility,  3  years’  newapepw,  I 
sales,  college.  Box  1621,  Editor  4 
Publisher.  * 

FEATURE  IVRITER,  woman,  l^yar 
professional:  creative,  adaptobia  as 
tore,  responsible ;  commercial 
visory  experience,  some  ixiblie  ids 
tions,  presently  employed,  leeki  m- 
able,  permanent  job  in/out  New  Tot 
$110.  Box  1629,  Editor  A  PubUw 

MANAGING  EDITOR  woiiM  h. 
to  run  aggressive,  honest,  respoadbh, 
independent  paper.  New  York  iite 
view.  Box  1617,  Editor  A  Publiiba. 

NEWSMAN,  experienced  radis-TT, 
city  desk,  seeks  reporter-pbotomihs 
,  in  Chart  Areas  3,  4,  6,  9,  It  or  U. 
Know  sports,  makeup.  Single,  21,  wt 
top  references.  Available  for  A.N.PX 
interview.  Box  1644,  Editor  t  PA' 
liaher. 


IMAGINA’nVE 


MATURE 

PERSONABLE 


EDITOR,  associate  editor  or  managing 
I  editor ;  broad  experience  all  phases  of 
news  and  editorial  pages.  guar¬ 

antee  product  with  thoroughness,  re¬ 
sponsibility.  readability,  sparkle.  Ef¬ 
fective  in  training  inexperienced  staff¬ 
ers.  Box  1641,  Fiditor  A  Publisher. 

]  COPY  FBITOR,  employed  metropolitan 
daily,  available  for  wire  slot  or  rim, 

{  or  ^rect  city  staff.  Trim  heads,  dose 
editing,  accurate,  knowledgeable  iwo. 
College,  family  man.  Box  1649,  Fiditor 
A  Publisher, 

i  E5DITOR,  experience,  maturity  to  pro- 
,  duce  quality  daily,  weekly  or  trade  pa- 
I  per.  Brief  needs,  salary.  Box  1642, 
i  FIditor  A  Publisher. 

,  EDITORIAL  WRITER,  feature  writer 
I  and  editor.  West  Coast  only.  Salary 
I  requirements  moderate.  Married,  family 
I  grrown.  Will  submit  samplee,  i^oto- 
’’  graph.  Box  1640,  FSditor  A  PuUisher. 

GOOD,  fast  copyreoder,  MA  J-School, 

;  working,  seeks  change.  Box  1604,  Fldi- 
!  tor  A  Publisher. 


FEATURE 

EDITOR 


...  is  ready  to  step  into 
top  spot  on  large  hlgb- 
quality  newspaper  or  mag¬ 
azine.  This  man,  posMss- 
ing  a  creative,  thougbtfal 
mind,  has  capably  filled 
news  executive  positions 
on  lesuling  dailies,  large 
and  small,  in  a  carefully 
planned  career.  Now  in  his 
early  40’8,  he  is  one  of  the 
few  "old  school’’  newsmen 
with  a  forward  outlook. 
With  a  craftsman's  keen 
sense  for  writing  excel¬ 
lence,  he  has  developed 
pocooetting  features  that 
have  proved  big  drculatioB 
builden  for  newspspeii 
throughout  the  country. 

His  contacts  among  writen 
and  editors  are  broad,  u 
is  his  knowledge  of  the 
full  news  operation,  in¬ 
duing  production.  Now  in 
executive  post  with  large 
syndicate. 

AVAILABLE  INTERVIEW  AJf-PA. 

Box  1635,  Editor  A  Pnbli** 


I  OFTFIR  12  years’  writing,  editing  ex- 

j  perience,  large,  small  dailies.  Some  __ 

I  publia  relations.  Degrrees  In  political  i - ...  .  .T 

science,  Question.  Seek  job  utilizing  ]  NOW  SIX)T-MAKEUP 
background  more  fully.  Bra  1644,  Bdl-  i  seeks  permanent  position  m® 
tor  A  Publisher.  agement  potential.  Available  Septssow 

-  t  1.  Chart  Areas  10,  12.  Box  IIU.  »» 

PRIZFWINNING  WRITER-PHOTOG-  i  A  Publioher. 

I  RAPHER,  competent  editor,  wonts  job  - - - - - -  . 

,  on  weekly,  small  dsiily.  Bra  1648,  Bdl-  REJPORTFai  on  Southern  daily 
i  tor  A  Publltiier.  spare  time  assignments  fnmow 

I  -  gesieral  preos.  Box  16M,  Botw  ■ 

YOUNG  reporter,  28,  wants  job  on  Publisher. 

daily  or  weekly  in  Chart  Areas  1  or  2.  | - ; —  .'.T 

;  B.A.  (lolumbte,  B.J.  Missouri.  News.  '  SPORTS-BENT  young  daily  "-'TT 
I  features,  camera.  Army  disaharge  April  j  asks  mixed  beat.  Has  car,  esMn-  ^ 


^  30.  Bra  1666,  Editor  A  Publisher. 


1637,  Editor  A  Publisher. 


EDITOR  ac  PUBLISHER  for  April  30,  I*** 


'ovations  wanted 

SITUATIONS  WANTED 

SITUATIONS  WANTED 

SITUATIONS  WANTED 

■ - 

Editorial 

Editorial 

Mechanical 

Promotion — Public  Relation* 

V^rITING  reporter  I 

wriM.  spell :  clear,  crisp,  I 
^  COPT.  *  yeoJ*'  ell  desks, 
tl.  Clip*,  resume,  et.  si.  on 
Bus  lt42.  Editor  &  Publisher. 

U  CHIEF  with  top  CUcago 
_ja  Dsper  seeks  opportunity  on 
^i^lrcekly.  WriU  Dox  1718, 

g  Publisher. 


EDITORIAL  POSITION  on  small  town 
l>aper  wanted ;  no  experience:  BA,  vet, 
27.  Box  1823.  ^itor  &  Publisher. 


LOOKING  FOR 
EDITORIAL  HELP?  ? 

A  "Help  Wanted"  ad  in  Elditor 
&  Publisher  will  get  results  I 


PREISSROOM  FOREaiAK^4  years’  SKILLFUL  PuUie  RelaUona  Director, 
experience  on  Goss,  Scott,  Hoe,  Du-  36,  degree.  Former  newsman,  award 
plex  Tubular  presses  and  all  phases  of  i  winning  industrial  editor.  Bxcells  em- 
color.  Ehceeilent  hesdtb  and  character  I  ployee  communications,  preas-cemmu- 
referencee.  Harried.  Desire  change  '  nity  relations,  recreation.  Beet  refer- 
C^art  Areas  8.  6.  2  or  3.  Box  1760,  i  ences.  Any  area.  Box  1663,  Editor  A 
EVlitor  and  Publiaher.  i  Publisher. 


jHt-fuH  m«^  PITTSBURGH  ME31GER  VICTIM— all- 

dftiliai*  Box  1712,  Editor  ft  around  newsman,  has  doubled  as  music 

_  _  and  drama  critic.  Well-traveled,  multi- 

■  _  *nvTmT>T«trMP  ^  lingual,  83,  single.  No  drifter,  7  years' 

^  r  iSfjS'  Rttsburgh  paper.  EVee  to  go  anywhere. 


Msm  worker  tra^  b^,  jg^j,  EkUtor  A  Publisher, 

asl  amociation,  newspaper 

IgAground.  .Seeks  relocate  for  _  j 

-1  i  prize  WINNING  columnist,  editorial  ! 

3  rxMoer. _ writer,  anxious  for  greater  challenge  ' 

- - riTT^L.,— r-e  ,.k.in  tl**"  Offered  in  preaent  position  as 

?  Managing  Elditor-oolumnist  on  small 

i.  irl.M  low^wri^™  <1"'^  experience.  BJ 

degree.  Box  1825,  Editor  A  Publisher.  , 

Sadldl!J*^e^^J^'Br^V"Bdi:  '  ^PORTER  deaires  as  ^itorial,  i 

.  1  feature  writer  on  liberal  publication. 

(IPrtllstier. _  jg^jg  Editor  A  Publisher. 

EADUNE  personnel  I  REPORTEIR — specializing  in  court.  ik>- 

(Agency)  lice,  education  news  and  features,  8 

klatiith^.,  New  York  17,  N.  Y.  years'  newspaper-radio  reporting,  fea- 
I  ture-writing  exi>erience,  college,  car. 
IS  0.  GORDON  and  ED  FARLETY  '  beet  references,  interested  newspaper. 

sM  46  years'  publishing  experi-  i  radio  and/or  'IW  work.  Prefer  E^t. 
m  dWnt.  space  salsa,  inxxnotion.  Box  1806,  Elditor  A  Ihiblisher. 

■Min.  circulation — in  newspapers,  I  - - - - 

A  nklicitions  and  magaxinee  offer  TALEINTED  WRITEIR  seeks  Eluropean 
saliarTiee  ...  position.  Newspaper,  magazine  experi- 

nii  Mrriee  at  no  cost  to  you.  I  ence,  MA,  fluent  Spanish,  top  refer- 
don’t  waste  your  time —  |  ences.  Box  1805,  Elditor  A  Publisher, 

ft  SCREEN  I  Write,  wire  or  phone 
Oxford  7-6728— NOW! 


Photography 

PHOTOCOMPOSITION  TBCHNICTAN 
34  years  old,  married,  2  children.  Com 
operate  Fotosetter,  Protype,  copy  cam¬ 
era,  off-set  presses.  Also  dark  room, 
pasts  maks-up,  ruling,  color  break, 
color  separation,  platemaking,  imposi¬ 
tion.  Will  relocate.  Box  1618,  Elditor  A 
Ehiblisher, 

AVAILABLE  IMMEDIATELY— Young 
(27)  photographer  with  10  years'  ex¬ 
perience  (7  years'  newspaper).  Box 
1628,  Elditor  A  Publiaher. 


PUBLIC  REILA’nONS  MANAGER.  2». 
well  grounded  all  phases  advertising, 
proniotional  and  informational  activi¬ 
ties,  seeks  opportunity  in  agency,  pub¬ 
lication  or  corporate  office.  7  years' 
experience.  Box  1632,  Elditor  A  Ihib- 
lisner. 


Word  7-6728— NOW!  TOP  NEIWS.  wire,  copy  editor.  66. 

-  - -  Swing  any  job.  Sharp  heads,  makeup. 

N:  16  vears’  reporter,  re-  Good  writer.  Box  1820,  Editor  A  Pub- 
,  copy  editor  and  city  editor.  Usher. 


•  aodoyed  Chart  Area  6.  seeks 
I  lairunent,  any  area.  Married.  | 
Is!  fiadnate.  Box  1610,  Elditor  A  i 
iibcr. 


Free  Lance 


WANTED 

PHOTO  CONSULTANT 
POSITION 

with  a  LARGE  orgsmization  (any  in- 


Background : 

OHIET  PHOTOGRAPHER  1926  to 
194l2  for  one  of  America’s  largest 
newspapers. 

AS  MAJOR  in  U.  S.  Signal  Corps 
1942  to  1946  supervised  and  co¬ 
ordinated  iffiotographie  coverage  of 
BIG  S  CONFEatENCES. 

PHOTO  DIREXTTOR  for  one  of 
Largest  Newspaper  Ohaina  in  the 
world  .  .  .  1946  to  1960. 

Can  be  available  by  May  1.  1960. 
^x  1668,  Elditor  A  Publisher. 


_ i  FEIATUREI-NEIWSWRITEIR,  with  Boe- 

•  ne«man.  metroi;>Ht.^‘  dlily 

ftter.  radio  station  news  diree-  »^*™^«**  Stow  Hat 
Jeid.  tge  29.  Available  ANPA  p!""*- 

ms.  Box  1748,  Elditor  A  Pub-  I  P“»“v  summer  nightUfe.  etc.  Do  my 
f  own  photo  work.  Complete  ooreraffe  on 

J _ _  vacationland  of  the  East  .  .  .  Year- 

ORTER.  48.  getting  old,  wants  round.  Box  1514,  Editor  A  Publisher. 


I  vHli  future  before  it’s  too  late. 
m  Ulmt— will  travel  to  prove  it. 
B IT49,  Editor  A  PubliMier. 


Imtructors 


- — - EINGLISH  M.A.  —  Journalism  B.A. 

DESK  Man  and  Reporter.  Some  college  teaching  experience.  Sin- 
Tcars’  experience.  Doily  and  gle.  male.  29.  Box  1726,  Elditor  A 
Single.  Present  editor  of  Publisher. 


•n  saekly.  Prefer  Southwestern 
pylvials  or  Southeastern  Ohio, 
w  Bob  1702,  Elditor  A  Publi^er. 

f08TS  REPORTEIR  seeks  outdoor-  1 
■k  position  on  progressive  daily.  | 
*  jBsn’  experience  prize-winning  ! 
d!>  Bud  110,000  daily.  Desk,  re-  ! 

College  grad — Single — own  car —  ; 
I'  lwe  for  ANPA  convention  inter-  j 
••  Box  1756.  Elditor  A  Pubii^er.  ! 


Mechanical 


PRODUCTION  MANAGER 


Box  1444,  Elditor  A  Publisher. 


PUBLISHER 


NOTCH  sports  reporter-photog-  !  _  .  -  ,  . 

r  leeki  sports  editor  position  with  I  Twenty-five  years  experience  as  com- 
i  Aily.  Experienced  on  sport  desk,  Poe>ng  room  executive  on  metropoliUn 
d  nsrried.  Available  interview  newsjiapera  and  private  ownership.  Re- 
'I.  Box  1612,  Elditor  A  iKibliaher.  cently  sold  private  business.  Would  con- 

- 1  aider  composing  room  connection  If 

challenging  enough.  Ebrmer  employers 
as  references.  Confidences  mutually  re- 

VERSATILE  ,  kpected.  Box  1537,  Elditor  A  ^blisher. 


TELEVISION  NEWS-FILM  PHOTOG- 
RAPHEIR ;  desires  employmesvt  with 
50,000  or  larger  daily.  One  year*  photo 
school,  2  years’  college;  6  years’  expe¬ 
rience  in  still  and  movie  photo-jour- 
nsdism.  Imaginative,  with  tedinical 
skill;  neat  in  appearance.  Any  Chart 
Area.  Box  1633.  EMitor  A  Publisher. 


TOP  FEIATURE  PHOTOGRAPHEHl 
seeks  permanent  job  on  magazine  or  | 
daily  anywhere.  12  yetua  with  one 
metropolitan  paiier.  Age  30,  married. 
Will  send  best  references  and  clip¬ 
pings.  Box  1618,  Elditor  A  Publisher. 

Promotion)— Public  Relation* 

HARLE3f  EDITOR,  5  years'  weekly 
experience.  Midwest  J-grad  seeks  pub¬ 
licity  or  public  relations  post  near  New 
York  (3ity.  Box  1440,  Elditor  A  Pub¬ 
lisher. 


I  NEIWSMAN,  37,  eight  years’  experi- 
I  ence  editing  and  reporting,  seeks  public 
!  relations  position.  Hold  B.A.,  M.A.  de- 
;  grees  in  journalism ;  trained  in  public  ! 
I  opinion  analyeis  and  market  reeearch.  | 
Reliable,  hsid  worker.  Now  employed  , 
I  on  prize-winning  daily.  Southwest  pre-  I 
,  fen^.  Box  16^,  Elditor  A  Publisher.  | 


PUBUCITY  DIREXTTOR,  Western  New 
1  York  college  of  4,000.  B.A.  Smith 
College.  M.A.  University  of  Iowa.  7 
years’  public  relations,  writing,  edit- 
'  ing.  Returning  to  former  home,  Wash- 
ingtoBi,  D.  C.  Seeks  job  with  educa¬ 
tional  institution  or  national  organi¬ 
zation.  Female.  Married.  Box  1613, 
Elditor  and  Publisher. 

CREIATTVITY,  imagination,  hard  work, 
sensible  solutions  for  tough  public  re- 
!  lations  problems.  Press,  employee. 

{  gueet  relations.  Publications,  speakers 
I  bureau.  radio-TV,  etc.  Ebctierienoed 
Public  Relations  staff  management,  de¬ 
velopment.  Grad  training  oommunics- 
!  tion  techniques.  Married,  80.  Any  lo- 
I  catioBt.  810,000.  Send  for  resume.  Box 
I  1720,  EUtor  A  Publisher. 

'  MATURE  GAL  FRIDAY — wants  to  as- 
!  sist  busy  Protnotion  Manager.  Writing 
'  layout  ability ;  experience  and  baek- 
.  ground  in  special  events,  youth  ac- 
tivitiea,  rodio-tv,  script  writing,  pob- 
!  lie  relationa.  J-major;  author:  New 
I  York  Woman’s  Press  Club.  Write  Box 
I  17^,  Elditor  A  Publisher. 

:  PUBUO  RElLA'nONS-PUBILICITY. 
A.B.  Notre  Dame.  M.A.  Michigan  State. 
Mature.  Male.  EIxperienced  Elducational 
1  and  Chamber  of  Commerce.  Writer. 
Speaker.  Gets  Results.  Will  try-out. 
liefer  Elducational,  Library,  Commu¬ 
nity  or  Social  Service  Organization. 
Will  relocate.  Box  1809,  Elditor  A  Pob- 
^  lisher. 


STYMIED  IN  THE  DEIEP  SOUTH.  Let 
me  prove  to  you  with  references  and 
work  samples  that  I  am  the  PROMO¬ 
TION  man  you  want.  CreMive,  versa¬ 
tile,  experienced,  professional.  Write 
Box  1827,  Elditor  A  Publiaher. 


VERSATILE  ,  »pected.  Box  1537,  Elditor  A  Publisher,  j 

REPORTER  _ 

^  o  .  f-Lj  P AMBITIOUS  MACHINIST-Printer-Op- 
mUlUfaKAPHEK  erator  (83  years  old.  I.T.U.,  non-  I 

22  Tears’  experience  In  Israel.  drinker,  family)  to  take  over  •  back  1 
•yffh*!.  photography,  editing  shop  and  share  in  profit.  News  and  I 
fehTont  Good  English.  German,  job  experience.  West  Coast.  Available 
Seek  opportunity  any-  June.  Box  1621,  Elditor  A  Publisher,  j 
2J-  Box  1747,  Elditor  A  Pub-  -  i 

JOURNALISM  graduate,  29,  six  years’ 

— — - experience  in  advertising  dispatch  de-  ‘ 

I*  tW  looking  for  a  man  instead  partment,  one  year  as  newsman  with 
'ri'iner?  I  am  looking  for  wire  service,  five  years  as  Teletype- 
^••^'ce  and  courts  reporter  in  setter  operator,  wants  responsible  po- 
Z  less.  Top  writer  for  sition,  salary  consistent  with  present 

fcilSt'T*  “nKazines  for  past  10  earnings  in  ITU  shop.  Marri^,  one 
fcJ!?  *•**  *torieo  in  current  is-  child.  Box  1529,  Editor  A  Publisher. 

,  yare.  literate.  Objective.  Sin- 

"wf  and  sanguine.  Will  come  -  • — - 

if  east  of  Mississippi.  MR.  PUBMSHEIR:  Oomposinft  Super- 
^  Ml,  Uitor  A  I^blisher.  intendent  available  or  production  nuin- 

- - -  ager.  Have  the  background  and  ability 

r’yS.  metropolitan  experience  to  insure  you  a  good  operation.  Very 
tjJJ  makeup.  Woman.  Employed,  familiar  New  Processes.  Box  1736,  Eldi- 
*wt,  Editor  A  Publisher.  1  tor  A  Publisher, 

^ITOR  6c  publisher  for  April  30,  1960 


NEIWSPAPERMAN — eight  years — now 
managing  editor  of  small  New  England 
daily  seeks  i>ermanent  position  in  Pub¬ 
lic  Relations.  Age  36,  married.  Box 
1532.  Elditor  A  Publisher. 

PUBUC  RELA’nONS  DIRECTOR 

Record  of  outstatnding  achievement  in 
community  relationa,  international  af¬ 
fairs.  Present  salary  820,000.  Inter¬ 
ested  in  responsible  position  which  will 
utilize  talents.  Box  16(28,  Elditor  A 
Publisher. 


PUBLIC  RELA'nONS— We  have  hun¬ 
dreds  of  imblieity,  public  roiationa 
and  employee  communications  people 
on  file.  Send  us  your  job  specs.  We’ll 
send  you  resumes  to  match.  Contact: 
BUI  McKee.  BIRCH  PESiSONNEL,  67 
El.  Madison  St.,  Chicago  2,  QKnois. 
CB  6—6670. 


Advertiging  RtMes 

CLASSIFIED 

Uns  Rotes  EACH  CONSECUTIVE 
Issertiea 

SITUA'nONS  WANTED  (PayiUs  with 
ardw)  4  tiaiei  4  55c  ptr  list  each 
istertion;  3  tisics  9  70c:  2  9  80c; 
1  •  95c.  Add  2Sc  for  Bck  Scrricc. 

JOI  APPLICANTS  siiy  hm  a  tspply 
of  printed  enpleymtst  applicatlM  fsrsM 
ky  scad  ini  ttif-oddrtncd  8c  (tamped 
envelope  to  ESP  CIsssidtd  DtpL 
AU  OTHER  CLASSIFICATIONS: 
4  timet  9  Sl  OO  par  lina  aach  iniartioa; 
3  timet  9  $1.15:  2  timaa  •  SL30;  1 
timi  9  $1.45  par  lina.  3  lina  mlaimnm. 
Add  25c  for  Ban  Strrica 

gl.OO  SlllVICg  CHAROg  FOR  AIRmAIL 
DEADLINE  FOR  CLASSIFIED  AD- 
VERTISINC,  WedRetdoy.  4  p.Ri. 
Caant  30  units  par  lint,  ns  akkrtriationt 
(add  1  lint  far  koBt  informatiot.)  Ban 
keldtrs’  identiti*  held  in  strict  can- 
ddtnct.  Rtplits  mailtd  daily.  Editar  A 
Pnklishar  resenrat  tka  rigkt  ts  adit  all 
copy. 


DISPLAY  RATES 


Apats 

1 

6 

13 

2P 

32 

LInw 

Time 

Timas 

Timas 

Tlmsa 

Tlmts 

564 

8510 

8430 

8405 

8370 

8330 

282 

290 

240 

228 

210 

190 

141 

165 

140 

128 

123 

110 

70 

105 

95 

84 

72 

66 

35 

62 

54 

48 

4S 

40 
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THE  FOURTH  ESTATE 


By  Robert  U.  Brown 

^Foreign  News  ’  Is  a  Misnomer 

“There  is  no  communication,  al  news  is  a  prime  responsibility  _ 
no  flow  of  important  and  yet  of  the  American  newspaper.  ...  r- 
understandable  information,  be-  “I  firmly  believe  that  Ameri-  ^ 
tween  many  intellectuals,  in-  can  public  opinion  is  the  Number 
eluding  editors,  and  their  One  problem  of  the  world.  The  \* 
readers”  particularly  in  the  free  world  looks  to  us  for  leader-  ^ 
area  of  foreigpi  news,  Lester  ship,  the  uncommitted  world  for 
Markel,  Sunday  editor  of  the  leading.  If  American  opinion 
New  York  Times,  told  ASNE  is  sound,  then  our  course  is  like- 
last  week.  He  also  reiterated  ly  to  be  wise  because  Congress  ^ 
that  “foreign  news”  is  a  mis-  keeps  its  ear  as  close  to  the 
nomer.  ground  as  the  laws  of  physics 

These  two  themes  are  not  new  and  politics  permit.  If  American 
with  Mr.  Markel.  He  has  been  opinion  is  uninformed  or  misin-  ^ 
speaking  to  this  point  frequently  formed — if  we  move  by  emotion 
over  many  years.  His  message  or  by  prejudice  rather  than  by 
has  fallen  mostly  on  deaf  ears,  reason — then  our  policy  is  likely 
Yet,  each  time  his  words  become  to  be  unsound  and,  in  all  prob- 
more  forceful  not  only  beet  .-e  ability,  disastrous  for  the  _ 
of  his  dedication  but  because  of  world.” 

the  changing  international  scene.  The  assignment  of  enlighten- 
We  hope  that  newspaper  editors  ment  is  up  to  the  newspapers 
are  paying  attention.  because  it  is  the  most  important  ® 

“What  happens  in  South  of  the  mass  media.  Yet  too  many 
Africa  affects  South  Carolina;  newspapers  have  become  pur- 
an  incident  in  Indonesia  may  veyors  of  entertainment  rather 
result  in  the  drafting  of  youth  than  information,  Mr.  Markel 
in  Indiana.  Today’s  program  il-  feels.  Too  many  editors  believe 
lustrates  my  point;  it  is  mainly  the  interest  of  their  readers  in  ^ 
an  international  program — and  foreign  news  is  slight,  or  even 
rightly  so.  ‘What  happened  to  less. 


THE  WALDORF-ASTORIA 


"Just  take  me  home  and  let  me  run  my  newspaper!' 


ALLEN 
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HiwsrAPt* 


for  EVERY  NEED! 


SEND  FOR  YOUR  free  copy  of  the  new  port¬ 
folios  of  Linotype  newspaper  faces.  You'll  find 
the  right  face  for  your  column  width,  printings 
press  and  stereotyping  procedures.  Ask  for 
LINOTYPE  NEWSPAPER  BODY  FACES  for  man- v 
ual  operation,  or  LINOTYPE  TELETYPESEHER 
FACES  for  tape  operation. 


lINOTYPi 


Mergenthalert  Linotype  Company,  29  Ryerson  Street,  Brooklyn  5,  N^Y. 

*>»  •  *  V  V''  •-  *  ,  - >■■»  •  -  y  “ 
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Rising  Sun  expert... from  Misso 


Since  his  first  visit  to  Japan  in  1925,  Oland  D. 

Russell  has  been  back  and  forth  so  many  times  he’s 
lost  count. 

Peacetime  and  wartime,  the  Pacific  and  its 
peoples  are  his  first  interests.  Author  of  “The  House 
of  Mitsui,”  a  standard  work  on  Japan’s  great  in¬ 
dustrial  family,  Russell  served  on  the  famed  442nd 
Nisei  Combat  Team,  later  on  Admiral  Nimitz’ 

There’s  only  one  RUSSELI _ and  he’s  strictly 

SCRIPPS-HOWARD 


staff.  Then,  for  Scnpps-Howard,  he  was  one  of  the 
first  American  correspondents  accredited  to  Red 
China  by  the  State  Department. 

Oland  D.  Russell,  for  all  his  amazingly  broad 
experience  of  the  Far  East,  is  still  from  Missouri. 
You  can’t  fool  him  with  flowery  speeches,  nor  stop 
him  with  red  flags.  Our  readers  agree: 
he’s  a  man  worth  reading! 


